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WHAT PEOPLE ARE SAYING ABOUT


BE A TRAVEL WRITER, LIVE YOUR DREAMS, SELL YOUR FEATURES


An upbeat, practical and no nonsense guide to the competitive world of travel writing. In a compact succinct format, it covers every aspect of feature writing, from finding the right angle to selling your story.


Packed full of tips to help you get started and succeed in the best job in the world.


Hilary Bradt MBE, co-founder of Bradt Travel Guides, award-winning writer, broadcaster, lecturer and photographer


In her upbeat and encouraging style, Solange Hando takes you through the process of creating and selling travel articles and shows you how to think like a pro.


This inspiring book is packed with sound practical advice and helpful tips from a seasoned travel writer.


Donna Dailey, award-winning travel writer, photographer, editor, guide books, US and international publications, websites and television


Solange Hando has skilfully fed her passion and excitement for travel into the pages of this invaluable book. It is absorbing and inspirational, contains amusing anecdotes and is crammed with useful information and ideas.


This is a must-have book for aspiring travel writers and will be of immense help in getting their feet firmly on the first rung of the travel writing ladder.


Linda Jackson, freelance travel writer-photographer, worldwide publications, managing editor of www.activecaribbean.com


An inspirational and motivational journey through the world of travel writing.


Be a Travel Writer is your transportation of choice to your destination of published travel writer. It draws upon Solange’s expert knowledge as she shares tips and tricks learned in the course of her career.


Climb aboard, for a whole new world of discovery awaits you. Simon Whaley, best selling author, feature writer and photographer, member of the Outdoor Writers and Photographers Guild


If anyone knows how to write and sell travel features, it is Solange Hando. She is so right that the rewards are tremendous and as she says, every experience is packed with article ideas.


This great little book brims with her valuable advice, encouragement and insider’s knowledge, from travel basics to professional expertise.


Andrew Sanger, award-winning travel writer, editor and guide book author
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Introduction


“See it, Believe it, Do it”


Travel writing? Brilliant! Seeing the world, getting paid, where do you start? You took the first step when you opened this book. It will point you in the right direction but don’t dream of a free vacation just yet. Wait until you’ve reached the last page. The truth is that travel writers are never on vacation. They get up at dawn, rush around making notes and taking pictures then spend the evening at their laptop. It’s hard work but it is a wonderful life and the more effort you put in, the greater the reward.


Are you ready for the challenge? Do you love traveling, exploring, hovering here and there like a butterfly? Would you like to share your adventures and earn some cash along the way?


You’ve come to the right place


Travel features are short-term projects, a gift for busy people. Each one claims only a few hours of your time, a couple of days at most, leaving you free to travel, enjoy life and fit in other commitments. They can be as varied and exciting as you wish, perfect for fluttering minds and travelers on the move.


Hop on a plane, hire a bike, relax in a spa and when you come home, write a feature or two and re-live the experience. Twice the pleasure, but this time it’s free. Get it right and an editor will buy.


Let’s get creative


Travel writing is creative. Don’t let anyone tell you otherwise. Words are your tools and like a painter’s palette, how you use them reflects your personality and view of the world. You and I could visit the same place, have the same experience yet describe it in a totally different way.


Be yourself, write about your passion, share your stories with family, colleagues and friends but best of all, see your name in print, your words and pictures on the page, or on the web, as you entertain and inform readers from every sphere of life. Sounds good?


Simple skills for everyone


This book will lead you step by step on the road to publication from early planning and research to photography, from ideas and style to pleasing editors so they will buy your work. Begin to build your portfolio, learn where and how to network and you will realize that the old adage comes true: “Success Breeds Success.”


There will be a few ups and downs. I have them too but let’s call them challenges and enjoy. Like most things in life, determination wins in the end.


Why features?


Let me share a secret: I started with a book. It was turned down 36 times but a kind publisher pointed out great potential for features, a dozen or more, if I got it right. I took the advice and never looked back.


So for most of us, regardless of age, purpose or destination, new to the trade or published in a different field, writing features is the easiest way to break into the genre. Gap year, family vacation, grand tour of Europe, culture fan, adventurer or beach lover, every experience is packed with article ideas.


Better still, travel does not have to be exotic, it’s about people and places and this is wherever you are, New York, the Scottish Highlands, Australia or your own backyard. Home to you is travel to someone else.


Any special requirements?


Here’s the list:


Do You Enjoy




•  Discovering places?


•  Meeting people?


•  Learning new things?





Can You




•  Write in simple English?


•  Take digital pictures?





Are You




•  Determined, 100 per cent?


•  Hard-working, most of the time?


•  Reasonably organized?


•  Eager to step up and give this your best?





Writing is the last step to publication.




•  Are you prepared to learn before you jump?





Mostly ‘yes’?


Excellent, fasten your seatbelt, we’re ready to go.


Welcome Aboard










Step 1


Planning for Success




“A journey of a thousand miles begins with a single step.”


Lao Tzu, Chinese philosopher





When was your last holiday?


What did you do?


What was your favorite place or activity?


Why?


If you are on the road, recall your most recent experience.


Would you like to write about it and get paid?


That’s what I do and if I can, anyone can. You don’t need formal qualifications in media studies but give it a couple of years and you could be selling dozens of features worldwide.


What is the secret?




Believe in yourself.


Do your research.





Imagine an entrepreneur planning to start a business.


What’s the first step?


Market research: location, prospective clients, their expectations and how to satisfy them.


Travel writing is no different.




Research your market, make your choice, tailor your writing and youwill succeed, sooner rather than later.





The Big World of Travel Features


Guess how many English magazines are published around the world? Millions every year, with an average of 2600 copies sold every minute in the UK, according to industry data, spread across a huge range of titles, not counting newspapers and websites.


Add North America, Australia, New Zealand, plus another 80 countries or so where English is an official language, and you may feel overwhelmed by the volume of global outlets. This covers all kinds of magazines but most feature travel of some sort.


True, publications do vanish overnight but next time you hear of a shrinking market, remember that in this digital age, the world is yours.


Choosing wisely


Most consumer magazines appear weekly or monthly. A weekly publication will need 52 articles a year for a travel page and more for special editions. That’s a lot of space to fill. A monthly will probably use 12 features during that time so every submission must be outstanding. Meanwhile, most newspapers publish several travel pieces in their weekly slot, plus a generous crop in weekend supplements. You do the math. Quality matters, numbers too.


But how about those gorgeous travel magazines filling their entire copy with features like yours? Tempting but like most glossies, they aim upmarket. A famous name on the cover, say Bill Bryson or Michael Palin, is sure to draw attention and boost sales. The higher you climb, the stiffer the competition but don’t despair. Everything is possible if you have an original idea and the right approach.


Searching every corner of the market


Titles come and go but the lure of travel remains; the range of outlets continues to grow.


Where do we begin?




•  Travel magazines: note that each one has its own slant, backpacking, luxury, adventure, eco-tourism, or covers a specific destination, such as Italy or the Caribbean.


•  Newspapers, travel pages and supplements, national, regional and local.


•  In-flight magazines: most carry features in English, relating to new routes or topical events on existing routes, including those of partner airlines.


•  Magazines issued by railway or cruise companies, highlighting places of interest along their routes or ports of call.


•  Women’s magazines, most have a travel or travel related page.


•  Men’s magazines, but you don’t have to be a man to write for them, or the reverse.


•  Lifestyle: health, property, spa, cruising, weddings and honeymoon, spiritual matters.


•  Publications targeting a specific age or social group: families, over 50s, gay, singles, religious communities, business travelers, disabled travelers, farmers, teachers, nurses.


•  Publications about sports and outdoors, golf, cycling, hiking, scuba diving…


•  Niche markets, such as bird watching, art, crafts, food and wine, heritage, vintage railways, gardens, antiques and even pets.


•  County or regional magazines.


•  Trade magazines published by hotel chains, tour operators, banks, stores or car dealers, plus online content and travel anthologies by National Geographic or Reader’s Digest.





Out of breath? That’s a good sign for now you know.


In the big world of travel features, there’s a place for you.


Here are useful resources to help you find it; most require a subscription but they list many publications beyond those at local newsstands:




•  www.awmonline.com.au (Australia)


•  www.woodenhorsepub.com (North America)


•  www.writersmarket.com (USA)


•  www.writersandartists.co.uk (UK)


•  www.world-newspapers.com (worldwide)





Now your turn




•  Choose a time and a place and promise yourself you will spend at least 30 minutes looking at magazines, this week and the next. Don’t read cover to cover at this stage, scan titles and pictures and something will catch your eye.


•  Perhaps there’s a travel page you read every week. Is it in a paper or a magazine? Why do you like it? Is it the photographs, style, content? If you enjoy a publication, you empathize with its readers and writing for them will come naturally. It’s a great place to start.


•  Let your confidence grow and when you’re ready, venture out of your comfort zone, new markets at home, foreign publications on the web, some offering free trial subscriptions, others contributors’ guidelines.





Top tips




1. Being aware of a publication isn’t enough, you must study who the readers are and what they want. We will cover this in step 7 but if you’re in the mood right now, give it a go. Open any magazine and spot the clues.


2. Always look out for new publications and editors, get in touch before they’ve set up their regular contributors’ list. Congratulate new editors on their appointment when you send your pitch.


3. When you begin, don’t reject a magazine because it is obscure or pays poor rates, you never know who might spot your work. All exposure is good whether it’s print, online or word of mouth.


4. Keep an open mind and don’t judge anything by its cover:







“Did you see this?” asked one of my students, pointing to a double-page spread in a celebrity magazine.


“Wow, the Living Goddess of Kathmandu? I could have done that.”





Why didn’t I? Celebrities aren’t my patch. I’d never looked at the magazine but beyond the gossip, I discovered a travel slot with a difference. I learned my lesson. People stories are in demand, child labour in India, women porters in Nepal and more, published within months.


Getting a Head Start


If you are planning to write about your last trip, that’s fine and I’ll show you how. But next time round, get ahead of the game. Before you go, ask yourself what kind of travel is in vogue, which destinations, activities or means of transport. Spot the trends, bear them in mind wherever you go and you will increase your chance of success.


“But stop,” I hear you say, “does this mean I can’t be myself?” Not at all, we are all individuals, we all have our own voice but if we want our work to be published, there is no room for self-indulgence. Readers come first. It’s a hard lesson to learn but do it and you will succeed.


New interests


Vacations are getting more sophisticated. We’re looking for a break but if we are to part with our cash, we want more than dozing on the beach ten hours a day. Most of us prefer to be active, at least some of the time, pursuing an interest, learning a skill or saving the planet.


On the rise:




•  Green holidays: visiting national parks and reserves; volunteering to save turtles or orang-utans; seeking eco-friendly venues from farm houses to award-winning resorts; carbon-free travel, rail journeys, cycling, walking.


•  Short breaks: 2 to 5 nights, short or medium haul, accessed by low cost flight or high speed rail.


•  Cruising: open sea or inland waterways.


•  Activity holidays: anything from white water rafting to painting or soft adventure.


•  Gastronomy: gourmet vacations, wine tours, cookery schools.


•  Off the beaten track: remote mountains or islands, barely discovered countries or hidden gems in well-known places.


•  Body and soul: spa, retreats, meditation, yoga.


•  Real estate: buying a place in the sun.


•  Medical tourism: dentistry, cosmetic surgery, sex change and routine operations.





Which of these trends would appeal to you?


Take note and remember them when you plan a vacation.


New places


Have you noticed how a destination suddenly appears in lots of publications at the same time? This is rarely a coincidence but the likely result of a promotional campaign by the tourist board, often prompted by topical factors.


Trend spotters?


Full steam ahead, this is what to look for:




•  End of hostilities or sanctions: reopening a country to responsible tourism and safe travel.


•  Destinations freshly recovered from a natural disaster, attracting visitors with special offers.


•  Emerging destinations benefiting from new investments in infrastructure.


•  World sports events.


•  Awards: Top Green City, Capital of Culture or Sports, newly granted UNESCO status.


•  Topical events, royal wedding, visit by a Head of State.


•  News items bringing a country or theme into the limelight.


•  Up and downturns in the economy, in particular the exchange rate which can make a destination highly attractive or place it out of most people’s reach.





How do I know what’s happening?


As soon as a trend is obvious, everyone has covered it so try to keep abreast of forthcoming developments.


Think ‘travel’ when you listen to the news. Search the web, attend travel shows, collect the latest travel brochures from tour operators and study their adverts for new destinations and products.


Most importantly, contact the CVB (convention and visitors bureau) or tourist board of places you intend to visit, introduce yourself as a travel writer and ask to be placed on their mailing list.
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