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Preface


Since the third edition of this book there has been an increased focus on health and fitness. Research continues to show that even moderate amounts of exercise and small changes in diet can greatly improve health. Millions of Americans continue to try to lose weight and live longer, healthier lives.


The Centers for Disease Control and Prevention (CDC) backs up the need to address the obesity problem. According to the CDC, more than one third of Americans are obese. That is 78.6 million people. That is a huge market for those who might need help with weight reduction and physical fitness.


As a personal trainer you have both a great opportunity and a significant challenge. You are in demand to help people not just wade through all of the information, but to inspire them to apply it and improve their lives. Being overwhelmed by too much information and lacking motivation to carry through with a fitness program are two areas where personal trainers can really help people struggling to lose weight and lead more healthy lives.


Starting a personal training business offers a satisfying combination of financial reward and a career in which you can make a profound difference in the lives of others. A skilled trainer who also has good business knowledge and judgment can earn a substantial income.


At the same time, because many people still face troubling weight and healthy lifestyle issues, new approaches are needed if fitness professionals are to reach these individuals.


Fortunately, the fitness business is rising to the challenge by creating innovative ways to do just that. This means that you have new avenues to entrepreneurial success through strategies that will grow your business by making fitness relevant and accessible for more and more people.


In this updated edition, we give you information that will quickly get you up to speed on exciting directions in the fitness industry and show you how you can take advantage of them. From boutique studios to faith-based programs to partnerships between public and private entities (for example, schools and private trainers), the trends may change, but that most Americans would benefit from better eating and more exercise is still a key message.


Since the third edition, social media continues to expand the ability to revolutionize your business. Having a website is now fundamental, and being active on Facebook, Twitter, and other social media platforms is now not only the norm but expected. But while being expected to be active on social media, it is also no longer enough to be haphazard. Social media needs to be planned and executed systematically like any other part of your business marketing.


As with previous editions, this book focuses on the business side of personal training. This is not an instruction book on training techniques—there are plenty of certification and education programs where you can find that—but a guide through the business side of fitness.


But we realize that you’re interested in exercise, athletic performance, and how science is exploring ways that we can become fitter and healthier. You wouldn’t be a personal trainer or a soon-to-be trainer if you weren’t. So we’ve added sidebars throughout the book giving you “Stat Facts”—you’ll find these fascinating, we’re sure. But they’re also perfect tidbits of information that you can pass along to your clients to enhance your reputation as a reliable source of health and fitness knowledge.


This book also covers the nitty-gritty details of starting and running any service-oriented business. Whether you’re looking to launch a solo concern with minimal investment or open your own studio and hire other trainers, this book will help you. More specifically, you will get an overview of the personal training industry and potential client markets, as well as a step-by-step guide to setting up and operating your fitness business. You’ll learn about startup costs, marketing, and how to track and manage your company’s finances. Successful personal trainers and industry experts will share the insights they’ve gained through years of experience.


Regardless of the type of personal training business you want to start, we recommend that you read every chapter in this book. Most of the information applies to all sizes and types of personal training operations, and the information is interrelated.


As any small-business owner will tell you, you will need all the advice and mentoring you can get. This book is intended to get you off on the right foot with your exciting new venture!









CHAPTER 1


Introduction to Personal Training


This is an exciting time to be an entrepreneurial personal trainer. The opportunities for qualified fitness professionals who also understand how to run a business are virtually unlimited.


Take a look around. Obesity continues to be an epidemic. Many people of all ages are spending too much time in front of computers and TVs. This increasingly sedentary lifestyle is taking a tremendous toll on their health. Although fast-food restaurants have tried to rise to the challenge of offering more healthful menu items, they still serve up calorie-dense meals and regular restaurants offer massive portion sizes. We are a busy nation with families finding it difficult to prepare and serve nourishing meals.
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According to the Bureau of Labor Statistics (www.bls.gov), the job outlook for fitness trainers and instructors is on an 8 percent rise through 2024, which tracks with other occupations. Businesses and insurance companies continue to recognize the benefits of health and fitness programs and offer incentives to join gyms and health clubs, resulting in the need for them to hire more personal trainers.






 





We are also becoming more aware of the downside of expanding waistlines. As people decide to get in shape, fitness professionals are well positioned to help. Whether the market is baby boomers wanting to regain some of their youthful vitality or parents looking for ways to provide positive role models for their children, they are turning to trainers. As well, the medical professions have recognized that diet and exercise are important for keeping people healthy and avoiding unnecessary health-care costs. Businesses large and small are realizing that healthy, fit employees are more productive. And they are all realizing that people need help to accomplish these fitness goals.


It’s no surprise that personal training is one of the top professions of the 21st century and a fast-growing segment of the fitness industry. With rare exceptions, personal trainers love what they do. After all, they’re not working on a production line or sitting in front of a computer—they’re helping people get and stay healthy and fit. For their efforts, they’re earning well above the minimum wage.
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Despite international efforts to encourage exercise, physical inactivity remains the fourth leading risk factor for death worldwide. Many of the most common health issues today can be directly tied to sedentary lifestyles.


—Press release, February 23, 2016, American Council on Exercise (www.acefitness.org)






 





Take the Exercise Is Medicine initiative put forth by the American Council on Exercise in 2007. In February 2016, this initiative announced an international collaboration including the American College of Sports Medicine, the American Council on Exercise, and the Medical Fitness Association. The initiative’s director, Dr. Felipe Lobelo, says, “Our goal is to elevate the status of physical activity so that it becomes a standard in health care.” And this can only mean an upward trajectory for the personal training industry.


While some clubs want their trainers to work as employees, many others are hiring independent contractors or contracting with personal training companies to meet their needs—and that means opportunity for you.


What Do Personal Trainers Do?


Personal trainers work with clients who need instruction and coaching in the areas of exercise physiology, kinesiology, injury prevention, recovery and rehabilitation, nutrition, supplementation, fitness assessment, exercise programming, sports conditioning, flexibility techniques, and more. Personal trainers continue to train both one-on-one and in group instruction. Group instruction provides multiple benefits to both trainer and trainee, including sociability, learning from peers as well as instructors, and typically lower rate structures for participants while still allowing the trainer to get a solid per-hour rate.


Observant, detail-oriented personal trainers begin their work with each client by doing an assessment. Through conversation and by completing forms, they gather information about the client’s health and medical status, lifestyle, expectations, and preferences. Then they are able to establish realistic and measurable short- and long-term goals and develop an exercise program. Some trainers set up a series of short-term goals that the client can work toward, and others space the rewards out at greater intervals, coaching clients to reach for the ultimate brass ring and then focus on its maintenance. The choice is yours to make, but one thing is clear: A high emotional IQ, an understanding of basic “people skills” and psychology, and the desire to help people are all needed to process the subtle but important signals your clients may give you along the way.


Personal trainer Salvador Mascarenas Ruiz of Puerto Vallarta, Mexico, believes being a good teacher is in one’s genes and unless you take pleasure from sharing what you know and have an innate love of giving versus taking, working as a fitness trainer will be painful for everyone involved, both student and teacher. Phil Martens of 501F1T in Minneapolis, Minnesota, says, “Your best bet for success is to be able to connect with people, to respect them, and really know your program and what you’re doing. A high emotional IQ would be good, but really a Ph.D. in psychology would be even better.”
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Just how many health clubs are there nationwide? According to the International Health, Racquet, and Sportsclub Association (IHRSA), there were 34,460 U.S. health clubs in 2015 (up 6.4 percent over 2014), 54.1 million health club members, and a total of $24.2 billion in health club industry revenue in 2014.






 





As they work with each client, personal trainers


        [image: ][image: ]  teach safe and effective exercise techniques;


        [image: ][image: ]  monitor, record, and evaluate progress;


        [image: ][image: ]  make adjustments in the program as necessary; and


        [image: ][image: ]  provide support and motivation to help their clients stick to the program and reach their goals.


Personal trainers may also serve as consultants when their clients are setting up training equipment in their homes or offices.


Personal trainers who have studied nutrition may also offer nutrition and weight management counseling. Trainers who are group fitness instructors may incorporate popular group fitness trends into small group training sessions. For example, your clients may not want to participate in a crowded class at the gym but may want you to lead very small classes in areas such as yoga, kickboxing, Zumba®, and body sculpting for themselves, their families, and friends.
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So what do personal trainers really do? Some of the services typically offered by personal trainers include:


             [image: ][image: ]  Body composition and fitness assessments






             [image: ][image: ]  Muscle building and toning






             [image: ][image: ]  Boot camps






             [image: ][image: ]  Group dance sessions






             [image: ][image: ]  Individual exercise programs






             [image: ][image: ]  Individual weight/fat-loss programs






             [image: ][image: ]  Nutrition consulting (in conjunction with a licensed nutritionist)






             [image: ][image: ]  Strength and endurance training






             [image: ][image: ]  In-home or in-office personal training






             [image: ][image: ]  Home gym development






             [image: ][image: ]  Personal training for teenagers and children






             [image: ][image: ]  Personal training for seniors
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             [image: ][image: ]  Wellness coaching






             [image: ][image: ]  Stress management programs






             [image: ][image: ]  Special focus training such as cardio-respiratory, circuit, and resistance
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             [image: ][image: ]  Individually designed high- or low-impact step and aerobics programs






             [image: ][image: ]  Individual or small group training






             [image: ][image: ]  Seminars and classes on fitness






 





Some personal trainers work with people who have suffered an illness or injury and need assistance transitioning back to a physically active lifestyle. This is an area known as “clinical exercise” and is an important part of the rehabilitation process. Trainers work in conjunction with their clients’ medical doctors and physical therapists to establish an appropriate exercise program; then they instruct the client as necessary to implement the program.
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As reported by the Bureau of Labor Statistics, median annual wages of fitness trainers and aerobics instructors in May 2015 were $36,160. The bottom 10 percent earned less than $18,690, while the top 10 percent earned $70,180 or more. These figures do not include the earnings of the self-employed which, in 2014, represented about 1 in 10 personal trainers. Earnings of successful self-employed personal trainers can be much higher.






 





Trainers work with amateur and professional athletes to help them maintain their conditioning during their off season and prepare for in-season competition. They work with performers who may or may not be celebrities, but who need to stay in top physical form or get back into shape quickly for an event.
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Although published in 2009, “The Future of Fitness” white paper published by Les Mills International asks three questions that remain relevant to success in the fitness industry. Keep these questions in mind while you shape and refine your business:


             1.  How do we remain relevant among the “converted” consumers—those who already believe in fitness and are willing to commit time and effort?


             2.  Can we improve our offer to those who enjoy fitness, but who don’t like “going to the gym”?


             3.  How do we keep the industry fresh, relevant, and competitive in the decades ahead as populations change, technology and medicine redefine what is possible, and competition increases?






Stay tuned throughout the book for the data these questions unearthed, and view the study here: http://w2.lesmills.com/files/globalcentral/docs/Future%20of%20Fitness%20White%20Paper_for%20release_Dec%202009.pdf.






 





Meet the Experts


Personal trainers today expand their services and then refine them, specializing not just in what their markets call for but also what stimulates personal growth. Some of the trainers interviewed in this book have switched gears several times for those reasons. In our panel you’ll find a balanced sample of current trends as well as traditional methods.


Jennifer Brilliant’s Brooklyn-based company offers one-on-one training, as well as group training in exercise and yoga. Jennifer and her trainers work in homes, offices, schools, and gyms.


Lynne Wells, in New York City, works with clients in their homes and in the gyms located in residential buildings where the clients live.


Bill Sonnemaker and his wife Valorie Ness-Sonnemaker founded and own Catalyst Fitness in the Atlanta area. Bill was the recipient of the 2007 IDEA International Personal Trainer of the Year Award and the 2007 National Academy of Sports Medicine Pursuit of Excellence in Health and Fitness Award. One of the keys to his success, he says, is his time as an intern and employee of other trainers. “I had access to good coaches with good exercise technique, and learned proper form and proper program design,” he says.


Gunnar Peterson has had a lifetime to refine the powerful style that makes him one of the most talked-about personal trainers for those striving for strength, health, and beauty. From age 10 he began the discovery of how to change his own body from fat to fit, beginning with joining Weight Watchers, and fell in love with the feeling of empowerment. Now he uses that passion to give others the tools to reach their personal health goals through a distinctive, unconventional style that attracts professional athletes, everyday people, and celebrities.


Running his Beverly Hills, California, gym and being a single parent to three children requires an intense level of energy, which Peterson is known for, along with the sarcastic sense of humor he’s used for over 20 years to hold clients accountable for changing their own lives.


Peterson’s Strength and Conditioning Specialist (CSCS) certification and fluid transfer of strength training modalities from gym use to home and office cubicle use are just some of the implements that make him so useful. He enables progress for professional athletes and office workers alike, giving them the tools they need to work realistically within the confines of their unique schedules.


Tyrone Minor started out as a Division 1 track athlete in college and competed nationally until he was 33. As he traveled to compete, he networked with local athletes to find the best gyms in each city and began getting requests for training assistance. A lightbulb went off in his head as more fitness buffs asked to train with him.


Research and development of his own personal training business came next, along with the beginnings of his intense coaching style, a combination of offering “confuse the body” exercise sets, working the largest muscle groups to lose fat and gain mass, and functional compound movements designed to help people do daily life tasks with more strength and stability.


He is a licensed physical education teacher and registered trainer, and doubles as a fitness model for a variety of product lines. His personal training business, Chizel, Inc., is in Minneapolis, Minnesota.


Having sailed solo around the world on a 31-foot cutter boat at age 57, Pat Henry discovered and honed the physical and emotional strengths that saw her through almost every challenge imaginable. The rigors of that eight-year adventure combined with wear-and-tear to her body from years of competitive athletics and aging heightened her awareness of and interest in the relationship between anatomical mechanics and physical injuries.


She immersed herself in studying and became a certified pain management therapist. She utilized the pain management principles to develop a unique program: Organic Stretching™. Traditionally, therapy serves clients in addressing their individual restrictions and the potential benefits are dependent upon the practitioner doing the work. Henry was determined to give clients the tools to heal themselves and strengthen their physical wellness by teaching them how to move. She practices in Nayarit, Mexico, and Laredo, Texas.


501F1T is a socially energized fitness center in Minneapolis, Minnesota. This partnership of Phil Martens and Diana Broschka offers clients long-term, affordable group fitness classes and personal training with both traditional and custom equipment designed by Martens.


When the partnership began, Martens was running a solo training business with a small client base. Keeping the business small allowed him to work a 30-hour week and, when he didn’t have clients, close the studio gym he rented in order to work on marketing his business. He began to develop a fitness machine called G-Werx Gym™ and expand, and needed a business plan. Diana Broschka, one of Martens’ clients, believed in him and though she’d never written one, offered to write it for him.


With Broschka’s impressive resume in finance and business and Martens’ law degree and inventor status, the dynamo began kicking up dust soon after the plan gelled, and today they are starting to enjoy some of the payoffs of being extremely diligent for three years in the creation of the multiple projects surrounding their gym.


In the Mexican border town of Reynosa, Tamaulipas, being overweight was a positive, indicating one had sufficient funds to eat heartily. A painful lesson came for young, hefty Salvador Mascarenas Ruiz when his family moved to Monterrey, one of Mexico’s most developed and prosperous metropolises. There his girth was grist for ridicule and exclusion. In response to the cruel teasing he began running and virtually stopped eating, consuming only one salad every other day. He lost a lot of weight very quickly and became ill from the process.


Treating him with antibiotics, the attending physician also gave Mascarenas Ruiz books on how to eat nutritionally and safely attain a healthy weight. One in particular, written in a comic book style, had a life-changing impact: La Panza es Primero (The Belly Is First) by Rius, an author who uses no first name. Its message that good nutrition is the cornerstone of wellness was told with humor and emphasizes minimizing meat, fat, and sugar. Ruiz was forever changed and began his education in health and fitness.


Applying this newly acquired nutritional wisdom and developing his personal fitness through sampling various exercise forms, Mascarenas Ruiz over time not only restored his health but achieved an exemplary physique, which brought plentiful opportunities for modeling and acting.


“I can do that!” is the mantra that not only launched Barbara Crompton’s comprehensive fitness career more than three decades ago but has also served to guide her professional development and business decisions along the way. Inspired by a class at the Jane Fonda Center in Los Angeles, California, she decided to apply her university degree in physical education to developing her own aerobics, stretch, and strength classes. She initially found willing participants in her family and friends, and with the blind optimism of youth and an unflagging work ethic earned Canadian and international certifications in various fitness disciplines.


Her ventures soon after included founding and directing several fitness enterprises, such as a personal training company employing 22 trainers, a physical therapy and massage clinic for injured athletes, and a fitness educators’ business that provided international training for health professionals and all-inclusive resources to assist in the opening and ongoing management of private and corporate fitness centers.


Abby Guinard is an equestrian. After suffering several physical ailments, Guinard had to stay super fit to even function. She started finding herself in the gym all the time and found she loved watching people transform through fitness. She had her own successful marketing business at the time but developed an increasing desire to open a gym.


Guinard spent years looking into opening a gym on her own—she did all the market research, looked at spaces. By then she was an active cross-fitter herself and considered herself an elite athlete. She was personally successful in her fitness but kept coming back to the question, “Why would people come to you as a trainer?”


“There are a million great trainers,” Guinard says. “I felt like I needed a little more, that otherwise there was no need for anyone to come to me.” She started to think about who her clientele might be and decided she wanted to focus on individual transformation—the thing she had always been so fascinated by during her own workouts and gym experience. “The realization I came to,” Guinard says, “is that the everyday person is someone I can help.”
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According to the Bureau of Labor Statistics, the industries employing the largest numbers of fitness workers in 2014 were:


          1.  Fitness and recreational sports centers


          2.  Civic and social organizations


          3.  State, local, and private educational services


          4.  Healthcare and social assistance.






 





Then Guinard’s sister called her attention to the franchise Get in Shape for Women. Her sister was going to one of the franchise gyms and loved it. They treat their trainers really well. Suddenly the franchise became a serious option.


Guinard attended franchise meetings. She liked how the Get in Shape for Women program virtually sells itself and that the premise already differentiated the gym and the training, focusing on small groups and nutrition. She and her life partner and now business partner opened a site together. Two years in, their gym in Shrewsbury, Massachusetts, has no current openings for new clients, and they are thinking of opening a second site.


Guinard’s successful marketing business allowed them to start with strong capitalization; they made a $200,000 upfront investment. And she feels like it would have been even tougher to start up on her own.


Personal trainers are not simply exercise instructors and supervisors—in other words, there’s more to being a personal trainer than just knowing your anatomy and exercise physiology and the science behind exercise. Each of the experts in this book came to serve the human race with a specialized form of physical assistance because of a fondness for empowering people, their own struggles attaining peak fitness, and a gift for helping to heal. The personal experiences that led them to commit deeply to such a disciplined and industrious lifestyle have been emotional and character-building. As a result of this hard-won experience, trainers have the potential to be skilled and sensitive confidants, role models, and sources of support and encouragement.


Trainers are engaged, invested, and giving, and want to see their clients soar to their highest potential. Of course, when you turn your life’s passion into a business, you’ll have to be proficient at much more than that. In the beginning, you may choose to take on all of the management elements of your business yourself. You’ll handle everything from marketing, selling, and social media representation to accounting and employee relations.


Who Is Your Market?


Successful personal trainers agree that there is no such thing as a “typical” client. More and more people, regardless of their level of fitness or exercise expertise, are turning to personal trainers as a practical and affordable means of becoming and staying healthy. Hard-core strength trainers and body builders are only part of the overall clientele of personal trainers.


Pat Henry’s Organic Stretching™ helps clientele ranging in age from 45 to 80, many of whom have experienced significant improvement with long-term and episodic lower back, shoulder, knee, and sciatica issues. The entire focus of Henry’s method is on increasing range of motion relying on connective tissue, especially the joints, which is an asset to anyone, regardless of their exercise regimen or fitness level.


Jennifer Brilliant’s clients include businesspeople, stay-at-home mothers, and people recovering from injuries and illnesses. “Some people are striving to get into better shape, whatever that means for them,” she says. “Some are into maintenance, so they’re not really trying to improve; they just want to stay where they are. Some people want to learn something new for variety.”


How long do clients typically stay with a personal trainer? It can range from just a few sessions to years. Some trainers carefully seek out long-term clients; others choose a niche where they educate a client about fitness, or work them through a short-term problem, then move on. Brilliant says her clients stay with her an average of three to five years. Phil Martens still has some of the same clients from the small gym he operated many years ago.


Some trainers work with people who travel frequently so the relationship is as long as ten years, but the sessions may only occur two or three months of the year. Some clients want frequent sessions with their trainers—as many as two and three a week. Others opt to see their trainers less often, perhaps just to do periodic fitness testing, measure their progress, and update their program.


Realize that not everyone who has an interest in fitness is a potential client; many dedicated fitness buffs prefer to do their own thing. Along the same line, not everyone who needs a personal trainer is going to be willing and/or able to hire one.


Is This Business for You?


There are two key aspects to owning a personal training business. The first is being a personal trainer, and the second is being an entrepreneur.


Good personal trainers are passionate about fitness and eager to learn the latest information about exercise, nutrition, and healthy lifestyles. They enjoy helping and teaching others about fitness and exercise. They are caring, giving, patient, and empathetic. They absolutely love the idea of spending ten hours per day working with people in a gym or other setting, guiding them through exercises, and helping them reach their fitness goals.
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The fitness industry is always working to stay relevant to consumers. “. . . the wearable technology industry has many potential benefits for those looking to get in shape or for those who need to improve their wellness,” says Lindsay Patterson, in a post in WearableTechNews on January 7, 2016. The estimated value of the industry by 2020, Patterson says, is over $30 billion. Another area where fitness is working hard to remain relevant is technology. Wearables such as the FitBit, which allows for tracking of every aspect of fitness well beyond the standard heart rate and weight, is the current wave. And with wearable technology advancing almost daily, the end is far from sight.






 





As a trainer, your job is to motivate your clients, improve their techniques, and keep their workouts fun and effective. You need to be friendly, enthusiastic, and have great communication skills to do this. It also helps to be personable, genuine, and truly sincere—you’re not trying to sell anything; you’re helping people, and for that, you get paid.


Successful entrepreneurs have the ability to step beyond doing the service their company offers and deal with the process of building and running a business. To own your own personal training business, you’ll need strong management, administrative, and marketing skills—or you’ll need to recognize what you don’t have and then cultivate them in yourself or be willing to hire people who can provide those skills.


As Bill Sonnemaker says, “Being good at your job as a trainer is completely different than being a good marketer or good business owner . . . so finding your strengths and weaknesses is important.”


Jennifer Brilliant was a dancer for many years before she became a personal trainer. For her, the appeal of personal training was “sharing and helping others.” Jennifer says, “It’s a profession where people are giving, and with that generosity, people are successful.” But she knows she has to do more than just work with clients. “The part of the business that’s challenging is the day-to-day things you have to do, all the details of running a business—the bookkeeping, handling phone calls, keeping records straight,” she says. “It’s surprising how much time running the business takes.”


Credibility and Credentials


There are no professional licensing requirements for personal trainers. That means anyone can call herself or himself a personal trainer and open up a business. But consumers are becoming increasingly savvy, and most will ask about your credentials before they hire you. That’s why certifications and professional affiliations are critical.
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Even though certification is not required at present, it’s always possible that legislation requiring some sort of licensure or certification could be passed in any state at any time. If that happens and you’re not certified, you’re out of business. So keep an eye on your state laws and get certified. Insist that the trainers who work for you be certified as well.






 





“The big difference between licensure and certification is that certification is voluntary, whereas licensure is mandated by the state,” says Tony Ordas, MA, CSCS, owner of The Fitness Studio. “Certification is a credential that states you have a certain level of knowledge and skill.”


Although there does not seem to be an official count, there are more than 300 organizations offering certification programs—some general, others very specialized—for personal trainers. Most are for-profit, but a few are nonprofit. The majority of these organizations also offer education programs leading to certification, although several merely administer tests to determine competency. Some education and certification organizations also function like a professional association, providing individuals who have completed their programs with a range of ongoing support services. There are also professional associations, which are just that—an association of personal trainers and other fitness professionals. A number of these organizations are listed in the Appendix; you can find even more by doing a search on the internet or visiting your local library.


With such an abundance of choices, it makes sense to recognize that you can’t belong to every fitness organization out there. That’s an expensive and counterproductive approach. Study the organizations and choose the one(s) that meet your requirements and will give you the tools you need to succeed.


When deciding on the organization(s) you’ll work with to obtain your credentials, consider these issues:


        [image: ][image: ]  Accreditation. Check to see if the certifying organization is accredited, and by whom. It’s a good idea to also check into the accreditation agency to determine how they set standards and what sort of reputation they have. Although there are hundreds of personal training certification organizations, only a handful of nationally recognized organizations are accredited by the National Commission for Certifying Agencies. This is the accreditation body of National Organization for Competency Assurance, which sets quality standards for credentialing organizations.


        [image: ][image: ]  Club requirements. If you are going to contract with a club or spa to provide their personal training services, they may require that you and the trainers on your staff be certified through specific organizations. Find out what they prefer before investing in a program they won’t accept.


        [image: ][image: ]  Your goals. Be sure the certification is something you can use and is in line with the goals and aspirations you have for yourself and your company.


        [image: ][image: ]  Your market. The certification should be appropriate for the market segment you want to serve.


        [image: ][image: ]  The current fitness forecast of leading authorities. Check to see which fitness niches are on their way in and which are on their way out with the research.


        [image: ][image: ]  Your educational needs. Some certifying organizations offer only testing programs that determine skills and competency; others offer training programs that lead to certification. Your own needs will determine which you choose. For more information on how to evaluate a certification organization, see Chapter 9.
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Some of the certifications you might want to consider obtaining include:


             [image: ][image: ]  Aerobic Fitness Trainer






             [image: ][image: ]  Aqua Fitness Specialist






             [image: ][image: ]  Certified Fitness Advisor






             [image: ][image: ]  Certified Personal Trainer






             [image: ][image: ]  Clinical Exercise Specialist






             [image: ][image: ]  First Responder/First Aid






             [image: ][image: ]  Fitness Therapist






             [image: ][image: ]  Golf Fitness Trainer






             [image: ][image: ]  Group Fitness Instructor






             [image: ][image: ]  Health Fitness Instructor






             [image: ][image: ]  Lifestyle and Weight Management Consultant






             [image: ][image: ]  Neonatal/Postpartum Exercise Specialist






             [image: ][image: ]  Wellness Coach






             [image: ][image: ]  Performance Nutrition Specialist






             [image: ][image: ]  Personal Defense Specialist






             [image: ][image: ]  Rehabilitation Exercise Specialist






             [image: ][image: ]  Senior Fitness Specialist






             [image: ][image: ]  Specialist in Fitness for the Physically Limited






             [image: ][image: ]  Specialist in Martial Art Conditioning






             [image: ][image: ]  Sports Conditioning Specialist






             [image: ][image: ]  Strength and Conditioning Specialist






             [image: ][image: ]  Water Fitness Trainer






             [image: ][image: ]  Youth Fitness Trainer
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If you live near a medical school, take advantage of their medical libraries, which contain textbooks and journals that are more expensive to buy or subscribe to than most personal trainers can afford. These are your best sources for timely, accurate information on anatomy, current research and findings, etc. You should also check out the National Center for Biotechnology Information website at www.ncbi.nlm.nih.gov, which allows you to search academic journals based on key words. Abstracts are free, and many journals are now making full-text articles free, as well (some require a delay of up to a year after publication before giving free access).






 





Beyond industry-related certification, many personal trainers have college degrees in health/exercise sciences or related fields. These degrees demonstrate your knowledge and commitment to the field.


A sampling of some of the trainers we interviewed reveals the value they place on maintaining qualifications. In addition to two certifications from the American Council on Exercise (ACE), Jennifer Brilliant also holds a fine arts degree in dance. Bill Sonnemaker’s credentials include work as a research chemist for the Centers for Disease Control and Prevention and certifications through the National Academy of Sports Medicine, the National Strength and Conditioning Association, the American College of Sports Medicine (ACSM), and ACE. Lynne Wells is certified through ACE, has a certification in lifestyle and weight management consulting, and two certifications in Hatha yoga.


Richard Cotton, Director of Certification for ACSM, holds a certification through ACSM, as well as a master’s degree in physical education with an emphasis in applied exercise science. If you choose to pursue a degree, Cotton says, “physical education, kinesiology, and exercise physiology (all with an applied emphasis as opposed to research emphasis)” are helpful courses of study for this field.


Phil Martens is an ACE certified trainer with a bachelor’s and a doctorate degree from the University of Minnesota.


Barbara Crompton’s educational focus in physiology and anatomy offers a confident structure to her holistic services.


Continuing Education


Once you receive a certification, the organization will likely require you to earn continuing education units (CEUs) on a periodic basis to maintain that credential. Most offer a wide range of classes and seminars for a fee, so it’s easy to choose sessions that are of interest and appropriate for your particular operation. Before signing up for a class, be sure to confirm how many CEUs you’ll earn and what sort of documentation is required to be sure you get proper credit.




 






   [image: ][image: ] Sound Off on Your Certifications






Atlanta-based Bill Sonnemaker requires each of his trainers to eventually obtain certifications from four of the top organizations: the National Academy of Sports Medicine, the American College of Sports Medicine, the American Council on Exercise, and the National Strength and Conditioning Association. “All of our trainers have at least two of those to begin to work with clients,” he says. “This requirement is just so far above any other facility that we advertise on that.”






 





Whether it’s required or not, you should always be educating yourself on the latest trends and discoveries in the fitness industry. New products and techniques are constantly being introduced, and you should be familiar with them so you know when to use them with your clients. In fact, a great place to take seminars is at the various trade shows and conventions where equipment vendors are displaying their products. Also, your clients may hear about various fitness-related issues in the media, and you need to be prepared to answer their questions with confidence and accuracy.


Remember that your certifications and the continuing education necessary to maintain them underpin your business success. “The knowledge I’ve obtained while preparing for certification exams,” Sonnemaker says, “as well as the teaching and education required to maintain those certifications, has made me a better trainer when it comes to assessments, program design, and psychological factors in dealing with clients.”


“When you work with athletes you need to keep up-to-date on the latest training philosophies,” says Tyrone Minor of Chizel, Inc. He gives an example that shows why some trainers arrive at the front of the pack: “As time goes on, athletes are getting bigger and stronger as a group, and the latest research shows that dynamic work is better for warming those bigger bodies up, such as sprint drills and calisthenics, rather than the old methods of yoga-like warm-ups involving holding stretches.”


Because Minor didn’t have a coach fresh out of college and wanted to compete at a high level in his track career, he developed research methods to ensure he was taking advantage of all the best tools, methods, and philosophies available, which also paid off when he created his personal training business. He told us that most competitive collegiate athletes will just ask a coach what to do rather than do any research of their own, even if they’re low on funds. A personal trainer with a monthly automatic withdrawal payment plan focusing on this market might capitalize on this large gap that needs to be filled.
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