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Words to Understand
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warehouse: A large building where products are stored, ready to be shipped somewhere else.


technological: Having to do with things that people invent.


electronic: Using electricity or battery power to work.


distribution: Getting the things you sell to the people who want to buy them.





CHAPTER ONE


New Ideas


As strange as it may seem today, the Internet didn’t become a part of most people’s lives until the 1990s. About that time, companies began selling products online, and online businesses also quickly became a part of our lives. Most companies still had normal stores built out of bricks and cement in addition to their online stores, though—stores that stood on city streets where people could come in and shop.


In 1994, Jeff Bezos started a different kind of business: Amazon.com, a digital bookstore. Unlike other businesses, Amazon had no physical store where people could go inside a building and look at the books lined up on shelves. Instead, every book Amazon sold had to be bought online.


What began as a simple online bookstore eventually blossomed into one of the largest online stores in existence. Customers from all over the world could now buy all sorts of products from Amazon.com, ranging from books to clothes and food and even health care products. However, the company never forgot its roots. Books have always been one of Amazon’s top priorities.
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Jeff Bezos’ big ideas have changed the way people shop for the things they need. Today, Amazon is one of the most successful businesses on the Internet, but the company had humble beginnings.


Before Amazon, most books were purchased in bookstores—but Jeff’s website allowed customers to order books online, which opened a whole new world of possibility for people from all around the world. People no longer had to depend on their local bookstores to get them the books they wanted. They didn’t have to use mail-order catalogs for hard-to-find books either. Where once book buyers would have had to wait for a week or more for books to be shipped to them, now customers could receive a book ordered through Amazon.com much more quickly.


There are many reasons Amazon is successful, but one of the most important is its ability to adapt to a changing world. The future of products will continue to change with the digital age. Companies like Amazon will need to continue to adapt in order to be successful.


STARTING OUT


One of the best words to describe Jeff Bezos is innovative. Innovative people see a changing world and develop new ideas or methods to fit that changing world. In the early 1990s, the world’s use of computers was growing fast. Personal computers, which had once been very expensive, were now becoming more affordable for everyday people. By the middle of the 1990s, almost everyone had a home computer.




Make Connections


[image: image] When you see “.com” at the end of a website, it’s short for “commerce.” It means that the website belongs to a business. Other website endings include “.edu,” for schools and colleges; “.gov,” for government organizations; and “.net” for other sorts of online organizations.



OEBPS/images/logo_002.jpg





OEBPS/images/cover.jpg
N1ZARPS of TESHNDLOGY

Amazon®

How Jeff Bezos

Built the World's
Largest Online Store

Aurelia Jackson






OEBPS/images/pg6.jpg
b alﬁagzgon C






OEBPS/images/logo.jpg





OEBPS/images/common1.jpg





OEBPS/images/pg8.jpg





OEBPS/images/common.jpg





