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Introduction

Even in death, people remain divided over Steve Jobs, the co-founder of Apple Inc. and known to the world as the man behind the iMac, iPod, iPhone and iPad.

To some, Jobs was a man who changed the world for the better, an inventor and entrepreneur whose impact on daily life is immeasurable. To others, Jobs was a false idol, the symbol of everything wrong with a business playing its cards close to the chest. Everyone had an opinion about him.

But he wasn’t always the center of attention. Steven Paul Jobs, born in San Francisco in 1955 and adopted and raised by Paul and Clara Jobs, was in fact a college dropout who found his lack of higher education hindering his path into the technology business. He eventually found work at burgeoning videogame company Atari, Inc., and it was around this time that he met Steve Wozniak.

It was a small humble beginning: Jobs, Wozniak and third partner Ronald Wayne founded Apple in 1976. A year later the “Apple II” was released to some success, but it wasn’t until 1984, with a Superbowl ad and the release of the “Macintosh” that Apple really began the first of two creative and financial ascensions.

By all accounts, Jobs was a brilliant but difficult creative 
thinker, someone motivated by the idea that the simpler the design and the 
easier to use, the better the product. But his unorthodox ideas and ambitions 
eventually forced his resignation from Apple amidst power grabs over the company’s board of directors and executives.

He left in 1985, and given the full history of the company, it’s telling that in his absence Apple began to stagnate in innovation and products, while Jobs’ two new ventures become the foundation for the later years of his life.

In the case of Pixar, originally a small graphic design offshoot of Lucasfilms, Jobs bought a $10 million company and sold it less than twenty years later for $7.4 billion to Disney. Along the way, the company revolutionized animation, starting with Toy Story and releasing successful full-length features almost most every year since.

At NeXT Computer, Jobs’ vision for the computer as an educational tool would eventually prove to be too cost-prohibitive for mass success, but the technical strengths of its hardware and software were years ahead of its time, something that even Apple recognized, acquiring the company in 1997 and bringing Jobs back with it.

And so began the history that pretty much everyone knows by now: first came the iMac, with its unique one-piece design and Technicolor hues. Then it was the iPod, turning the music industry on its head and marking the new age and format of digital music sales. The iPhone and iPad, elaborating on the iPod’s idea of portability and accessibility, exceeded all expectations, solidifying the Jobs’ legacy and the second coming of Apple, Inc., something not many people ever anticipated out of the company.

This book was written and researched on an iMac, with text messages from an iPhone vibrating on the table next to me, a girlfriend tapping on an iPad in the living room and an iPod updating on iTunes in the computer’s background. Typing out that sentence and re-reading it struck me as odd—it made me seem like a nerdy fan-boy obsessed with the ‘cult of Mac.’ But then two things hit me: one, that an extraordinary amount of my day is built around products Steve Jobs oversaw the making of and two, that my current situation is not one confined to the select few technophiles.

It’s indisputable that the lives of people across the world have changed (for better or for worse is an entirely different discussion) with the introduction of the personal computing experience. Take a full week and start a running tally on how many hours you spend using a computer, listening to music on a digital device, operating a smart phone. Directly or indirectly, Steve Jobs pushed the world forcefully in the direction he wanted it to go. He may not have been the inventor of any of the devices or programs that have come to be synonymously associated with Steve Jobs. But his genius was in understanding and anticipating what people wanted before they knew it even existed (there are more than a few quotes in this collection relaying that exact sentiment).

Jobs, battling pancreatic cancer in the late years of his life, passed away in 2011, at the age of 56. He was as unique as he was private, both as an individual and as the public face of Apple Inc. You may not be surprised to find that the number of interviews he granted since 1976 is limited. But what touched me, and hopefully leave its mark on you, is how much he was able to convey in such a short time span. His 2005 commencement address at Stanford University alone could serve as a standalone piece of literature itself.
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