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FOREWORD



STYLE as presented by Thom Filicia resembles more a gleaming locomotive racing cross-country than it does a soft but determined breeze.


Thom’s well-mannered personal style embraces with clarity a fair measure of a sometimes wicked wit. Nonsense is out of the question, but an exemplary degree of knowledgeable and cultivated taste forms the mantra upon which his work is founded.


I remember with nostalgia and admiration the enthusiastic and career-driven young man, recently graduated from college, who joined the ranks of the design team at Parish-Hadley, Inc. That was just the beginning!


Those who may not know in detail of Filicia’s accomplishments will, no doubt, glean that information and more in the pages of this fantastic guide book. I refer to the content in this manner because the book has been brilliantly divided into sections, all of which exude imagination, super style, and that sometimes elusive quality of paramount personal taste.


Go to it! Have fun! You’re on your own—but remember—Thom Filicia is always there!


—Albert Hadley, May 2008


MY MENTOR, MR. HADLEY


I’m incredibly lucky that Albert Hadley was my first boss when I was just starting out in the business sixteen years ago. As one of the leading designers of the last century (his clients included Jackie O, Babe Paley, and the Astor and Getty families), he helped shape my aesthetic and showed me that rooms could be as chic as they are comfortable. And every time I see this photo of a Manhattan showhouse I created with classic, refined, inventive, fun, and serious elements, I’m reminded of how much Albert influenced me—and, I’m hoping, you.
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INTRODUCTION



I bet I can guess what you’re thinking right about now. Probably something like: Isn’t this that interior design guy from television? Why did he write a book? Well, it’s true—I was part of the Fab Five on Queer Eye and now I’m doing Dress My Nest, and this is my first solo book—but that’s only part of the story. Because the Thom Filicia you see on television revamping spaces on a budget is just me moonlighting. In my offscreen day job, the one I’ve been working at since I graduated from Syracuse University with a degree in interior design, I create high-end interiors for high-profile clients (think Jennifer Lopez and the W Hotels chain). It all happens with the help of fifteen overcaffeinated, amazing, and totally dedicated staffers at my namesake firm, Thom Filicia Inc., other-wise known as “TFI.” I opened TFI’s doors in Manhattan back in 1998, and now we’re global, designing residential and commercial projects from the Hamptons to Japan. Combined with my television shows, it makes for an exciting, crazy-busy work life. One day I might be creating a luxe Park Avenue apartment with all its accoutrements for a private client. The next, I’m in a modest Los Angeles abode installing a living room while the cameras are rolling—and I have to say, I can’t imagine doing one without the other.


While I love designing high-end projects, I get equal satisfaction in doing television. I can reach an incredibly diverse audience, and the constraints on the clock and costs force me to be hypercreative. But television decorating has one drawback: unlike the individualized attention I can give to my clients, there’s only a finite amount of design info viewers can absorb from a program. The next best solution to cloning myself: a book that deconstructs step-by-step what I do, with smart strategies and try-this-at-home ideas. And just as I do on television and for my private clients, my hope is that this book will give you the confidence to express your personality through your home—a home that, if you follow my no-nonsense, straightforward advice and trust yourself, will always be fun, classic with a modern twist, fresh and bold . . . and uniquely yours.


So consider the following pages as your all-access pass to what goes on inside my brain (kinda scary), at my firm, and behind the cameras. There’s the My Philosophy section, which outlines my beliefs that great design is achievable by anyone and that the best interiors reflect the character and spirit of the person who lives there. In the Process chapters, I divulge my hush-hush, insider secrets and the ten moods I try to evoke in everything I design. And in the Case Studies, you get to witness me in action, applying my philosophy and process to actual, real-world homes, so you can learn to do the same creative problem-solving successfully on your own.


It’s Thom Filicia Style. The best of both of my worlds. For you. Now let’s get started . . .
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Treat this book as a how-to guide for self-expression with style. It will teach you to turn your passions and priorities into chic interiors that are distinctive, inviting, and totally you. (And check out the secret password on the back flap for exclusive access to my tie-in Web site.)


SHOW AND TELL


This photo, snapped during a rare nanosecond of downtime during the filming of Dress My Nest, really captures what this book is all about. I’m about to take you behind the scenes of my design process, explaining my tools, techniques, and tricks, and empowering you to create rooms that embrace and accommodate who you really are.
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