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Winter seemed particularly long and cold one year in Oxford, Maryland, a town so small, it gets by without a traffic light. I was idling through a Saturday night at Latitude 38, a bar by the firehouse, when conversation turned to one of the fancier draft beers served there.

The bartender poured it by pulling on a tap handle molded to look like a bear wrestling a lion. This was one epic, self-important brew. At one point someone asked a simple, life-changing question: Who do you think would win that fight?

Heads looked up. Glasses went down.

“The bear is going to kill the lion,” said Eric, a drinking buddy. “He’s three times stronger than the lion. He’s got reach. The lion won’t be able to get near him.”

I disagreed. “First of all, the lion’s the king of the jungle. Second of all, he’ll pounce on the bear and that’s the end of the bear.”

The debate lasted most of the night, with even the busboy taking sides. Everyone had a theory. And a rebuttal. And a special on the Discovery Channel they’d seen that proved their point.

When summer arrived, someone posed another showstopper: Would you rather give up ice or air-conditioning? I picked ice, even as I reached for another beer from the cooler. Not a popular move among the ice fans.

More questions followed, sparking some pretty fierce barroom arguments. So we started calling them “barguments.”

Barguments follow three absolute rules:


	You can’t be proven right or wrong in a bargument, even though it’s so clear that you’re right and the guy across the bar must be a complete idiot.


	Barguments involve the important issues of our time: television, junk food, sex, Star Wars —you cannot have a bargument about capital punishment or war—unless it’s a pretend war between wolves and monkeys.

	No bargument can be so complicated that you can’t get your head around it after three beers.
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