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YOUR OPPORTUNITY TO ACHIEVE MORE





Do you want more from your business? More income? More clients you enjoy working with? Do you want to make more of an impact? Do you want to share your stories, passion, and knowledge with more of the world?





Your opportunity to accomplish all of this—and more—is here.





Throughout my career, I have had the great fortune to work with hundreds of people from nearly every type of business, and every walk of life. Entrepreneurs, small-business owners, professional speakers, attorneys, doctors, financial advisors, mortgage brokers, insurance and annuity specialists, philanthropists—the list goes on.





The Advantage Media Group team and I have helped each person move from business professional to author. I’ve watched them take their businesses to the next level, grow their income, and expand their reach by being the authority, celebrity, and expert in their field. I’ve shared their elation when they hold a copy of their book for the first time.





Most importantly, I have had the great satisfaction of knowing our authors are doing what they’ve always dreamed of and are moving ahead to accomplish even more.





That is the power of a book.





Today, as we move into a new and very different economy, this magical power of a book is more important than ever. To achieve success, you must be dramatically different and stand apart from the pack. You must be very clear on the value you offer, matching your services and philosophies to the clients you want to attract. You must be recognized as a thought leader. And you must genuinely earn your clients’ support.





In the pages ahead, you will meet 11 financial advisors and other professionals who have published a book. You’ll discover how they use books to build their business and change their lives. Yes, you will have to invest time and money, both while creating your book, and in marketing your book after it is published. But as you will soon read, this investment in your business, your message, and yourself is worth every minute—and every penny.





Imagine the possibilities. Then go for it. There is no time like now.





To Your Success,
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Adam D. Witty


Founder & Chief Executive Officer


Advantage Media Group
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FOREWORD











How to Create an Extraordinary Business











by Matt Zagula





Master Coach to Elite Financial Advisors





I am assuming you are here today because you’re tired of the status quo.





You’re probably really good at what you do. You likely offer premium financial advisory services. And you know you can generate tremendous value for your clients.





Yet if no one else knows, your talents will never matter.





Right now, you’re one small fish in a sea of financial advisors. Your prospects can choose any one of them. From their viewpoint, you might as well be invisible. And, unfortunately, most financial advisors will remain this way. In part, this is due to the competition. More importantly, many financial advisors miss the real reason why people want to work with them. As a result, they continue using the same old marketing techniques with lackluster results.





You see, people who come to financial advisors are searching. They often feel their financial future is out of their control in an economic system they seldom understand. They need more than promises or a list of services. They need someone they can trust.





For most people, stock market predictions, bond yields, even their advisor’s recommendations, have little meaning. Many don’t understand this information, although they can get it from just about any advisor. However, what they can understand is their financial advisor’s philosophy. They can relate to your core values and connect with your world view.





This is what you need to provide in your book. Your personality and beliefs are the elements that create trust. And they are the reasons why your ideal clients will want to work with you.





Ultimately, your book is not going to convince everybody that you’re the right choice. Rather, it serves to create a message that expresses your belief system. So, when your prime consumers can read your words and say, “I totally agree with this,” you’ll know your book has accomplished far more than any other marketing you’ve done before.





Before you have a book to call your own, you often hunt for ice-cold prospects and push your services. You try to appeal to everyone, yet feel like just a number—or worse, isolated from the people you want to reach. You work hard and strive for success but can barely get by in this tough economic climate.





After a book, you are an authority on your topic. You no longer need to search for prospects. Your positioning in the market draws prospects to you. They arrive at your door because they feel as if they already know you and because they agree with your philosophies. You can now appeal to the market you can benefit most. And you feel as if you are part of something bigger, a force that can truly help people.





You still work hard, but now your efforts are focused. Instead of just getting by, you enjoy your most prosperous year ever. Better yet, striving for success becomes fulfilling your dreams.





In this book, you will find the stories of 11 financial advisors who are now authors. They are scattered across the US. Some serve unique niche markets. Yet all have faced the same challenges you are experiencing now.





You will read how they have turned businesses around—even upside down. They’ll share how they use books to attract top prospects, increase referrals, and create new business opportunities. More importantly, they’ll tell you how, as recognized authorities, they have increased their incomes and transformed their lives.





The most important thing to know is you can do the same. Your message in a book, written with a clear goal in mind, will transform your business. As my friend and business partner, Dan Kennedy, once said, “It’s more than sharing your message. It’s writing a book with a purpose, and then marketing it with a strategy.”





If you’re tired of feeling in a rut with your business or doing just “OK”—it’s time to get started. Contact Advantage Media Group. They will help you determine a purpose, fine-tune your message, and develop a strategy. They will guide you through your manuscript or make it easy to write with a unique program that allows you to talk your book. Either way, your book will be polished, professional, and strategic.
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