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    BLINK




    THE POWER OF THINKING WITHOUT THINKING




    Blink is an international bestseller and the second title by acclaimed popular psychology author Malcolm Gladwell.




    In Blink, Gladwell seeks to improve our understanding of the workings of our minds in the first two seconds of an interaction, when our first impressions are formed and our gut reactions felt.




    Through accessible descriptions of a series of psychological studies, he considers the value of snap decisions, asks when we should trust our instincts and concludes that our judgements can be educated and controlled.




    Some of the key topics discussed are thin-slicing (“an automated, accelerated way of gathering information to make sophisticated decisions”, p. 24), and rapid cognition (unconscious snap judgements).




    

      KEY INFORMATION




      

        	
Reference edition: Gladwell, M. (2005) Blink: The Power of Thinking without Thinking. London: Penguin.




        	
1st edition: 2005




        	
Author: Malcolm Gladwell (journalist, born in 1963)




        	
Fields: popular psychology; popular science




        	

          Key words:



          

            	
Adaptive Unconscious: The mental system that “quickly and quietly processes a lot of the data we need in order to keep functioning as human beings” (p. 11).




            	
Thin-slicing: “an automated, accelerated way of gathering information to make sophisticated decisions” (p. 24).




            	
Rapid cognition: Rapid cognition refers to the making of unconscious snap judgements.




            	
Implicit-Association Test (IAT): The IAT measures the strength of associations between concepts (e.g. black people, gay people) and evaluations (e.g. good, bad) or stereotypes (e.g. athletic, clumsy).


          


        


      


    




    THE AUTHOR: MALCOLM GLADWELL




    Writer and journalist Malcolm Gladwell was born in Hampshire, England on 3 September 1963 to a British father and a Jamaican mother. His father was a mathematics professor, while his mother was a psychotherapist. He moved to Canada with his family when he was six where his father taught at the University of Waterloo. Gladwell graduated from the University of Toronto in 1984 with a degree in history. After graduating he decided to become a journalist when he could not find a job in advertising.




    Early in his journalistic career he worked at a conservative magazine called The American Spectator, before joining The Washington Post in 1987 as a business and science reporter and later serving as its New York City bureau chief until 1996.




    Since 1996, Gladwell has been a staff writer at The New Yorker magazine. His book What the Dog Saw and Other Adventures (2009) is a collection of his pieces for The New Yorker, and in 2001 he won a National Magazine Award for a piece called Pitchman on Ron Popeil (American inventor, born in 1935).




    In 2005, Time Magazine included Gladwell in its list of 100 most influential people, describing him as “the U.S.'s leading pop sociologist”.




    He is best known for his bestselling popular psychology books which explore concepts like success (Outliers, 2008), the power of thinking without thinking (Blink, 2005), the likelihood of improbable outcomes (David and Goliath, 2013) and the power of seemingly arbitrary details (his first book, Tipping Point, 2000).




    He was appointed to the Order of Canada in 2011.




    CONTEXT AND BACKGROUND




    When Blink hit the market in 2005, its author was already a well-regarded popular psychology author following his debut title The Tipping Point. Along with Nudge (Thaler and Sunstein, 2008) and Freakonomics (Dubner and Levitt, 2005), Blink is part of a surge in popularity of popular science literature which took place at the beginning of the 21st century.




    Popular psychology in particular has been the subject of much discourse as businesses and individuals seek to get to grips with the workings of the mind. Writers like Gladwell, a journalist by trade, have sought to bring scientific experiments to the masses through their accessible writing style and use of illustrative examples.
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