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On the island, I told her that I didn’t like playing games. How could I look into her eyes and say anything without sounding disingenuous? Then again, we were, in fact, playing a game… The Bachelor.


Excerpt from The First Time: Finding Myself and Looking for Love on Reality TV, by Colton Underwood, the twenty-third Bachelor
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The only way out is through.
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INTRODUCTION
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If you’re reading this, chances are good that you’re a Bachelor fan. And if you’re a Bachelor fan you know that can mean a lot of different things.


Maybe you’re a casual fan. You catch a few episodes near the end of a season every once in a while. You know the names of some of the most recent Bachelors and Bachelorettes, but you don’t think about it much more than that.


Maybe you’re a devoted Bachelor fan. You look forward to every season. You do your very best to watch every episode as it airs and sometimes you even go to Monday night viewing parties with an equally devoted group of friends who have put together a fantasy league.


Maybe you’re even a hard-core Bachelor fan. The world would have to end for you to miss an episode. You throw the viewing parties and run the fantasy league. You follow everyone from the show on all social media platforms and Us Weekly is your New York Times.


And maybe, god help you, you are a Bachelor superfan. For you the show isn’t a frivolous guilty pleasure to be enjoyed over wine and popcorn. It is a way of life. You find it difficult to watch the show with other people because you need to rewind and pause incessantly in order to scrutinize every frame of the document. You started a separate Instagram account just to follow some of your favorite Bachelor contestants a few years back and over time it has become your primary account. You know everything about all of their lives, including the names and IG follower counts of their babies. You listen to twenty hours of Bachelor-related podcasts per week, whether the show is in season or not. And when a friend casually tells you they’re “obsessed” with The Bachelor, your first impulse is to grab them by the shoulders, shake them as hard as you can, and scream into their face, “No. You’re. Not!”


When we (Chad and Lizzy) first met we were squarely in the casual fans category, just two coworkers who bonded over our mutual interest in the show and started watching together with a few other friends during Season 19 of The Bachelor. We’d have a few drinks, have a few laughs at Chris Soules’s expense, and back then we still had the audacity to talk over the show, engaging in conversations that weren’t even related to The Bachelor at all. Oh, how things would change.


At the end of Kaitlyn Bristowe’s season of The Bachelorette, we started to augment our Monday night viewing ritual. Chad began taking pictures of the TV screen with his phone and making memes of the funny moments from the show. Lizzy started writing short recaps for a blog that also highlighted the humorous elements of The Bachelor. It was all innocuous at first, just some new ways to engage with what we thought was a harmless guilty pleasure and enhance our experience as viewers. Completely innocent fun.


But by Season 20, Ben Higgins, Chad was compulsively photographing the TV screen literally thousands of times per episode to make thirty to forty memes every week and Lizzy’s recaps were averaging more words than a featured article in the New Yorker, complete with dozens of GIFs she made from footage of the show. But that was only the beginning. When the memes and the recaps weren’t enough to satisfy our deepening obsession, we did the unthinkable: We started a Bachelor podcast.


When a friend or family member asks you what you’ve been up to lately, the last thing they want to hear is, “I started a podcast.” And then they really do not want to hear, “It’s about The Bachelor.” So we endured reactions that ranged from halfhearted, empty promises to listen to our show to sincere concerns for our mental health. But we weren’t deterred. The more we talked about The Bachelor, the more time we devoted to the study of it, the more we uncovered… the more we knew we were on to something.


Season after season of intense, almost frame-by-frame scrutiny and hour after hour of impassioned podcast discourse about the minutiae of The Bachelor began to reveal repeating patterns that led us to a conclusion that has changed how we watch the show forever. Alongside baseball, football, basketball, and hockey, we have come to understand that The Bachelor is a professional sport. And after twenty-five seasons, we knew there was a robust enough body of statistical data to be gathered that we could determine the best players of all time and the best plays to be made in any given situation. Even beyond that, we realized that literal strategies could be derived from the analysis of past plays to help any potential player win the entire game. This eye-opening revelation would ultimately take us where no Bachelor fan has gone before. In order to get that data and make sense of it, someone was going to have to go through eighteen years’ worth of episodes and meticulously record every Steal, every kiss, every Tattle, and every tear. And as much as we didn’t want to admit it, we knew that someone had to be us. There simply was no one else who would willingly subject themselves to a Clockwork Orange–style force-feeding of the entire show.


So we pushed ourselves to a level of engagement with The Bachelor that we believe has never been achieved before in the history of humanity: the Hyperbinge. Over seventy-four days, we watched every episode of The Bachelor ever made, from Season 1, Episode 1, to Season 25, Episode 12, in order, on 2x speed. We mainlined the entire oeuvre, every day all day. We tried not to take any breaks, but sometimes the breaks took us. The wave of relief and the sense of accomplishment that washed over us when we finally finished was indescribable. A memory we will each cherish for life, proof that we are capable of literally anything. But even as profound as the experience was, we emerged from the Hyperbinge with something far more valuable than simply fulfillment or newfound confidence. We generated a body of data, composed of literally thousands of pages of notes and complex spreadsheets in which we recorded every play that has ever been made in the history of the game. It is, to our knowledge, the most complete and detailed record of the game in existence.


What lies on the pages before you is everything we’ve learned about the unspoken rules of the game, its history, and how best to play it in the current era. No matter where you find yourself on the scale of Bachelor fandom, this book will take you deeper. And if you’re a prospective player in an upcoming season, this book will give you all the tools necessary to make a deep run and possibly walk away with a Neil Lane engagement ring, or maybe even be crowned the next Bachelorette.


So with that said…


Trust the process, turn the page, and let the journey begin.










THE HISTORY OF OUR BELOVED GAME
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AUTHORS’ NOTE
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This book is not endorsed or written in affiliation with The Bachelor, ABC, or any production entities involved with the show. All commentary is the opinion of the authors and all data presented has been collected by the authors by watching every episode of The Bachelor.










Chapter 1 [image: ] FUNDAMENTALS





When one man is involved with more than one woman there’s bound to be trouble.


Chris Harrison, The Bachelor, Season 1, Episode 1
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The most common response we get when we tell somebody The Bachelor is a sport is something along the lines of, “You’ve been talking about The Bachelor for three hours; can we please talk about anything else?” The second most common response is something along the lines of, “It’s not a sport because people actually fall in love on The Bachelor.” Indeed they do and we are by no means suggesting that the game elements and the sincere pursuit of finding a soul mate are mutually exclusive. In fact, we’re suggesting the exact opposite—that in order to fall in love and end up living happily ever after with the Bachelor of your dreams, you must not only play in a ten-round game of attrition that combines competitive group social dynamics, emotional obstacle courses orchestrated by Producers, and navigating the fickle court of public opinion, but you must also win it by any means necessary.


The Bachelor is not just a regular sport. It is not merely a game of winners and losers decided by simple measures like hitting a ball or running around in circles. Oh no. The Bachelor is by far the most complex of all sports because the rules and regulations are not as apparent as the foul lines on a baseball diamond or the end zones of a football field. They are instead hidden from view, buried under ceremony and spectacle, a secret shrouded behind the curtain of The Bachelor’s stated premise—that this is a process designed to help people find love, nothing more. The rules have never been outright expressed, formally displayed, or even discussed anywhere by any official production entity, network executive, or representative of the franchise. And even the growing number of journalists covering a wide variety of the game’s various aspects hasn’t ever gone so far as to analyze The Bachelor as the game it is… until now.


In this chapter we humbly present what we have identified as the rules, objectives, and structural components that combine to form the sport of The Bachelor. We must make it clear that this is different from either The Bachelorette or Bachelor in Paradise (BIP). Although we will reference those games in this book as they influence or relate to The Bachelor, they each have their own rules and statistics requiring their own future Hyperbinges.


You will notice as you progress through this book that we have coined a variety of terms and phrases to describe a wide range of game elements in much the same way other professional sports have languages unto themselves. We will define each new term upon first use, but we’ve also included a lexicon at the end of the book where you can reference all terms in alphabetical order. With that said, here are the fundamentals.


Roses


Over countless millennia of the evolution of human courtship, these botanical icons of love and devotion became the most common gift of romance in our society, and they are the lifeblood of The Bachelor. They make up the in-game currency, the points, the awards given to successful players in each round that grant them immunity from dismissal. But not all Roses are created equal. The many different types come with a wide array of strategies to secure each. From the uniquely exotic First Impression Rose (or FIMP Rose), of which there is only one in the entirety of any season, to the anxiety-inducing Group Date Rose (GDR), securing any Rose that’s made available each week is the primary goal. The Rose is safety. The Rose is victory.



The “Rose Quotient” (RQ): Measuring a Player’s Skill at Winning Roses



Sure, it might seem a little… obsessive to create a statistical metric that allows you to illustrate a player’s raw ability to acquire non–Rose Ceremony Roses. But every sport goes through a moment when outside observers start taking a closer look at how the game works and how it can be measured. Sportswriters invented RBIs and the ERA for baseball in the early 1900s. A panel of statisticians created the quarterback rating for football in the 1970s. And now in 2022, we give you the RQ for our beloved game—the lower the number, the more successful the player. You can calculate a player’s RQ by assigning point values to all Roses in the game, which are as follows:


All Roses outside a Rose Ceremony have a value of 0. This includes FIMP Roses, One-On-One Date Roses (1O1Rs), Group Date Roses (GDRs), Two-On-One Date Roses (2O1Rs), Knock-Knock Roses (KKRs), the Final Rose (FR), and any Special Roses (SRs).


We assign all Roses acquired during a Rose Ceremony a value equal to their order given. So the first Rose of any Rose Ceremony, which we designate “First Flower,” has a value of 1. The second Rose has a value of 2, and so forth, all the way to the last Rose, which has the highest value of the night.


Add up the value of all Roses and average it over the number of total Roses received to derive your RQ. Importantly, you must have acquired at least five Roses for your RQ to be valid. And the lower your RQ score, the better you are at acquiring high-value Roses. A perfect RQ score would be 0, which has never been achieved by any player in history.


The top five RQ scores since Season 7, which was the first season to offer players the opportunity to acquire each of the main 0-point Rose types (FIMP, 1O1R, and GDR) are:






	PLAYER


	RQ


	SEASON


	PLACE


	ROSES (Numbers indicate the numerical value of Rose Ceremony Roses)


	BACHELORETTE







	Kaitlyn Bristowe


	0.714


	19 (Chris Soules)


	3rd


	1, GDR, 101R, GDR, 2, GDR, 2


	Yes







	Nikki Ferrell


	0.8


	18 (Juan Pablo Galavis)


	Ring Winner


	2, 2, GDR, GDR, 101R, 1, 1, 1, 1, FR


	No







	Sarah Brice


	0.857


	7 (Charlie O’Connell)


	Ring Winner


	1, 101R, GDR, 101R, 1, 1 FR


	No







	Caelynn Miller-Keyes


	1


	23 (Colton Underwood)


	4th


	1, 3, GDR, 101R, 1, 2, 101R


	No







	Tenley Molzahn


	1.14


	14 (Jake Pavelka)


	2nd


	FIMP, 3, 3, GDR, 1, SR, 1


	No








All of these players are legends in the game who achieved Top 4 status. Kaitlyn Bristowe sits at the top of the list with the best RQ score in history. She is arguably the greatest player to ever set foot out of a limo, and future players would do well to review every play she’s made over the course of her career. She is the blueprint for a perfect modern player on and off the field.


Structure


As with any sport, The Bachelor is played over the course of a season. From January to March every year a new crop of rookies competes in four distinct periods of escalating vigor. Night One, the regular season, the play-offs, and the finals are all collectively played over the course of ten rounds. Twenty-five to thirty-two players (with some rare exceptions) begin the game, trying their best to survive each round in a series of attrition-based psychosocial events, or dates. Each of these rounds serves the same function as games in single-elimination tournament sports like basketball or tennis. Similarly, The Bachelor produces one “winner” at the season’s end, although players can find more ways to victory in our beloved game than just by standing in the champion’s circle with the Final Rose in hand.


Night One


A game unto itself, the first night of play features the ceremony of Limo Exits, the challenge of forced social engagement with both the Bachelor and the other thirty-plus players, all while you must endure the sink-or-swim circumstance of standing in front of a TV camera for what is very likely the first time. This grueling opening round lasts through the night and well into the next day, testing your physical stamina as much as your game sense and strategy. You face one of the most difficult challenges to overcome in the entire season in Night One, which eliminates almost a third of the player pool, so you must do everything in your power to get a Rose by daybreak.


The Regular Season


The next six rounds of the game comprise the regular season, which includes Group Dates, One-On-One Dates, head-to-head competition on Two-On-One Dates, domestic travel, and in most modern seasons international travel. The regular season is where Villains vill and most players will shed more than a few tears while divulging their most painful secrets. Each of these rounds culminates with a Rose Ceremony, at which multiple players are eliminated simultaneously. Surviving the regular season all but guarantees a player’s invitation to the subsequent BIP season and therefore another opportunity to gain new IG followers. Making it through the regular season is as much a game of attrition as it is aggression. Know when to be visible and when to relent to avoid unwanted attention while still being able to capitalize on your time with the Bachelor.


Regular-Season Dates


The Group Date


If two’s company and three’s a crowd, how would one begin to describe eighteen? Yes, eighteen players competed on the largest Group Date in history during Season 25. The Group Date usually requires up to a dozen or more players to simultaneously compete for the Bachelor’s attention and for screen time, while engaging in some kind of mandatory activity. Group Dates are almost always divided into two parts. The daytime activity comprises Part One. Producers present players with situations that will require artistic performances, athletic endeavors, forced violence, and even nudity, so you need to be ready for anything and everything in order to find the balance between reserved nonchalance and aggressive over-participation. Part Two is almost always a formal cocktail After Party at which the Bachelor speaks with everyone separately. Although the Bachelor traditionally grants only one player the GDR, a good GD performance can all but assure a Rose at the next Rose Ceremony.


The One-On-One (1O1)


The cause of instant jealousy and ire from the other players, the 1O1 allows a single player to spend time alone with the Bachelor, which is absolutely necessary in order to progress through the regular season. Like Group Dates, 1O1 Dates are also divided into a day and night portion. In the early part of a season, a 1O1 Date is a virtual guarantee for a Rose, but as the season progresses it can be used by the Bachelor as an execution. Most important, a 1O1 is your greatest chance to build solo screen time, which is a crucial element in building IG followers.


The Two-On-One (2O1)


The most dreaded event in all of the sporting world, a 2O1 is a date most players do everything in their power to avoid. This no-holds-barred, head-to-head forced competition almost always requires one or sometimes both players to be sent home before the date’s end. Producers design 2O1s based on manufactured rivalries between two players. Learn to recognize the signs of Producers trapping you in a rivalry to either avoid being sentenced to the perilous 2O1 or to embrace it as a final attempt to gain followers and secure an invitation to Paradise by orchestrating an explosive and memorable exit.


Play-offs


The eighth and ninth rounds of the game are the play-offs. The rules of the game change radically in these two all-important weeks, forcing you to rely on the approval and integration of your friends and families into your relationship with the Bachelor during the Hometown round. If you advance to the second week of play-offs, the Fantasy Suite round, you will almost certainly jet-set away to an international location where you will be required to devise and enact a chemistry strategy to be compared against the other players’ within a matter of days. You will also face the Bachelor alone, off-camera, for the only time all season. A successful run through the play-off weeks grants a player a berth into the finals.


Play-off Dates


The Hometown


In the first round of play-offs you will be forced to take the Bachelor to a location that was meaningful to you in the town where you grew up before bringing him home to meet your family. Conscript mothers, fathers, siblings, aunts, uncles, and best friends into supporting your strategy. This stage of the game usually eliminates only one player of the remaining four, so general odds of progression are high, but one miscue from an overly protective brother, one admission of distrust for the process from a mother, or one refusal to give a blessing of a proposal from a skeptical father can immediately destroy your chances to move into the next round.


The Fantasy Suite


Even more crucial than the game’s Finale, the Fantasy Suite week begins for each player with a romantic 1O1 in whichever exotic locale the Producers have selected. At this date’s culmination the Bachelor presents you with the option of spending a night with him without cameras recording your behavior, the implication being that this false privacy can foster an environment conducive to sexual activity. You must rely heavily on your chemistry game in this second round of play-offs to possibly make a run for the Ring or, if you choose, the Bachelorette Crown.


WTA


The Women Tell All (WTA) is akin to an All-Star game in other sports. It has no effect on the outcome of the season and isn’t part of standard play but gives high-level players who didn’t make it to the play-offs a chance to show off their skills one more time in the hopes of generating a few more IG numbers or showing the Producers that they’re Paradise ready.


The Finals


In the final round, the two players remaining must meet and impress the Bachelor’s family, then wait until he decides which of them he will claim as the Ring Winner and which he will eliminate as the runner-up. Although it might seem like a loss here would be devastating for a player who has come so close only to be dismissed, if played properly, a late-season dismissal can be the perfect strategy for becoming the next Bachelorette.


Final Date


In the game’s final round, the two remaining players have to meet the Bachelor’s family for a head-to-head comparison. In this high-stakes meeting of strangers, you must mind your p’s and q’s, because one slipup can fan the flames of parental doubt and leave the door wide open for the other finalist to slip in and steal the Ring. After the grueling hours of forcing a smile for his family, you will receive a final night date with the Bachelor on which you can make your last, all-important plays. Then in the following forty-eight hours, you must don a formal dress and take turns with the other finalist, standing before the Bachelor’s judgmental gaze to either receive the Ring in a rushed and awkward proposal or endure a public dumping, clinging to the hope that you’ve done enough over the course of the season to warrant the adornment of the Bachelorette Crown.


The Three Objectives


Since the first season of The Bachelor in 2002, players have experienced fame as a potential by-product of appearing in the game. As celebrity itself has transformed into a monetizable commodity over the past decade in the arena of social media, fame has become the primary objective for most players in more modern seasons. And even for those players who view whatever social media audience they might gain as nothing more than an added benefit of pursuing a genuine relationship with the Bachelor, they all fully embrace the job of influencer and therefore all players now clearly and openly indulge this goal. One of the things that makes The Bachelor more intricate and complex than any other sport in the world is that it provides three separate objectives in service of attaining that goal.


The Ring


For any player who genuinely seeks to start a lasting relationship by playing our beloved game, the Ring is the only prize that matters. In most cases the Ring is a literal diamond engagement ring the Bachelor gives to the last player remaining after the conclusion of all ten rounds of play, although in some rare cases it may be symbolic if the Bachelor can’t find the courage to get down on one knee and give us all what we came for. But whether there’s a proposal or a halfhearted agreement to keep dating, we consider the recipient of the Final Rose to be the Ring Winner of a season. At this point in the game’s history, Neil Lane supplies all rings and some are valued in excess of $100,000. As long you remain in a publicly romantic relationship with the Bachelor for a contractually determined period of time after the final episode, you get to keep the Ring. If the relationship dissolves before that contractually defined period of time, at least publicly, then you have to give the ring back.


We often muse to ourselves about a room that must exist somewhere with a little glass case where all the rings of the broken Bachelor engagements are kept. Only one Bachelor has married his Ring Winner—Season 17’s Sean Lowe, who married Catherine Giudici. While the Ring might seem like the most valuable form of the three possible victories, it is actually the worst in terms of IG benefit. Certainly all Ring Winners experience an influx of followers and spon-con opportunities, but since BIP ushered in a new era in the game, the average IG follower count for Ring Winners comes in under 1 million at 982K. This is the lowest average of the three groupings of victors. Another detrimental effect of winning the Ring is a statistical ban from ever setting foot in Paradise or coming back for a second tour as a player in a subsequent season. Only three players in history have won the Ring and then the Crown—a feat we have dubbed the Full Royale: Jenn Schefft won the Bachelor Season 3 Ring, then wore the third Crown; Emily Maynard won the fifteenth-season Ring and then wore the eighth Crown; and Becca Kufrin won the Season 22 Ring, then wore the fourteenth Crown. And Kufrin only gained the Crown after an incomprehensibly special circumstance materialized when then-Bachelor Arie Luyendyk Jr. revoked her Ring in favor of Season 22’s runner-up, Lauren Burnham.


Top 4


For those players who are not as interested in finding love as they might be in selling dry shampoo in their IG stories, making the Top 4 is the primary goal. Of course, a deep run into the play-offs grants you more screen time and therefore more followers, but it does so much more. A Top 4 finish all but guarantees a secondary appearance in some other Bachelor Franchise game. Since the start of the Paradise Era, 94 percent of all Top 4 finishers have appeared on a season of BIP or have played in another season of The Bachelor. And it’s in that second season of play that Top 4 finishers see their social media following grow the most, with an average IG count of 1.05 million. With the exception of Hannah Brown and Katie Thurston, the last eight Bachelorettes have all been Top 4 finishers, and Season 18 (Juan Pablo Galavis) produced two Bachelorettes from the Top 4—Andi Dorfman and Clare Crawley. In addition, more and more players form long-term relationships in Paradise and go on to exploit parasocial power-couple status as influencers and podcast hosts, which allows them to stay relevant within Bachelor Nation for several years after their time in-game.



The Crown



The highest honor a player can receive—yes, even more so than being the Bachelor’s final choice—is to become the next lead and wear the Crown of the Bachelorette. This is also the most difficult form of victory to attain because it depends not only on a near-perfect season of play but on circumstances outside your control as well. What direction the Producers are moving the game, the tastes of ABC’s executives, and even the social climate of the day all contribute to the decision on who will get to feel the awesome power of the Crown resting atop her head. But for those outstanding few who enter the royal sorority, the reward is unparalleled. Not only does the Bachelorette embark on a journey to find real love if that should interest her, but she also enjoys an average of 1.4 million IG followers since the start of the Paradise Era. Rachel Lindsay is the only Bachelorette in this era who has yet to break the 1 million follower mark, but she has arguably benefited the most from her time under the Crown, as she now serves as on-camera talent for Extra and MTV. She also hosts a successful podcast called Higher Learning and she was the co-host of the most listened to Bachelor Franchise podcast in America—Bachelor Happy Hour. And on top of her impressive résumé, she also found love in her season and married her Ring Winner, Bryan Abasolo. Winning the Crown grants a player a tidal wave of magazine covers, spon-con opportunities, possible appearances on Dancing with the Stars, and a permanent place in the pantheon of the game’s most important players of all time.


The Four Audiences


To the layperson’s untrained gaze, The Bachelor might seem like a straightforward game of weekly winners and losers, competing in a game of attrition that pits each player against all others, but this is just a surface observation. The trivial goals of lesser sports are checkers to The Bachelor’s four-dimensional chess, and the truth is there are no real opponents at all in The Bachelor but instead a collection of four audiences. You must engage in a constant and simultaneous dance of psychological manipulation with these four separate but related groups of interested parties to achieve the final goal of being accepted and hopefully even adored by each of the four audiences.



The First Audience—the Bachelor



This is the most important audience for any player who wants the Ring, and it is conversely the least important audience for a player with any other goal. Despite the presentation of the Bachelor as all-powerful within the game, the truth is that he only wields one element of absolute control, the selection of the Ring Winner. Producers determine virtually everything else in the game, including the order of most eliminations. That said, you have to make it seem like you want the Ring and therefore must engage in as strong a First Audience game as possible, not only for the sake of appearance but also in the rare case that the Bachelor truly is confused about who he wants to select as his Ring Winner. A good First Audience game includes playing to the Bachelor’s preferences in conversation and behavior. Consider fully and enthusiastically indulging the Bachelor’s whims on every date. Questioning the Bachelor’s decisions is an extremely high-risk strategy that usually ends in horrific failure. Just like each of the players, the Bachelor is aware that his actions will be viewed by the public, and your job is to make him feel like he’s always doing the right thing and that he will have your support no matter the situation or perceived personal cost.


Keep the goal and purpose of the Bachelor in mind at all times (as it is with each of the four audiences). The Bachelor has one job—the elimination of every player from the game except one. Many past Bachelors like Nick Viall have revealed that they knew on Night One who their Ring Winner would be, so for the rest of the season they were just waiting for the other players to give them reasonable justification to walk them out to the black SUV to drive off into the cold dark of night. An argument, a temper tantrum, not leveling up the emotional stakes at the right time, and any other behavioral misstep all constitute errors that allow the Bachelor to eliminate you on righteous grounds.


The Second Audience—the Other Players


Many players throughout the history of our beloved game have made the simple mistake of treating their fellow players as opponents. While yes, in raw terms all players engage in competition with one another, it is not as simple as a head-to-head, kill-or-be-killed, last-woman-standing-wins tournament. In The Bachelor the other players simultaneously fulfill the roles of competitive rivals and helpful teammates, equally capable of rendering a crushing defeat or elevating another player to glorious victory. And perhaps most important, the Second Audience has the awesome and terrible power of cursing any player who cannot conform to the basic group identity with the damning title of Villain. Although past Villains have progressed to later rounds in the game and in the case of Courtney Robertson (Season 16—Ben Flajnik) even won a Ring, in more recent seasons all leads have taken caution of the player who can’t get along with the others. Avoid the Not Here To Make Friends strategy at all costs, as it paints you into a corner with virtually no escape.


The Second Audience always recognizes the front-runners and the Villains and therefore determines the pecking order by elevating players who are agreeable and sabotaging those who are not. The Second Audience provides Tattletales to sow seeds of doubt in the Bachelor’s mind about players who go against the grain and also provides support to the players who go with the flow. Befriend as many players as possible to guarantee good standing with the Second Audience. Even beyond the game, this helps solidify a strong base of other players to engage for postseason social media opportunities.


The Third Audience—the Producers


Although they are the most invisible part of the game from a spectator standpoint, the Producers have the most power of all of the audiences because they control every aspect of the game and a player’s life, constructing and orchestrating all scenarios that you endure during the course of a season. They generate story lines among the players and the Bachelor that exploit the fundamental nature of perceived rivalries, past traumas, sexual attractions, or burgeoning friendships. Each stage of the game presents Producers with new opportunities to force players into a variety of perilous situations designed to propel their stories forward. As much as the players compete in our beloved game, so too do the Producers compete to prove who among them can choreograph the most outrageous conclusions to the stories they conceive.


In order to achieve their goals, Producers uniformly present themselves as friendly confidants who are exclusively concerned with helping you through the process, but nothing is further from the truth. A Producer’s only loyalty is to the show and their desire to produce big ratings. So as friendly as they may seem, they will betray you. They orchestrate situations specifically designed to undermine your goals and even the Bachelor’s preferences in service of creating what they refer to as “good television,” which invariably includes induced moments of trauma and suffering. And if the Producers don’t get what they want, they won’t hesitate to use a practice known as Frankenbiting, in which they recut audio to create sentences and phrases players never actually said.


Despite all of this, do not avoid the Producers. Quite the opposite, because they determine which players get screen time and how they will be edited. The Producers wield so much power in deciding which players will make deep runs in each season that you must placate them and even counter-manipulate them in order to stay in the game as long as possible and receive a favorable edit. While the process is difficult to master, you must learn to walk the line between believable unwittingness and clear-headed opposition to their Machiavellian schemes.


The Fourth Audience—Bachelor Nation


Players never come in contact with the Fourth Audience during the season. Made up exclusively of the millions of people who tune in to the game every week, the Fourth Audience contains two distinct elements. Some think the game is not a game at all. This section of the audience believes all players to be 100 percent sincere in their attempts to find love and never realizes that Producers or editors play any role whatsoever in designing the images and situations they see on their TV screens. The show effectively deceives this portion of the Fourth Audience with its stated premise. But for the other portion, they clearly see what we understand to be the historically racist casting practices, the overtly orchestrated situations in which players find themselves, and in some cases the players’ calculated actions. This part of the Fourth Audience knows they are watching a game and watches because it is one, celebrating their favorite players and the astounding plays they make.


You must play to both halves of the Fourth Audience simultaneously, maintaining believable sincerity for those viewers who demand it while always finding a moment to flash a symbolic wink to those viewers who revel in knowing a player knows she’s playing a game.


Ultimately, the Fourth Audience influences your postgame career most significantly. They determine if you receive a large enough social media following to maintain a career as an influencer or if you will simply be forgotten after your playing days are finished.



Tools


As in all sports, you must proficiently learn to use certain game-specific pieces of equipment. Baseball has its bats. Football has its helmets. Tennis has its rackets. Soccer has its ball. So, too, does The Bachelor have five distinct tools with which every player enters the game and can use at will.


1) The Personal Tragedy Card (PTC)


From the unexpected end of a past relationship to the death of a loved one, all players have endured some emotional trauma that they will need to share with the Bachelor at some point during the course of play. Your trauma is your PTC and you can play it for extreme benefit in a variety of situations. There are twelve main categories of PTCs:




	Death


	Divorce (parental or personal)


	Heartbreak


	Infidelity


	Addiction


	Medical


	Abuse/Assault


	Estrangement


	Bullying/Racism


	Injury


	Incarceration


	Mental Health Struggle





The PTC is among the most powerful and versatile of all your tools. You can use it offensively at dinner on a 1O1 in order to assure a Rose, defensively in the unfortunate event of another player attacking you in order to garner a sympathy Rose, or even as a means by which you can overcome the gravity of another player’s PTC on a Group Date in order to secure a GDR. Time it well to maximize your PTC’s benefits and save it for later stages of the game if possible. Never leave a PTC unplayed.


Very often, playing a PTC invokes the use of another tool that is integral to every successful player’s strategy.…


2) Walls


Traditionally, walls stand the test of time, stay strong, and never come down. But the walls in our beloved game serve the exact opposite purpose. Erect them specifically and only to take them down at the exact most opportune moment. Walls are emotional obstacles, often the result of the lasting effects of a PTC, which threaten to keep the Bachelor at a romantic distance from you if not overcome. Different players can play them for longer periods of time than others and in different situations, but if you properly play a wall game, it can last for one or two rounds, allowing you to convey progress being made toward a closer relationship with the Bachelor once you decide to take them down. In almost every case, the Bachelor rewards a player who takes her walls down at the correct moment with a Rose, and very often this wall-lowering moment offers a natural transition into the use of another tool.…


3) The Love Levels


The goal of the game is to fall in love. So to progress through the game you not only have to believably fall in love; you also have to continually verbally announce increasing attachment to the Bachelor at various points throughout the season or risk elimination. There are four very distinct Love Levels, although if you’re aggressive you can skip one or more. The four Love Levels are:


Love Level 1—I Like You


LL1 includes anything from the literal phrase “I like you” to “I’m surprised I’m feeling so strongly about you already,” or “you give me butterflies,” or “I’m smitten,” or anything that confirms an emotional affinity forming on your behalf. Play this beginning level as early as Night One.


Love Level 2—I’m Starting to Fall for You


LL2 also includes the variant “I’m starting to fall in love with you” or “I can see myself falling in love with you.” The most crucial elements of Love Level 2 are the words “starting” and “fall.” LL2 escalates from LL1 and conveys that the process of falling in love has begun. Most players underuse and therefore waste this Love Level, as many skip it in favor of moving straight to Love Level 3.


Love Level 3—I’m Falling in Love with You


LL3 also includes the variant “I’m falling for you.” We define Love Level 3 by the use of the present tense of the verb “fall.” You’re actively engaged in the process of falling in love and progressing to the final goal of the ultimate Love Level.


Love Level 4—I’m in Love with You


LL4 includes a wide variety of variants from “I’m head over heels in love with you” to “I frickin’ love you so much,” or any statement of final arrival at the state of being in love with the Bachelor. Most wait until play-offs to play this final Love Level or in some cases throw it out there as a last-ditch, Hail Mary attempt to avoid a premature dismissal.


4) Tears


Whether they be caused by joy or sorrow, use the invaluable tool of tears, because unlike the others we’ve already mentioned, you can use them endlessly. Furthermore, playing tears all but guarantees you precious screen time, as Producers feature crying players in promotions for the show 100 percent of the time and virtually every round of the game contains at least one heavily featured incidence of crying.


Tears produce a wide variety of responses. On a Group Date they can generate valuable 1O1 time with the Bachelor as he seeks to console a distraught player. On a 1O1 they can punctuate the play of an especially powerful PTC or the lowering of a well-constructed wall. For a strong Second Audience game you can use them to diffuse a possible rivalry or express concern over another player’s false intentions. But above all, utilize tears to convey sincerity, which plays to all four audiences simultaneously.


Tears make up such an important part of your repertoire that in recent years some All-Stars who revolutionized tear play have been honored by the game. The nation knows Ashley Iaconetti primarily for two things—her virginity and her ability to play tears often and effectively in Season 19 (Chris Soules). Her tear play became a story line in multiple episodes and even helped propel her to Paradise, where she eventually accrued over 1 million IG followers, an influencer career, and her husband, Jared Haibon. Producers brought her back on Season 24’s WTA to give a “Best Crier” award to that season’s fourth-place finisher, Kelsey Weier, who cried in almost every episode.


As important a role as tears play in a wide variety of situations, you have another tool at your disposal that is perhaps even more paramount.…


5) Kisses


During the very first season, LaNease Adams performed the first kiss in the history of the sport with Alex Michel on a GD gondola ride in Las Vegas. Countless players have smooched since and some seasons have generated higher total kiss counts than others, but in every case players have used the kiss as the primary method for establishing their chemistry game. In general, kiss early and often, as waiting too long for the first kiss can result in other players establishing chemistry games that you cannot overcome. Always position yourself physically close to the Bachelor at Cocktail Parties and GD After Parties to make this leap smaller. Prepare Kiss Lead-In lines and actions to help yourself cross this barrier as soon as possible. Before Kelly Jo Kuharski in Season 4 (Bob Guiney), no one had ever broken that barrier on Night One, but since she made history many skilled players consistently touch lips with the Bachelor shortly after their Limo Exits in the Modern Era.





In a best-case scenario, use these tools at a measured pace to ensure steady progress through all ten rounds of the game, doling out one tool at every opportunity you get to be alone with the Bachelor. But it should be noted, tears and kisses augment the strength of the other tools and so in reality you only have six plays to stretch evenly over ten rounds—the four Love Levels, your PTC, and your walls. Time and conserve these precious tools.


The Host


A constant in the game since its very first season, the host of the show appears at various moments for a variety of reasons. Until very recently the host has always been Chris Harrison, whom most players viewed as a harbinger of doom. But in actuality, no matter who the host is, their primary function is simply to signal the beginning and end of each new round of the game, to deliver Date Cards, and to explain the rules of various dates. Most of the host’s other duties are largely superficial and ceremonial. They can sometimes serve as an on-camera confidant for the Bachelor and high-level players in times of crisis or reflection. Perhaps most important, the host represents the incarnation of the Producers’ will on-screen. Placate the host or entertain them with a funny sound bite or gesture, because history shows that players who cross the host usually find themselves the victims of a speedy exit while those to whom the host takes a liking find their way to high sand placement in Paradise.


Rules


As complex as the rest of the fundamentals might be, the rules that govern our beloved game maintain elegance in their simplicity because every player, the lead, and even the Producers must all abide by only one rule.


For The Right Reasons (4TRR)


The entire game’s foundation consists of a conceit that maintains the illusion that The Bachelor is not a game but instead a viable and sincere effort to help bring two people together to find love everlasting. Players and the Bachelor alike repeat this mantra woven into the fabric of the game, again and again, that all persons involved must be there “For The Right Reasons.” This phrase echoes through time all the way back to the very first season, when it was uttered by Cathy Grimes, who never could have known that it would become the de facto statement of all players to prove their sincerity. The “right reasons” demand that each player conveys she is only participating in the game to find love, that the IG followers, the trips, the prizes, the celebrity, and all material gain associated with an appearance in the game remain circumstantial. Do everything possible to avoid having your motivations questioned by the other players or by the Bachelor, because any player accused of being in the game For The Wrong Reasons (4TWR) rarely outlives the accusation.


The “right reasons” make up such an unassailable property of the game that they can never be questioned and allow players to use them to defend against character attacks or just as easily use them to attack other players who haven’t firmly asserted their motivations for participation. The “right reasons” bind even the Bachelor and he will have no choice but to oblige any player’s request in service of appearing to also be there 4TRR.


To say that 4TRR is the only, all-important rule of our beloved game doesn’t properly describe it. For The Right Reasons governs the game. It is the ball with which the game is played. It is the field on which all players play and it is the identity of the game itself.





That’s it. Those are the basics, the mechanics, the way the game works. And now, with a firm grasp of the fundamentals, we’re going to move into what’s really the first phase of playing the game for any serious prospective player—preparation.










Chapter 2 [image: ] THE PRESEASON





On to more important things… like spending $40,000 on clothing for the show… which is f*%king insane!!!… The girls do have to bring all of their own clothing and, of course, they want to be wearing the best clothes EVER to be seen on TV in!!! I had re-mortgaged my house and I spent something like $8,000 on clothing.


Jillian Harris, third place in Season 13 (Jason Mesnick) and the fifth Bachelorette
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The Hyperbinge revealed the structure of the game to us, the mechanics, the rules, the prizes, and the strategies. But as we descended into the next level of fandom of our beloved game, we found ourselves wondering: When do you actually start playing?


We always thought Night One was your big debut. You step out of the limo, you try to make a good first impression (possibly in a full-body sloth costume), and you start mingling with the competition. But our growing understanding of everything related to The Bachelor started to take us into areas of research beyond just watching every episode of the show and we realized something incredibly important. You start playing this game months before you ever step out of the limo.


Just like Jillian Harris said, figuring out what to wear on the show and, even more important, figuring out how to pay for it is just one small part of what you must do during the preseason to set up your best possible season.


At the dawn of the Professional Era (which began with Season 24—Peter Weber), the days of players joining the game and “winging it” are dead. Everyone who plays the game in the Professional Era knows the structure and the rules and has at least some basic idea of an initial strategy. So to maintain an advantage in today’s game, you must complete thoughtful and thorough preseason preparation that includes branding yourself to get through the multiphase casting process, preparing makeup and wardrobe (even and especially if you’re on a budget), physical training to not only get camera ready for the obligatory bikini date but also to gain strength and agility helpful for participating in mandatory physical violence that Producers will undoubtedly design into one or more Group Dates, and so much more.


If you are serious about getting the most out of this experience, create the pre-written performance and brand material we’ve outlined to bring into the game like poems, essays, comedic anecdotes, and catchphrases. And perhaps most important, we discuss strategies for tying up all loose ends in your life, in person and online. As soon as you enter the game your social media will fall under a level of scrutiny so intense that politicians would shake in their boots. The Fourth Audience never sleeps and one of its primary functions during the course of a season is to unearth everything about every player, especially those who make deep runs. Something as seemingly insignificant as a like on a questionable IG post can derail your season before it even really begins.


Pre-casting Round 1—Research and Discovery/Branding



Every person is a brand, and before the actual application process, the first step for any player looking to enter this game is self-reflection to discover what their brand will be. Examine your personal qualities and various skills to help determine the branding and story line that will work best. Make a list of the particular attributes you bring into the game and think about how each of these can be expanded upon, exaggerated, and exploited to make a TV-ready character that will appeal to the casting Producers. Below we include categories along with some questions and guidelines designed to help you build a strong preseason player identity.


Background


Where are you from? Can you augment your hometown into a character trait through an exaggerated accent, a costume, quirky eating habits, et cetera? Do you have a regional or colloquial nickname that succinctly encompasses your brand? If not, can you create one?


Family, Friends, Coworkers


What unique people in your life might the viewers get to meet if you make it to Hometowns? Are you particularly close with anyone? Can you weave this person or people into a character trait or a reusable topic of conversation on dates?


Skills


What hobbies and activities do you engage in that would make “great television” and help further romantic connections? Do you have any high degrees of proficiency at a sport or other activity that could serve as the foundation of a 1O1 Date like Madison Prewett (Season 24—Peter Weber), who had basketball expertise?


Emotional Strengths


Are you funny? Are you good at giving advice? Are you the life of the party? Do you know a lot of fun facts? Do you perform a heartwarming community service activity? You should know your strengths in group social dynamics and build an identity that will allow you to use them as often as possible.


Emotional Weaknesses


What kind of trauma have you endured and how can it be used to inform your story line or create pre-planned moments to raise or lower walls? What are your phobias? If none, what fictional phobias could you manufacture to give Producers easy and obvious ways to exploit them on dates?


Quirks


Do you engage in any abnormal compulsions or activities that might entice the Producers to include them in the tag of an episode or even to create a minor story line in an episode? We’ve seen chronic hiccups in the past, but options like humorous sleep-talking or a bizarre workout routine would work perfectly for you to garner screen time.



Archetypes



In the same way other sports rely on teams made up of different positions, each playing different but essential roles, so too does The Bachelor rely on players with separate identities, skill sets, and associated tropes. We saw the same basic archetypes play out again and again while conducting the Hyperbinge. Producers always choose the identities, but they are very usually based on inherent traits possessed by the players. Although a player’s archetype can change over the course of a season, it’s important to know the twelve basic types and enter the game with one in mind as a blueprint. Listed here are the twelve archetypes and some examples of players who played them well:




	The Villain—Courtney Robertson, Tierra LiCausi


	The Fool—Annaliese Puccini, Alexis Waters


	The Foreigner—Kristina Schulman, Magi Tareke


	The Professional—Rachel Lindsay, Sharleen Joynt


	The Good Girl—Madison Prewett, Becca Tilley


	The Free Spirit—Kaitlyn Bristowe, Lucy Aragon


	The Single Mother—Emily Maynard, Chelsea Roy


	The Bumpkin—Raven Gates, Tia Booth


	The Weirdo—Kendall Long, Ashley Salter


	The Pageant Queen—Hannah Brown, Caelynn Miller-Keyes


	The Princess—Corinne Olympios, Victoria Larson


	The Dynamic Duo—Becca Tilley/JoJo Fletcher, Ashley Spivey/Ashley Hebert





Talented players dip into different archetypes as needed and even apply novel flair to their play through the use of a variety of thematic augmentations like seductive, Christian, artistic, face player, competitive, athletic, emotional, family oriented, et cetera. We will cover the twelve archetypes and their associated themes in the regular-season chapter.


Hero Players


Currently anyone and everyone can watch and study twenty-five seasons of play in their entirety. Some are harder to come by than others, trust us, but a variety of streaming services offer all seasons from the Paradise Era forward, making them mandatory viewing for any prospective player because they offer invaluable information about the different tropes and player archetypes the Producers most commonly use to develop stories and seem to prefer. And beyond that, they offer case studies in how the greatest players of all time were able to handle the various situations they encountered in any given season. More and more modern star players select one or more former Hero Players to emulate every season. And the best players don’t just mimic the styles of the greats; they also evolve them, adding to the legacy of that specific style and making it their own, like Katie Thurston (Season 25—Matt James), who added to Kaitlyn Bristowe’s original blue humor Limo Exit to include prop work with a vibrator. Although you can learn things from every player’s time in the game, generally mirror only those players who were Top 4 finishers.


Pre-casting Round 2—Social Media Preparation


After you complete your research, choose a Hero Player, and develop your brand, your natural inclination might be to apply, but there is still more preseason work to be done! Perhaps the most important element of your preseason strategy is the complete overhaul of your social media. Casting Producers use Instagram for scouting potential talent as well as for deep dives once prospective players submit applications. Producers primarily use Instagram to gather information about prospective players, but you should recalibrate your TikTok, Facebook, Twitter, YouTube, and all other platforms to present only what you want a Producer and ultimately the entirety of the Fourth Audience to eventually see, because they will see it all.


Instagram is the modern résumé, head shot, and audition all rolled into one. Convey a fun, dynamic, charismatic, bold, and clear picture of the archetype you have chosen to represent with your posts. The same holds true for IG stories, reels, and highlights as well. Embrace the phrase “kill your darlings.” No matter how much you might love a post for any reason, even sentimental, if it doesn’t fit with the strong and specific character and brand that you are trying to portray, archive it! This includes most pictures with beloved friends, family, food, landscapes, inspirational quotes, exes—almost anything that is not you alone! We permit an occasional second person if they help convey one of the main themes of your brand. If you choose a Good Girl archetype, for example, include an image of you helping others for a nonprofit or celebrating holidays with your family. If you determine that you don’t have any posts that match these criteria (and many IG feeds do not), delete your profile and start over from scratch, unless you already have a large social media following (10K plus). Starting from scratch gives you several benefits, including the ability to precisely curate a profile and the added bonus of not needing to delete all your likes and tags. The only real benefit of keeping an original Instagram is that the inclusion of older posts raises fewer red flags about the possibility of you entering the game simply for fame.


The Parasocial Gaze


When we look into our screens we want to feel like we’re friends with the person staring back. This is the foundation of all parasocial relationships, and developing a strong parasocial gaze during the off-season enhances the effectiveness of your social media dramatically. A strong parasocial gaze requires you to look directly into the camera with nothing obscuring your eyes—no sunglasses, no hats. You can smile, look pensive, work out, or engage in any kind of activity or emotional state as long as you’re looking directly at the viewer, giving them the feeling of an intimate moment between you, a personal connection. Study and mimic the parasocial gazes of your Hero Players to help develop your own.
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