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Introduction





  The Gallup Poll has become synonymous with accurate statistics on what people really think, how they live, and what they do. Founded in 1935 by statistician Dr. George Gallup, the Gallup Organization continues to provide the world with unbiased research on who we really are.




  From recent Gallup Polls, we can learn a great deal about the modern family. For example, a June 2007 Gallup Poll reported that Americans, on average, believe the ideal number of children for a family to have these days is 2.5. This includes 56 percent of Americans who think it is best to have a small family of one, two, or no children, and 34 percent who think it is ideal to have a larger family of three or more children; nine percent have no opinion. Another recent Gallup Poll found that when Americans were asked, “Do you think homosexual couples should or should not have the legal right to adopt a child,” 49 percent of Americans said they should, and 48 percent said they shouldn’t; 43 percent supported the legalization of gay marriage, while 57 percent did not. Yet another poll found that 34 percent of Americans feel a conflict between the demands of their professional life and their family life; 39 percent still believe that one parent should ideally stay home with the children while the other works.




  Keep in mind that Gallup Polls do not tell us what is right or wrong. They don’t report on what people should think—only on what they do think. And what is clear from Gallup Polls is that while the shape of families is changing in our modern world, the concept of family is still vital to our sense of who we are and how we interact with others. An indication of this is the 2008 Gallup poll that found that three out of four Americans reported that family values are important, while one in three said they are “extremely” important.




  And how do Americans define “family values”? According to the same poll, here’s what Americans say is their definition of a family: a strong unit where faith and morals, education and integrity play important roles within the structure of a committed relationship.




  The books in the series demonstrate that strong family units come in all shapes and sizes. Those differences, however, do not change the faith, integrity, and commitment of the families who tell their stories within these books.
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    Terms to Understand




    scandals: public incidents that cause disgrace or damage to a person’s reputation.




    paparazzi: freelance photographers who take candid photos of famous people to sell to media publications.




    red-carpet event: formal events at which celebrities walk along a red carpet to enter.




    scrutiny: close examination or observation.




    preconceived: an opinion formed before looking at the evidence.


  




  Everyone wants to be famous, right? Don’t celebrities have the best of everything? Whether they’re famous for being actors, singers, athletes, politicians, writers, or some other reason, people seem to look at celebrities as though they are somehow different from the rest of us—and the better-known the celebrity, the greater this difference seems.




  For a lot of people, famous equals rich, and there’s a kind of unspoken opinion that famous, rich people don’t have to deal with all the ordinary problems that “regular” people do. Like the common cold or having to wait in long lines. The truth is, money and fame can help people deal with some problems, but no amount of celebrity can make life perfect. Celebrities struggle with their health, relationships, and emotions, just like everyone else. In fact, celebrities also deal with some problems that non-celebrities don’t face.




  The Fishbowl




  People love to hear about celebrities. Magazines devoted to the lives and scandals of the stars line the checkouts at the grocery story; television shows and websites offer juicy gossip about the love lives and bad habits of celebrities. “Inside sources” whisper rumors that make headline news, and the paparazzi with their telephoto lenses wait on the street to snap photos they can sell for hundreds—or even thousands—of dollars.




  

    Celebrities like Paris Hilton must deal with paparazzi following their every move. Gossip magazines exist and thrive because the public is fascinated by even minutiae of the lives of the rich and famous.
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    DID YOU KNOW?




    Fame can make it hard to tell who your friends are. Many children of famous people have described how people have tried to get close to their parents by pretending to make friends with them.


  




  For children growing up with famous parents, or as celebrities in their own right, fame is a way of life, and there is no other “normal” to compare it to. These kids have all the normal ups and downs in their lives, but the price of fame is that someone is always watching, whatever they do. Sometimes people call this life “the fishbowl,” because of the lack of privacy and the way curious observers love to stare at what goes on inside.




  

    [image: images]




    In a magazine display at a convenience store there is a high percentage of magazines featuring celebrities. These magazines sell the idea that by reading the articles, the buyer can learn to be like a featured celebrity, such as Robert Downey, Jr.
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