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Note to Readers


This publication contains the opinions and ideas of its author. It is intended to provide helpful and informative material on the subjects addressed. The strategies outlined in this book may not be suitable for every individual, and are not guaranteed or warranted to produce any particular result.


This book is sold with the understanding that neither the author nor the publisher is engaged in rendering legal, financial, accounting, or other professional advice or services. The reader should consult a competent professional before adopting any of the suggestions in this book or drawing inferences from it.


The publisher does not have any control over and does not assume any responsibility for the author’s website(s) or its content, and neither the author nor publisher has any control over (and such parties do not assume any responsibility for) any third party’s website(s) or content.


No warranty is made with respect to the accuracy or completeness of the information or references contained herein, and both the authors and the publisher specifically disclaim any responsibility for any liability, loss or risk, personal or otherwise, which is incurred as a consequence, directly or indirectly, of the use and application of any of the contents of this book.




I want to dedicate this book to my father,
Dr. Benjamin Ostrofsky,
who spent the last fifty years teaching me right from wrong, keeping me focused on the endgame, treating everyone with love and respect, and teaching me to always do my best at every turn.


He taught me to plan ahead and to always be more cautious than others because, as he put it: “It’s hard to make it, it’s even harder to keep it, and yet it’s so easy to lose it.”


He has been the ultimate hero in my life and my mentor for fifty years.


I love him dearly!


Thank you, Dad.





Foreword


Clate Mask, CEO and cofounder, Infusionsoft


My world revolves around the success of small businesses. As the CEO of Infusionsoft, I am all about helping small businesses find more customers, get repeat sales, and save time, which means saving money! In today’s incredibly competitive world, that’s a lot harder than it once was. The Yellow Pages is dead. Print advertising is tougher than ever. As Marc said in his previous book, Get Rich Click!, suspects, prospects, and clients are hanging out online. The ultimate competitive advantages are automation and technology tools that simultaneously increase sales and lower costs.


The old world of business has changed dramatically. It’s a digital world today. The process of efficiently finding, landing, and serving customers—what our organization calls the “Perfect Customer Lifecycle”—brings with it a host of complexities. SEO, PPC, and blogs. Multiple tools and systems. Technologies that don’t work well together. Information overload. It can quickly become chaos for anyone in business, the entrepreneur who simply wants to run a successful business, or a parent who simply wants to communicate with his or her teenager!


So what does all of this mean? It means that along with the digital revolution comes the cold, hard fact that companies today must assign technology the critical role of gaining the upper hand to help all of us succeed in business. If we want more customers, repeat sales, and better efficiency—if we want success in our businesses—we’ve got to embrace technology, not just for our competitive advantage but also for our very survival. The writing is on the wall. Those businesses that adapt will succeed. Those that don’t will be left behind.


And that’s why this book is so important. Word of Mouse helps readers see the impact of internet technology and adapt to the future—in life and in business. Marc shows us the trends, the case studies, and the impact of the internet and its associated technologies in a way that readers can’t ignore. He helps readers see how the gradual rise of the internet has changed everything, even though we may not recognize how it is impacting us.


This book will open your eyes to a world of opportunity you probably didn’t know existed. In the pages that follow, you’ll read about the emerging trends and the ways that everyday people just like you are using technology to achieve breakthrough success. Through Marc’s years of experience and his in-depth research, he brings a wealth of expertise that you can apply in your business to achieve greater levels of success or in everyday life to simply stay in touch with your friends on Facebook, via Twitter, or through Pinterest.


The case studies are my favorite part of the book. And that’s not just because some of them feature Infusionsoft customers. (See more about their success at www.infusionsoft.com/casestudies.) While it’s true that I love to see our customers effectively using our software to find more customers, get repeat sales, and save time, there’s another reason why I love the case studies: in working with entrepreneurs for many, many years, I’ve noticed that most of them struggle to see the “better way” to use technology—until they see that same technology being used by someone like them in a similar business. Marc has done a great job of making these case studies vivid, real, and easy to understand, so that you can see how you or your firm can employ the same techniques and technologies. In short, Marc teaches the way they do at Harvard Business School: using real-life examples to show you how to achieve greater success in your business through the effective use of technology.


The digital revolution has thrust technology to the forefront of the small-business-success equation. It truly levels the playing field and gives any small or midsized business a huge leg up on the competition. It can be daunting to navigate the waters in this new world, but you can do it! My hope is that you will use this book as a resource in your sales and marketing efforts as you embrace the internet and adopt technology. I am confident that as you study the trends and the examples, your eyes will be opened to new ways that you can achieve small-business success.


Although I gravitate toward the business applications of the content, this book is written for consumers. Marc focuses his “serial entrepreneur” trend-watching lens on the internet-driven changes he observes today and how they will evolve. The book is a wake-up call for consumers who are immersed in technology but are sleepwalking through its impact. Whether voluntarily, involuntarily, consciously, subconsciously, or unconsciously, we have assigned technology a dominant role in our lives. Taking the time to understand the “mind-body-internet connection” is key to ensuring that consumers let that dominance work in their favor, in a way that it is welcome, efficient, productive, and transparent. This book brings readers to that understanding. It gives readers the tools they need to dig themselves out from under the information overload that otherwise paralyzes their use of today’s digital delivery systems. It is a brilliantly conceived assimilation of trends, case studies, forecasts, apps, and tips for getting “plugged in” that will put readers in the driver’s seat of the world’s most powerful, most disruptive force to date. A special bonus chapter guides consumers through the perils of cyber crime, with practical steps on how to avoid becoming a victim. Readers of his book will put it down in an awakened state, feeling smarter, more engaged, and more the masters of the digital world that surrounds them.





Preface


I am a golfer. I just love to go out and play golf. Maybe it’s because no one is “the best” at it, or because of the truism of golf: “The harder you swing the club, the worse you will do.” Golfers will understand that irony, but it’s a hard, wonderful, maddening, and perplexing sport. I do love it!


For twenty years, I have purchased my golf clubs, golf shoes, and thousands of golf balls (most of which now reside at the bottom of a lake) at a small local retail golf shop owned by a nice guy named Jim Harrison.


I went in one day about six months ago to find a sign on the door saying STORE CLOSING—NEW LOCATION TBA. I was shocked. Jim had been there for almost twenty-five years! At the register was another note written on a yellow notepad:


We lost our lease. We have thirty days to vacate. Please give us your email address so we can tell you our new address when we have one. Thanks, Jim


“What a shame,” I thought. “The guy has no clue!” In today’s tech speak, what ran through my head was, “OMG! Are you kidding me? He doesn’t have a database of his clients and their email addresses?” Sure enough, Jim said he didn’t—and never thought he needed one. Jim said something I’d heard a hundred times before:


“Why should I? All of my customers know me, and I know them.”


Now that Jim was moving to a new location, he didn’t have a quick way of telling everyone where and when he’d be open for business again! Only if someone walked into the store during that thirty-day period and was served by Jim or another employee would he or she know the details of the move. To make matters worse, what was the likelihood that even informed customers would remember that Jim had moved and where he was moving to the next time they needed golf supplies? And none of these problems takes into account the fact that, as of my visit, Jim still hadn’t found a new location. It was entirely possible that he wouldn’t have a new site before he was forced to leave the building—and all his customers—behind.


Jim was in trouble for sure. Can you imagine: twenty-five years of hard work, striving every day to build a business, only to have it vanish in thirty days? It’s like having all of your assets in a home with no fire insurance when a fire breaks out and burns everything down to a pile of ashes.


Jim was truly upset over the situation. The truth was, though, he was mad mostly at himself. And he was scared, because this turn of events meant that he had to start over from the ground up—as though he’d never had a customer in his life.


The point of the story? Here are six good ones:


1. Jim is typical of many people today, assuming a mind-set of “I’ve always done it this way, so why should I change?” Until something like Jim’s situation happens, these people continue doing everything the “same old way.”


2. Jim never knew that he could get more business by communicating with his clients via Word of Mouse: via email, Facebook, LinkedIn, and many other tools of the internet age.


3. Jim “doesn’t know what he doesn’t know.” These days, you must observe what other businesses are doing to stay connected with customers, such as having a database of your clients and segmenting which ones spend the most money with you. You also must determine whether you understand the problems you have in a contemporary context. For example, are you losing out to the competition because they have a better social media strategy than you (if you even have one, that is)? Are you complacent about checking online reviews regarding your business, and have you perhaps missed a single negative review by a disgruntled customer, with the unfortunate impact of lowering your average “star rating”? Finally, you need to find someone to help you fix—or avoid—problems using state-of the-art technology.


4. Jim thought he was merely in a brick-and-mortar business located in a small strip mall, not in the information and/or communications business. He thought word of mouth would suffice, when what he really needed was word of mouse.


5. Jim never “hired his weakness,” a key strategy in my world of teaching others how to be successful, especially in business. The strategy goes hand in hand with “know what you don’t know” to help navigate in our new information age. Jim didn’t know technology—email, databases, internet marketing, and so on—so he should have hired somebody who did.


6. You can tell from Jim’s note that he wanted email addresses only to inform his clients where he was moving. He still had no clue how to use an email address as a free way to communicate—quickly—to his prospects and clients. To alert them to the move was the first application. To tell them of great weekly sales and to invite them in for the “Titleist Golf Club Demo Day” were just two of hundreds of other uses for those email addresses.


I have learned a valuable lesson from being in business for the last thirty years. We are in a major shift in the world of business and communications. The way we buy, sell, live, learn, work, play, communicate, and socialize will never be the same again! It’s truly a whole new ballgame, and anyone who “gets it” can win and make big bucks. All you need to do is work with the smartest folks you can find to fill in the parts of the puzzle that you don’t know. But first you have to know which parts of the puzzle you’re missing. This book will help you do that.


Maybe it’s best said this way. My dad, a college business professor for more than thirty-five years, taught me this saying: “If you keep doing what you’ve always done, you’ll keep getting what you’ve always gotten.” That was true for many, many, many years. It still is when it comes to things such as weight loss. But in today’s fast-changing, technology-driven, internet-based climate, it is no longer the case! The fact is, if you keep doing what you’ve always done, you will lose a lot of market share or disappear altogether, because your competitors who are using these tools will become faster, smarter, and more efficient than you are and hence will get more business because of it.


As I say in all of my speeches:


• Don’t be afraid of technology.


• Know what you don’t know.


• Hire your weaknesses!


In story after story, covering one technological innovation after another, this book presents a very clear understanding of what is happening in our world today and how to beat the odds to become successful—personally or in business!


—Marc O.


PS: Remember the new rule in business: Money doesn’t grow on trees; it grows in databases! Build your database of friends, suppliers, business prospects, clients, and even competitors. In our information age, I strongly believe that the person or business with the best data will always win the game!


Want to make money online? Buy Marc Ostrofsky’s other book, Get Rich Click!—a New York Times bestseller!
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Introduction


A recent ad from IBM read:


Growing up, Tom Watson couldn’t hit a curve ball while playing baseball. Nick Faldo rarely found the back of a hockey net, and Arnold Palmer just wasn’t fast enough to make the track team. Isn’t it funny how sometimes success begins just by putting the right tools in the right hands?


Well said! Put an iPad in the hands of a person who can’t speak, and with a talking app, she types her words and communicates with the world. Learn a new business skill such as Photoshop or Excel, and you are a more valuable employee to your company! Put a laptop in the hands of an entrepreneur, and he can single-handedly compete with his much larger competitors.


This book is all about understanding the opportunities in the world today and finding which tools are out there to help you get ahead personally and professionally. Once Arnold Palmer was given a golf club, he found his place in life and became one of the greatest golfers in history.


Ten years ago, if you wanted to buy a new television, you headed over to a big-box retailer and prayed for a sale. Today you likely have an app on your smartphone that can tell you who has the best prices at that very moment!


Ten years ago, if you wanted to become a chess champion, you read a book. Today you can learn from a grand master over Skype or from a YouTube video.


Ten years ago, if you wanted to keep in touch with old friends, you went to your high school reunion. Today you simply log onto Facebook.


These tectonic, technology-enabled lifestyle shifts are a subject of fascination to me. In fact, I have devoted my whole life to immersing myself in the world of technology so that I could help people outside the tech bubble understand it all by breaking down the information into easy-to-digest, bite-sized “nibbles.” But make no mistake, I’m no inventor; I’m more like an interpreter. When I make appearances on CNN and shows such as ABC-TV’s The View and 20/20, I talk about tech products, in addition to internet sites and cool apps that people love—not things I’ve invented. As you read my book, consider me your personal interpreter, one who’s been doing this sort of thing for years. Along the way, I’ve made a great deal of money by investing in many of these technologies and helping folks like you to understand them, via research reports, trade shows, magazines, websites, and newsletters, as well as books, audio books, and professional speaking engagements.


If you’re a parent of teenagers, this book will help you understand their world, one that is dependent upon and integrated with technology we could only dream of when we were growing up. I’ll introduce you to the tremendous benefits that can be derived personally and professionally from a variety of technologies, social media sites, apps, educational opportunities, and a host of online resources. There’s no reason to let technology stand in the way of you and your children. I should know, I have five daughters! Alas, while they have not all “friended” me and my wife on Facebook, we keep trying.


Addressing your role as a consumer, this book will show you how to use mobile technology to make smarter purchases for you and your family. Don’t set foot in another department store before you’ve read the “Buy” chapter, which shows you how to save money and outsmart the system using nothing more than your smartphone and an app that allows you to instantly check the price and availability of a particular product from local competitors!


If you’re an online marketer, this book will give you real-world examples of how people are using data analytics and intelligent software to locate their audiences, better manage their customer relationships, and tailor their online content accordingly. You don’t have to be a big company to do these things. You just have to be a forward thinker.


If you’re involved in the operational or financial side of business, I want to show you how to use the internet to lower your costs, increase your revenue, automate, outsource, and even drop ship products directly to your customers, and be more competitive at every level of your enterprise.


Why should you listen to me? I’ve got the experience to back it up.


I was one of the founders of the competitive telecom marketplace and the prepaid phone card industry, and I was an early pioneer in the voice mail industry. I’m one of the few keynote speakers and authors who actually own a portfolio of highly profitable online business ventures. No, I’m not an author by trade; I’m a businessperson with extensive marketing experience in teaching others how to learn, understand, and profit from the many technologies in this new interconnected world of ours. My current internet companies generate more than $90 million annually and include Blinds.com, CuffLinks.com, SummerCamps.com, eTickets.com, MutualFunds.com, Photographer.com, Consulting.com, TechToys.com, salestraining.com, Bachelor.com, and others. In my previous book—Get Rich Click! The Ultimate Guide to Making Money on the Internet—I showed how I’ve made millions online using practical tools and how you can too. Researching Get Rich Click! made something very apparent to me: the internet no longer is a tool to be seized solely by entrepreneurs but, rather, is one that people of every age and with every interest can use to improve the way they harness all that modern life has to offer. That’s when I knew a second book, Word of Mouse, was in order. The question I intend to answer for you in this book is pretty straightforward:


How will technology and the internet continue to change the way we live? My research revealed an infinite number of answers. My purpose became clear: in order to put the potentially overwhelming possibilities into a usable context, I had to answer the key follow-up question for you, the reader: “What’s in it for me?”


Like no other force before it, the internet has revolutionized nearly every facet of our professional and private existence, and it’s done so in the historical equivalent of a blink of an eye. That’s right. Things are changing fast—really fast! Such changes also mean big opportunities for those who understand what is going on and can act quickly to integrate themselves into this new social fabric.


How many of us sit down at our computers each morning and take for granted the fact that we can shop for clothing, chat with somebody on the far side of the world, or take a college course for credit—all online? Don’t forget that fewer than thirty years ago, the internet was still being birthed by the National Science Foundation as a niche way to shuttle research between researchers and universities. Yes, the internet, coupled with the changes in technology such as the iPad and iPhone, is creating a furiously fast-paced market full of friction. These developments are presenting better solutions to problems that most of us aren’t even aware exist.


How rapidly are things changing? Ask your kids. Or better yet, try having a conversation with them when you sit down for dinner tonight. If your household is like mine, there are times when it seems they’re speaking a different language. In some ways, they are. If you’re over the age of thirty, you didn’t grow up texting and using Skype. Whether it’s Facebook or Foursquare, today’s tech-savvy young people use those tools and many more. They may not know what an eight-track tape is, but they do know how to become the “mayor” of your local Starbucks on Foursquare.


This is the language of the future. If you’re not already fluent, you need to learn it quickly. If you’re involved in a business, at any level, and you want to stay employed, move up the ladder, and continue making money, you don’t have a choice. It’s impossible to compete if an entire segment of your population is speaking Chinese and you’re still speaking English.


But you are not alone! For most people, the rapid pace of change elicits feelings of intimidation. After all, learning a new language can seem impossible at times. Before you get discouraged, remember this: you’re not the only one who doesn’t know the new lingo. We’re still in the early stages of the internet and the vast changes in new consumer technologies that affect our every move. Online opportunity is all around us. Fortunately, there’s still plenty of time to pick up this new language.


Believe it or not, I often find myself in the same boat as you. I try to use the latest app or try to deconstruct complicated information, but typically I need help from others who understand it better than I do. I don’t know how to build a website! But I do know how to find answers to my questions by watching a YouTube video, by performing a Google search, or by talking to someone who knows the answers, typically at my local Apple store.


What continues to surprise me—and what I think will surprise you, too—is the myriad ways in which people are using the internet and innovative technology to make their lives easier, more productive, and more fun. For all of the internet’s negatives—such as its ability to expose private information, create distractions, and generate or spread messages of intolerance—most experts believe that its social benefits and the opportunities it offers easily outweigh its potential drawbacks. By the time you finish my book, I think you’ll agree.


In the “Learn” chapter, I write about Larry Kahn, a man who managed a data center for a Fortune 500 company. Today he works as the chief technology officer at the Kinkaid School, an elite college preparatory school in Houston, where he oversees some of the radical changes in educational technology.


Touring Kinkaid, I got to see firsthand how our children are adapting to the online world. In a third-grade classroom not far from Kahn’s office, students had recently initiated a Skype conversation with a popular children’s author, which they featured on a classroom blog. As Kahn noted, the idea of third graders interacting with an author ten thousand miles away and producing original content for a worldwide audience was hardly imaginable, much less possible, a decade ago.


In the “Live” chapter, we hear from Michael Fertik, the founder of Reputation.com, a company that cleans up people’s online reputations for them. As Fertik notes, the internet makes it easy for people to compare products and prices, find doctors, and check out real estate listings all over the world. But it also makes it easy for others to find information about you—or to create information about you—that may or may not be true. Did you know, for example, that in many cases, a person’s name, age, home address, annual income, and mortgage payments are available to strangers online?


Fertik believes that in the future, the ubiquity of social media will lead more people to turn to companies like Reputation.com to quiet rampant rumors or stop them before they start. In fact, the firm recently ran an ad in the New York Times with the headline “The Internet can seriously improve your business. If it doesn’t kill it first.” It went on to say, “The internet’s a great vehicle for promoting a business, but it’s a great vehicle for trashing one, too. And since people now search companies before doing business with them, bad links showing up in Google can quickly drive away potential business.”


In the “Play” chapter, I write about the unexpected figure behind “Tebowing,” one of the internet’s most popular memes (a meme is “an idea or element of social behavior passed on through generations in a culture, especially by imitation,” according to dictionary.com). His name is Jared Kleinstein, and he’s a typical twentysomething who lives in New York City, grew up in Denver, and is a longtime Broncos fan. Using little more than a creative spark and a photo posted to his Facebook account mimicking professional quarterback Tim Tebow’s kneeling in prayer while his teammates celebrated a victory, Kleinstein single-handedly launched the now popular Tebowing phenomenon.


The next morning, he purchased the domain name Tebowing.com for $10 and sent an email to friends around the world urging them to submit Tebowing photos. The day it launched, the site had 785 views. That ballooned to 10,000 by the second day and more than 350,000 a day later. Although Kleinstein hasn’t quit his day job, the last time we checked, he had turned his idea into a full-fledged online business selling T-shirts and he just trademarked the term “Tebowing.”


But not every story I feature in this book has grabbed huge amounts of attention. Some of the best online success stories are barely noticed by the public. For example, I write about a small Mexican restaurant whose owners used Twitter to stay afloat. Or Switchboard, a nonprofit organization that uses the internet and cell phones to aid doctors in Africa.


And then there are the apps! Consider Word of Mouse your guide to a lot of incredible, wonderful, and helpful apps! Whether you’re looking for apps to help you travel in Europe or train your mind, we’ve included them in this book. One of my favorite apps is Bromance, which was founded by four young male software developers who graduated from college and moved to Chicago, where they struggled to make connections with other guys. Their solution was to create an app that helped guys meet one another to play sports, have a drink at the local sports bar, or just hang out.


In my book, you’ll read about countless people who have leveraged the power of the internet to better their own lives, help those around them, or explore their passions. Whether you’re a retiree who likes to post photos of your grandkids on Facebook, a single mother looking for simple ways to make an extra $250 a week, or a young entrepreneur who wants to build an online business, there’s never been a better time to take advantage of the online opportunities unfolding around you.


Unfortunately, the power of these technologies brings with it the potential for corruption and crime. For this reason, I have included a bonus chapter on cyber crime, coauthored by my friend James G. Conway Jr., who is president and managing director of Global Intelligence Strategies and a retired FBI special agent. The chapter is a must-read for anyone who wants to know how to sidestep the everyday threats of crime via the internet.


Using Word of Mouse as your guide, I urge you to delve into the web and find new ways to explore yourself and the world around you. Today’s world is different. As I said before, if you keep doing what you’ve always done, you’re just going to fall behind, because your friends, neighbors, and competitors are changing by the minute as they learn how to use the array of amazing new technologies, websites, and apps. Are you ready to take one giant leap forward in understanding how to catch up? Then turn the page.





This Book Is INTERACTIVE!


WHAT ARE THESE?
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Watch the video here!


Scan the QR code, or go to http://www.wordofmouse.com.


You’ve probably seen these in your favorite newspaper or magazine; they’re called quick-response codes, or QR codes. In short, let’s just say that they are like bar codes but better! The difference is that a QR code will take you instantly to a webpage when scanned by a smartphone. It’s one of the latest cool technologies that help bridge the virtual world and the physical world.


Why Are They in the Book?


Word of Mouse is the ultimate source for the latest internet trends. The problem is that there are countless new ideas out there, so I thought that incorporating QR codes into the book would be a great way to make it come alive and enhance your reading experience as you discover the latest information on the Word of Mouse world.


How Will They Benefit Me?


It’s my favorite saying: “Learn more, earn more.” The internet changes fast, and I am committed to bringing you the most up-to-date information possible.


How Can I Use the QR Codes—Now?


There are many free apps available via iTunes, the BlackBerry App World, and the Android Market that allow you to scan these codes. Just search for “QR code,” download an app now, and try the QR code above.
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It seems that everywhere you turn these days, a new technology springs up promising to transform the way we live. Whether you’re a teenager making new connections though a niche social-networking app on your smartphone, a parent using your mobile device to purchase groceries while on the subway, or a backpacker using a revolutionary travel website that allows you to locate and rent living spaces all over the world (even a Slovenian dacha, through an online service called Airbnb), advances in online technology are reconfiguring almost everything we do.


These changes aren’t reserved only for consumers. Technology is also changing the way that businesses market themselves to the public, transforming the nature of consumer behavior. These days, when you look at a billboard on the street, in the mall, or in the airport, there’s a chance that a camera is looking back at you, tailoring the sign’s message to your age, your gender, and perhaps even your shopping history.


But there are drawbacks to the information age as well. A number of problems have arisen from our sometimes knee-jerk willingness—and ability—to disseminate information about ourselves, another person, a company, or a product. “The set of problems has become a lot more complex,” said Michael Fertik, CEO of Reputation.com, in a recent interview with Time magazine. “As social media and mobile media exploded and data mining has gotten more sophisticated, people have a lot more points of vulnerability.”


A lot of the activities that people engage in online can damage their reputation in a heartbeat. Take these examples:


• posting or emailing drunken photos


• blogging details about a nasty divorce


• recording rowdy videos to post on YouTube


• posting names and photos from a gay pride meeting


• blogging about your company’s internal matters


• tweeting about a disgruntled customer


• discussing workplace disputes on Facebook


• seeking public opinion about business issues via email or online forums


Although still relatively new, online-reputation-management firms are becoming increasingly popular resources for people who discover that their “private” lives are increasingly more public and for businesses that understand the detriment of a negative story written about them. Why? Recall the slogan “What happens in Vegas stays in Vegas”? For this book, we’ll say, “What goes on the internet stays there forever.”


These days, when you look at a billboard on the street, in the mall, or in the airport, there’s a chance that a camera is looking back at you, tailoring the sign’s message to your age, your gender, and perhaps even your shopping history.


But the benefits of transparency in our society are plentiful, promising to provide more information, accountability, and convenience to people on a daily basis. For example, in many cities, police officers are being outfitted with wearable cameras for the purpose of recording an officer’s experience and providing courtrooms with a new source of evidence. Experts believe that we will even be able to vote using our smartphones in the not-so-distant future, creating a more convenient route to civic participation. Whether it’s civic or social, the changes in the way we live are only just beginning.


“What goes on the internet stays there forever.”




Did You Know?


Mugshots.com is a website that posts photos of people arrested from around the United States. The site gets a data feed from all of the public records and police departments, and then publishes those lovely mug shots for all the world to see and find easily online. Check it out for yourself. It’s search-engine-optimized, making it especially easy to find muggers, thieves, and child molesters. How does the site make money? This is the really amazing part: the Mugshots.com business model is to charge people to have their photos removed from the site, and it refers you to a list of authorized Mugshots.com mugshot-removal vendors. The idea of making money this way is something that one must consider undeniably contemptible and yet utterly brilliant at the same time!
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Family Living


Among the most palpable changes are those occurring at the familial level, where technology is influencing the way we interact with our loved ones. According to the Pew Research Center Internet and American Life Project, which produces reports exploring the impact of the internet on families, communities, work and home, daily life, education, health care, and civic and political life, the vast majority of parents have had serious conversations with their kids about online life, the problems associated with it, and safe ways to navigate those spaces. Not only are more parents monitoring their kids’ online behavior, Pew found, but many have become friends with their kids—as well as friends with their kids’ friends—on social network sites.


“This is all spurred by the fact that families are saturated with technology,” Pew reported. “Tech adoption and tech-usage rates by teens’ parents are higher than the general population.” Here are some statistics from Pew that illustrate the way that new technologies have inundated our daily lives:


• 91 percent of parents of children ages twelve to seventeen own cell phones, and 86 percent of those cell owners send and receive text messages.


• 84 percent of all adults have cell phones, and 76 percent of them exchange text messages.


• 87 percent of parents of teens are internet users (compared with 78 percent of those in the overall adult population), and 82 percent have broadband connections at home (versus 62 percent of those in the overall population).


• 86 percent of parents of teens own laptops or desktops, compared with 76 percent of those in the overall adult population.


• Online parents of teens are just as likely as the general population of adult internet users to use social network sites such as Facebook or LinkedIn (67 percent versus 64 percent).1




Did You Know?


There are cool digital picture frames that connect to the internet.


When you have a new photo of little Johnny that you want to send to Grandma, you upload it to the web, and then the photo is placed directly on Grandma’s interactive digital photo frame—without even the slightest effort from Grandma, who may be halfway around the globe! This capability is driven by Ceiva’s PicturePlan Photo Delivery Service, which is bundled with each frame and can be purchased for a nominal monthly fee ($6.95, as of this writing).





“MARC” MY WORDS Smartphones and smart tablets aren’t just for tech-savvy teens! New (smaller) models of the Apple iPad, more akin to Amazon’s Kindle and other more versatile tablet PCs, are going to dominate the media-related discussions for the next few years.


When you think of smartphones, you probably think of teens glued to their mobile devices wherever they go. But the latest demographics behind smartphone use might shock you.


New research concludes that smartphone ownership among moms is higher than in the general population. Surprising, right? Close to 60 percent of moms have a smartphone, and around the same number told researchers that they use the mobile internet frequently, up from 22 percent just a few years earlier, according to research by the parenting website BabyCenter and reported in eMarketer Digital Intelligence.


The survey results revealed that mothers use their smartphones in different ways from most others. For example, mothers are much more likely to use their mobile phones to find games, use social media, and follow up on health information. However, they are only somewhat more likely to check the weather, listen to music, or shop using their phones. And moms are less likely to use their phones to access content such as maps, productivity tools, and financial and business information. This hints at the idea that they’re engaging in activities to help families bide their time, according to the research. Smartphone-owning moms spend more than six hours a day using their phones, on average, compared with just two and a half hours among moms with only a standard cell phone or a landline phone. In that six-hour window, smartphone-using mothers are bound to view advertising. BabyCenter reported that just over half—a full 55 percent—of them considered ads linked to nearby deals most appealing, and they were significantly more likely than the general population to feel that way. More than half of smartphone-using mothers claimed to have done more research or talked to other people about an ad.


Fewer mothers—in this case, 31 percent—actually clicked on the ad or went ahead and made a purchase (14 percent). Even so, the study suggests that mothers are more likely to take indirect action if an ad appeals to them.


Facial Recognition: Billboards Are Already Looking Back at You!


In the 2002 futurist movie Minority Report, starring Tom Cruise, there’s a scene where Cruise’s character runs through a mall while advertisements around him scan his eyes before tailoring themselves to his precise tastes. As a Big Brother–like voice talks to him ominously from all around, one ad encourages him to stop for his favorite beer.


Sounds far-fetched, right? Well, not really. In fact, that “future” is quite present. In the introduction to this chapter, I mentioned billboards that “look back at you,” delivering customized messages based on your personal traits and shopping history. Such “smart signs” are alive and kicking, thanks to companies such as Immersive Labs. The Manhattan-based start-up has already rolled out its first camera-enhanced smart signs, equipping billboards and retail signage with the ability to tailor advertisements to the person looking at them at any given moment. The signs launched in Los Angeles, San Francisco, and New York, and can gauge a passerby’s age range, sex, and even attention level. “In other words,” a description on the company’s website reads, “the system is smart enough to display a Gillette ad to a male passerby rather than an ad for perfume.”


The technology is a combination of anonymous facial detection, sophisticated machine learning, and strategies specified by the marketer. Other factors also will be assimilated in the smart-sign formula, including time of day, location, and tweets that refer to the area. The resulting information will dictate which ad in the inventory appears on the screen at a particular time, Jason Sosa, founder and CEO of Immersive Labs, told ABC News.2


“If a basketball game is letting out at Madison Square Garden, and we have a sign there with both Nike and OfficeMax ads in the inventory, we can choose to use Nike, because it makes more sense,” he explained. “If a lot of people are tweeting about taking their dogs for a walk in a particular area, maybe we’ll put a Petco ad in that neighborhood.”


The signage will be installed in places with heavy foot traffic, including airports, malls, and retail stores. Next time you pass a billboard, give it an extra long look and smile—after all, you just might be on camera!




Did You Know?


Facial recognition software is already being used on Facebook.


Facebook features a photo-tagging suggestion tool called Photo Tagger (acquired from face.com) that has changed the way people tag photos of friends. As soon as a photo is uploaded to the site, Facebook’s “Tag Suggestions” feature uses facial recognition to identify that user’s friends in the photo; name tags are automatically suggested based on the matches. The benefit for somebody uploading a large number of photos is that it frees users from going photo by photo typing the same individual’s name. Facebook is hardly alone in implementing this sort of software. Similar functions can be found with other popular programs, like Picasa, the photo-editing software from Google.





“MARC” MY WORDS I think this is only the first entry in what will be a much more sophisticated tagging concept for photos and videos in the future. Google’s “Goggles” project is already on it with its visual search app for smartphones. You will be able to take a picture of any product, place, or person, run the Goggle app, and get search results with information about the photo subject—whether it’s a painting in a museum or a box of cereal at the grocery store. It’s only a matter of time before you’ll be able to similarly obtain information about people using the photos you take of them or find online!


What Do You Want to Do Tonight?


Imagine peering into a bar on a Friday night to see if it’s packed before you drag yourself off the couch to check it out in person.


SceneTap, a new app for smartphones, allows you to do just that. It’s just one of the small but pronounced ways that technology is changing the way we live. The app uses cameras with facial detection software to scout local bars before posting information about the demographics inside. Though it avoids identifying individual bar patrons, SceneTap can tell users the average age of the crowd and the ratio of men to women, providing bar-goers with a better sense of where to go. In Chicago, where SceneTap is used at dozens of bars, the app even features drink and food specials.


SceneTap can tell users the average age of the crowd and the ratio of men to women, providing bar-goers with a better sense of where to go.


Facial recognition is poised to become the next advance in mobile technology. Even though it will raise a host of privacy concerns, it will allow marketers to tailor their messages to individual consumers as never before. I believe that the definition of the word privacy will inevitably change dramatically over time. In the future, your habits, likes, dislikes, and lifestyle quirks are likely to be embedded in databases that connect to you via networked sensors like smartphones. From a practical standpoint, facial recognition, in general, has its benefits. At its most basic implementation, the technology can be used in place of ID cards, thereby sparing users the nuisance of recalling passwords or replacing lost ID cards. Identity fraud will be a greater challenge for the criminal. And with more specific physical characteristics available to determine a person’s legal status, racial or ethnic profiling could well become a thing of the past. Still, the accuracy of facial recognition systems is not 100 percent, and they can be quite easily tricked (by placing another person’s image over your own, for example), meaning your image could be linked with the wrong profile, which, at the very least, puts you on yet another mailing list for all the wrong products (like the “John Smith or current resident” mail you get when you move into a new house). Once your false ID gets entered and multiplied across many databases, removing those links could prove daunting, to say the least.




Are You Dating a Serial Killer?


Is something about your date “off kilter”? To be filed under “strange but potentially lifesaving,” there is a website called InvestidateYourDate.com that offers workshops that teach you how to:


• quickly analyze an online dating profile and unravel mysteries using Facebook and Twitter


• create your own “date-a-base”


• interpret body language


• verify a date’s employment and academic history, gauge income level, and estimate his or her monthly rent payments


The site offers webinars that invite visitors to call in live and join the discussion on ways to determine if the person you’re dating is “just too good to be true.”





It’s fun to talk about the technology tools that change the landscape of our lives, but I think it’s just as pertinent—in some ways, more so—to explore the tools that reshape the tiny vignettes of life. In my personal life, it’s a rare day when I don’t find a cool new gadget or app that helps make the daily grind run a little more smoothly, more quickly, or just plain better. My wife, Beverle, “plugs in” just as much as I do, if not more. I asked her to write about her love affair with cooking apps. (I use them too, but Beverle’s culinary judgment carries much more weight than mine.) She’s an avid entertainer and an amazing cook, so her thoughts on the topic are particularly relevant.




PLUG-IN:


Answering the “What’s for Dinner?” Question Gets Easier


by Beverle Ostrofsky


I am a cook, a good cook. Not a chef striving for perfection, but a cook’s cook, making really good food. Food that people remember when we are having cocktails or chatting months later; food that brings back memories and a taste of something they can’t put their finger on. And the longer I cook, the more I innovate, tweaking dishes from year to year. Taking my mom’s wonderful comfort dishes and adding my own dash of that sumpin sumpin that says, “Hey, this is me in the kitchen.”


When I’m looking for something completely new, I increasingly turn to our “old” iPad for my cooking inspirations and know-how. When Marc bought me my new iPad, he set out to sell the older device on eBay. But I had a better idea. Why not put it to work in the kitchen? It didn’t take much to convince him; after all, the man likes my cooking. When I explained that I would be able to instantly access all my favorite foodie sites, while planning his next culinary adventure, he happily agreed. (It didn’t take long for him to get the idea, too, that not only would we enjoy better meals, but by eating out less often, we’d save enough money in just one year of usage to make up for any money he “lost” by not selling the iPad on eBay.) Now the tablet takes up full-time residence in our kitchen. I use a staggering variety of cooking apps—the choices available these days represent nothing short of a recipe smorgasbord. I’ve heard that “the first round of cooking apps left much to be desired. They were slow and dull, and besides—who wants to cook using a tiny screen for instruction?” Not surprisingly, they didn’t really catch on.


The growth of tablet technology is changing all that, as cooking apps grow increasingly interactive. With step-by-step video tutorials, informational graphics, voice prompts, calorie counters, handy timers, and embedded links that are intuitive and full of great tips, it’s as if Martha Stewart, Rachael Ray, and Paula Deen are in the kitchen with me creating our every dish! I can easily see why old-fashioned cookbooks will soon be a thing of the past! Cooking apps make great sense. It’s hard to think of a technology better suited to the chaotic swirl of the kitchen, with its combination of physical labor and mental demands.


One of my favorite apps is Culinapp, which was devised by a Houston-based company made up of an entrepreneur, a software developer, an Emmy Award–winning producer for many top cooking shows, and a software development executive. The app lets users choose from four different views of each recipe. For novice cooks, a “step-by-step” view presents each recipe step in full screen, with a chef doing exactly what instructions on the screen say he’s doing. After ingredients are measured and the oven is heated, the rest of the process is shown in a flowchart, illustrated with bright images of mixers, whisks, ovens, and ingredients. For the more confident cook who already knows how to cream butter and sugar, say, but needs to be reminded what to do with the chopped apple and grated fresh ginger, the app offers a “Spin-View” video carousel, so she can watch only the steps she needs explained. “Now is the perfect time to introduce new technology into the kitchen,” says the text on the company’s website. “iPad sales—and the rapid growth of the tablet marketplace—continue to exceed all expectations, generating staggering demand for content. Simultaneously, two culinary trends are driving consumer demand for new cooking apps: the rise of the aspiring home gourmet and the cult of the celebrity chef. In today’s highly interactive and fame-obsessed society, diners and home cooks want more than just a good meal—they want a personal connection with their favorite culinary celebrities.”


I couldn’t agree more. Here are a few other cooking apps that have earned my stamp of approval:












	App Name


	Device


	Description







	How to Cook Everything


	iPhone


	This bestselling, first-of-its-kind app of New York Times columnist Mark Bittman’s bestselling cookbook is enhanced with helpful holiday menus and fun wintertime animation. Most important are the two thousand recipes and four hundred how-to illustrations, plus specially designed features for the mobile user.







	The Professional Chef, by the Culinary Institute of America


	iPad


	Known as “the bible for all chefs,” the Inkling (an eBook reader app for the iPad, which can be downloaded free from the iTunes app store) edition of this classic textbook by the Culinary Institute of America includes videos, interactive images, shared notes between cooks using the book, and more.







	KitchenMath


	iPad and iPhone


	KitchenMath is a cooking utility with three main features: cooking unit conversion, temperature conversion, and serving temperature. Do you want to know how many grams are in a cup of all-purpose flour when you’re baking? How about a can of coconut milk for Asian food? KitchenMath has data on more than 380 cooking ingredients for converting between volume and weight units. You don’t need to figure out the density of your ingredients.







	Fromage


	iPhone and iPad (supports French, Spanish, and German)


	With more than 750 cheeses from around the world, this is clearly the best pocket guide to cheeses. Each entry features artistically presented cheese photos, historically narrated flavor descriptions, and suggested best choices for complementary wines. You can add your own cheeses to the standard library and attach personal notes about any of the cheeses.
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