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INTRODUCTION
Cinderella, CEO


In Cinderella’s timeless fairy tale—the classic version, not the popular movie interpretation—she’s saddled with quite a few obstacles to finding her “happily ever after.” She’s got to contend with a wicked stepmother, two wicked stepsisters, an absent father, a deceased mother, and a really lousy job. Plus, she is basically grounded for life. Poor Cinderella spends all day every day cleaning fireplaces, scrubbing the floors, and separating the beans from the lentils—not exactly sexy bullet points on a college or job application. And yet somehow Cinderella manages to get herself invited to the fashion event of the season, and emerges as the belle of the ball and the talk of the kingdom. She has pulled herself up by her bootstraps, gotten a little help from some friends, and exercised the power she found within herself long before the prince ever arrives on the scene.


In other words, Cinderella is no sleeping beauty who just passes out on a bed of roses and waits for the handsome prince to arrive. Cinderella is a self-determined and innovative entrepreneur, a born CEO with a killer marketing sense, and a great sense of herself. She designs and launches her own campaign to make her vision—a better life—a reality. Far from an irrelevant anachronism from a more magical and innocent, not to mention patriarchal, time, Cinderella is actually an icon for today’s entrepreneurial age.


When you think about her that way, Cinderella the marketing genius has a lot in common with the young and inspirational CEOs who are taking the business world by storm these days, sometimes before the age of fifteen!


Fairy-Tale Success is our blueprint for fairy-tale success using Cinderella’s secrets in a modern-day business context. Complete with step-by-step instructions, suggestions, and advice from real-life Cinderella CEOs of today—from our top-notch advisory board—this is your plan for making your dreams come true and ruling your world with entrepreneurial awesomeness. Check out http://fairytalesuccess.tumblr.com to connect with other entrepreneurs following the same path as you!


Like Cinderella, today’s successful young CEOs throw themselves into their work, always envisioning a brighter future. Thanks to their dedication, innovation, and vision, they are able to reveal a glittering glass carriage where before there had only been a pumpkin because they understand and employ the very same principles that Cinderella did. Those principles are just as applicable in today’s business world as they are in storybooks. You’ll find a list of Cinderella Principles at the end of each chapter in this book. These philosophies and strategies based on Cinderella’s story will help you reach your goals, step by step.


Within these principles, you’ll find keys to mastering such essential, lifelong skills as:




	Communication


	Creative Thinking


	Decision Making


	Money Management


	Organization


	Timing


	Research


	Sales Techniques


	Public Relations


	Publicity Tools


	Team Building


	Goal Setting


	Focus


	Diplomacy


	Self-Discipline





No matter what line of work you end up in, these skills will always serve you well. Whether you’re writing a blog, getting the word out about your fabulous new jewelry or fashion line, selling your one-of-a-kind handcrafts, launching a tech startup, or designing a new app that will take the world by storm, Cinderella’s secrets to fairy-tale success will help you get find your own happy ending. To start, all you need is your “magic wand”—your belief in yourself.




Meet Our Advisory Board


These amazing women served as our “advisory board” for this book. They told us their stories—how they made their passions into successful real-life ventures. They (along with other young entrepreneurs and role models) offer plenty of advice throughout the book for up-and-coming Cinderella CEOs—what to do, what not to do, and how to find your happily ever after. Please visit http://fairytalesuccess.tumblr.com to learn more about each advisor, and to connect with other young entrepreneurs like you!


Michaela d’Artois


Michaela d’Artois is a journalist living in San Francisco, CA. Her career in fashion and writing was pretty much set from a young age, stemming from a strong need to express herself through the sartorial. When she realized her love for writing, and the energy she gained from meeting like-minded and creative people interested in fashion, her path decided itself. She works for several fashion blogs, including Refinery29 (www.refinery29.com), and is a featured stylist on several different fashion blogs.


Skyler Bouchard


Born and raised in Delaware, Skyler moved to New York in 2011 to pursue a bachelor’s degree at NYU in broadcast journalism and media, culture, and communication. Since then, she started her own food blog (www.foodbyskyler.com), which led her to become the founder and editor-in-chief and founder of NYU’s first culinary website, NYU Spoon, a branch of the national college food magazine website, Spoon University. Skyler has been working towards a career in the entertainment industry since her senior year in high school with a promotions internship at 99.5 WJBR radio, an editorial internship at Bullett Magazine, a writing internship at the Daily Meal, and a public relations internship at Hearst Magazines. She began working in the television industry her junior year of college, landing a production internship at Entertainment Tonight and The Insider, where she assisted with segment shoots in the field and worked with a variety of public figures, celebrities, editors, and specialists. She spent a spring semester as an entertainment news intern at CNN, where she had the opportunity to assist with production behind the scenes and conduct red carpet interviews. She recently spent the summer of 2014 working as a “Living Unit” intern at NY1 News and will continue on to graduate from NYU in the fall of 2014. Skyler is a passionate, hardworking self-starter and is always open to new experiences. She plans to further her career as a broadcast journalist and food blogger upon graduation.


Jamila Clay


Jamila Clay is a force in marketing. As an only child, she got her motivation from her family to make it in life. Through good old-fashioned love and support, they taught her how to be a confident individual. Jamila continues to thrive in various roles in marketing and PR. She credits her success and drive to her immediate family, who all have successful personal and professional lives. “When you grow up around confident, loving people, it sets the stage for wonderful things to happen.”


Bernadette Coh


Bern Coh lives and works in San Francisco. After four years in technical recruiting at companies like Yahoo and Twitter, Bern joined Airbnb to launch their inaugural university recruiting program, which she currently runs as a technical recruiter. The first in her family to come to the United States, she studied women’s studies and sociology at Loyola Marymount University. She’s a fierce believer in mentorship and creating economic opportunity for young people from underrepresented communities. You can find her at @berncoh, where she tweets all day, mostly about what food she’s eating or wants to eat soon.


Kit Hickey


Kit Hickey is the cofounder of Ministry of Supply (www.ministryofsupply.com), a menswear company out of MIT, which aims to re-create the way men think about business clothing. Sweat stains on dress shirts from perspiration is a nightmare for every professional working today. A handful of young MIT students believe they have engineered a shirt that will make this embarrassing mishap a thing of the past. Ministry of Supply is bringing the qualities of athletic gear and marrying them to business apparel—Under Armour meets Polo. Ministry of Supply launched its newest shirt, the Apollo, on Kickstarter.com, and it became the most-funded fashion project of all time, raising $430,000 from nearly 3,000 customers in forty countries. Founded in December of 2010 and launched in October 2013, Ministry of Supply’s six founders Kevin Rustagi, Gihan Amarasiriwardena, Eddie Obropta Jr., Eric Khatchadourian, Kit Hickey, and Aman Advani have already seen over $13,000 in revenue since its launch.


Prior to Ministry of Supply, Hickey cofounded BiD Network USA, a nonprofit dedicated to helping entrepreneurs in emerging markets access venture capital funding. Her previous experience also includes doing investment banking work in San Francisco and London. Hickey earned a bachelor’s degree from Colby College and completed some coursework in the MBA program at MIT’s Sloan School of Business.


Daisy Jenks


Daisy Jenks started her own video production agency in London with her close friend Kitty when they were young teenagers. Starting out filming music videos on laptops for class, they have now filmed and produced more than 200 video projects for parties, film, weddings, and media events. She currently has her own successful video and film production company out of the UK, www.jenksandco.tv.


Weisi Kang


Weisi (pronounced way-sah) Kang (kay-ng) is a graduate of the University of California, Berkeley with a bachelor’s degree in business administration and media studies. She was born in Beijing, China, and has since settled in California for almost fifteen years. She did not become passionate about marketing and social media until her senior year of high school when she did her capstone project on Disney’s advertising strategy. Since then, she has taken on internships and job opportunities in PR, social media, and marketing in a variety of industries, including at DreamRow (an online music magazine), Lives of Style (a broadcast fashion and lifestyle show), Epix (a premium cable channel owned by Viacom), and Medallia (customer experience management software company). Her website is www.weisik.com.


Erin Schrode


Erin Schrode is a young ecoRenaissance woman. As the “face of the new green generation,” the cofounder of Teens Turning Green (www.teensturninggreen.org) promotes global sustainability, youth leadership, environmental education, and conscious lifestyle choices. Since 2005, her youth-led nonprofit has worked to raise public awareness about environmental and social responsibility for individuals, schools, and communities through education and advocacy—inspiring the transition from conventional to conscious living among high school and college students, as well as the greater public. After working in disaster response in Haiti, she founded and launched The Schoolbag, a youth education project to provide tools and materials for students in need, as well as initiate active citizenry and environmental stewardship. The program has reached more than 30,000 students in Haiti, in addition to deliveries in East Timor and South Africa.


This “incredible synthesizer and orator” speaks internationally and consults with corporations and organizations on Millennials, social consumption, digital tendencies, sustainability, and purpose to drive positive impact and better business. A “sustainability prodigy,” Erin has been featured in and tapped as an expert for the New York Times, Vanity Fair, SF Chronicle, NY Post, Seventeen magazine, Teen Vogue, National Geographic, ABC, NBC, BBC, CNN, FOX, MTV, PBS, E!, AOL, and other multimedia outlets. The “juggernaut in the non profit and green world” hosts digital programs, leads events, and writes for Huffington Post, her own ecoRenaissance blog, Twitter, and others. An award-winning ecopreneur, Erin is the spokesperson for top organic and recycled brands, US Ambassador to One Young World, and as the White House said, “a dynamic, passionate and ambitious young woman committed to creating big change everywhere she goes.” She recently graduated from New York University as a prestigious DEANS Scholar, spending terms abroad in the Middle East, West Africa, South America, and Europe. Having visited more than sixty countries, Erin has developed a keen global perspective and hopes to inspire her peers to take action and make the world a more sustainable and just place for future generations. Her website is www.erinschrode.com.


Sophie Sieck


Sophie Sieck (@itsprincesssoph) found a natural fit in the exploding field of public relations and digital media through her interest in reading, social media, and always being up on trends! Based in the Bay Area, Sophie worked with multiple tech startups and wrote for various blogs (including her own). She found her home blogging and working at a PR agency focusing on social media and press relations for companies such as Adidas and Method. She attributes her career successes to the experience she gained early on, jumping in and not listening to others who held her back, and the continuous support of her family.


Amy Zhang


Amy Zhang is an Electrical Engineering and Computer Science (EECS) major at UC Berkeley. Her career direction in STEM (science, technology, engineering, and math) was obvious at an early age given her love for math, science, and Legos, and was confirmed by her experience in the FIRST Robotics international high school competition. She came to Berkeley as Engineering Undeclared but eventually settled in EECS after hearing a very enthusiastic CS professor speak about his passion. Upon arrival at college, she joined the Society of Women Engineers as a freshman and is now the president of her collegiate section. She has just accepted a job at Google as a software engineer.


Aza Ziegler


California native and Brooklyn-based designer Aza Ziegler’s career in fashion started at an early age. Born into a family of artists and creative thinkers, Aza was encouraged to embrace her creativity and express herself artistically. At age twelve, she was featured in Women’s Wear Daily for her one-of-a-kind skirt line. Now, ten years later, Aza graduated from the Pratt Institute while simultaneously releasing her first SS14 collection at Center 548 in New York City, under her own name, Aza Maria Lucia Ziegler (http://azazeigler.com). Playful, fearless, and adventurous are words not only to describe Aza herself but her fanciful, effortless designs and imaginative textiles. Greatly inspired by her roots out west, Aza does not fail to transition from west to east and everywhere in between. Zeum magazine just named her “one to watch.”




CHAPTER 1
Reveal Your Noble Roots
EMBRACE YOUR VALUE


Once there was a gentleman who married, for his second wife, the proudest and most haughty woman that was ever seen. She had, by a former husband, two daughters of her own, who were, indeed, exactly like her in all things. He had likewise, by another wife, a young daughter, but of unparalleled goodness and sweetness of temper, which she took from her mother, who was the best creature in the world.

No sooner were the ceremonies of the wedding over but the stepmother began to show herself in her true colors. She could not bear the good qualities of this pretty girl, and the less because they made her own daughters appear the more odious. She employed her in the meanest work of the house.

The poor girl bore it all patiently, and dared not tell her father, who would have scolded her; for his wife governed him entirely. When she had done her work, she used to go to the chimney corner, and sit down there in the cinders and ashes, which caused her to be called Cinderella. However, Cinderella, notwithstanding her coarse apparel, was a hundred times more beautiful than her sisters, although they were always dressed very richly.

Who Are You?

Before Cinderella even begins to think about the possibility of gate-crashing a royal ball and winning a place on the dance floor of power, she first has to wipe away the ash and soot of other people’s negative perceptions of her and find out who she really is. She needs to define herself outside of her wicked stepmother and stepsisters and her current lot in life.

Only when Cinderella truly knows who she is and what she stands for does she begin to come up with an idea and construct an effective plan for launching herself into the world and finding her fairy-tale success. In Cinderella’s day, this was no easy task—she lived in a completely class-defined economy with no chance of advancement without the proper pedigree. Sure, society is different today, but those obstacles are still very real. Unearthing your real self is the first step to creating a business as amazing as you are.

Indulge Your Curiosities

If you can’t immediately point to any one skill, talent, or way of thinking that really sets you apart, don’t despair. Everybody, even Cinderella, has a little bit of self-discovery to do before they can realize where their treasure lies. It takes some thought, some leaps of faith, some unflinching honesty, and some sustained effort to figure out what you’re good at, what you’re not cut out for, where your true talents lie, and what will make you truly happy in the long-term.

Figuring out where your personal and professional destinies lie involves a lot of trial and error and will evolve, over time, as you delve deeper and deeper into your adventure.

Ask Yourself Questions

The best way to begin the process of discovering yourself is to be curious about the world around you and the world inside you. You’ll do an exercise on this shortly, but for now, here are a few big-picture questions that can help you think about the whole you:


	What do you care about?

	What are you willing to stand up for?

	When are you the happiest?

	What types of people are you drawn to?

	What can you absolutely not tolerate?



These questions can help you pinpoint specific areas that you are passionate about. Whether you identify with a social movement, a religion, a particular business or trade, or a personality trait (such as helping others), your fairy-tale success will likely have its roots in one of these areas. Passion leads to motivation, which leads to dedication and success.

The Path Is Not Straight

This process also involves some research and independent study. Be curious and learn as much as you can, wherever you can, about the subjects that interest you. Perhaps even more important, don’t be afraid to explore topics that don’t interest you right away. Sometimes it isn’t until you spend a little bit of time thinking about something that it begins to capture your imagination. You might learn something new, meet people unlike you, or discover a new passion—all of which will help you along your journey to success.


 Words of Wisdom from Fairy Godparents 

“How many cares one loses when one decides not to be something but to be someone.”

—COCO CHANEL, FOUNDER OF HOUSE OF CHANEL



Be thorough. Don’t leave any stone unturned. Go searching for your passions wherever you think they might be, and be willing to make a few wrong turns along the way. There are many Cinderella CEOs who thought they wanted to do one thing and wound up discovering that they were meant for something else entirely. For example, Coco Chanel originally wanted to sing and dance on the stage but ended up opening a little hat shop that became the world-renowned House of Chanel.

One of the great things about being young is that you have the time and the freedom to try on all different sorts of hats to see how they make you feel. Remember, it’s only through experiencing different ideas, people, activities, hobbies, and adventures that you can begin to narrow down what suits you and what sends you running for the door. You are living in a world of “first times,” ones you will never forget. Appreciate and take advantage of the blank canvas of your life. You will be amazed at the magnificent colors and textures that wind up there once you pick up the brush and start creating.

Take the “What’s Your Happily Ever After?” Quiz

One of the best ways to start to develop the self-awareness you will need to become a Cinderella CEO is to take the “What’s Your Happily Ever After?” quiz. This will help you home in on and record what you really enjoy doing, being, and sharing. Keep track of your answers in a blog, a vlog, or a handwritten journal. Feel free to use drawings, inspiration you clip out of magazines, or your Pinterest board—but most importantly, use your own voice to develop a portrait of who you are and what you stand for. This can give you some important clues about what your “happily ever after” might look like.

Ask yourself the following questions, and don’t be afraid to branch out and create your own follow-up questions you think may help you. Think carefully about your answers and be as specific and detailed as you possibly can. Most importantly, don’t censor yourself. Be passionate, be ironic, be thoughtful, be silly, be you. Understanding how you feel about the matters covered in these questions will help you get a handle on who you are, what you are passionate about, and what you believe in. Your answers will be a great help in determining the career or lifestyle you want to pursue.

Keep your journal with you once you embark on your journey, and add to it when you discover new passions or run into bumps in the road. When you’re having doubts and worrying that your carriage might turn back into a pumpkin at any second, look back at your journal and remind yourself of what got you to the ball in the first place. Add new thoughts, ideas, or lessons learned so you can see how far you’ve come while still keeping an eye on your future. Your journal should be a living, breathing, and evolving mission statement for your life, so take it out once in a while to update it.


 Words of Wisdom from Fairy Godparents 

“I’m just like everyone else. I check pockets. I roll socks. I give tips. I skip pages. I fall asleep. I turn it off. I give directions. I scroll down. I make sure it’s even. I leave it out. I lock eyes. I write it down. I say thank you. I walk away. I pretend laugh. I for real cry. I say I voted. I wonder if he really loves me. I’m not Ingrid Bergman, or Simone de Beauvoir. I’m nobody of note. I’m Yokoo, and I make scarves, some of which are chunky.”

—YOKOO GIBRAAN, KNITTING WUNDERKIND AND ETSY STAR



Question #1: What kinds of people make you happy?

Think about the people that you have been drawn to in your life. What do they have in common?


	Do you like people who are outspoken, gregarious, and the life of the party?

	Or do you prefer quieter wallflowers who blossom once they get comfortable?

	Do you prefer formal folks or people who are relaxed and down-to-earth?

	Do you like spending time with people who are younger, older, or your own age?

	Do you like free spirits or people who follow the rules?

	Who do you admire and respect?

	Who makes you mad?

	If you were throwing a royal ball, who would you invite?



The answers to these questions will help you determine who you might work well with, who you can learn from, and who you should probably avoid as you follow your dreams.

Question #2: What kinds of places make you happy?

Think about your favorite places—whether you’ve lived there or simply visited. What did they have in common?


	Do you like the beach and lots of sun or do you like mountains with lots of snow?

	Do you prefer being indoors or outdoors most of the time?

	Do you like big cities or small towns?

	Do you like interiors that are traditional or do you prefer more modern surroundings?

	Do you like lots of shops and museums and restaurants, or do you like wide-open natural settings with no buildings as far as the eye can see?

	If you could design your ideal setting for life and work, what would that setting be?



As they say: location is everything. If you don’t like the space where you live and work, you’ll have a tough time enjoying anything! That’s why it’s important to try to figure out spaces you like and don’t like. If you’ve only been exposed to one type of setting thus far in your life, consider traveling a little to experience something different. Travel can be expensive, but there are lots of ways to see other places inexpensively—visiting a potential college, going to a relative’s house for a holiday, or taking a school-sponsored field trip.

Question #3: What kinds of activities make you happy?

Imagine your perfect day.


	What would you do?

	Would you get up early or sleep in?

	Would you go biking or shopping with your friends or would you stay home alone and read a book?

	Would you go out to eat at a fancy restaurant, visit a burger stand, or cook a meal for your family?

	What are your hobbies?

	What do you like to do to relax?

	What activities completely absorb your attention?

	What are the tasks that you do every day that make you feel the most useful, satisfied, fulfilled, and happy?



Often, the things that make you feel useful, satisfied, fulfilled, and happy are the things that you’re the best at! The feeling of satisfaction comes from a job well done, which is made easier when you actually enjoy what you’re doing. Finding out what activities make you the most fulfilled will help you narrow down what you’re most interested in and what you will be happiest doing long-term. Choosing a career path that will make you happy will not only keep you focused and dedicated to the work you’re doing, but it will also make your professional environment a place you want to be.

Question #4: What kind of culture makes you happy?

“Culture” is more than going to the opera. It’s difficult to define, but it’s a combination of the views that you and those around you have and the activities you like to take part in, or watch.


	What kind of environment do you feel most comfortable in?

	Do you like to go to parties and dances or do you prefer to have a visit with just one best friend?

	What kind of music do you like?

	What kinds of books do you read?

	Would you rather go to a ballgame or a Broadway play?

	Are you liberal or conservative?

	Are you high-fashion or grunge?

	Think about all of the varied influences that enrich your life every day. Where do you feel happiest, your most challenged, and most like your best self?



Defining your cultural preferences is important. Your own personal culture contributes a lot to the person you are becoming; it also helps you determine what kind of environment you will thrive in. Not every work environment is the same, and your “job culture” can really affect your happiness level on the job, as well as your productivity. More and more companies are beginning to operate with an open-office floor plan, for example. Many people find the option of constant socialization distracting, while others see it as a way to collaborate. These preferences will be an important part of determining your ideal office culture.

Question #5: What causes are you passionate about?

You probably have some issues—whether global or local—that are important to you on some level. Determining what’s important to you will help you focus your work in a meaningful way.


	What are you for?

	What are you against?

	Would you be more likely to attend a volunteer cleanup in the park, help feed the hungry, or volunteer at an animal shelter?

	What are you concerned with globally?

	What do you do locally?



Being passionate doesn’t mean you have to storm the White House in a loud protest—whatever style you choose is fine. Believe it or not, no matter how old you are, your opinions and your voice are important. Passion also applies to many different areas; the question “What are you for?” can be answered many different ways. For example, you might say, “I am for floral patterns and Saturdays in the park, and I also believe all children should have access to an education and clean drinking water.” No passion is too small. These continue to help you define your interests and pave your path to magic. Voice your opinion and take action on your passions—you never know where they might lead you.

Follow-Up Questions

If you’re stumped on a particular question, take some time away from it and come back to it a week later. Ask those close to you what matters to them, and how they ended up living where they live, doing the work they do, or interested in specific causes. You want to be sure you’re being true to your life above all, but sometimes you can get inspiration from people you trust and admire. Taking the time to ask your real-life role model what she’s passionate about and what helped her discover her passions can be an incredible learning experience and a chance to make a lasting connection with someone involved in your field of interest.

Why Does Happiness Matter?

At this point, you might be asking yourself what all these questions have to do with trying to launch a business. The truth is, the things you love to do are usually the things that you do best. If you love making jewelry by yourself in your room on the weekends, you’re probably pretty good at it by now and getting better every weekend. Maybe your jewelry is even becoming good enough for you to try to sell some custom pieces to your friends. That’s what Shomari Patterson did—and those weekends gave birth to her company, Shamazzle’s Dazzles.


 Words of Wisdom from Fairy Godparents 

“I know what you’re thinking—‘yet another Ackermann-struck kid, waxing (semi) eloquent about some show or some shoe, expecting us to give two shits and actually read.’ I urge you to think again. I think Tom Ford owns Tom Hanks’ ass, Coco Chanel epitomizes feminism, and Cathy Horyn deserves her own reality show.”

—ARUSHI KHOSLA, FOUNDER OF FAB BLAB, NOW CALLED BOHEMIAN LIKE YOU



If you love fashion, you’re probably always looking for ways to learn more about your passion and to incorporate it into your own sense of style. You may be learning how to sew or to create your own designs and you’re getting better and better at it with each piece you make. If you love writing, you are probably spending a lot of time honing your craft and reading other writers who feed your imagination, just because you love it. Soon you will have a strong enough voice to share with others on a blog that could ultimately earn you a loyal readership, even a book deal!

Most people tend to think about work as something that you have to do for money. But as many Cinderella CEOs have discovered, it doesn’t matter how successful you become if you can’t stand what you are doing every day. Money really doesn’t buy happiness, so if a career path or a business venture is going to lead to a happily ever after for you, it has to include the people, places, beliefs, and activities that make you feel comfortable, engaged, useful, and happy. Otherwise, what is the point?

If Cinderella had a Happily Ever After journal, she would have written that she had to find a way to somehow get herself to that royal ball, because she was born to be a princess. Who are you born to be?

Royal Role Model Q&A

[image: ADVISORY BOARD MEMBER!]
Sophie Sieck

@itsprincesssoph

Tell us a little about your background.

I began my fairy-tale training during my sophomore year at the University of Arizona. As a political science major unsure of how involved I wanted to be in politics, I set out to look for other things that interested me. It was during this time that I found a social media internship with a local Bay Area nonprofit, Teens Turning Green.

Teens Turning Green was at a crucial point in their development, on the brink of launching their largest initiative yet, looking to gain interest from college-age students interested in “greening their lives.” Since we all know how hard it is to successfully communicate with a large audience of eighteen- to twenty-one-year-olds, they needed help. I went to work, creating social channels for the Project Green Challenge, reaching out to eco-focused groups on all major universities across the country, and helping to organize sponsors such as The Container Store and Whole Foods to back the Project Green Challenge.

During this internship I found myself loving the exploding field of social media and I knew that is where I wanted to stay—and that is where I am today.

Do you have any words of wisdom to share with other young entrepreneurs?

Find your voice! Everything came together for me when I realized I had a voice through my writing. I realized I was funny and had a talent that could really make people respond and interact with each other. It was my outlet and it became something I turned into a profession.

What are your guilty pleasures?

Bad TV shows. I have a horrible addiction to Bravo. I also love Diners, Drive-Ins and Dives, you can never have enough Guy Fieri.

What’s the best tip you’ve ever received on success?

Start early. That is the absolute best advice I have been given. There is a lot of competition in every field these days, which isn’t a bad thing. But it means you have to work harder to get where you want to be. Have a clear idea of what direction you want to head in (it doesn’t have to be an exact career), but if you like writing, like I do, then begin interning at your school newspaper, start a blog, or apply for an internship at your favorite magazine. Make sure you have something to show for yourself when you ultimately want to start your professional career that makes you stand out for what you love to do.

Can you share any advice on making a first endeavor in the world of business?

Don’t worry, it will all be okay! Starting your first job is hard and it’s stressful. Suddenly, you have responsibilities you have only observed during your internships and it’s okay to have no idea what’s going on for a second—this is your time to learn. Rise up to the challenge and ask questions. There is a reason that this company hired you, they saw something in you and they think you can do it. Nobody has time to put their faith in an employee they don’t think can get the job done. Show them what you can do!

How have your parents helped you achieve success?

My father and stepmom were fantastic in supporting me. They moved me to New York from San Francisco for a summer to intern in PR and social media because that was my passion and they knew it would take me places. They supported my studies in Argentina and Spain and my dad was always there to proofread my work. Your parents are also great resources. My dad had worked in marketing for almost thirty years when I was ready to join the workforce and he had so much knowledge about the media and marketing industry. He put me in contact with many people who I am still in touch with today that have helped me in various ways through my career. My stepmother is actually the reason I was lucky enough to score one of my first interviews (and first job!) out of college. They may seem like a huge burden on your life now, but your parents are there to support you and they are definitely cooler than you think.

Is it scary to follow your heart?

It is scary, but it’s even scarier to be stuck on a career path you don’t want to be on. Remember, this is your future so it’s time to listen to yourself. Do what makes you happy, not what makes you rich. Don’t get distracted or discouraged by what is classified as a “glamorous” or “acceptable” career—what’s in your heart is what’s important! Now, more than ever, the job landscape is changing. Jobs that didn’t even exist three years ago are becoming more and more important. Take fashion bloggers: they were the ones sitting in the front at all the shows during New York Fashion Week when not too long ago that would have been unheard of. It’s scary, but who knows what may happen …

Turning Cinders into Silk

One of the lessons that Cinderella learns on her journey is that sometimes your best attributes can, on first glance, look a lot like trouble spots. The problems in Cinderella’s life stem from the fact that she is different from her stepsisters. She is set apart by her hidden potential, flourishing unseen, deep within her. The fact that she’s different does not make her very popular at the beginning of her story, but without those early conflicts she would never have blossomed into the royal princess she was always meant to be. Cinderella had a decision to make: accept the life that made her miserable, or rise up to the challenges in front of her. After years of dealing with her stepsisters and stepmother, Cinderella was ready to fight for her nobility. Her trouble spots gave her the strength to take what was rightfully hers!
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