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FOREWORD


The term fashion lacks the precision of the word dress for it refers to many different kinds of material and non-material cultural products, for example, houses, music, automobiles, scientific theories, philosophy, recreation. Further, like ornament, it forces positive and negative value judgements on body modifications and supplements their properties on the basis of their relative positions within a fashion cycle of introduction, mass acceptance, and obsolescence. In addition, not all types of dress qualify as fashion. For example, religious dress in many societies resists fashion change and is, therefore, automatically excluded from a study of fashion. Immediate surroundings of space and people can influence interpretations of dress.


Fashion and costume do have some things in common – both express identity. Haute couture is a living art, the purpose of which may be decorative, provocative, humorous, revolutionary, promotional and political. It is an artistic engine that generates income. A fashion designer’s goal is to tell stories through her evolving seasonal collections, and to make people look beautiful.


The author of Dressology, Nandita Pandey, has sixteen years of rich and diverse experience in learning methodologies and geographies. In this book, she has covered issues which range from image matters to body covering, skin care, power dressing and style icons of India, all of which will be very useful to young entrepreneurs and corporate professionals. The outcome of the book is very commendable and has expectations for more volumes to come.


Prof. Dr Anitha Manohar


Director


National Institute of Fashion Design




PREFACE


My motive for writing this book is not limited to one reason. Although the most compelling reason was to write a book that caters to the Indian population. If you have noticed, most books on image management, power dressing, self-image and presentation are written by non-Indians. These books may be very good but, often, they lack localization. Some of the techniques or steps suggested in these books may not be relevant to us. My experience with corporates, across India, has led me to believe that a book that talks directly to the working Indian man and woman will have a greater impact.


Another reason, which is more of a personal observation, is that Indians are often perceived differently on global platforms. Those who are being exposed to colleagues or customers belonging to other nationalities for the first time are often unsure of how to dress, behave, eat or speak. The resulting first impression that they create is not too great and, in some instances, has led efficient employees to lose good opportunities.


This book will reveal a few easy steps and secrets to help you present yourself appropriately, confidently and successfully in a corporate setting. It is not intended as a step-by-step guide that readers must follow to the T; however, you are encouraged to read it as a story and take away any learning that appeals to you.




INTRODUCTION


You are getting ready for a day at work. You go through your routine and are almost ready to leave. What are you most likely to do before you step out? You take a last look at yourself in the mirror to check if you look good and to see if you have achieved the intended look. If you have an important meeting planned for the day or if you are to meet a new client, you will probably spend a few more minutes in front of the mirror practising a smile, a handshake or a self-introduction. For many of us, this may not be the first time that we are attending a meeting or giving a presentation. Yet, each time there is an innate need to look your best and to be your best. This is because we all know that the people around us look at us, create impressions about us and accordingly judge our capabilities. But what would happen if the control panel were to be in your hands?


Then, people will perceive you the way you want to be perceived.


Yes, this is possible! You can determine what people think of you and how they see you. But it comes with a good deal of practice and a general know-how of corporate etiquette and dressing to create the right impression.


Let’s start by determining your Image Quotient. Fill in the questionnaire below and see how you fare. Your image score will divulge the best points about you, areas that require improvement and a general understanding of how you and others perceive you. Let’s get started!


WHAT IS YOUR IMAGE QUOTIENT?


Tick one box for each of the fifteen questions that you find most appropriate for yourself. Then, calculate your score based on the number assigned for each of the four options (provided in the score tables below). For example, if I tick ‘often’ for question 5, the score that I will assign myself will be 4.






	 


	Often


	Sometimes


	Rarely


	Never







	1  I am confident about the way I dress up


	 


	 


	 


	 







	2  People identify my job/personal role when they look at me


	 


	 


	 


	 







	3  I make excuses about the way I am dressed


	 


	 


	 


	 







	4  I feel intimidated by my boss


	 


	 


	 


	 







	5  I get enough opportunities based on my interaction with people


	 


	 


	 


	 







	6  I am confident about talking to people when I walk into a room of strangers


	 


	 


	 


	 







	7  I get positive compliments about my appearance


	 


	 


	 


	 







	8  I am confident about selecting clothes for different occasions


	 


	 


	 


	 







	9  I often have a difference of opinion with my colleagues


	 


	 


	 


	 







	10  My management thinks I need to assert more/less


	 


	 


	 


	 







	11  Other people get more opportunity than me at my workplace


	 


	 


	 


	 







	12  Other people get more visibility and overseas projects than I do


	 


	 


	 


	 







	13  My team members do not listen to me


	 


	 


	 


	 







	14  I experience emotional ups and downs


	 


	 


	 


	 







	15  I find it difficult to maintain rapport with internal/external clients


	 


	 


	 


	 







	Final score


	 


	 


	 


	 








Scoring for questions 1, 2, 5, 6, 7, 8






	Often


	4







	Sometimes


	3






	Rarely


	2






	Never


	1







Scoring for questions 3, 4, 9, 10, 11, 12, 13, 14, 15






	Often


	1






	Sometimes


	2






	Rarely


	3






	Never


	4







To know the analysis of this questionnaire, please enter your score in this URL: www.nanditapandey.com/dressology




‘You never get a second chance to make a first impression.’ Andrew Grant






ONE


IMAGE


Many a time we hear people say don’t judge a book by its cover. However, human nature forces us to do just that. We see a book’s cover and create an impression about it even before reading the first page. A great cover may entice the reader to immediately buy the book although the book’s content itself may not be so great. On the other hand, a reader may walk past a book that has a poor cover even though the story might be incredible.


So what is it that a good book is missing out on? It is missing the attention of its intended readers. It is unable to capture the reader’s eye. Now, connect this to how people perceive one another. Just as you see an appealing book, you see a well-dressed, well-mannered individual and you are instantly awestruck by them. Presenting yourself splendidly becomes important, because people do judge one another at the first look.


FIRST IMPRESSIONS AT WORK


How long do you think it takes for a person to create an impression of you? A minute? Five minutes? It takes somewhere between three and thirty seconds. That means in less than half a minute someone has already judged you. You may think that’s way too quick to judge someone but, in fact, there is a rationale behind this number. First impressions have a cause and effect relationship. In less than a minute, there isn’t enough time for someone
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Cause and Effect





To speak to you and learn about your personality. People, most likely, see you as a package and your attractiveness as a package determines their impression of you.


So, what can anyone see in a few seconds? How is someone creating their first impression of you? Consciously or unconsciously, people observe the ‘Elements of Image’ while creating first impressions. Primarily, there are three elements of image:


•   Clothes, Grooming and Body language (accessories and etiquette).
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None of these require communication. These elements allow another person to create an impression of you at a glance. Imagine the power and vitality of these simple elements. Before we delve deeper into impressions and the elements of image, let’s understand how we see ourselves, or rather our own self-image.


SELF-IMAGE


It may sound astounding, but self-image is formed when you are as young as two. Your self-image represents your mental perception of yourself. This image is fairly adamant, and resists change of any kind as it is developed over several years of self-evaluation based on your own experiences, opinions of you and the judgements of others. For example, if you were stout as a kid and your family and friends nicknamed you ‘chubby’ or ‘motu’ or any other name based on your physical appearance; you are most likely to have grown up thinking you are still stout even if you have lost weight over the years. No matter how many pounds you might have shed since childhood, your self-image continues viewing you as a chubby person.


[image: image]


Do you know that self-image has a direct relationship with your self-esteem? Having a poor self-image means you are likely to have low self-esteem as well. A subjective investigation of a person reveals their internal qualities and personality. Similarly, an objective investigation reveals physical attributes and other achievements. Therefore, self-image and self-esteem are overlapping concepts.


Now, let’s talk about how your image affects you. We all know that looking good equals to feeling good. When you dress smart, you automatically develop poise, maintain a good posture and look more confident. On the other hand, when you know you are dressed poorly, you look awkward and feel uncomfortable. So when one is looking good, they feel good. When you feel positive and good, you behave in a positive way and the others also respond in a positive way. This cycle is also true when we do not feel good. The reverse is applicable. These are called ‘The Universal Effects of Image’. The way you look has a direct effect on:


[image: image]


•   The way you think,


•   The way you feel, and


•   The way you behave.


•   This directly affects how others react or respond to you.


You must know that the universal effects of image functions in a cyclical motion. Others respond based on how you think, feel and behave. In turn, this affects how you see yourself. This cycle continues from day-to-day with you controlling it. So, how do you change it? How do you go about creating a positive universal effect of your image? Think about what you would like to communicate as a first impression. You could choose to be authoritative, capable, approachable, relaxed, or just formal. Once you start seeing yourself the way you choose, others will start seeing you as you see yourself.
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THE 5CS OF IMAGE MANAGEMENT


The 5Cs of image management are qualities that you should aim to possess in order to have a great self-image. They are:


[image: image]


1.  Congruent – The way you present yourself is arguably the most important quality in image management. Just because you have a great physique, you cannot be termed an athlete. Similarly, imitating the dressing sense of another person would not guarantee that others would perceive you so! Presentation is unique to you and it is recommended that you never try to fit into the shoes of others. Just dress in a way that suits you and your style!


2.  Credible – As the word indicates, credibility is all about being believable and it should reflect in the way you dress. Being credible is an integral value in personal branding and it has to be practiced with consistency and commitment. You can create positive impressions based on your appearance, conduct, verbal communication and body language. Dress in a way that is true to who you are and your values.


3.  Charming – Everyone, without exception, would like to appear charming. However, adding charm to your appearance does not simply mean that you wear good-looking attire. Apart from being well-dressed, you need to carry yourself well. You should listen to people, greet people, communicate with them in a way that makes them feel that you are genuinely interested in them. It is important to remember that good looks is in our genes, but looking good is in our hands.


4.  Cost effective – Buying and wearing a designer label is not possible every time. It is a proven practice to mix and match garments, fabrics, patterns and colours to create the desired impact rather than buying tons of clothes that you are not going to wear more than once. Clothes are our primary resources and we should learn to make the most of what we have.


5.  Comfortable – Above all, dress so you feel comfortable. Wear styles, colours and fabrics that you are comfortable in. If something does not match your style, culture or value systems, you should not wear that. Always wear clothes in which you feel comfortable and confident. Dress according to your mood and for the occasion. If you are uncomfortable in your clothes, your body language and behaviour automatically changes to reflect an unsure personality. Moreover, you don’t want to be in a position where you are constantly fidgeting with or adjusting your clothes. This is not only disturbing to you but distracting to those around you.


Don’t we all like it when we get a compliment? We subconsciously pick up clothes to wear in which we have received compliments from others. How many of us have clothes that are never worn in our wardrobe? The reason is we do not think that we look good in them.


Once you are familiar with and can apply the 5Cs of image management to your life, you can go on to managing your image and making it better.


HOW TO MANAGE YOUR IMAGE?


One of the ways to manage your image is personal branding. Personal branding is the art of building a unique brand around you as an individual. It is becoming increasingly important because modern audiences trust the individuals behind the company. The credibility or branding of the person behind the company becomes important in building the organization, getting clients and investors. This is particularly true for start-ups and small- and medium-sized organizations and for professionals. Your personal brand hence is all about being YOU. It talks about your values and what you stand for.


THE NEED FOR PERSONAL BRANDING


People want to do business with other people, not with companies. Putting a strong personal brand on the frontline of your sales process can dramatically improve conversion rates up to 80 per cent. It helps you get more customers because they can see the value that you bring to the table and what you can deliver. They give you a chance to present your products and services. The world can see your values by the brand that precedes your entry into any organization. Personal branding is becoming increasingly essential for the following reasons:


1.  Personal branding allows you to be yourself rather than being directed by others as they see fit. You can define your own values.


2.  Self-confidence increases as you build a brand. With more value being offered, you enjoy the exercise with much more interest.


3.  By doing what you say you are going to do, the credibility factor of your brand increases.


4.  You always have a niche that you specialize in. The specialty of your brand increases due to your uniqueness and quality.


5.  Creating a personal brand could live forever. Leaving a mark is something that each of us would like to achieve for ourselves.


6.  Your brand will stand out from the competition. Being different in the way you offer your service will give you an edge over others.


7.  By investing your energy on your own creation, you get the benefit of staying focused and growing your brand considerably faster.


Think about why famous brands tend to use big names in those industries related to their product for advertising. This may make us wonder as to why such superstars are used for advertising a product if the buying decision is based on the quality of the product. It is purely because of the brand value of that individual rather than the product itself. This is the power of personal branding, and everyone has a right to have their own.


Personal branding overview


Creating and developing a brand value for yourself is a process and you need to drive it every day, every moment. The most important aspect in personal branding is creating an identity for yourself. Before creating an identity, you need to know yourself better. The following shows the key steps associated with branding. The 5D framework should make it easy for you to follow.


1.  Discover




•   Yourself, your core values/principles




2.  Define




•   Your audience, value proposition, purpose
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