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Introduction 

AS A PROFESSIONAL research scholar, I have come to realize that I am a glutton for punishment, or at least, that is what my friends and family think. What I am speaking about is my “pleasure reading” of academic journal articles about research on children and media, as well as other topics. If you have never read or even seen an academic journal article, you probably want to keep it that way. They are dense, riddled with statistics, and probably even more often, written with the intent to confuse the reader; what academics call “academic gobedellygook.” No, these are not the Michael Crichton’s of the world writing these articles. Bluntly put, there are a lot of incredibly talented researchers out there with less than desirable writing skills!

As a research scholar, I suppose I have become somewhat impervious to the bad writing. To me, discovering what people have learned, and learning about how they figured things out, is fun and exciting. So when I first got interested in the effects of the mass media on children, as a professional researcher, I went straight to the source: The academic journal articles and books written by people who actually did the research necessary to figure out what the media is doing to our kids.

What I found in the vast volume of research conducted on the effects of media on children is this: Kids of all ages consume quite a bit of media, and, mostly, they turn out just fine. There are certain aspects of the media that can teach kids all sorts of knowledge and skills and promote personal growth. And, there are certain aspects of the media that can hurt your children in a myriad of ways, from suppressing learning to stunting personal growth.

Let me be even clearer about that: The vast majority of children who watch a lot of television, play a lot of video games, and spend a lot of time with a computer turn out just fine. However, kids are not dice. You can go to Las Vegas and bet all you want on small odds to “win it all,” and there is nothing wrong with that. But if you are like most parents, you are always looking for ways to protect your kids. Do you really want to take risks with your children’s health and wellbeing? No, none of us do.

So how do you protect them? This book is written to provide you the answers. A message that runs throughout the book is that the first step in protecting your kids from any threat begins with knowledge about that threat. But furthermore, because a substantial amount of research finds positive effects of media on kids, you don’t want to throw out the proverbial baby with the bathwater. Better to use some forms of media to advance your kids developmentally, while limiting other forms of media when needed to prevent possible stunting of their development. This book tells you when to worry, when to relax, how to protect, and how to promote. We all agree that the media can have a tremendous impact on children. Why not learn to maximize its positive effects and minimize the bad?

Given that if you are interested enough in this topic (and I think this topic is important enough that all parents should be interested), and you are reading this introduction, there is a chance you might have come across some other books that purportedly talk about this same topic. If so, I would like to give you fair warning that there are two types of people that tend to write these kinds of books, as I alluded to in my acknowledgments. The first is a researcher who sets out to find the truth. The second is the author who has it in their head that media is either the most wonderful thing that has ever happened to humankind, or is the worse thing to ever happen to young children. This second type of person is not interested in finding the truth, but rather is solely interested in forcing facts and statistics to conform to their way of thinking.

You, I hope, are reading this not because you already know it all. You don’t want to be lectured; you want to be spoken to.You are reading this because you want the truth.

So, welcome to my book. I think you will find a lot of interesting and useful information here. Our goal is to figure out what we really should do as parents in our mediasaturated world, to understand this media as well as our children do, to protect them by informing ourselves about the things that could hurt them. We teach our children to ride a bike and drive a car in a safe way, correct? As so many exemplars have shown us, from Columbine and beyond, we need to treat media the same way we treat a car: with respect. We must also have an understanding that we cannot really control what our kids do with such instruments but we can instill in them the values to make rational and smart decisions when using such things.

So let’s get started.


1

 Media and Kids 

A FEW MONTHS AGO, my wife called me to ask that I stop by the local toy store to get a “Vtech” cartridge. In a hurry at the time, I did not stop to ask exactly what this meant, but I figured someone at the store would help me out. Once at the store I was shown to the wall of Vtech cartridges available and selected two from the racks. From the logo, I surmised that these were cartridges to an interactive book we had.

Little did I realize, I was buying my son’s first video game!

It turns out the Vtech system is a video game system not unlike its older siblings, Playstation, Nintendo, and Xbox 360. Only cuter, of course (orange and chubby, but still, your basic video game console).

The funny thing was that one of the last kernels of information I was looking for when preparing this book was an answer to this question: When do most families destined to own a video game system purchase their first console? Well, it looks like I found out when! I had thought the child would be perhaps six to eight years old. Turns out we bought it when he was exactly four years, three months.

It was quite a rewarding experience, as it turns out. The speed at which my son “caught on” to the goals of the games was exciting. In fact, thus far in his life there have been few other instances of such “instant learning gratification” where I was able to witness such an immediate learning curve with palpable and measurable results.

This got me thinking about video games. After all, about ninety percent, if not ninety-eight percent, of all research on video games appears to be patently negative. In a sense, what I witnessed was the potential power of learning that can occur from video games: They are interactive, colorful, and filled with activities that present immediate feedback that include color, sound, and all sorts of game-imbedded rewards such as points. What’s not to like here? In a sense, video games seemed the perfect learning medium, one where all the complexities of life can be whittled down to the most simple of tasks: Get the letter “B” from the little birdie on the screen and you will be rewarded!

Then again, is it realistic to whittle away so much of life’s complexities? Am I just getting my child hooked on yet another video screen activity? Isn’t four years old much too young, despite what I witnessed? (Which was a kid ripe for learning and interacting in exactly the way video games seemed to offer.)

And finally, the most burning question of all: Is this Thomas and Friends Letter Train just the first step to some future play, acting out of some ultraviolent action game (say, the hypothetical Grand Theft Auto 12: How to Kill Cops Best and Get Away with It)?

Unfortunately, there are plenty of people out there saying “yes” to such questions. Indeed, I have already lost credibility with any reader out there suspicious of such arguments. The answer isn’t found in our feelings and suspicions about what media can do to our kids. The answer to such questions is found in good, solid research on the topic.

The Importance of Research 

It is important to pause and talk about why this is true. Research, mostly founded in the scientific method, is a process of exploring the world to uncover truth about it. Long ago, philosophers and the first budding scientists of the enlightenment realized that quite a bit of what humans thought was “true” about the world was not really true (you know, like that the earth was the center of the solar system). They began to realize that to really find the truth, they needed to first understand why we find falsehoods. The answer is that there are a lot of things about you and me that are quite imperfect. We tend to let first impressions unduly rule our judgment. We stereotype. We let our feelings, our egos, get in the way of sound decision making. We accept what others tell us on faith alone.

What was needed, then, was a method to eliminate the impact of these imperfections we all have. Today this is known as the scientific method.

This method is by no means perfect. But it is the most accurate and reliable method we have to discover truth about the world. This method employs surveys, interviews, and experiments to explore the effects that one thing has on another—for example, the effect media have on children. Or more specifically, the effect violent television programming has on the number of aggressive thoughts your teen has throughout the day. And that is just one example. Today, research scholars have asked hundreds of similar questions pertaining to the effects of the mass media on our kids.

As I will mention time and again, the scientific method always aims to answer two questions: First, is there a scientifically detectable effect of one thing (educational television, for example) on another (preschooler learning)? Second, if there is an effect, how much of an effect is there? In other words, will my kids learn just a few words from a pro-vocabulary learning television show, or hundreds?

The Method of Research 

How do scientists figure out how the media can affect us? There are typically three ways scientists research media effects. First of all, researchers look at what is actually in the media. It is easy enough for pundits to chalk up all media as ultraviolent and awash with sexual content, but scientists don’t operate that way. They need to know for sure. Thus, what they do is gather a lot of media, for example, every magazine from the top ten magazines for the last ten years, and page by page, actually measure to what degree they contain violent or sexual content compared to nonviolent or nonsexual content.

Once researchers know what media actually consist of, they can begin to study their potential effects. One way to do this is to survey people. In short, they will ask people questions about their media consumption patterns as well as their likelihood to be aggressive, or hold sexual stereotypes, or, in the case of young children, whether they have attention problems or sleep problems. If the right kind of media use is high (for example, a person watches not just a lot of media but specifically a lot of violent content) in some people and not others, and those same people are also found to have more aggressive tendencies than other people, then researchers say there is a correlation between violent television watching and having aggressive attitudes. However, the problem with correlations is they do not prove that one thing causes another. Indeed, it very well may be the case that people with aggressive tendencies seek out violent television, not that violent television makes people aggressive. Luckily, researchers can use mathematical models to statistically rule out other factors. For example, having aggressive parents might actually be the key factor leading to aggressive children, and when this factor is put into the analysis, the supposed effect of violent television could disappear. Still, it is sometimes difficult for researchers to measure every possible other explanation, and thus correlational research always has to be judged based on the thoroughness with which researchers think things through and control for other possible explanations.

Finally, researchers conduct experiments. Experiments have the advantage of being able to show causality. For example, researchers can take a group of people and randomly put them into two groups. The first group watches nonviolent television, and the second group watches violent television. The advantage here is because people were randomly assigned to one or the other group, any pre-existing tendency toward aggression is evenly distributed into both groups, and thus cannot be a factor in the research. After each group watches a specific type of programming (violent or nonviolent), the experimenters can ask them to do a task, or fill out a questionnaire. For example, they could ask the respondents, on a scale of one to ten, how much they think yelling is appropriate to sometimes solve your problems. If the people who watched the violent programming in the experiment give higher scores than those who watched nonviolent television, then the experiment has shown that television is not just associated or correlated with aggressive tendencies but also can actually cause aggressive tendencies as well. If there is one major problem with experiments, it is that they often are measuring behavior in an experimental or artificial setting. Would people react the same way if they watched violent television at home? Secondly, experimenters usually measure whether the two groups act different or answer questions differently at some point right after the end of their watching of violent or nonviolent media. Meaning, they are left unsure if whether the watching of violent television would have any lasting impact.

Despite these shortcomings, research on media effects has been very successful. Because media has been with us for so many decades, researchers have had a chance to study most major potential effects in many different ways. In other words, if one survey or one experiment found a link between violent television and aggressive thoughts, one could find enough flaws in that single study to potentially discredit it. The lack of other studies to back that information up could reduce confidence that what it found is actually true. But when the same topic is studied in five different surveys and five different experiments, and nine out of ten of these research projects all find a link between violent television and aggressive thoughts, then one can be quite confident that the researchers are on to something. And for many of the topics studied by media scholars, there have indeed been numerous studies on the same topics over the years.

Reporting on Research 

If there is one serious problem with research, it is that journalists don’t seem to be able to effectively report on research in a way that gives ordinary people the facts they need.Typically, when research comes out showing a bad effect of the mass media, it gets pretty good news coverage. Why the press? Because it sells papers.

The problem is that reporters, as I have touched on earlier, don’t understand enough about research to understand what the research really means. Researchers attempt to find differences that are “statistically significant.” This means that mathematically, they find that one thing (violent media content) is associated with another (aggressive thoughts). But most reporters and researchers alike fail to ask the next question, which is: What does the finding mean in the real world?

A lot of research, while “statistically significant,” translates into a minor, at best, impact in the real world. As I will discuss in the next chapter, for example, researchers Christakis and Zimmerman have indeed found a mathematical link between watching TV under the age of two and developing attentional problems by age seven. But when one looks at what the math means in the real world, we find out that ten percent of seven-year-olds have attention problems. For every hour of television watched above the average amount of television watched for a two year old, a child becomes one percent more likely to develop problems paying attention. So now, it’s eleven percent. A difference? Yes. Worthy of major headlines? Probably not. Part of the goal of this book is to not just report the facts, but to do so in a way that anyone can understand, and to do so in a way that translates the statistics into everyday, “on the ground” realities.

The Problem with Averages 

Another reason research sometimes gets more “weight” than it should is because news outlets love reporting averages. How many hours of television, for example, do our children watch? What we are given is the national average. It is important to note, however, that the “average” amount of television is a tricky little statistic. Think of children playing at the seesaw. Imagine for a second there is one child who is sure to become the next hall of fame lineman for the Green Bay Packers. Big kid. Now on the other side is your average or even a bit undersized child. What happens on the seesaw? Absolutely nothing, right? The big kid is just too big. The little kid jumps up and down on his side and nothing happens. The seesaw is standing straight up in the air. So what does he do? He gets his friends, of course. And after three more of his friends pile on to their side of the seesaw, finally, it begins to budge. Add one more, and the seesaw balances, and starts to go up and down, up and down.

That is exactly what happens when one calculates averages and there are “extra heavy” numbers on the high end of the scale. In order to find that perfect midpoint, many more people have to be on one end to balance the few big kids on the other. And such is the case with the average number of television hours watched. It turns out there are a few kids out there on the extreme end of television viewing, while (they watch ten or more hour per day) many, many more children watching less than an hour per day on the other end.

Type of Truth Research Finds 

Finally, it will perhaps help you make sense out of the research I report in the book if I describe the types of findings researchers usually look for. There are three main types of findings that I will allude to now and again in this book. The first is “knowledge,” and I put the term in quotes for a very specific reason, because what I am referring to is what people think they know. For example, how many violent crimes happen in your town? How many 16-year-olds have had sexual intercourse? These are probably more accurately referred to as opinions people have, but then again, they are sometimes so sure of what they think they know that I refer to it as personal knowledge. So the question is, do media affect what we think we know? For example, do kids who watch a lot of sexual content think that more 16-year-olds have had sex than kids who watch very little sexual content?

Second, researchers look at attitudes. Continuing with the same example, do kids who watch a lot of sexual content end up holding more permissive attitudes about sex than kids who don’t watch a lot of sexual content? And finally, there is behavior. Does watching sexual content actually lead to an earlier initiation of sexual behavior? These three effects, knowledge and opinion, attitudes, and behavior, constitute increasing degrees of effect. In other words, it is one thing for media to convince us the world is violent. It is yet another to make someone have aggressive attitudes toward others. And it is another matter entirely if media can persuade people to act violently. Collectively, the body of research out there looks at each of these levels on each area of concern.

Areas of Concern 

You will find that each chapter has sections particular to certain types of media. The media reviewed in this book are:

Television: To ease writing and facilitate the readability of this book, television throughout is the term I will use—not only television programming but DVDs and movie watching on a television. True, a DVD children’s program can be watched on either a television, DVD player/viewer (such as in the car), or a computer. All of this is generally included under the guise of television research. In later chapters, movies will be broken out as a separate category since the research begins to focus on movies differently than television as kids grow older.

Music: From any nonscreen watching source such as a car radio, MP3 player, or even live performance.

Computers and the Internet: Generally, this includes any screen time dedicated to the computer, with the exception of television programs on DVDs and movies on DVDs.

Video Games: These can be played on either computer or television monitors.

Advertising: As you might guess, this includes ALL advertising regardless of the medium.

The Game Plan 

This book unfolds in a rather straightforward fashion. Each chapter addresses a specific life stage children go through, ranging from babies and toddlers to high schoolers. Within each chapter, relevant topics are discussed. Each chapter starts with traditional screen media (television, DVDs, and movies), and then moves to computers and the Internet, video games, advertising, and finally, music. Not all chapters have these sections, however, since for some age groups there is not really anything to discuss on the topic. Topics tend to be cumulative, meaning that just because violent video games are discussed in the chapter on preteens, this does not mean that the danger goes away for middle school students. Indeed, it is probably more likely that your middle school child plays violent video games than does your early tween. But the book is structured to teach parents to foster discussion before such behavior or problems become prevalent, rather than to wait until after they have set in.

This book is designed to be more than just a factual guide with tips to overcome the potential pitfalls of mass media. It is designed to educate you and your children. The point of this education is media literacy. Being literate at the lowest common denominator means being able to read. But being literate in a more sophisticated sense of the word is to be empowered in how you deal with something. The same should be true with media. Media present us with an alternative reality that is always projecting an image or telling us, consciously or unconsciously, how to think and act. People who are media literate live their lives in mastery of media rather than it being, to some degree, master of them through its powerful persuasive appeal. Helping your kids become media literate is akin to giving your kids body armor against the influence of media. It makes them aware of the influence the media can have and therefore protects them against such influence.

Hopefully I have whetted your appetite. There are a lot of fascinating questions regarding the potential effect media have on your children. And there are a lot of ways you can help protect your kids from harmful media and teach them how to deal with lots of different types of media and mediated content. This book is a survival guide of sorts. I will tell you what the research finds, what it means to you, and how you can apply it in practice.

So now let’s get started.


2

 Babies and Toddlers 

A FUNNY THING HAPPENED on our way back from the hospital. There we were, the typical proud parents, our first born in the back seat. The ordeal was over, and everyone was healthy and safe. We had read books, watched shows, gone to classes, and successfully delivered our first child into the world.

We were home.

We brought baby Aidan inside. He looked around a bit and, not really being able to focus anyway, decided on a little nap. Now what to do? We had no idea!

How anticlimactic.

So we did what any ordinary middle class family would do . . . we ordered pizza. Then we turned on the television and watched a movie. Sooner or later, the baby woke up, and that was it. TV, meet our son. Son, meet TV. You will surely have a very, very long and intimate relationship with each other, no matter how hard we might work to the contrary.

This chapter is about those first critical three years of life, and the introduction of electronic media to your children. As such, the question one asks is not as much the “what” question (that comes later), but the “when” question. When should my child start to watch? As we will see, the research thus far shows that to be a good parent you can work with television, if you use it smartly, even with children under the age of two. You should, however, try to minimize it to one half hour each day, or occasionally, an hour (see below for more information supporting this). Less is certainly better, but again, the important thing is not just how much you show your children, but what you show them.

With each chapter, the best place to start is to conduct an assessment of what you are doing with your child right now.

Baby and Toddler Self-Test of Media Consumption 

1. My child watches television:
 a) not at all b) about ______ minutes or hours a day.

2. My child listens to music:
 a) not at all b) about ______ minutes or hours a day.

3. Yes or No: Although my child may or may not watch any television yet, the television is on adult programming while he or she is in the room.

4. Yes or No: My child has a television in her room.



So, how do you stack up? Put your answers next to the averages in the charts below (remember your answers to questions 3 and 4 for later on in the chapter):

Time Spent in a Typical Day, Zero to Three Years Old 








	Listen to Music 
	1 hour, 8 minutes



	Watch TV/DVDs 
	1 hour, 47 minutes





Does Your Child Three and Under Have a TV in His/Her Bedroom?








	No 
	30%



	Yes 
	70%





Source: Kaiser Family Foundation 

In a Typical Day,
 Children Three and Under Who...
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Source: Kaiser Family Foundation 

Be honest with yourself. Are your children high media consumers for their age? Or low consumers? Or just average? Even if you are average, or slightly below average, read on, because many researchers have nevertheless found some impact that television has on your young child.

How Much Are They Already Watching?

As the charts on this page illustrate, on average, children ages two and under watch a significant amount of television (and remember from Chapter One, I define television as the use of television, whether it be for network channels, cable channels, or DVD/VCR viewing—in short, everything one uses a television for with the exception of video games or as a monitor for a computer). According to the Kaiser Family Foundation and other respected institutions, about three out of every four children under the age of two have watched at least some television in their short lifetime. Two thirds of all children watch just about every day. Of those who do watch just about every day, they watch, on average, just over two hours of television.

It is important to note that this average of two hours of television is, as discussed in the first chapter, one of those statistics where most watch less, because the average is being unduly influenced by the few who watch five or more hours a day.

TV Screens, Everywhere! Everywhere!

These days, there are so many more opportunities to watch a TV screen than was the case a generation ago. First off, families own more televisions, and on top of that, families also own computers capable of showing a DVD or other program. But additionally, we now take DVDs on the road. Today, many cars come with at least one DVD screen, and many other parents are buying portable DVD players, which now cost as little as one hundred dollars. I personally have two portable players, one for each boy! But we are very cognizant that the number of hours watching a TV screen is not just something that occurs at home. If one has to travel a half hour each way for preschool, for example, and the DVD player is on in both directions, you have just added an hour a day to your child’s television watching. That is why we pull ours out of the closet only for long trips.

Though a kid might complain if they really want to watch and you disallow it, there is so much else to do in a car for local driving: Looking at the scenery, good conversation, and listening to music on the radio. So make DVD watching something that is only allowed on out-of-town trips, or in case of emergency (you know, those rare circumstances when it is a choice between total meltdown and the powerful distracting and calming effect of a short show).




But who are these people that let their kids watch six, even seven or more hours of television a day? Essentially, they are the children of households that have the TV on all day long. As the Kaiser study and other studies have found, children in such households are nearly twice as likely to start watching television before the age of one. And, such children watch, on average, at least a half hour more of television per day than households that do not have the television on habitually.

The heavy watchers of television also have televisions in their room. The Kaiser study also found that having a set in the bedroom, on average, contributes another 15 or so minutes per day of watching, though the numbers are again worse among heavy television viewing households. But even if you are not a heavy television watching household, this does not mean your children are completely safe from the effects of television. As we will see, moderate effects can come from moderate viewing. So whether you are a heavy or light television viewing household, there is still plenty that needs to be reviewed below.

So now that we know a little bit about how much time kids today spend with media, what should we be worried about? And, as parents, how do we avoid the potential pitfalls of television viewing before the age of three?

Overall, researchers have been concerned with these issues:



1. When children should first be allowed to start watching television 

2. Whether having the television on, in the background, has any impact 

3. What is okay for children to watch at this age 

4. Whether it is okay for a child to have a television in his or her bedroom 

Let’s go through each of these concerns one at a time.

When Should Your Child Be Allowed to Start Watching?

Your child is screaming. She is holding onto your leg like a cat up a very tall tree, stuck.You promised yourself you would pay bills today . . . the seventh day in a row you’ve made such a promise. Now seems like a really, really good time to introduce your child to the television. A half hour right now of not having to deal with the child’s needs would save your day, or better than that, save your sanity.

On one thing we can agree—we’ve all been there. And it’s at this point where the soul searching often begins. The first question most parents ask themselves when it comes to exposing their children to mass media is: when? When is it okay to first turn on the TV and place the child front and center? The need often arrives at a predictable time: When parents reach a precipice, when household needs seem insurmountable. When it looks like everything is going to crumble before you.

Actually, if you are asking the “when” question, you’re somewhat ahead of the crowd. Many parents just start exposing their children to television from day one without thinking about it. In fact, by a child’s first birthday, as many as two out of every five parents already have a television in their child’s bedroom, according to the Kaiser Family Foundation.

What can make the decision more difficult is the guilt from “peer pressure.” The American Academy of Pediatrics somewhat famously (certainly the best press they ever received) proclaimed that children ages two and under should never watch television. Your parents may be giving you that not-so-subtle pressure to raise children more perfectly than they were able to do: No fast food, not too many toys! And of course, not too much television. Indeed, you may even have a friend that proudly proclaims that their children have not watched a second of TV and won’t until they are five years old. Remember, that is probably the same friend who will say that their child can read by their third birthday. Don’t worry, they can’t. And they probably do watch TV, to some degree, as well.

It is true that there is a lot of research out there suggesting some potentially harmful effects of having your zero to threeyear-old watching television. But it’s not all bad. And none of the research finds much in the way of harmful effects for children who watch less than the average amount of television. So, your first job is to stop feeling bad about yourself. But beware, nevertheless: As much as television can help children learn, TV can also have negative effects on your children.

Of course, there may be some who choose to abide by the American Academy of Pediatrics’ recommendation and forbid their zero to two-year-old from watching television. According to the Kaiser Family Foundation, about one of every five households reports that they are television-free in this age group. How about within more precise age groups? As the chart below shows, Americans are abiding by the AAP guidelines to a large extent, at least for the first year of life:

Children Who Watch TV
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Source: Certain and Kahn

What this graph shows is that nearly four out of every five one-year-olds (or less) are not watching television. Good news indeed. About half of all one to two-year-olds is watching television, and four out of every five two to three-year-olds are watching television.

Importantly, there are factors that contribute to a greater likelihood of children under the age of two watching television. The more years of formal education of the parent, the less likely a child is to watch television. And as one might suspect, children of divorced parents are more likely to watch television, presumably because parents in one-parent households need more of a “break” to deal with chores and other tasks related to managing the home.

Of course, if there are positive benefits to high quality, educational television geared toward toddlers, then such households could be to some degree missing out. Nearly all parents who are asked about the effects they have witnessed from early television are far more likely to cite positive benefits than negative benefits. Many believe that television deserves to be part of the overall repertoire of learning experiences, and that small doses represent the optimal use of television for this age group. Indeed, while the AAP recommends no television under the age of two, the Canadian Paediatric Society recommends no more than a half hour a day before the age of two. Why the difference? The answer is that we actually don’t really know where to draw the line. But it is thought that such a small daily dose of television does not place children in harm’s way, while allowing for the possibility for learning. Still, it is worth noting that researchers have yet to figure out how to measure such learning (and as I will discuss, it may not even be possible to effectively measure the learning that might take place from television in the mind of a two-year-old).

Now: What about the other eighty percent of us who have allowed television viewing for our children ages zero to three? Public opinion surveys show that probably half of all children in this age group are watching, on average, an hour a day. One in five households is watching more than two hours. The table below shows exactly where your child might stack up to other American children:

How Does Your One-and-a-Half-Year-Old Stack Up?









	 
	Kids Who Watch Less
	Kids Who Watch More



	If Your Child Watches:
	Than Your Child:
	Than Your Child:



	One Hour or Less 
	43% 
	57%



	1-2 Hours 
	58% 
	42%



	2-3 Hours 
	72% 
	28%



	3-4 Hours 
	78% 
	22%



	4+ Hours 
	84% 
	16%





Source: Estimates based on Kaiser Family Foundation and other data 

It is important to question the impact television watching could have on your children. In the sections below I will consider each of the major findings with regard to television at this early age.

So enough education on this issue, already: What is the bottom line, when should my kid start watching? On the one hand, you can follow the recommendation of the American Academy of Pediatrics and forbid television until your child is at least two years of age. Or, you can introduce television earlier, following the opinion of the Canadian Paediatric Society. Given what I review below, the research would suggest that watching moderate television starting on their first birthday, and perhaps even earlier, should be okay. However, read on, because you want to make sure you are exposing your children to the right kind of television.
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