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Preface


You’ve probably heard all about blogging, vlogging, tweeting, podcasting, and microblogging, but might have assumed that becoming a blogger (someone who writes a blog), vlogger (someone who hosts/produces a video-based blog), and/or a podcaster (someone who produces an audio podcast) is too time consuming, too expensive, and wouldn’t benefit you in any way. Well, think again!

In the past, if you wanted to reach a mass audience, it was necessary to land a job as a reporter for a major newspaper or magazine, or become the host of a radio or TV show. Even if you  managed to land one of these jobs, you still needed to adhere to the strict editorial guidelines of your bosses, and maintain a high level of journalistic integrity.

Thanks to blogging, however, anyone, from anywhere, has the ability to share their thoughts, ideas, knowledge, opinions, and/or expertise with a potentially vast worldwide audience, and the cost to do this is practically nothing (assuming you have access to the internet).

Using a blog, it’s possible to publish almost any type of content and make it available to the world within minutes—not hours, days, weeks, or months. Plus, thanks to the First Amendment, as a blogger, you’re free to write or say just about anything, without having it edited or censored in any way. (Of course, slander, copyright infringement, and a few other laws still apply.) But, for the most part, as a blogger, cyberspace is your stage, soapbox, or pulpit, and the millions of web surfers in the world are your potential audience members.

Some people create, publish, and manage a blog just for fun—as a way to share information with or entertain immediate friends and family. However, millions of other people have discovered that blogging is an extremely powerful and cost-effective marketing, promotional, sales, and advertising tool, if used correctly.

Although blogging is still in its relative infancy as a communications medium, it has already changed media forever. Just a few years ago, blogging didn’t exist. However, since the concept of blogging was created and started to catch on with the public, it has evolved quickly and continues to evolve at a staggering pace.

Most recently, in addition to traditional text-based blogs, services like YouTube, Vine (a mobile video service), and Vimeo have made vlogging a viable option for just about anyone. Plus, for people who don’t want to create lots of entertaining, informative, and original content for a blog or vlog, there’s now microblogging. Using a service like Twitter, anyone can create and share short blog entries that are just 140 characters in length. More about microblogging and its potential later.

One of the latest trends in blogging is mobile blogging, which means you can create and publish content from your smartphone, tablet, or wireless internet device, from virtually anywhere at any time. In fact, many blogging apps have been created for Apple’s iPhone and iPad, for example, which make full use of the built-in digital camera and video camera within these devices, as well as their ability to create and publish text and/or video and audio content while on the go.

Using the newest blogging technologies, you have the ability to create, publish, manage, and promote a blog, build a vast following, potentially generate revenue from your blog, plus use your blog as an extremely powerful marketing, sales, and advertising tool for yourself, or your product, company, or service. The possibilities and potential are limited only by your creativity and imagination.

Even if you have no company, or a product or service to sell, if you have information or content to share within a blog, there’s also the potential to generate revenue from your online presence by building an audience and displaying ads (which you get paid to display) within your blog.

Best of all, creating, publishing, managing, and promoting a blog requires no programming or graphic design skills. You don’t even need to know anything about designing web pages. If you can surf the net, chances are you already have the basic skills needed to become a blogger. What you will need is a great idea for a blog, a true understanding of its purpose and its intended audience, and the ability to create original and innovative content.

As you’ll discover, companies of all sizes and in all industries are currently using blogs, vlogs, and microblogs effectively in order to inexpensively communicate with their existing customers and clients, find new prospects, and build name or brand recognition.

Meanwhile, individuals are using blogs, vlogs, and microblogs to become famous online personalities; establish and promote themselves as experts in their field; share their knowledge, ideas, or expertise; and to meet new friends from their hometown, their home state, across the country, or around the world.

Today, blogs have become powerful communications tools that are directly influencing consumer trends, politics, journalism, and even the larger national dialogue.

At its most basic level, a blog is nothing more than a text-based digital diary, through which the blogger can create and publish content extremely quickly and inexpensively. A blog can be updated on a continuous basis throughout a day, or updated with new entries (also referred to as posts or content) once per day, week, or month, depending on the blog’s purpose, goals, and its intended audience.

In fact, there are many vloggers on YouTube, for example, who are as young as 10, and who consistently have more viewers than top-rated network TV shows, and who are generating $20,000 to $30,000 per month or more in revenues. There are also traditional bloggers who have larger readerships than most major daily newspapers or national magazines.

Even without the backing of a TV network, national magazine, radio station, or major daily newspaper, some bloggers and vloggers are building audiences in the millions, which gives them power and influence, not to mention significant incomes. For example, entertainment gossip blogger Perez Hilton has such a large audience, his opinions and published blog entries directly impact TV show ratings, music sales and downloads, movie box office results, and the overall popularity of Hollywood’s biggest celebrities. His audience is larger than the viewership of all the  TV entertainment news shows, such as Entertainment Tonight and Access Hollywood, combined.

Thanks to the powerful and readily accessible blogging tools and services (some of which will be described within this book), becoming a blogger is a viable option for just about anyone with an idea for content and who has access to the internet. As a result, blogging is being embraced by millions of artists, politicians, business leaders, entrepreneurs, consultants, small-business operators, major corporations, celebrities, housewives, students, and hobbyists. Simply put, blogging is the fastest, most cost-effective, and most powerful form of communication available today.

For example, in lieu of publishing a newsletter, some companies now publish a blog and/or maintain a Twitter feed and Facebook page. As eyes turn away from TV screens, magazines, and newspapers, more people are turning to the internet for their news, entertainment, and information.

In an effort to tap into this vast and ever-growing audience of blog readers and web surfers, advertisers and marketers representing a wide range of companies and industries are discovering innovative ways to use blogging and online social networking to effectively convey information to very targeted or niche audiences.

Once you develop your blog to the point where tens of thousands or even millions of people are following it, potentially lucrative commercial opportunities follow. Blogs by nature have specific subjects that target very specific audiences. Advertisers have recognized this new and exciting opportunity and are sinking vast amounts of cash into blog advertising because it is highly targeted, effective, and entirely measurable.

However, to become a successful blogger, or to use a blog to successfully promote yourself, company, product, or service, you don’t necessarily need millions of followers. With just a few hundred or several thousand followers (which is relatively easy to achieve, even on a tight budget), you should be able to generate new business, boost sales, build better relationships with your existing customers, and/or dramatically build your brand awareness with relative ease.

As you’ll soon discover, blogging as a revenue-generating business isn’t a radical idea. Likewise, using blogging, vlogging, or the various online social networking services (Facebook, Twitter, YouTube, Google+, Instagram, Pinterest, Tumblr, Vimeo, Vine, etc.) as a powerful business tool is something that almost every business, in every industry, now needs to use to remain competitive.

Any publication or media outlet that has an established audience, whether it’s print-based, electronic (radio or TV) or digital, can be used to generate revenue in many different ways. This certainly holds true for blogging as well.

This all-new, third edition of Start Your Own Blogging Business will help you recognize and capitalize on the immense opportunity that awaits you. Blogging is a  viable and accepted form of mass communication. And, due to its low cost of entry, just about anybody can build a profitable business publishing blogs or incorporate a blog into their existing business’s online activities.

Before we get started, the main idea you need to take away from this book is that, yes, blogging is easy to do. However, if you build it, they will not necessarily come. Even if you create and publish the most incredible, innovative, creative, imaginative, entertaining, informative, and engaging blog in the history of the internet, if you don’t also invest the time and money necessary to promote your blog, it won’t generate an audience. After all, thousands of new blogs are created each and every day, and there are millions upon millions of successful (and not-so-successful) blogs already out there in the blogosphere.

If you want your blog to be successful, you’ll need to be creative and innovative, target your original content directly to your intended audience, and most important, promote your blog to build and maintain its following.

Thus, the blogging process can be summed up using the following four steps, which we’ll explore in detail throughout this book:1. Create original blog content that’s targeted to and will appeal to your intended audience. As you’ll discover, your blog can include text, photos, video, active links, graphics, and other multimedia content.

2. Publish your blog, and make it available to the world.

3. Maintain your blog, and keep it updated with new and innovative content on an ongoing basis.

4. Promote your blog on an ongoing basis to establish, and then continuously build and maintain, its audience.



To become a successful blogger doesn’t necessarily require a lot of money, but it does require dedication and the investment of time and resources. Unless you aggressively approach each of the four blogging steps just described, your blog will probably fail. If, however, you take the right approach and go into this project with realistic expectations, the possibilities are truly limitless.

Before we really get started learning all about blogging, it’s important to understand that these days, a blog can take on many forms. It can be created using just text, or you can combine text with photos, video, audio, computer graphics, and other multimedia content in order to convey your core message or information to your intended audience.

Likewise, a blog does not need to be a stand-alone entity. It can be published as part of a website or Facebook page, for example, or it can be directly linked to everything else you’re doing online.

In the past, a blog was mainly text-based. For the purposes of this book and thanks to recent advancements in internet-related technologies, the line between blogging, vlogging, podcasting, website publishing, and being active on services like Facebook and Google+ has blurred. Thus, within this book, we’ll touch on how to best utilize many of these technologies and methods for effectively reaching your target audience.

Based on what you’re trying to accomplish, you may discover that just using text isn’t the best way to communicate your core message, and that also utilizing photos allows you to more effectively reach your audience. Or, you may want to invest in video production (for vlogging) or produce audio-based podcasts to communicate with your intended audience. Each of these communication methods relates to blogging, yet requires a different set of skills to create, plus can have a different impact on your audience.

If your goal is to generate revenue from your blog and develop yourself into an online celebrity or internet personality, in addition to reading this book, you’ll definitely be interested in reading Blogging for Fame and Fortune.

Likewise, if your interest is in vlogging and/or in creating YouTube videos to be used as sales, marketing, promotional, or advertising tools, the book The Ultimate Guide to YouTube for Business will be helpful. Both titles have been published by Entrepreneur Press and were also written by Jason R. Rich.

So, let’s get started!






1

Planning and Creating Your Blog


First, think carefully about what you want to say and what information you want to communicate via your blog. Make sure you have enough content to share over the long term, and will be able to regularly update your blog with fresh, engaging, and relevant content.

Next, consider who your target audience will be. Then, figure out the best way to convey your information to your audience, and determine if you’ll primarily use text, photos, video, audio, computer graphics, and/or other multimedia content.

Think about how much technological knowledge you have, and how much time and money you want to invest in developing and producing your content. Once you’ve considered all of these important elements, you’ll be in a much better position to begin planning and creating what will hopefully become a successful blog. Plus, you’ll be able to determine which service you’ll use to host your blog, and be able to discover effective ways to promote it.

With thousands of new blogs being published each and every day, plus many being taken offline or simply abandoned in cyberspace, it’s impossible to calculate an accurate figure as to the number of blogs that actually exist in the blogosphere at any given moment. That being said, let’s take a quick look at how many blogs are hosted by some of the internet’s most prominent blog-hosting services as of April 2013:
• Tumblr—191.7 million

• Wordpress.com—65 million

• LiveJournal—62.6 million

• Weebly—12 million

• Blogster—583,000

• Blogger.com—1.2 billion





There are also many more mainstream blogging and online social networking services that host blogs, vlogs, and podcasts, such as Facebook, Twitter, YouTube, Vimeo, Vine, Pinterest, and Instagram, so the actual number of blogs available right now on the internet is well into the multi-billions.

One of the reasons why blogging has become so incredibly popular as a communications medium is because anyone can do it, and the startup costs are minimal. Using a blog, creative and charismatic people are able to bypass the usual corporate content publishers—such as magazines, newspapers, music record labels, TV networks, and radio stations—and deliver content directly to their audiences via the web.
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Stat Fact

According to WordPress.com, it hosts more than 65 million blogs. More than 500,000 new posts are added to these blogs daily, and they’re read by more than 329 million people per month. These people generate in excess of 25 billion page views per month.



If you haven’t allowed yourself to wander beyond your usual favorite websites, you’ll be surprised to find that the number  of online journals, photo albums, music galleries, artist portfolios, and other personal sites have exploded in number. Plus, you can find blogs, vlogs, and podcasts that cover every topic imaginable. As a result, new and original content is flooding the web, which has resulted in a true online renaissance.

This book will help you understand the significance of the blogging phenomenon, and more importantly, show you how people from around the world are using blogging to circumvent commonly accepted publishing procedures, and keep the profits generated from their own work, while also maintaining 100 percent creative control over their content.

The material presented within this book is designed around a five-step process. These steps include:

 




Step 1: Planning your blog


Step 2: Publishing your blog


Step 3: Managing your blog


Step 4: Promoting your blog


Step 5: Profiting or otherwise benefitting from your blog

 



Several chapters of this book detail what’s involved in each step of the overall blogging process. Keep in mind, these steps are equally important and must be given proper time and consideration. Also, some of the steps required will vary based on the type of blog you plan to create. For example, the steps involved in creating and publishing a text-based blog are different from what’s involved in producing a vlog or podcast.


“Engagement” Is All About Getting People Involved with Your Blog


One buzzword that’s used often these days is engagement. It refers not just to the quality of content that’s published online, but also to the level of interaction that the content generates from its audience. For example, a blog would be considered to have a high level of engagement if those who read it also post their own comments and/or share blog posts with their other online friends via Facebook or Twitter.

So, as you’re developing your blog and creating content, think in terms of how to make it highly engaging so that you can develop an interactive online community around your content. This will help you retain your existing audience and continuously expand the number of people who read your blog.



The urge to publish your work can be hard to resist, and once you get started as a blogger, you’ll discover the process is fun, rewarding, and also addicting. However, you don’t want to rush the process, especially the early planning stages. Once you decide to create a blog, the next step is to come up with an amazing topic to write about—one that will allow you to keep creating new, interesting, engaging, and innovative content (blog entries) on an ongoing basis.

Once you’ve chosen your topic, it’s important to develop an overall goal for your blog. You must truly understand the blog’s purpose and what you want to get out of it. At the same time, you need to clearly define your blog’s target audience, then develop content that caters specifically to that audience. All this needs to be part of your blog planning process, but more on that later.

As with any business, success is impossible without a solid foundation. Take your time with each and every step. Do your research, and think about the long-term ramifications of everything you do. At the same time, keep considering your overall blogging objectives, and make sure your actions will help you achieve them.

While there’s no limit to how much money you can earn running a successful and popular blog, it’s important to have realistic expectations. Chances are, you won’t become a millionaire, and blogging isn’t a get-rich-quick scheme. Truly successful bloggers often use their blog as a way to better communicate with customers and clients, or as a sales and marketing tool for their businesses. It’s not created to generate revenue on its own.

If you’re creating a blog as a business venture with hopes it will generate profits, this requires a lot of planning and promotion, because you’ll need to build and maintain an extremely large and dedicated following for the blog before it will generate any serious revenue.

In fact, self-publishing and self-promoting any type of work can be a bit of a challenge. While it won’t cost you a fortune to create and publish a successful blog that generates revenue, it will require that you put in serious work—not just creating, publishing, managing, and promoting the blog, but also overseeing the business side of the online venture as well.
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Stat Fact

As of early 2013, more than 60 percent of all businesses maintain some type of blog.
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Smart Tip

If you’re launching a blog as a standalone business, you’ll need to establish your business entity properly from the start. File the appropriate paperwork, set up bank accounts, and lay the foundation for the business’s infrastructure accordingly.



Once your blog begins generating revenue, either from your audience or advertisers, you’ll need to handle the same business-related tasks as you would for any type of business, such as bookkeeping and paying taxes. In later chapters, we’ll focus on specific ways to generate revenue with your blog and how to transform it into a profit-generating venue (as opposed to a nonpaying hobby).

Before you start calculating all the riches you’ll be earning as a blogger, let’s spend a few minutes exploring what a blog, vlog, podcast, and microblog actually are. After all, you need to determine if this is what you want to do, what approach you want to take, and whether you have the wherewithal to do it right.




What Is a Blog? 

The term “blog” comes from combining the words “web” and “log,” which was used for a short time to describe websites that published a running archive of dated entries, sort of like a digital diary that was displayed in chronological order. The techno-geeks that created the first “web logs” coined the term “weblog,” which ultimately evolved into the term “blog.”

The word “blog,” as a noun, can describe a regularly updated, primarily text-based website with individual, dated posts that are displayed chronologically. This is a traditional blog. Of course, today’s traditional blogs can also incorporate photos, videos, audio, and graphics, but they’re primarily text-based, and use a standard format for each entry.

The word can also be used as a verb, as in “to blog,” meaning to actively submit posts to a website, which is also referred to as “blogging.” The people who run blogs are known as “bloggers,” and the whole collection of all the internet’s blogs is known as the “blogosphere.”
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Stat Fact

According to Worldmeters (www.worldometers.info/blogs), the total number of individual blog posts created and published per day is more than 1.8 million.



The anatomy of a traditional, text-based blog is nothing more than a basic  website with a bunch of dated entries. All of the blogging services that host blogs allow bloggers to customize the look of their blog, by choosing text colors, fonts, and an overall layout or design. Many use professionally created templates that can be fully customized but that require no programming to use.

Beyond traditional blogs, there are also vlogs, podcasts, and microblogs. A vlog is a collection of videos, recorded and edited by the vlogger. Instead of using text, the vlogger stars in their own videos, and often simply looks into the camera and talks to their audience. You’ll find many popular vloggers on YouTube. Some have become popular internet personalities with huge followings.

Thanks to Twitter, and services like Facebook and Google+, millions of people have gotten hooked on microblogging. Instead of writing lots of text for a traditional blog, or recording videos for a vlog, they simply update their microblog feed with ongoing entries which are no longer than 140 characters in length (about one sentence long).

Meanwhile, for people who don’t like to write, services like Instagram allow people to upload images and include an optional text-based caption, keywords, and location to a photo.

For obvious reasons, microblogging is the easiest to do and requires the least amount of time and effort. Yet there are microbloggers with millions of followers who use their Twitter feed, for example, to promote their company, products, services, or themselves very successfully.

Many individuals as well as companies often use a combination of online activities to achieve their goals. For example, they’d use a blog to promote a company, product, or service’s website, and then use a Twitter feed and/or a Facebook page to promote the blog and/or the website. YouTube videos can also be used to cross-promote a website, blog, Facebook page, and/or Twitter feed. Thus, the same core content and message is repackaged in several ways, across multiple platforms, to reach a broader audience using different forms of media.

For the remainder of this book, blogging will be a catch-all phrase that could include traditional blogging, vlogging, podcasting, and/or microblogging. As you’ll discover, the most successful blogs focus on a single topic or have a specific purpose, and their content caters to a specific and well-defined audience. You’ll also find as you explore the blogosphere that people from all walks of life start blogs for vastly different reasons and with many different goals in mind.

There are no limits as to what topic can be covered within a blog. You can convey thoughts, ideas, facts, or opinions. You can also offer how-to information, share your expertise, spread gossip, or promote a person, company, product, or service. Some blogs are created just for fun—to make people laugh or to share information with friends and immediate family.

There are also a lot of blogs on the internet that are about the internet. These blogs cover topics such as how to build websites, what technologies to try, and what up-and-coming trends to watch. These bloggers alert their audience to exciting news by keeping a constant finger on the pulse of a particular industry, and provide a valuable service.

Companies from virtually every industry regularly use blogs for a wide range of purposes, including:
• To build brand awareness for a person, product, service, or company

• To distribute company, industry, or product-oriented news and information

• To enhance a company’s overall customer service and interaction with clients and customers (as well as prospective ones)

• To offer a forum for providing technical support

• To educate customers (or potential customers) about the company, its products, and/or its services

• To entertain customers or build a community around a brand

• As a powerful marketing, promotional, or public relations tool

• To encourage customers to communicate among themselves about a specific topic (such as a company’s product)

• To showcase and compare a specific product with competing products

• To teach people about how to use a product or service, or instruct them on how to acquire a new skill





The possibilities are truly limitless, whether you’re blogging, vlogging, podcasting, or microblogging.

Not all blogs provide a valuable service. There are plenty of blogs out there that feature content that’s totally incoherent, rambles, and features un-entertaining rants about whatever is on the blogger’s mind. In fact, as you start reading blogs, you’ll find many where the blogger actually blogs about not having anything to blog about.
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Beware!

A blog can be about anything, but to be successful, a blog must provide a valuable and tangible service or benefit to its readers. The content you create needs to be informative, entertaining, unique, creative, and/or engaging—something people want to read or watch. It also needs to be consistent. Blogs that aren’t well focused find it very difficult to find and then retain an audience.



This meaningless type of blog has no audience beyond the blogger’s immediate friends, co-workers, and relatives (if even those people are interested). You should be certain that your blog, and your chosen   topic, provide valuable and informative content. After all, if you’re able to provide valuable and reliable content of any kind, you’ll develop an audience, and that audience can keep growing.

Blogging is a fast-growing phenomenon. As blogging becomes even more mainstream and widespread, so does your potential audience. Blogs can be accessed from a desktop or notebook computer, any wireless internet device, an interactive TV set, a tablet (such as the iPad), or even a smartphone. So as more individuals, companies, and organizations use blogs to communicate, more people will devote their time to reading blogs, listening to podcasts, and watching vlogs that interest them.

Without a doubt, blogging will continue to become more popular and evolve in the next few years. It’s not too late to jump on the bandwagon and become a successful blogger, podcaster, or vlogger. Even if you can’t come up with something truly unique to blog about, you can still develop a new twist to present your content and take a new approach when it comes to presenting it to your targeted audience.

With your enthusiasm to explore the world of professional blogging, and the tools and information provided in the following chapters, you’ll potentially be able to earn money running a blog. The amount of money you earn will be up to you.

Keep in mind, many companies currently use a blog as a sales, marketing, promotional, or advertising tool, and/or to enhance their customer service or technical support. The blog is not designed to directly generate revenue, but it is designed to help a company grow, cut costs, and assist in building lasting relationships with potential and existing customers or clients, for example.




It All Starts with a Great Idea 

As you already know, one of the first steps for launching a successful blog is the planning phase. Just as you wouldn’t launch a company without a detailed business plan, you don’t want to simply create a blog without a plan, especially if you’re hoping to generate revenue from it or use the blog in conjunction with your existing business.

This section covers the things you’ll need to anticipate and the preparations you’ll want to make before ever touching your keyboard to create your first blog entry.

A successful blog must have four main features:1. A steady stream of original, interesting, informative, engaging, and/or entertaining content. The content should be targeted to its audience and displayed or presented in a way that’s easy to read and visually appealing.

2. A large and ever-growing audience

3. One or more reliable revenue sources (if the goal of the blog is, in fact, to generate revenue)

4. It should be synergistic with all of your other online activities, including what you do via your website, Facebook page, Twitter feed, and/or YouTube channel, etc.






Choosing a Profitable Topic 

There are many factors to consider when selecting a topic that will produce desirable profits or allow you to build a large and dedicated audience. You must consider public interest, your knowledge of the topic, its longevity, and the audience’s interest in it. It’s also important to look at your competition and develop a way to deliver content that’s different, better, and more engaging than your competition. Start off by brainstorming several possible topics you might like to use, then consider the following:
• Who’s the audience for the topic? As the blogger, will you be able to cater to that audience and write or produce content in a way the audience will relate to?
A Podcast Allows You to Be Heard


A “podcast” is an audio-based blog. It allows the blogger to record their voice, as well as audio content, and provide it in a blog-like format that people download or stream from the internet and then listen to on demand, as opposed to reading or watching it. Before vlogging became so popular and readily available, thanks to low-cost webcams, YouTube, and high-speed internet connections, podcasting was popular. These days, podcasting is less popular but still a viable way to communicate using audio with an audience.

Think of a podcast as an on-demand radio show that you produce and distribute to your audience. Someone can then listen to a podcast on their computer, tablet, or smartphone, or download the audio file and listen to it at their convenience using a digital music player (such as an iPod).

A podcaster can create new podcasts (audio programs) on a daily, weekly, biweekly, or monthly basis, to which a listener can subscribe for free and then enjoy at their leisure. 






• Does the topic have long-term appeal? Will it be relevant in six months, a year, two years, or five years from now?

• How large is the target audience for the topic? How will you reach the intended audience to inform them about your blog?

• Will there be enough to write about the topic in the future? Off the top of your head, can you write down at least 25 things you’d blog about in future entries? Will you be able to come up with new things to blog about and keep your content fresh over the long term?

• How much competition is there based on your topic? Consider other blogs, websites, magazines, newspapers, newsletters, vlogs, TV shows, radio shows, podcasts, YouTube channels, Facebook pages, and other content that’s out there and already targeting your audience.

• What will you do differently to make your content more appealing, engaging, entertaining, or interactive?





If your goal is to attract millions of visitors every month to a blog, the topic you select should have mass appeal or be somewhat mainstream, yet have a unique twist to it. As you try to determine the size of your audience, be realistic and develop appropriate expectations. For example, a blog that addresses the political happenings in your town of 30,000 people may very well become the hottest thing in that town, but the audience growth potential has a ceiling. People in other towns, much less in other states or countries, will have little or no interest in your blog.

Even if you create the most incredible blog and the potential audience is the people in your town, realistically, it’s likely that only one out of every 10 people in your town will have the time or interest to read blogs in the course of their day, and of those few people, even fewer are most likely interested in local politics. So while the topic of local politics may excite you personally, the reality is that this topic is very limited in terms of its potential audience and ability to grow.

Bloggers just like you have achieved success blogging about a wide range of topics. The following are just a few general areas that you might consider as you choose what you’ll blog about.


Blog Topic Idea List 

The following list, presented in alphabetical order, is comprised of 101 proven topics you could blog about. However, this list only scratches the surface when it comes to possible topics, themes, issues, or subject matters to blog about.

For every potential blogging topic, you can offer your opinions, experiences, commentary, news, how-to information, or take a variety of different approaches, plus  delve into subtopics or related themes. You can also focus on the controversy that surrounds a topic as a way to engage your audience.

1. Abortion (your opinion/commentary)

2. Abuse (drugs, alcohol, mental, physical, etc.)

3. Airline security

4. Art (favorite/least favorite/your review)

5. Books (favorite/least favorite/ your review)

6. Boss-related topics

7. Brothers/sisters

8. Business and financial news

9. Cars

10. Cell phones

11. Challenge your audience to do something specific

12. Charity

13. Collectibles

14. Commentary on someone else’s blog

15. Company-related sales and promotions

16. Computers

17. Consumer electronics

18. Cooking

19. Corruption

20. Credit cards and loans

21. Crime

22. Currency exchange rates

23. Debate something with your audience

24. Divorce

25. Dreams or nightmares

26. Economic trends

27. Embarrassing moments

28. Family vacations (best or worst)

29. Fashion

30. Fitness

31. Food/nutrition

32. Friends

33. Gambling

34. Gas prices

35. Gay rights or gay marriage

36. Global warming

37. Government/government policies (local, state, or federal)

38. Hairstyling

39. Health insurance (and other types of insurance)

40. Hobbies (golf, fishing, hiking, camping, crafts, knitting, painting, etc.)

41. Hollywood or show-business gossip

42. Home decorating

43. How-to instruction (share your expertise on a topic)

44. Interview people (experts, commentators, celebrities, politicians, etc.)

45. Investing

46. Iran/Iraq/The Middle East

47. Jewelry

48. Knitting/sewing

49. Loss (financial, family member, friend, etc.)

50. Magazine articles (your commentary)

51. Medical issues

52. Mortgages/refinancing

53. Movies or DVDs (favorite/least favorite/your review)

54. Music (favorite/least favorite/ your review)

55. News events/news stories

56. Office politics

57. On-the-job experiences

58. Operating a business

59. Parody something

60. Paying off debt

61. Personal experience(s)

62. Personal finances

63. Personal heroes or role models

64. Pets

65. Political commentary

66. Political election

67. Pop culture

68. Problems or dilemmas (personal or work related)

69. Product/service comparisons

70. Product/service customer testimonials

71. Product/service review(s)

72. Raising children or teenagers

73. Random rants about anything... or nothing

74. Reality TV commentary

75. Recent family event

76. Recycling

77. Religion/your religious views

78. Reveal a secret

79. Reviews of books, TV shows, movies, DVDs, etc.

80. School

81. Self-employment

82. Share research on a topic

83. Shopping

84. Single or married life

85. Social networking

86. Something you hate or that makes you angry

87. Sports

88. Teacher or professor (favorite/ least favorite)

89. Technology trends

90. Tell jokes/present comedy

91. Terrorism

92. The United States (or any other country)

93. Theatre (favorite/least favorite/ your review)

94. Travel

95. Trials (commentary on the legal system)

96. TV shows (favorite/least favorite /your review)

97. U.S. foreign policy

98. War

99. Websites (favorite/least favorite/ your review)

100. Weight loss

101. Yourself—share something personal

If you’re operating a blog for a company, the blog itself can focus on your company, its philosophies, and/or the people who run the company, for example. The blog can (and should) be targeted to your potential and/or existing customers or clients.

Consider using a company blog to explain how to best use your product or service (i.e., provide step-by-step how-to information), share customer testimonials, offer product comparisons, and/or interact with your customers in an informal way in order to share new information about products/services on the horizon.


[image: 007]

Smart Tip

If you’re at a loss for words but have photos that can tell a story, consider creating a photo blog or using a service like Facebook, Google+, Instagram, or Pinterest to share your digital images. Just as with traditional blogs, there are no rules for creating photo blogs and/or online galleries, so you can opt to include a detailed photo caption for each image, or allow each photo to speak for itself. Photos displayed in a pre-determined sequence, for example, can be used to tell a powerful story. It’s also possible to publish exactly where and when each photo was taken, and link keywords or tags to each photo, which make it easier for people to find.
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