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BY RONALD J. ALSOP


Most people return to business school for an M.B.A. degree for one simple reason—to increase their marketability in a highly competitive business environment. How well they achieve their goal depends in large measure on how the business world views the schools they attend.


Now, for the first time ever, The Wall Street Journal, the world’s most respected business publication, and Harris Interactive, the developer of the well-known Harris public-opinion poll, tell you exactly what 1,600 corporate recruiters think and say about the M.B.A. programs they know intimately. In this groundbreaking volume, you will discover how recruiters rated 50 U.S. and international M.B.A. programs, as well as read some of their observations about 35 more business schools. Brief profiles of an additional 70 schools are also included.


The Wall Street Journal/Harris Interactive study of M.B.A. programs is the only major survey that focuses exclusively on the opinions of recruiters—the buyers of M.B.A. talent—and as a result, our rankings look quite different from those in other business-school guides.


This e-book is aimed at a number of audiences: prospective and current students, M.B.A. alumni, business school deans, professors, admissions directors and career-services directors—and not least of all, recruiters themselves.


There is no doubt that applicants to M.B.A. programs pay close attention to business-school rankings. The Graduate Management Admission Council (GMAC) found that “formal rankings by a major publication” are the No. 2 reason for choosing a specific M.B.A. program. The top factor is the school’s reputation, and that is partly shaped by the various rankings.


Students especially value information on how the business world views M.B.A. programs. “About 98% of our students are here to make a career change,” says Glenn Sykes, director of M.B.A. Career Services at the University of Chicago’s Graduate School of Business. “So what recruiters think is highly important to them.”


Recruiters, facing constant competition for the best M.B.A. candidates, will find this study useful in identifying schools they might want to add to their list of “suppliers.” For example, they may find some surprises in the list of “hidden gems”—lower-profile schools that sparkle for some recruiters. “It’s great to have inside information about business schools because it’s a big risk trying a new school we’ve never visited before,” says Gretchen Garstka, manager of college relations at Johnson & Johnson. “We invest so much time and money at each school that we need to get results.”


Finally, The Wall Street Journal/Harris Interactive survey will give business-school deans, admissions directors and career-services officers valuable insights about the strengths and shortcomings of their M.B.A. programs and their graduates. Each school was rated on 27 variables that drive a recruiter to select a particular school and hire a particular graduate. Among the attributes: a company’s long-term success with a school’s M.B.A. graduates, students’ communication and interpersonal skills, their analytical and problem-solving abilities and their leadership potential. In addition to the recruiters’ perceptions of the schools on such attributes, a school’s final score and ranking also took into account its “mass appeal,” based on the number of recruiters who rated it.


All of the schools in our study offer quality M.B.A. programs. What the rankings show are which schools enjoy the best relationships with recruiters. A business school may turn out superb managers, but many of its graduates may not appeal to certain recruiters because they lack a teamwork orientation, for instance, or they are weak on communication and interpersonal skills.


The rankings also don’t necessarily reflect how recruiters view the school’s academic performance. Indeed, the survey respondents said faculty and curriculum aren’t among the most important factors in their assessments of where to recruit.


Our study, however, does include a measure of academic reputation. Separate from their ratings of individual M.B.A. programs, recruiters named business schools that they believe excel in certain academic concentrations or are especially good sources for hiring minorities, women and students with a strong international perspective. Stanford University, for example, ranked 45th in the recruiters’ rating of it on the 27 key attributes, but recruiters also put it among the top 10 schools for seven academic concentrations.


We expect this study to significantly affect many of the ranked programs. Other M.B.A. studies have proven highly influential in driving applicants and recruiters to particular schools. Schools hire public-relations firms to polish their images and secure better rankings. Students have tried to influence classmates to give their M.B.A. program high marks. Even business-school officials’ job security may depend on the results of such studies. Although business-school ratings—including this one—are based on people’s perceptions and are meant to be only a guide, career-services directors have actually been fired over disappointing rankings.


“Achieving a good ranking is the most powerful thing that can happen to a school,” says Cynthia Shore, the assistant dean at the University at Buffalo and the former president of the M.B.A. Career Services Council. A high rating allows a school to be more selective in whom it admits because it attracts more applicants; more recruiters visit the school; it’s easier to hire distinguished professors; and alumni give more money and become involved with the school.


For all those reasons, this study has been nearly two years in the making. We knew at the outset that to be of maximum value to all its intended audiences, the study would have to be carefully designed and comprehensive. Because of the survey’s recruiter focus, we included only full-time programs. Part-time M.B.A. programs attract few, if any, recruiters because most of their students are already employed.


We also knew that the methodology by which we ranked schools would have to be rock solid and crystal clear to students, school administrators and recruiters. We asked business schools for information about their admissions process, their curriculum and their graduates’ success in the job market, and we surveyed students about their M.B.A. experiences. But only people making hiring decisions rated specific schools—and only schools they knew from firsthand experience. We didn’t want the evaluations to be based purely on the buzz about the school. And we surveyed the people out in the field doing the actual recruiting—the heads of business units, line managers and others—not just the executives at corporate headquarters. Our online survey included recruiters from a variety of organizations, including nonprofit groups and government agencies. We also made sure we surveyed recruiters from new Internet-related companies such as NetZero and netLibrary.com, along with the General Electrics, McKinseys and Goldman Sachs Groups of the world. And when we convened a focus group of recruiters, we included an executive from the iVillage.com Internet site for women.


Focus groups and interviews with recruiters, business-school deans and career-services directors added to the survey’s richness and depth. Everyone had a unique perspective. For example, Carlos Cavalle, dean of IESE, the graduate school of management of the University of Navarra in Spain, recommended that the survey include students’ international perspective and their general-management point of view as rating variables. Jeanne Hamway, vice president for recruiting at Johnson & Johnson, stressed the importance of a demographically diverse student body and schools that foster a teamwork approach to business. And Randy Bangs, who recruits for about two dozen packaged-goods companies, advised us that most companies are not very interested in students’ personal satisfaction with their M.B.A. programs.


The Wall Street Journal/Harris Interactive study of M.B.A. programs comes as demand for the degree is growing. Early this year, the number of people taking the Graduate Management Admission Test (GMAT) was running about 10% ahead of the same period in 2000. And some of the largest M.B.A. programs report growing interest for the next school year, at least partly because of the cooling economy.


Applications for the 2000-2001 school year were down about 10% at the Massachusetts Institute of Technology, but they’re up 3% to 4% for next fall. A higher percentage came during the second round of applications, which ended Feb. 7, suggesting that the uncertain economy prompted more people to think about business school, says Margaret Andrews, executive director of M.I.T.’s M.B.A. program.


Columbia University’s business school sees an “enormous increase” in attendance at receptions and on-campus events for prospective M.B.A. students, and fewer admitted students are asking to delay their studies. “Last year, companies were offering employees enticements to stay rather than go to business school,” says Linda Meehan, assistant dean and executive director of admissions and financial aid at Columbia. “We had so many calls for deferrals that we had to start saying ‘no.’ This year, the phones are quiet.”


The M.B.A. degree’s renewed appeal follows a tumultuous time for both schools and recruiters. In 1999 and 2000, some students were dropping out of M.B.A. programs, and other potential students were bypassing them altogether, lured by the many job opportunities in the robust economy or the get-rich-quick promise of dot-com start-ups. That left recruiters scrambling to meet their M.B.A. quotas.


But the sagging fortunes of many Internet-related companies have revived interest in traditional M.B.A. employers, particularly financial-services companies and consulting firms. Mr. Sykes of the University of Chicago, for example, observed that nearly one-quarter of all the full-time M.B.A. students recently showed up at an investment bank’s recruiting presentation, about double the turnout for such sessions last year.


About 25% of Yale University’s M.B.A. graduates took jobs in information technology and entrepreneurial ventures last year at the expense of consulting firms. But this year, with so many dot-coms going bust, more Yale graduates have their sights set on traditional consulting and financial-services firms.


Compensation is still rising for M.B.A.s, but the offers aren’t as outrageous as in the past two years in terms of stock options and fringe benefits. A major technology company even offered an eye-popping $100,000 signing bonus last year to one hot grad. “I called last year the silly season,” says Regina Resnick, director of M.B.A. career services at Columbia. “Now, recruiters have reasserted themselves and are in the driver’s seat again.”


While some companies certainly will be hiring fewer M.B.A. graduates this year because business isn’t as strong, most experts expect demand to remain robust overall. Maury Hanigan, who runs a talent-management firm in New York, believes we have entered a period she calls “the post-dot-com glow.” Many large companies “are still hungry for M.B.A.s because they couldn’t hire enough over the last few years and lost the best talent to the ‘new economy’ companies,” she says. “By next year, you won’t see such aggressive recruiting because the economy will have cooled and talent will be more plentiful.”


But students are still interested in new technology and entrepreneurship and are looking for Internet job opportunities with major corporations, if not with fledgling dot-coms. “Interest in information technology and entrepreneurial ventures is constant and there may even be an uptick at Yale,” says Mark Case, director of career development at the Yale School of Management.


So, many big companies are pushing their internal opportunities for entrepreneurship and technology. American Express Co. has started promoting the Internet opportunities within its many business units, and Johnson & Johnson created a new recruiting advertising campaign with the theme, “Small-company environment, big-company impact.” J&J also began a “targeted school” program to maximize its recruiting efforts at 13 universities, including Duke, Northwestern, and M.I.T. And because of continuing competition for talent, the company is filling some jobs with M.B.A. students at second-tier schools and even undergraduate business majors.


Some schools have benefited from the voracious appetite for M.B.A.s and hope they remain on corporate recruiters’ lists as the economy slows. The dotcom “phenomenon was great for us because more companies were sampling our product,” says Fallaw Sowell, deputy dean at Carnegie Mellon University’s Graduate School of Industrial Administration, which for the first time drew recruiters from such companies as J.P. Morgan Chase & Co. and Morgan Stanley Dean Witter & Co.


Likewise, the Robert H. Smith School of Business at the University of Maryland popped up on the radar screen of more Wall Street firms in 2000, partly because they couldn’t find enough M.B.A. graduates at such traditional recruiting sites as Columbia University, New York University and the University of Pennsylvania. “It was a tremendous year for us in terms of placement and salaries,” says Dean Howard Frank. Average salaries and signing bonuses rose 20% to about $90,000 for the Class of 2000.


Some students question whether traditional recruiters matter as much these days. E-recruiting is catching on, as more students contact corporate Web sites on their own rather than wait to hear company pitches on campus. Lucent Technologies Inc., for example, is hiring more of its M.B.A. graduates through online connections, and the company is helping schools direct students to its recruiting Web site. Nevertheless, recruiters say the Web won’t put them out of business, because after students make the online connection, they still want the personal touch.


This is the first edition of what we expect to be an annual survey of M.B.A. programs. It certainly won’t make everyone happy. And given the rapid changes occurring in business and education, it will be a continuing challenge to keep subsequent editions abreast of all the changes. But we believe that The Wall Street Journal/Harris Interactive survey of M.B.A. programs is the single best resource on graduate business education published today, and we intend to keep it that way.
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BY RONALD J. ALSOP


Good things come in small packages—even M.B.A. programs.


That’s the message from corporate recruiters in the first Wall Street Journal/Harris Interactive study of the world’s leading business schools.


The Tuck School of Business at Dartmouth College leads the rankings, receiving kudos from recruiters for its small, collegial M.B.A. program and the team-oriented general managers it turns out.


Two other small programs placed second and third: Carnegie Mellon University’s Graduate School of Industrial Administration and Yale University’s School of Management, both of which drew praise for their students’ teamwork strengths and analytical and problem-solving skills.


Southern Methodist University and Purdue University, both with fewer than 300 full-time M.B.A. students, also ranked in the top 10. In fact, of the top 25 business schools, 14 report full-time M.B.A. enrollments of fewer than 500 students.


“Smaller business schools seem to be turning out better and better M.B.A.s lately,” says survey respondent Julie Hamrick, who is president of Ignite Sales, an Internet marketing firm in Dallas. “We go to large as well as small schools, but find time and time again better prepared students at the small schools. They’re less theoretical, more hands-on.”


Recruiters say graduates of small schools tend to be more personable, less aggressive and less egotistical than their counterparts at larger M.B.A. programs. They also find it easier to retain M.B.A. graduates they hire from smaller, lower-profile schools.


“The loyalty factor is significantly greater with graduates from such schools as Purdue and the University of Minnesota,” says Lev Buslovich, a manager at GE Capital Fleet Services in Eden Prairie, Minn. “Students at schools like Northwestern University and the University of Chicago are usually much more mobile.”


Top-ranked Dartmouth, which offered the first graduate business program in America a century ago, seems to epitomize the small-school environment. Classes at the Tuck School average 43 students, the student-faculty ratio is seven to one and team projects figure heavily in the curriculum. All of the Tuck buildings are interconnected, and many students live in campus dorms and belong to school hockey teams and ski groups in snowy Hanover, NH.


“You have to get along at a small business school like Tuck; there’s no place to hide,” says Bill Sones, a consultant for a software company in Boston, who received his M.B.A. from Yale in 1998. “The student and alumni networks are very close-knit at Dartmouth and Yale. Students aren’t out for No. 1 as much; you don’t have to watch your back.”


Loyal alumni like Mr. Sones—whether they’re from small or large business schools—are a precious asset, because companies often send them back to recruit at their alma maters. For example, Paul Thivierge, a financial analyst at Old Kent Financial Corp. in Grand Rapids, Mich., returns as a recruiter to the University of Notre Dame, because he believes the school instills a social conscience in its graduates. “Old Kent is very community focused,” he says, “and we’re looking for M.B.A.s willing to give back to the community who aren’t just interested in how much money they’ll make.”


In The Wall Street Journal/Harris Interactive survey, Mr. Thivierge named Notre Dame when respondents were asked to list “hidden gems”—schools they believe produce talented graduates but aren’t on the radar screens of many recruiters and prospective students. In fact, all 10 of the schools named most often as hidden gems have M.B.A. enrollments of fewer than 500 full-time students.


For the glittering gems of the business-school world, the survey results were mixed. Some of the titans—the University of Michigan, Northwestern, Chicago and Harvard University—scored quite well and ranked in the top 10. “A combination of Midwest ethic and Ivy League academics,” one recruiter said of Northwestern. Michigan was praised for its “outstanding generalists,” and Chicago for its “very savvy financial and strategy-oriented people.” As for Harvard, recruiters gave it high ratings for its graduates’ leadership potential and strategic thinking.


The Wharton School at the University of Pennsylvania placed a bit lower, at 18th, while other large, prestigious schools like Columbia University, Massachusetts Institute of Technology and Stanford University finished further down in the rankings.


Regionally, it was an even split among the East, Midwest and South for the top 20 spots in the rankings. Not a single western school, however, made the cut. The top-rated school in the West—the Haas School of Business at the University of California, Berkeley—placed 21st, followed by Thunderbird, the American Graduate School of International Management, in Arizona, at No. 25.


M.B.A. programs outside the U.S. made a strong showing, representing nearly 20% of the ranked business schools. The M.B.A. degree, an American creation, is being offered by more universities abroad, and their graduates appeal to multinational companies seeking managers with a strong international perspective. Canada claims the highest-ranked foreign school—the University of Western Ontario, in 22nd place—while six schools in Europe, one in Mexico and a second in Canada also were among the top 50.


The Wall Street Journal/Harris Interactive rankings are based on how 1,600 recruiters rated business schools on 27 different factors in an online survey conducted late last year by market-research firm Harris Interactive. In addition, a school’s final ranking takes into account its “mass appeal,” based on the number of recruiters who rated it.


What set the top 10 schools apart from the rest? For one thing, they significantly outscored the others on five specific attributes: teaching analytical and problem-solving skills; recruiters’ past success with the quality of graduates hired from that school; the school’s preparation of students for the “new economy”; graduates’ strategic thinking; and “chemistry,” or general good feelings about the school.


Many of the top 10 schools also received strong ratings for their graduates’ communication and interpersonal skills, which nine out of 10 recruiters said they consider very important. “You assum M.B.A. graduates will have the technical stuff, but it’s really the people skills that determine whether you’re going to succeed at a company long-term,” says survey respondent James Johnson, who is director of finance at DMC Stratex Networks in Seattle.


Interpersonal skills are among the strengths of the University of Michigan, which ranked fourth in The Wall Street Journal/Harris Interactive survey, says Mr. Johnson, a Michigan M.B.A. alumnus himself. He also likes recruiting there because of Michigan’s focus on social responsibility. He recalls spending part of his first week as a student working in Detroit’s inner city. “Many schools need to do a better job on corporate citizenship,” he says. “It is essential that students do not come out with just a focus on money.”


Jeff Puzas, a manager at the consulting firm PRTM in Washington D.C., has recruited at both Harvard and Carnegie Mellon and believes Carnegie Mellon has the edge in analytical and technical skills but says graduates of Harvard excel in interpersonal communication. “Interpersonal skills are like a sixth sense, and they have been highly underrated as a differentiating factor for students,” says Mr. Puzas, a Carnegie Mellon graduate. “Most of what I do every day as a management consultant has to do with interpersonal skills, not my I.Q.”


The business-school survey included an academics section in which recruiters nominated schools they considered exceptional in certain fields of study. Three schools placed first in two different academic disciplines: Wharton for accounting and finance; Stanford for e-commerce and entrepreneurship; and Harvard for general management and strategy.


But academic reputation had surprisingly little bearing on recruiters’ overall ratings of the schools, with faculty and curriculum among the least significant factors in the survey. That helps explain why some of the academic stars didn’t dazzle recruiters and didn’t necessarily receive a top ranking. “I don’t care how many professors have Ph.D.s,” says Roger McCarty, staffing and development director for New Business Development at Dow Chemical Co. in Midland, Mich. “It doesn’t make the graduates better businesspeople. I generally go to the second-tier schools, where I think the education is just as good and the students are more oriented to corporate America than to consulting and investment banking.”


Some of the large, elite business schools also lost points with recruiters who believe many of their students display arrogance and make unrealistic job and salary demands. Harvard, in particular, received negative comments for its students’ lack of “humility.” Even so, Harvard was cited by some recruiters as the benchmark in business education, and it ranks eighth in The Wall Street Journal/Harris Interactive survey. Expressing his ambivalence, one survey respondent said Harvard graduates have “superior resumes—with an ego attached.”


Some of the most academically prestigious schools also provide the least value to recruiters. Companies may invest thousands of dollars for travel, presentations and receptions, but come away empty-handed—and sometimes feeling ill-treated. That was the experience of Kristin Gandy at M.I.T. last year. The associate recruiter for Houston-based Enron Corp. recalls that half the students on her interview schedule failed to show up and didn’t bother to call or write a letter of apology. Nevertheless, she believes the school is changing for the better under its new career-services director.


M.I.T.’s Sloan School of Management ranked 38th in the survey and received its lowest scores for its career-services office, value for the money spent on the recruiting effort and companies’ success in retaining its graduates.


Richard Schmalensee, the Sloan School’s dean, is sympathetic to recruiters’ frustrations, but he doesn’t apologize for his students’ selectivity. “You can make the argument that our students are expensive and hard to keep,” he says. “But if they weren’t, I’d have a problem with that.”


Even giants like General Motors Corp. are realistic enough not to expect that they will recruit many of M.I.T.’s M.B.A. graduates, Mr. Schmalensee says. Never mind that former GM chairman Alfred P. Sloan Jr.’s name is on the front door. “People who like to take risks and are looking for challenging, exciting work are drawn to M.I.T.,” he says. “We don’t get people who want security and stability.”


For good value, public universities won out over M.I.T. and other private schools in The Wall Street Journal/Harris Interactive survey. Recruiters gave high grades to a number of state schools because they offer management talent at a manageable price. That helped put 10 public universities into the top 25.


“I do not see a large differentiation among the finer public schools and private schools,” says Jonathan Taylor, a business development manager at an Ashland Inc. division in Columbus, Ohio. “The ROI has been pretty solid at schools like the University of Michigan, Indiana University and the University of Texas.” He seeks M.B.A. candidates who have initiative and can “self-manage,” and believes state universities in the Midwest produce graduates with an especially strong work ethic.


The exception to the strong state-school showing is California. The business schools in California—both public and private—lagged behind the other schools on students’ leadership potential and general management point-of-view and on recruiter satisfaction with the career-services office.


But California universities trailed the other schools most on recruiters’ ability to meet their needs in terms of the number and quality of students they could hire. Many recruiters complained about the many California graduates who are simply unwilling to leave the sunshine and Silicon Valley behind. That’s partly because many California graduates have an entrepreneurial focus and are less interested in large corporations, consulting firms and the financial-services industry.


Schools in other Sunbelt states also lost points with recruiters because graduates are too reluctant to pull up stakes and relocate. On the other hand, several schools in the less balmy Midwest and Northeast are a recruiter’s dream because graduates are so flexible. The University of Rochester in Rochester, NY, owes its 27th place ranking partly to the fact that, as one recruiter put it, “Rochester graduates are willing to relocate anywhere in the United States.”





PART ONE [image: image]
The Top Business Schools








The Top Business Schools Ranked



(Score is based on how recruiters rated each school on 27 different attributes in The Wall Street Journal/Harris Interactive Business-School Survey.)





	RANK


	COLLEGE (BUSINESS SCHOOL)


	SCORE





	1


	Dartmouth College (Tuck)


	81.23





	2


	Carnegie Mellon University


	76.47





	3


	Yale University


	71.62





	4


	University of Michigan


	71.41





	5


	Northwestern University (Kellogg)


	70.69





	6


	Purdue University (Krannert)


	68.26





	7


	University of Chicago


	68.03





	8


	Harvard University


	67.50





	9


	Southern Methodist University (Cox)


	67.02





	10


	University of Texas at Austin (McCombs)


	66.86





	11


	Wake Forest University (Babcock)


	66.36





	12


	Michigan State University (Broad)


	65.91





	13


	University of Maryland (Smith)


	65.89





	14


	Ohio State University (Fisher)


	65.64





	15


	University of Notre Dame (Mendoza)


	64.81





	16


	Vanderbilt University (Owen)


	64.80





	17


	University of North Carolina at Chapel Hill (Kenan-Flagler)


	64.59





	18


	University of Pennsylvania (Wharton)


	64.59





	19


	Emory University (Goizueta)


	64.56





	20


	Cornell University (Johnson)


	64.26












	21


	University of California, Berkeley (Haas)


	64.05





	22


	University of Western Ontario (Ivey)


	63.79





	23


	Indiana University (Kelley)


	63.58





	24


	Washington University (Olin)


	63.26





	25


	Thunderbird The American Graduate School of International Management


	62.97





	26


	Escuela Superior de Administracion y Direccion de Empresas (ESADE)


	62.85





	27


	University of Rochester (Simon)


	62.65





	28


	INSEAD


	62.56





	29


	University of California, Irvine


	61.97





	30


	New York University (Stern)


	61.96





	31


	IPADE


	61.92





	32


	University of Virginia (Darden)


	61.88





	33


	IMD


	61.83





	34


	Columbia University


	61.33





	35


	University of California, Davis


	61.17





	36


	University of California, Los Angeles (Anderson)


	60.83





	37


	University of Illinois at Urbana-Champaign


	60.53





	38


	Massachusetts Institute of Technology (Sloan)


	60.42





	39


	London Business School


	60.26





	40


	Babson College (F.W. Olin)


	60.05





	41


	Brigham Young University (Marriott)


	59.92





	42


	University of Wisconsin, Madison


	59.89





	43


	University at Buffalo, State University of New York


	59.64












	44


	Duke University (Fuqua)


	58.66





	45


	Stanford University


	57.96





	46


	Rice University (Jones)


	57.95





	47


	University of Minnesota (Carlson)


	57.16





	48


	York University (Schulich)


	56.21





	49


	Instituto de Empresa (IE)


	55.92





	50


	IESE


	55.30










Top Public Schools






	1


	University of Michigan





	2


	Purdue University





	3


	University of Texas at Austin





	4


	Michigan State University





	5


	University of Maryland





	6


	Ohio State University





	7


	University of North Carolina at Chapel Hill





	8


	University of California, Berkeley





	9


	University of Western Ontario





	10


	Indiana University





	11


	University of California, Irvine





	12


	University of Virginia





	13


	University of California, Davis





	14


	University of California, Los Angeles





	15


	University of Illinois at Urbana-Champaign





	16


	University of Wisconsin, Madison












	17


	University at Buffalo, State University of New York





	18


	University of Minnesota





	19


	York University










Top Private Schools






	1


	Dartmouth College





	2


	Carnegie Mellon University





	3


	Yale University





	4


	Northwestern University





	5


	University of Chicago





	6


	Harvard University





	7


	Southern Methodist University





	8


	Wake Forest University





	9


	University of Notre Dame





	10


	Vanderbilt University





	11


	University of Pennsylvania





	12


	Emory University





	13


	Cornell University





	14


	Washington University





	15


	Thunderbird—The American Graduate School of International Management





	16


	Escuela Superior de Administracion y Direccion de Empresas (ESADE)





	17


	University of Rochester





	18


	INSEAD





	19


	New York University












	20


	IPADE





	21


	IMD





	22


	Columbia University





	23


	Massachusetts Institute of Technology





	24


	London Business School





	25


	Babson College





	26


	Brigham Young University





	27


	Duke University





	28


	Stanford University





	29


	Rice University





	30


	Instituto de Empresa (IE)





	31


	IESE










Top Schools by Region



East





	1


	Dartmouth College





	2


	Carnegie Mellon University





	3


	Yale University





	4


	Harvard University





	5


	University of Maryland





	6


	University of Pennsylvania





	7


	Cornell University





	8


	University of Rochester





	9


	New York University





	10


	Columbia University












	11


	Massachusetts Institute of Technology





	12


	Babson College





	13


	University at Buffalo, State University of New York







South




	1


	Southern Methodist University





	2


	University of Texas at Austin





	3


	Wake Forest University





	4


	Vanderbilt University





	5


	University of North Carolina at Chapel Hill





	6


	Emory University





	7


	University of Virginia





	8


	Duke University





	9


	Rice University







Midwest




	1


	University of Michigan





	2


	Northwestern University





	3


	Purdue University





	4


	University of Chicago





	5


	Michigan State University





	6


	Ohio State University





	7


	University of Notre Dame





	8


	Indiana University





	9


	Washington University





	10


	University of Illinois at Urbana-Champaign












	11


	University of Wisconsin, Madison





	12


	University of Minnesota







West





	1


	University of California, Berkeley





	2


	Thunderbird—The American Graduate School of International Management





	3


	University of California, Irvine





	4


	University of California, Davis





	5


	University of California, Los Angeles





	6


	Brigham Young University





	7


	Stanford University







International





	1


	University of Western Ontario





	2


	Escuela Superior de Administracion y Direccion de Empresas (ESADE)





	3


	INSEAD





	4


	IPADE





	5


	IMD





	6


	London Business School





	7


	York University





	8


	Instituto de Empresa (IE)





	9


	IESE













Top Large Schools (Full-Time M.B.A. Enrollment 500+)






	RANK


	FULL-TIME ENROLLMENT





	1


	University of Michigan


	864





	2


	Northwestern University


	1,200





	3


	University of Chicago


	1,016





	4


	Harvard University


	1,742





	5


	University of Texas at Austin


	741





	6


	University of North Carolina at Chapel Hill


	541





	7


	University of Pennsylvania


	1,566





	8


	Cornell University


	585





	9


	University of Western Ontario


	549





	10


	Indiana University


	558





	11


	Thunderbird—The American Graduate School of International Management


	1,295





	12


	INSEAD


	681





	13


	New York University


	810





	14


	Columbia University


	1,155





	15


	University of California, Los Angeles


	655





	16


	Massachusetts Institute of Technology


	717





	17


	London Business School


	535





	18


	Duke University


	691





	19


	Stanford University


	731





	20


	York University


	703













Top Small Schools (Full-Time M.B.A. Enrollment fewer than 500)






	RANK


	FULL-TIME ENROLLMENT





	1


	Dartmouth College


	375





	2


	Carnegie Mellon University


	437





	3


	Yale University


	421





	4


	Purdue University


	271





	5


	Southern Methodist University


	236





	6


	Wake Forest University


	234





	7


	Michigan State University


	268





	8


	University of Maryland


	480





	9


	Ohio State University


	278





	10


	University of Notre Dame


	318





	11


	Vanderbilt University


	334





	12


	Emory University


	385





	13


	University of California, Berkeley


	484





	14


	Washington University


	298





	15


	Escuela Superior de Administracion y Direccion de Empresas (ESADE)


	121





	16


	University of Rochester


	423





	17


	University of California, Irvine


	290





	18


	IPADE


	166





	19


	University of Virginia


	490





	20


	IMD


	85





	21


	University of California, Davis


	123












	22


	University of Illinois at Urbana-Champaign


	350





	23


	Babson College


	343





	24


	Brigham Young University


	247





	25


	University of Wisconsin, Madison


	427





	26


	University at Buffalo, State University of New York


	241





	27


	Rice University


	274





	28


	University of Minnesota


	259





	29


	Instituto de Empresa (IE)


	160





	30


	IESE


	440










“Hidden Gems”



When recruiters were asked to nominate two schools that could be classified as “hidden gems”—schools that produce excellent graduates but aren’t typically considered a top-tier business school—these 10 were named most often.





	HIDDEN GEMS


	NUMBER OF NOMINATIONS





	1


	Babson College


	44





	2


	Vanderbilt University


	42





	3


	Michigan State University


	40





	4


	Emory University


	39





	5


	University of Rochester


	38





	


	Brigham Young University


	38





	


	University of Maryland


	38












	


	Wake Forest University


	38





	9


	College of William and Mary


	35





	10


	University of Notre Dame


	34










Recognition for Excellence in Academic Concentrations



When recruiters were asked to nominate one or two schools they believe excel or have reputations in these academic specialties, these schools were named most often. Only schools that were nominated at least 20 times are included in the lists.





	ACCOUNTING


	NUMBER OF NOMINATIONS





	1


	University of Pennsylvania


	86





	2


	University of Chicago


	71





	3


	University of Texas at Austin


	36





	4


	New York University


	29





	5


	Columbia University


	26





	


	University of Michigan


	26





	7


	Indiana University


	25





	8


	Dartmouth College


	23





	9


	University of Illinois at Urbana-Champaign


	22













	E-COMMERCE


	NUMBER OF NOMINATIONS





	1


	Stanford University


	129





	2


	Carnegie Mellon University


	95





	3


	Massachusetts Institute of Technology


	91





	4


	University of California at Berkeley


	46





	5


	Dartmouth College


	40





	6


	Northwestern University


	35





	7


	University of Texas at Austin


	33





	


	Vanderbilt University


	33





	9


	Harvard University


	32





	10


	University of Pennsylvania


	30





	


	University of California at Los Angeles


	30










	ENTREPRENEURSHIP


	NUMBER OF NOMINATIONS





	1


	Stanford University


	120





	2


	Harvard University


	81





	3


	Babson College


	53





	4


	Northwestern University


	48





	5


	Dartmouth College


	47





	6


	Carnegie Mellon University


	45





	7


	University of Pennsylvania


	43












	8


	Massachusetts Institute of Technology


	40





	9


	University of California at Los Angeles


	29





	10


	University of Chicago


	23










	GENERAL MANAGEMENT


	NUMBER OF NOMINATIONS





	1


	Harvard University


	183





	2


	Dartmouth College


	108





	3


	Northwestern University


	81





	4


	University of Michigan


	62





	5


	Stanford University


	54





	6


	University of Virginia


	45





	7


	University of Pennsylvania


	41





	8


	Yale University


	32





	9


	Carnegie Mellon University


	30





	10


	Duke University


	29










	FINANCE


	NUMBER OF NOMINATIONS





	1


	University of Pennsylvania


	253





	2


	University of Chicago


	191





	3


	Columbia University


	52





	4


	Carnegie Mellon University


	47





	5


	University of Michigan


	43





	6


	New York University


	34





	7


	Harvard University


	32





	


	Dartmouth College


	32





	


	Massachusetts Institute of Technology


	32





	


	Yale University


	32













	INFORMATION TECHNOLOGY


	NUMBER OF NOMINATIONS





	1


	Massachusetts Institute of Technology


	169





	2


	Carnegie Mellon University


	109





	3


	Stanford University


	67





	4


	University of Texas at Austin


	38





	5


	Dartmouth College


	23





	6


	University of California at Berkeley


	20










	INTERNATIONAL BUSINESS


	NUMBER OF NOMINATIONS





	1


	Thunderbird


	107





	2


	Harvard University


	86





	3


	University of Pennsylvania


	56





	4


	Columbia University


	38





	5


	University of South Carolina


	33





	6


	INSEAD


	32





	7


	University of Chicago


	26





	8


	Stanford University


	22





	9


	Dartmouth College


	21










	MARKETING


	NUMBER OF NOMINATIONS





	1


	Northwestern University


	297





	2


	University of Michigan


	54





	3


	Harvard University


	47





	4


	Dartmouth College


	41





	5


	University of Pennsylvania


	39





	6


	Stanford University


	23












	7


	Duke University


	22





	8


	Indiana University


	20










	OPERATIONS MANAGEMENT


	NUMBER OF NOMINATIONS





	1


	Carnegie Mellon University


	116





	2


	Massachusetts Institute of Technology


	102





	3


	Purdue University


	53





	4


	University of Michigan


	48





	5


	Northwestern University


	30





	6


	Dartmouth College


	23





	7


	Michigan State University


	22





	8


	University of Pennsylvania


	20










	QUANTITATIVE ANALYSIS


	NUMBER OF NOMINATIONS





	1


	University of Chicago


	137





	2


	Massachusetts Institute of Technology


	129





	3


	Carnegie Mellon University


	96





	4


	University of Pennsylvania


	79





	5


	Dartmouth College


	36





	6


	Purdue University


	23





	7


	University of Rochester


	21










	STRATEGY


	NUMBER OF NOMINATIONS





	1


	Harvard University


	207





	2


	Dartmouth College


	73





	3


	Stanford University


	66





	4


	Northwestern University


	54












	5


	University of Pennsylvania


	48





	6


	University of Michigan


	31





	


	Yale University


	31





	8


	University of Chicago


	29





	9


	Carnegie Mellon University


	25










Business School Rankings by Industry



The five schools that received the highest ratings from recruiters in each of these industries. Only schools that received at least 10 ratings from recruiters in each industry were ranked (13 schools for financial services, 14 for technology, and 12 for management consulting).


Financial Services


1. Dartmouth College


2. Yale University


3. University of Chicago


4. University of California, Berkeley


5. Harvard University


Technology


1. Carnegie Mellon University


2. Northwestern University


3. Dartmouth College


4. Stanford University


5. University of California, Berkeley


Management Consulting


1. Dartmouth College


2. Carnegie Mellon University


3. Yale University


4. London Business School


5. INSEAD





Special Recognition



When recruiters were asked to nominate one or two schools they believe are good for recruiting minorities, women or students with a strong international perspective, and for teaching social and environmental responsibility, these schools were named most often. Only schools that were nominated at least 20 times are included in the lists.





	MINORITIES


	NUMBER OF NOMINATIONS





	1


	University of Michigan


	53





	2


	Harvard University


	49





	3


	Columbia University


	38





	4


	University of Pennsylvania


	35





	5


	University of California, Los Angeles


	29





	6


	University of California, Berkeley


	25





	7


	Northwestern University


	23












	


	Stanford University


	23





	9


	University of Texas at Austin


	21





	10


	Dartmouth College


	20










	WOMEN


	NUMBER OF NOMINATIONS





	1


	Northwestern University


	70





	2


	Dartmouth College


	58





	3


	Harvard University


	40





	4


	University of Michigan


	38





	5


	Stanford University


	37





	6


	Yale University


	36





	7


	University of Pennsylvania


	32





	8


	Columbia University


	29





	9


	Duke University


	26





	10


	University of California, Berkeley


	25










	GRADUATES WITH A STRONG INTERNATIONAL PERSPECTIVE


	NUMBER OF NOMINATIONS





	1


	Thunderbird


	81





	2


	Harvard University


	76





	3


	University of Pennsylvania


	53





	4


	Columbia University


	45





	5


	INSEAD


	40





	6


	Carnegie Mellon University


	35





	7


	Yale University


	31





	8


	University of Chicago


	30












	9


	Dartmouth College


	29





	10


	University of Michigan


	26





	


	Stanford University


	26










	SOCIAL/ENVIRONMENTAL RESPONSIBILITY


	NUMBER OF NOMINATIONS





	1


	Dartmouth College


	61





	2


	Yale University


	58





	3


	University of California, Berkeley


	48





	4


	Stanford University


	41





	5


	Northwestern University


	29





	6


	University of Michigan


	28





	7


	University of Virginia


	20










Collegial vs. Competitive



When recruiters were asked to nominate two schools that best represent a collegial environment and two that best represent a competitive environment, these schools were named most often. Only schools that were nominated at least 50 times are included in the lists.





	COLLEGIAL ENVIRONMENT


	NUMBER OF NOMINATIONS





	1


	Dartmouth College


	109





	2


	Northwestern University


	96





	3


	Stanford University


	60













	COMPETITIVE ENVIRONMENT


	NUMBER OF NOMINATIONS





	1


	Harvard University


	266





	2


	University of Pennsylvania


	150





	3


	University of Chicago


	72










Recruiters’ Personal Favorites



When recruiters were asked which school they would choose to get an M.B.A. degree, these were named most often. Only schools that were named at least 20 times are included in the list.





	RECRUITERS’ M.B.A. CHOICES


	NUMBER OF NOMINATIONS





	1


	Dartmouth College


	75





	2


	Stanford University


	48





	3


	Harvard University


	44





	4


	Carnegie Mellon University


	33





	5


	University of Pennsylvania


	32





	6


	Northwestern University


	30





	7


	Yale University


	27





	8


	University of Chicago


	26





	9


	University of Michigan


	23










List of Attributes



Recruiters rated business schools and their students on these 27 attributes.


School Attributes


• The career services office at that school


• The past success you’ve had in terms of the number of graduates you have hired from that school


• The past success you’ve had with the quality of graduates you have hired from that school


• The core curriculum


• A particular specialty that is offered at that school


• The faculty


• The students’ average number of years of work experience


• The willingness of the school’s students to relocate to the job location you require


• The long-term success you have had with students hired from the school


• The success you have had retaining students hired from the school


• The school’s success in preparing students for the “new economy”


• “Chemistry”—that is, the general like or dislike you have of the school overall


Student Attributes


• Communication and interpersonal skills


• Original and visionary thinking


• Leadership potential


• Ability to work well within a team


• Analytical and problem-solving skills


• Strong international perspective


• Strategic thinking


• Ability to drive results


• Specific functional expertise


• Adaptability, including the ability to deal with ambiguity


• Fit with the corporate culture


• Entrepreneurial skills


• General management point-of-view


Overall Attributes


• Ability to meet your overall recruiting needs in terms of the number and quality of students


• Overall value for the money invested in the recruiting effort





Most Important Attributes



The percentage of recruiters who said these attributes are “very important” in their decision to recruit from a particular school and to hire a particular student.





	


	ATTRIBUTE


	





	1


	Communication and interpersonal skills


	90%





	2


	The past success you’ve had with the quality of graduates you have hired from that school


	88%





	3


	Ability to work well within a team


	86%





	4


	Analytical and problem-solving skills


	84%





	5


	Ability to drive results


	79%










Least Important Attributes



The percentage of recruiters who said these attributes are “very important” in their decision to recruit from a particular school and to hire a particular student.





	


	ATTRIBUTE


	





	1


	The fact that you or a member from your company graduated from that school


	18%





	2


	The faculty


	19%





	


	Strong international perspective


	19%












	4


	Specific functional expertise


	21%





	5


	A particular specialty that is offered at that school


	23%










Top Schools on Top Attributes



Schools that received the largest number of perfect scores on these attributes, which recruiters said are the most important in their decision to recruit at a particular school or hire a particular student.


1. Communication and interpersonal skills





	1


	Dartmouth College





	2


	University of Notre Dame





	3


	Yale University





	4


	University of Western Ontario





	5


	Southern Methodist University





	


	Ohio State University







2. The past success you’ve had with the quality of graduates you have hired from that school





	1


	Dartmouth College





	2


	Yale University





	3


	University of Western Ontario





	4


	Emory University





	5


	Brigham Young University










3. Ability to work well within a team





	1


	Dartmouth College





	2


	Yale University





	3


	Wake Forest University





	4


	University of California, Davis





	5


	Purdue University







4. Analytical and problem-solving skills





	1


	Carnegie Mellon University





	2


	Dartmouth College





	3


	Massachusetts Institute of Technology





	4


	Purdue University





	5


	Yale University







5. Ability to drive results





	1


	Dartmouth College





	2


	Yale University





	3


	IPADE





	4


	University of California, Davis





	


	Michigan State University
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University of Alabama
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Manderson Graduate School of Business


Alabama on Alabama


(Data provided by the Manderson Graduate School of Business at the University of Alabama.)


Business school Web site: http://www.cba.ua.edu/mba


Business school e-mail: mba@cba.ua.edu


Public institution


M.B.A. enrollment, spring 2000: 133


Full-time: 103


Executive Program: 30


Admissions director: Missy Brazil, Coordinator of Recruiting/Admissions, Box 870223, 101 Bidgood Hall, Tuscaloosa, AL, 35487-0223. Telephone: 205-348-6517 (voice), 205-348-4504 (fax). E-mail: mbrazil@cba.ua.edu


Application deadline for fall 2001:


2/15/01 (priority)


Fall 2000 MBA Program





	APPLICATION AND ENROLLMENT


	TOTAL





	Number of Applicants


	228





	Number of Offers Extended


	92





	Number of Students Who Accepted Offer


	57







Annual tuition and fees: $4,614 (in-state); $9,762 (out-of-state)
Annual room and board: N/A


Profile of full-time students


GMAT score: 615 (mean); 620 (median)


GPA: 3.29 (mean); 3.4 (median)


Years of full-time work experience: 2 (mean); 1 (median)


Male: 72%


Female: 28%


Minorities: 9%


U.S. citizens/residents: 84%


Foreign nationals: 16%


Academic information


Student/faculty ratio: 3:1


Average class size: 55


Teaching methods: lecture (70%); case study (30%)


Class of 2000


Academic concentrations: entrepreneurship (4% of full-time graduates); finance (14%); insurance/risk management (2%); international business (4%); information technology (22%); marketing (9%); operations management (13%); real estate (6%); strategy (26%)


Employment Data





	PERCENTAGE OF JOB-SEEKING FULL-TIME GRADUATES WHO …:


	ALL STUDENTS


	CITIZENS/RESIDENTS


	FOREIGN NATIONALS





	Received offers prior to or within 3 months of graduation


	76%


	74%


	100%





	Accepted offers prior to or within 3 months of graduation


	76%


	74%


	100%










	FULL-TIME GRADUATES WHO HAVE ACCEPTED EMPLOYMENT—BASE SALARY ONLY


	ALL STUDENTS


	CITIZENS/RESIDENTS


	FOREIGN NATIONALS





	High


	$70,000


	$70,000


	$60,000





	Low


	$30,000


	$30,000


	$60,000





	Mean


	$52,000


	$51,800


	$60,000





	Median


	$50,000


	$50,000


	$60,000













	OVERALL COMPENSATION


	-----MEAN-----


	-----MEDIAN-----





	All Students


	Citizens/Residents


	Foreign Nationals


	All Students


	Citizens/Residents


	Foreign Nationals





	Base yearly salary of graduates hired


	$52,000


	$51,800


	$60,000


	$50,000


	$50,000


	$60,000





	Signing bonus


	$7,801


	N/A


	$20,000


	$5,000


	$5,875


	$20,000





	Value of guaranteed year-end bonus


	N/A


	N/A


	N/A


	N/A


	N/A


	N/A










	REASONS SOME FULL-TIME GRADUATES DID NOT SEEK EMPLOYMENT


	ALL STUDENTS


	CITIZENS/RESIDENTS


	FOREIGN NATIONALS





	Company sponsored or already employed


	—


	—


	N/A





	Continuing education


	100%


	100%


	N/A





	Postponing job search


	—


	—


	N/A





	Starting a new business


	—


	—


	N/A





	Not seeking for other reasons


	—


	—


	N/A





	Total


	100%


	100%


	N/A










	BUSINESS SEGMENTS HIRING FULL-TIME GRADUATES


	% HIRED





	Management consulting


	12





	Other professional services (accounting, advertising, etc.)


	2













	BUSINESS SEGMENTS HIRING FULL-TIME GRADUATES


	% HIRED





	Financial services/investment banking


	12





	Consumer products and services


	24





	Internet/dot.com


	—





	Computer/technology


	2





	Telecommunications


	10





	Entertainment and media


	2





	Health-care products and services


	14





	Travel and transportation


	10





	Energy and utilities


	5





	Industrial products and services


	—





	Other


	7





	Total


	100%










	POSITIONS/JOB FUNCTIONS OF FULL-TIME GRADUATES


	% HIRED





	Marketing/sales


	22





	Operations/production


	14





	Consulting


	14





	General management


	14





	Finance/accounting


	20





	Human resources


	2





	Information technology


	14





	Other


	—





	Total


	100%













	TOP 10 COMPANIES HIRING GRADUATES


	NUMBERS OF FULL-TIME CLASS OF 2000 GRADUATES HIRED





	  1. Procter & Gamble Co.


	4





	  2. Fedex Corp.


	2





	  3. AmSouth Bancorp.


	2





	  4. BellSouth Corp.


	2





	  5. Eli Lilly & Co.


	2





	  6. Stockcamp & Associates


	2





	  7. Lithonia Lighting


	2





	  8. Ernst & Young LLP


	1





	  9. WorldCom Inc.


	1





	 10. PricewaterhouseCoopers


	1










	PERCENTAGE OF STUDENTS REPORTING THE PRIMARY SOURCE OF THE JOB OFFER THEY ACCEPTED


	%





	School-facilitated activities


	50





	Internships


	22





	Student-facilitated activities


	28







THREE OF THE MOST FAMOUS GRADUATES OF MBA PROGRAM


N/A





American University
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Kogod School of Business


American University on American University


(Data provided by the Kogod School of Business at American University.)


Business school Web site:
http://www.kogod.american.edu


Business school e-mail: aumbams@american.edu


Private institution


M.B.A. enrollment, spring 2000: 690


Full-time: 396


Part-time: 294


Admissions director: Sondra Smith, Director of Graduate Admissions, Kogod School of Business, 4400 Massachusetts Ave., NW, Washington, DC, 20016-8044. Telephone: 202-885-1913 (voice), 202-885-1932 (fax). E-mail: aumbams@american.edu


Application deadlines:


Summer 2001: 3/1/01


Fall 2001: 6/1/01


Spring 2002: 11/1/01


Fall 2000 MBA Program





	APPLICATION AND ENROLLMENT


	TOTAL


	FULL-TIME ONLY





	Number of Applicants


	518


	435





	Number of Offers Extended


	331


	278





	Number of Students Who Accepted Offer


	176


	137







Annual tuition and fees: $10,000


Annual room and board: $7,200


Profile of full-time students


GMAT score: 580 (mean); 570 (median)


GPA: 3.3 (mean); 3.3 (median)


Years of full-time work experience: 5 (mean); 2 (median)


Male: 50%


Female: 50%


Minorities: 10%


U.S. citizens/residents: 50%


Foreign nationals: 50%


Academic information


Student/faculty ratio: 10:1


Average class size: 30


Teaching methods: lecture (55%); case study (15%); experiential (10%); other (20%)


Class of 2000


Academic concentrations: accounting (2% of full-time graduates); e-commerce (5%); entrepreneurship (2%); finance (29%); general management (2%); human resources (2%); international business (18%); information technology (28%); marketing (8%); JD/MBA (4%)


Employment Data





	PERCENTAGE OF JOB-SEEKING FULL-TIME GRADUATES WHO …:


	ALL STUDENTS


	CITIZENS/RESIDENTS


	FOREIGN NATIONALS





	Received offers prior to or within 3 months of graduation


	87%


	81%


	95%





	Accepted offers prior to or within 3 months of graduation


	87%


	81%


	95%













	FULL-TIME GRADUATES WHO HAVE ACCEPTED EMPLOYMENT—BASE SALARY ONLY


	ALL STUDENTS


	CITIZENS/RESIDENTS


	FOREIGN NATIONALS





	High


	$95,000


	$95,000


	$80,000





	Low


	$40,000


	$40,000


	$40,000





	Mean


	$65,700


	$64,000


	$50,400





	Median


	$60,000


	$65,000


	$50,000










	OVERALL COMPENSATION


	-----MEAN-----


	-----MEDIAN-----





	All Students


	Citizens/Residents


	Foreign Nationals


	All Students


	Citizens/Residents


	Foreign Nationals





	Base yearly salary of graduates hired


	$65,700


	$64,000


	$50,400


	$60,000


	$65,000


	$50,000





	Signing bonus


	$3,750


	$8,200


	$7,000


	$7,000


	$9,000


	$4,000





	Value of guaranteed year-end bonus


	N/A


	N/A


	N/A


	N/A


	N/A


	N/A










	REASONS SOME FULL-TIME GRADUATES DID NOT SEEK EMPLOYMENT


	ALL STUDENTS


	CITIZENS/RESIDENTS


	FOREIGN NATIONALS





	Company sponsored or already employed


	88%


	76%


	100%





	Continuing education


	6%


	12%


	—





	Postponing job search


	—


	—


	—













	REASONS SOME FULL-TIME GRADUATES DID NOT SEEK EMPLOYMENT


	ALL STUDENTS


	CITIZENS/RESIDENTS


	FOREIGN NATIONALS





	Starting a new business


	6%


	12%


	—





	Not seeking for other reasons


	—


	—


	—





	Total


	100%


	100%


	100%










	BUSINESS SEGMENTS HIRING FULL-TIME GRADUATES


	% HIRED





	Management consulting


	14





	Other professional services (accounting, advertising, etc.)


	9





	Financial services/investment banking


	9





	Consumer products and services


	2





	Internet/dot.com


	2





	Computer/technology


	49





	Telecommunications


	2





	Entertainment and media


	—





	Health-care products and services


	2





	Travel and transportation


	2





	Energy and utilities


	2





	Industrial products and services


	5





	Other


	2





	Total


	100%













	POSITIONS/JOB FUNCTIONS OF FULL-TIME GRADUATES


	% HIRED





	Marketing/sales


	21





	Operations/production


	—





	Consulting


	33





	General management


	—





	Finance/accounting


	26





	Human resources


	5





	Information technology


	14





	Other


	1





	Total


	100%







TOP 10 COMPANIES HIRING GRADUATES


N/A


PERCENTAGE OF STUDENTS REPORTING THE PRIMARY SOURCE OF THE JOB OFFER THEY ACCEPTED


N/A


THREE OF THE MOST FAMOUS GRADUATES OF MBA PROGRAM


N/A





University of Arizona
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Eller Graduate School of Management


The Recruiters Speak


The first thing that comes to mind about Arizona


“Strong information-technology program”


“Good students, less practical experience than some other programs”


Arizona’s most surprising characteristic or best-kept secret


“Construction management program”


“Entrepreneurship focus”


“Outstanding European students”


How Arizona could improve its reputation


“Be more visible with the business community outside Arizona”


“Admit more experienced candidates”


Arizona on Arizona


(Data provided by the Eller Graduate School of Management at the University of Arizona.)


Business school Web site: http://www.eller.arizona.edu/mba


Business school e-mail: ellernet@bpa.arizona.edu


Public institution


M.B.A. enrollment, spring 2000: 319


Full-time: 319


Admissions director: Susan K. Salinas Wong, Assistant Dean & Director, Admissions, McClelland Hall 210, PO Box 210108, Tucson, AZ,85721-0108. Telephone: 520-621-4528 (voice), 520-621-2606 (fax). E-mail: wong@bpa.arizona.edu


Application deadlines:


Fall 2001: 3/1/01


Spring 2002: 10/1/01


Fall 2000 MBA Program





	APPLICATION AND ENROLLMENT


	FULL-TIME ONLY





	Number of Applicants


	1,428





	Number of Offers Extended


	253





	Number of Students Who Accepted Offer


	152










Annual tuition and fees: $7,348 (in-state); $15,804 (out-of-state)


Annual room and board: N/A


Profile of full-time students


GMAT score: 655 (mean); 640 (median)


GPA: 3.5 (mean); N/A (median)


Years of full-time work experience: 6.3 (mean); 4.3 (median)


Male: 65%


Female: 35%


Minorities: 22%


U.S. citizens/residents: 85%


Foreign nationals: 15%


Academic information


Student/faculty ratio: N/A


Average class size: 44


Teaching methods: lecture (40%); case study (40%); experiential (20%)


Class of 2000


Academic concentrations: accounting (1% of full-time graduates); entrepreneurship (12%); finance (27%); general management (5%); human resources (1%); information technology (25%); marketing (19%); operations management (9%)


Employment Data





	PERCENTAGE OF JOB-SEEKING FULL-TIME GRADUATES WHO …:


	ALL STUDENTS


	CITIZENS/RESIDENTS


	FOREIGN NATIONALS





	Received offers prior to or within 3 months of graduation


	95%


	97%


	85%





	Accepted offers prior to or within 3 months of graduation


	95%


	97%


	85%










	FULL-TIME GRADUATES WHO HAVE ACCEPTED EMPLOYMENT—BASE SALARY ONLY


	ALL STUDENTS


	CITIZENS/RESIDENTS


	FOREIGN NATIONALS





	High


	$115,000


	$115,000


	$97,500





	Low


	$40,000


	$43,000


	$40,000





	Mean


	$70,089


	$70,469


	$67,722





	Median


	$67,500


	$67,500


	$70,000













	OVERALL COMPENSATION


	-----MEAN-----


	-----MEDIAN-----





	All Students


	Citizens/Residents


	Foreign Nationals


	All Students


	Citizens/Residents


	Foreign Nationals





	Base yearly salary of graduates hired


	$70,089


	$70,469


	$67,722


	$67,500


	$67,500


	$70,000





	Signing bonus


	$7,359


	$6,966


	$10,833


	$5,500


	$5,500


	$10,000





	Value of guaranteed year-end bonus


	$11,827


	$12,461


	$7,000


	$14,400


	$15,222


	$7,000










	REASONS SOME FULL-TIME GRADUATES DID NOT SEEK EMPLOYMENT


	ALL STUDENTS


	CITIZENS/RESIDENTS


	FOREIGN NATIONALS





	Company sponsored or already employed


	—


	—


	—





	Continuing education


	29%


	20%


	50%





	Postponing job search


	7%


	10%


	—





	Starting a new business


	29%


	30%


	25%





	Not seeking for other reasons


	35%


	40%


	25%





	Total


	100%


	100%


	100%










	BUSINESS SEGMENTS HIRING FULL-TIME GRADUATES


	% HIRED





	Management consulting


	17





	Other professional services (accounting, advertising, etc.)


	16













	BUSINESS SEGMENTS HIRING FULL-TIME GRADUATES


	% HIRED





	Financial services/investment banking


	—





	Consumer products and services


	9





	Internet/dot.com


	1





	Computer/technology


	44





	Telecommunications


	—





	Entertainment and media


	—





	Health-care products and services


	4





	Travel and transportation


	—





	Energy and utilities


	—





	Industrial products and services


	3





	Other


	6





	Total


	100%










	POSITIONS/JOB FUNCTIONS OF FULL-TIME GRADUATES


	% HIRED





	Marketing/sales


	15





	Operations/production


	15





	Consulting


	18





	General management


	9





	Finance/accounting


	21





	Human resources


	2





	Information technology


	22





	Other


	—





	Total


	100%













	TOP COMPANIES HIRING GRADUATES


	NUMBERS OF FULL-TIME CLASS OF 2000 GRADUATES HIRED





	  1. Intel Corp.


	13





	  2. IBM Corp.


	4





	  3. Agilent Technologies Inc.


	3





	  4. Hewlett-Packard Co.


	3





	  5. Calence Inc.


	3





	  6. Accenture (formerly Andersen Consulting)


	3





	  7. Deloitte & Touche LLP


	2










	PERCENTAGE OF STUDENTS REPORTING THE PRIMARY SOURCE OF THE JOB OFFER THEY ACCEPTED


	%





	School-facilitated activities


	57





	Internships


	16





	Student-facilitated activities


	27







THREE OF THE MOST FAMOUS GRADUATES OF MBA PROGRAM


Mark Hoffman (Class of 1979) Chairman and CEO of CommerceOne


Kevin Painter (Class of 1989) Chairman, President and CEO of Asian Internet Investment Corp.


Jim Whims (Class of 1980) Partner in Techfarm, a technology incubator in Silicon Valley





Arizona State University
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The Recruiters Speak


The first thing that comes to mind about Arizona State


“Supply-chain management program”


“Underdog”


“West Coast orientation”


“Golf, IT programs”


Arizona State’s most surprising characteristic or best-kept secret


“Evening M.B.A. program”


“Strong program for services marketing”


“Good location in an up-and-coming hi-tech area”


How Arizona State could improve its reputation


“Hire more experienced instructors andprofessors”


“Allow evening students to interview with recruiters”


“Clearly demonstrate they are more thansupply-chain focused”


“Raise entrance requirements”


Arizona State on Arizona State


(Data provided by the College of Business at Arizona State University.)


Business school Web site: http://www.asu.mba@asu.edu


Business school e-mail: N/A


Public institution


M.B.A. enrollment, spring 2000: 1,050


Full-time: 374


Part-time: 568


Executive Program: 108


Admissions director: Judith Heilala, Director, MBA Recruiting and Admissions, College of Business, P.O. Box 874906, Tempe, AZ, 85287. Telephone: 480-965-7635 (voice), 480-965-8569 (fax). E-mail: judith.heilala@asu.edu


Application deadline for fall 2001:


5/1/01


Fall 2000 MBA Program





	APPLICATION AND ENROLLMENT


	TOTAL


	FULL-TIME ONLY





	Number of Applicants


	1,476


	942





	Number of Offers Extended


	708


	367





	Number of Students Who Accepted Offer


	N/A


	N/A







Annual tuition and fees: $7,344 (in-state); $15,800 (out-of-state)


Annual room and board: $6,950


Profile of full-time students


GMAT score: 644 (mean); 650 (median)


GPA: 3.4 (mean); 3.48 (median)


Years of full-time work experience: 5 (mean); 4 (median)


Male: 71%


Female: 29%


Minorities: 12%


U.S. citizens/residents: 67%


Foreign nationals: 33%


Academic information


Student/faculty ratio: 8:1


Average class size: 52


Teaching methods: lecture (30%); case study (50%);
other (20%)


Class of 2000


Academic concentrations: finance (25% of full-time graduates); information technology (35%); marketing (20%); health administration (23%); supply-chain management (43%)


Employment Data





	PERCENTAGE OF JOB-SEEKING FULL-TIME GRADUATES WHO … :


	ALL STUDENTS


	CITIZENS/RESIDENTS


	FOREIGN NATIONALS





	Received offers prior to or within 3 months of graduation


	>96%


	>96%


	>97%





	Accepted offers prior to or within 3 months of graduation


	96%


	96%


	97%













	FULL-TIME GRADUATES WHO HAVE ACCEPTED EMPLOYMENT—BASE SALARY ONLY


	ALL STUDENTS


	CITIZENS/RESIDENTS


	FOREIGHN NATIONALS





	High


	$100,000


	$100,000


	$90,000





	Low


	$42,000


	$42,000


	$54,000





	Mean


	$73,021


	$74,371


	$69,716





	Median


	$70,000


	$70,000


	$70,000










	OVERALL COMPENSATION


	-----MEAN-----


	-----MEDIAN-----





	All Students


	Citizens/Residents


	Foreign Nationals


	All Students


	Citizens/Residents


	Foreign Nationals





	Base yearly salary of graduates hired


	$73,021


	$74,371


	$69,716


	$70,000


	$70,000


	$70,000





	Signing bonus


	$10,324


	$11,200


	$8,722


	$7,500


	$2,500


	$8,750





	Value of guaranteed year-end bonus


	$9,112


	$10,312


	$6,033


	$5,800


	$8,600


	$5,000










	REASONS SOME FULL-TIME GRADUATES DID NOT SEEK EMPLOYMENT


	ALL STUDENTS


	CITIZENS/RESIDENTS


	FOREIGN NATIONALS





	Company sponsored or already employed


	—


	—


	—





	Continuing education


	33%


	28%


	50%





	Postponing job search


	—


	—


	—













	REASONS SOME FULL-TIME GRADUATES DID NOT SEEK EMPLOYMENT


	ALL STUDENTS


	CITIZENS/RESIDENTS


	FOREIGN NATIONALS





	Starting a new business


	—


	—


	—





	Not seeking for other reasons


	67%


	72%


	50%





	Total


	100%


	100%


	100%










	BUSINESS SEGMENTS HIRING FULL-TIME GRADUATES


	% HIRED





	Management consulting


	4





	Other professional services (accounting, advertising, etc.)


	1





	Financial services/investment banking


	7





	Consumer products and services


	7





	Internet/dot.com


	23





	Computer/technology


	33





	Telecommunications


	8





	Entertainment and media


	—





	Health-care products and services


	3





	Travel and transportation


	8





	Energy and utilities


	1





	Industrial products and services


	6





	Other


	—





	Total


	100%













	POSITIONS/JOB FUNCTIONS OF FULL-TIME GRADUATES


	% HIRED





	Marketing/sales


	21





	Operations/production


	35





	Consulting


	5





	General management


	2





	Finance/accounting


	19





	Human resources


	—





	Information technology


	18





	Other


	—





	Total


	100%










	TOP 10 COMPANIES HIRING GRADUATES


	NUMBERS OF FULL-TIME CLASS OF 2000 GRADUATES HIRED





	  1. Integrated Information Systems


	10





	  2. Hewlett-Packard Co.


	6





	  3. IBM Corp.


	5





	  4. Motorola Inc.


	5





	  5. Honeywell International Inc.


	4





	  6. Apple Computer Co.


	4





	  7. Cisco Systems Inc.


	4





	  8. Ford Motor Co.


	3





	  9. Intel Corp.


	3





	 10. America West Holdings Corp. (America West Airlines)


	3













	PERCENTAGE OF STUDENTS REPORTING THE PRIMARY SOURCE OF THE JOB OFFER THEY ACCEPTED


	%





	School-facilitated activities (includes internships)


	62





	Student-facilitated activities


	38







THREE OF THE MOST FAMOUS GRADUATES OF MBA PROGRAM


Scott Wald (Class of 1979) Founder of ASAP Software Express Inc.


Durrell Hillis (Class of 1970) Former Senior Vice President of Motorola Inc. and General Manager of the Systems Solutions Group


George Schreiber, Jr. (Class of 1971) Managing Director in the Global Energy and Project Finance Group with Credit Suisse First Boston





Auburn University
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The Recruiters Speak


The first thing that comes to mind about Auburn


“A leader in distance learning”


“Outstanding financial and analytical skills”


Auburn’s most surprising characteristic or best-kept secret


“Outstanding economics”


How Auburn could improve its reputation


“Require students to have more work experience”


“Emphasize on-campus M.B.A.”


“Publicize themselves”


Auburn on Auburn


(Data provided by the College of Business at Auburn University.)


Business school Web site: http://www.business.auburn.edu


Business school e-mail: mbainfo@business.auburn.edu


Public institution


M.B.A. enrollment, spring 2000: 658


Full-time: 135


Part-time: 399


Executive Program: 124


Admissions director: Don Flowers, Director of Operations, 415 West Magnolia, 503 Lowder Business Building, Auburn University, AL, 36849-5240. Tele-phone: 334-844-4060 (voice), 334-844-2964 (fax). E-mail:mbainfo@business.auburn.edu


Application deadline for fall 2001:


3/1/01


Fall 2000 MBA Program





	APPLICATION AND ENROLLMENT


	TOTAL


	FULL-TIME ONLY





	Number of Applicants


	290


	159





	Number of Offers Extended


	196


	95





	Number of Students Who Accepted Offer


	132


	50







Annual tuition and fees: $1,525 (in-state); $4,575 (out-of-state)


Annual room and board: $2,650


Profile of full-time students


GMAT score: 581 (mean); 570 (median)


GPA: 3.27 (mean); 3.36 (median)


Years of full-time work experience: 1.7 (mean); 1 (median)


Male: 78%


Female: 22%


Minorities: 6%


U.S. citizens/residents: 96%


Foreign nationals: 4%


Academic information


Student/faculty ratio: 3:1


Average class size: 40


Teaching methods: lecture (60%); case study (30%);


experiential (10%)


Class of 2000


Academic concentrations: finance (23% of full-time graduates); human resources (5%); information technology (36%); marketing (14%); operations management (18%); health administration (4%)


Employment Data





	PERCENTAGE OF JOB-SEEKING FULL-TIME GRADUATES WHO … :


	ALL STUDENTS


	CITIZENS/RESIDENTS


	FOREIGN NATIONALS





	Received offers prior to or within 3 months of graduation


	86%


	89%


	60%





	Accepted offers prior to or within 3 months of graduation


	86%


	89%


	60%










	FULL-TIME GRADUATES WHO HAVE ACCEPTED EMPLOYMENT—BASE SALARY ONLY


	ALL STUDENTS


	CITIZENS/RESIDENTS


	FOREIGN NATIONALS





	High


	$70,000


	$70,000


	$55,000





	Low


	$35,000


	$35,000


	$50,000





	Mean


	$51,772


	$51,689


	$52,667





	Median


	$52,000


	$51,000


	$53,000













	OVERALL COMPENSATION


	-----MEAN-----


	-----MEDIAN-----





	All Students


	Citizens/Residents


	Foreign Nationals


	All Students


	Citizens/Residents


	Foreign Nationals





	Base yearly salary of graduates hired


	$51,772


	$51,689


	$52,667


	$52,000


	$51,000


	$53,000





	Signing bonus


	$3,997


	$3,831


	$5,933


	$3,000


	$3,000


	$7,000





	Value of guaranteed year-end bonus


	N/A


	N/A


	N/A


	N/A


	N/A


	N/A










	REASONS SOME FULL-TIME GRADUATES DID NOT SEEK EMPLOYMENT


	ALL STUDENTS


	CITIZENS/RESIDENTS


	FOREIGN NATIONALS





	Company sponsored or already employed


	15%


	17%


	—





	Continuing education


	54%


	50%


	100%





	Postponing job search


	15%


	17%


	—





	Starting a new business


	15%


	17%


	—





	Not seeking for other reasons


	—


	—


	—





	Total


	


	


	100%










	BUSINESS SEGMENTS HIRING FULL-TIME GRADUATES


	% HIRED





	Management consulting


	27





	Other professional services (accounting, advertising, etc.)


	5













	BUSINESS SEGMENTS HIRING FULL-TIME GRADUATES


	% HIRED





	Financial services/investment banking


	5





	Consumer products and services


	7





	Internet/dot.com


	7





	Computer/technology


	27





	Telecommunications


	9





	Entertainment and media


	—





	Health-care products and services


	2





	Travel and transportation


	—





	Energy and utilities


	5





	Industrial products and services


	7





	Other


	—





	Total


	100%










	POSITIONS/JOB FUNCTIONS OF FULL-TIME GRADUATES


	% HIRED





	Marketing/sales


	7





	Operations/production


	9





	Consulting


	27





	General management


	7





	Finance/accounting


	18





	Human resources


	5





	Information technology


	27





	Other


	—





	Total


	100%













	TOP COMPANIES HIRING GRADUATES


	NUMBERS OF FULL-TIME CLASS OF 2000 GRADUATES HIRED





	  1. IBM Corp.


	3





	  2. Sapient Corp.


	3





	  3. BellSouth Corp.


	2





	  4. Accenture (formerly Andersen Consulting)


	2





	  5. Chick-Fil-A


	2





	  6. Daleen Technologies


	2





	  7. PricewaterhouseCoopers


	2










	PERCENTAGE OF STUDENTS REPORTING THE PRIMARY SOURCE OF THE JOB OFFER THEY ACCEPTED


	%





	School-facilitated activities


	62





	Internships


	4





	Student-facilitated activities


	34







THREE OF THE MOST FAMOUS GRADUATES OF MBA PROGRAM


Mohamed Mansour (Class of 1971) CEO of Mansour Group, the Egyptian partner of General Motors Corp., McDonald’s Corp., Caterpillar Inc., Michelin, and R. J. Reynolds


Joanne P. McCallie (Class of 1990) Head Coach of the Michigan State University Women’s Basketball Team


Wendell Starke (Class of 1964) Vice Chairman of EntreMed Inc. and retired President of INVESCO Inc.





Babson College
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F.W. Olin Graduate School of Business


This independent school of management has carved out its niche as one of the leading M.B.A. programs for entrepreneurship. It recently began a new Entrepreneurship Intensity Track that culminates with the launch of a new business venture by each student or team in the second year of the M.B.A. program.


Many recruiters feel “chemistry,” or general good feelings about Babson, and rate its graduates highly for their preparation for the “new economy,”communication and interpersonal skills, leadership potential, teamwork abilities and entrepreneurial talent. Recruiters in The Wall Street Journal/Harris Interactive survey gave Babson its lowest ratings for their success in terms of the number of graduates they have been able to hire and for its students’ willingness to relocate for their job.


School Rankings


Overall Ranking in The Wall Street Journal/Harris Interactive Business-School Survey: 40 of 50 ranked


East Regional Ranking: 12 of 13


Private School Ranking: 25 of 31


Small School Ranking: 23 of 30


Recognition for Excellence in Academic Concentrations


Entrepreneurship: 3rd most nominated school, 53 nominations


A “Hidden Gem”


With 44 nominations, Babson ranked first among the business schools recruiters named most often as “hidden gems”—schools that produce excellent graduates but aren’t typically considered a top-tier business school.


The Recruiters Speak


The first thing that comes to mind about Babson


“Entrepreneurial thinking and self-motivation”


“Solid program, doesn’t produce superstars”


“Hands-on education, tech friendly”


Babson’s most surprising characteristic or best-kept secret


“One-on-one attention from career management office”


“Very current, practical curriculum”


“Students are senior—they have strong work experience”


How Babson could improve its reputation


“National marketing as solid M.B.A.—not just entrepreneurship”


“Focus more on technology and general management”


“Encourage students to focus on more than their business plan”


Babson on Babson


(Data provided by F.W. Olin Graduate School of Business at Bab-son College)


Business school Web site: http://www.babson.edu/mba


Business school e-mail: mbaadmission@babson.edu


Private institution


M.B.A. enrollment, spring 2000: 1,570


Full-time: 343


Part-time: 1,227


Admissions director: Rita Edmunds, Director, MBA Admissions, Olin Hall, Babson College, Babson Park,MA,02457.Telephone:800-488-4512 (voice), 781-239-4194 (fax). E-mail: mbaadmission@babson.edu


Application deadlines:


Summer 2001 (One Year MBA): Round 1-12/1/00, Round 2-1/5/01, Round 3-2/1/01


Fall 2001 (Two-Year MBA): Round 1-1/5/01, Round 2-2/1/01, Round 3-3/1/01, Round 4-4/15/01.


Fall 2001 (Evening MBA Program): Round 1 5/15/01; Round 2-6/15/01


Spring 2002 (Evening MBA Program): Round 1-11/1/01; Round 2-12/1/01


Fall 2000 MBA Program





	APPLICATION AND ENROLLMENT


	TOTAL


	FULL-TIME ONLY





	Number of Applicants


	1,496


	807





	Number of Offers Extended


	885


	313





	Number of Students Who Accepted Offer


	523


	141







Annual tuition and fees: $24,370


Annual room and board: $10,594


Profile of full-time students


GMAT score: 638 (mean); 640 (median)


GPA: 3.16 (mean); 3.15 (median)


Years of full-time work experience: 5 (mean); 5(median)


Male: 64%


Female: 36%


Minorities: 5%


U.S. citizens/residents: 62%


Foreign nationals: 38%


Academic information


Student/faculty ratio: 12:1


Average class size: 29 (overall); 50 (core courses);27 (elective courses)


Teaching methods: lecture (10%); case study (70%); experiential (20%)


Class of 2000


Academic concentrations: N/A


Employment Data





	PERCENTAGE OF JOB-SEEKING FULL-TIME GRADUATES WHO … :


	ALL STUDENTS


	CITIZENS/RESIDENTS


	FOREIGN NATIONALS





	Received offers prior to or within 3 months of graduation


	96%


	99%


	91%





	Accepted offers prior to or within 3 months of graduation


	95%


	96%


	91%










	FULL-TIME GRADUATES WHO HAVE ACCEPTED EMPLOYMENT—BASE SALARY ONLY


	ALL STUDENTS


	CITIZENS/RESIDENTS


	FOREIGN NATIONALS





	High


	$125,000


	$125,000


	$100,000





	Low


	$45,000


	$45,000


	$50,000





	Mean


	$76,300


	$77,200


	$73,100





	Median


	$75,000


	$77,000


	$75,000













	OVERALL COMPENSATION


	-----MEAN-----


	-----MEAN-----





	All Students


	Citizens/Residents


	Foreign Nationals


	All Students


	Citizens/Residents


	Foreign Nationals





	Base yearly salary of graduates hired


	$76,300


	$77,200


	$73,100


	$75,000


	$77,000


	$75,000





	Signing bonus


	$9,950


	$10,230


	$8,600


	$10,000


	$10,000


	$7,500





	Value of guaranteed year-end bonus


	$15,500


	$16,450


	$12,160


	$11,625


	$13,500


	$6,300










	REASONS SOME FULL-TIME GRADUATES DID NOT SEEK EMPLOYMENT


	ALL STUDENTS


	CITIZENS/RESIDENTS


	FOREIGN NATIONALS





	Company sponsored or already employed


	18%


	5%


	34%





	Postponing job search


	14%


	26%


	—





	Starting a new business


	68%


	69%


	66%





	Total


	100%


	100%


	100%










	BUSINESS SEGMENTS HIRING FULL-TIME GRADUATES


	% HIRED





	Management consulting


	23





	Other professional services (accounting, advertising, etc.)


	1





	Financial services/investment banking


	21





	Consumer products and services


	8













	BUSINESS SEGMENTS HIRING FULL-TIME GRADUATES


	% HIRED





	Internet/dot.com


	9





	Computer/technology


	14





	Telecommunications


	11





	Entertainment and media


	1





	Health-care products and services


	—





	Travel and transportation


	—





	Energy and utilities


	1





	Industrial products and services


	2





	Other


	9





	Total


	100%










	POSITIONS/JOB FUNCTIONS OF FULL-TIME GRADUATES


	% HIRED





	Marketing/sales


	37





	Operations/production


	4





	Consulting


	17





	General management


	5





	Finance/accounting


	19





	Human resources


	—





	Information technology


	4





	Other


	14





	Total


	100%













	TOP 10 COMPANIES HIRING GRADUATES


	NUMBERS OF FULL-TIME CLASS OF 2000 GRADUATES HIRED





	  1. Giant Loop Network Inc.


	11





	  2. Polaroid Corp.


	5





	  3. Fidelity Investments


	5





	  4. Trueque.com


	4





	  5. Order Trust Inc.


	4





	  6. Bricker/Keane Consulting


	3





	  7. Digitas


	3





	  8. SmartBride.com


	3





	  9. Hartford Life


	2





	 10. Merrill Lynch


	2










	PERCENTAGE OF STUDENTS REPORTING THE PRIMARY SOURCE OF THE JOB OFFER THEY ACCEPTED


	%





	School-facilitated activities


	56





	Internships


	10





	Student-facilitated activities


	34







THREE OF THE MOST FAMOUS GRADUATES OF MBA PROGRAM


Bob Davis (Class of 1985) President and CEO of Lycos Inc. and owner of the Lycos Network


Debbie McLaughlin (Class of 1984) Executive Vice President, Customer Care/Shared Services at NSTAR, parent company of Boston Edison Co., Cambridge Electric Light Co., Commonwealth Electric Co., and Commonwealth Gas Co.


Michael Smith (Class of 1971) Chairman and CEO of Hughes Electronics Corp.





Baruch College/City University of New York
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Zicklin School of Business


The Recruiters Speak


The first thing that comes to mind about Baruch


“Locally well-known for accounting and finance”


“Older students”


Baruch’s most surprising characteristic or best-kept secret


“Many gifted students who can’t afford Columbia”


“New trading floor”


“Tremendous work experience of the students”


How Baruch could improve its reputation


“Attract more candidates for the full-time program”


“Need to have contacts with more employers, place graduates aggressively”


Baruch on Baruch


(Data provided by the Zicklin School of Business at Baruch College/City University of New York.)


Business school Web site: http://www.Zicklin.Baruch.cuny.edu


Business school e-mail: ZicklinGradAdmissions@baruch.cuny.edu


Public institution


M.B.A. enrollment, spring 2000: 1,546 (includes 484 students in Flex-Time MBA taking full course load)


Full-time: 150


Part-time: 860


Executive Program: 52


Admissions director: Michael Wynne, Director, Graduate Admissions, Zicklin School, 17 Lexington Ave, Box H-0880, New York, NY, 10010-5518. Telephone: 212-802-2330 (voice), 212-802-2335 (fax). E-mail: ZicklinGradAdmissions@baruch.cuny.edu


Application deadlines:


Fall 2001: 2/28/01 (full-time MBA); 4/30/01 (accelerated part-time MBA). Flex-Time full-time and part-time: 4/30/01 (international); 5/31/01 (domestic)


Spring 2002: 10/31/01 (international); 11/30/01 (domestic)


Fall 2000 MBA Program





	APPLICATION AND ENROLLMENT


	TOTAL


	FULL-TIME ONLY





	Number of Applicants


	808


	524





	Number of Offers Extended


	521


	189





	Number of Students Who Accepted Offer


	373


	89







Annual tuition and fees: $5,904 (in-state); $9,154 (out-of-state)


Annual room and board: N/A


Profile of full-time students


GMAT score: 647 (mean); 640 (median)


GPA: 3.3 (mean); 3.4 (median)


Years of full-time work experience: 4.6 (mean); 3.7 (median)


Male: 60%


Female: 40%


Minorities: 14%


U.S. citizens/residents: 41%


Foreign nationals: 59%


Academic information


Student/faculty ratio: 23:1


Average class size: 37


Teaching methods: lecture (50%); case study (25%); experiential (15%); other (10%)


Class of 2000


Academic concentrations: accounting (9% of full-time graduates); finance (33%); human resources (2%); international business (11%); information technology (15%); marketing (11%); operations management (2%); other (17%)


Employment Data





	PERCENTAGE OF JOB-SEEKING FULL-TIME GRADUATES WHO …:


	ALL STUDENTS


	CITIZENS/ RESIDENTS


	FOREIGN NATIONALS





	Received offers prior to or within 3 months of graduation


	92%


	95%


	89%





	Accepted offers prior to or within 3 months of graduation


	87%


	90%


	84%













	FULL-TIME GRADUATES WHO HAVE ACCEPTED EMPLOYMENT—BASE SALARY ONLY


	ALL STUDENTS


	CITIZENS/RESIDENTS


	FOREIGN NATIONALS





	High


	$125,000


	$110,000


	$125,000





	Low


	$35,000


	$35,000


	$45,000





	Mean


	$64,452


	$63,275


	$65,493





	Median


	$60,000


	$60,000


	$60,000










	OVERALL COMPENSATION


	----- MEAN ------


	----- MEDIAN -----





	All Students


	Citizens/Residents


	Foreign Nationals


	All Students


	Citizens/Residents


	Foreign Nationals





	Base yearly salary of graduates hired


	$64,452


	$63,275


	$65,493


	$60,000


	$60,000


	$60,000





	Signing bonus


	$8,068


	$8,222


	$7,167


	$10,000


	$10,000


	$6,000





	Value of guaranteed year-end bonus


	$23,875


	$30,000


	$7,167


	$15,000


	$27,500


	$10,000







REASONS SOME FULL-TIME GRADUATES DID NOT SEEK EMPLOYMENT


N/A





	BUSINESS SEGMENTS HIRING FULL-TIME GRADUATES


	% HIRED





	Management consulting


	—





	Other professional services (accounting, advertising, etc.)


	22





	Financial services/investment banking


	44





	Consumer products and services


	6













	BUSINESS SEGMENTS HIRING FULL-TIME GRADUATES


	% HIRED





	Internet/dot.com


	6





	Computer/technology


	16





	Telecommunications


	—





	Entertainment and media


	—





	Health-care products and services


	3





	Travel and transportation


	—





	Energy and utilities


	—





	Industrial products and services


	—





	Other


	3





	Total


	100%










	POSITIONS/JOB FUNCTIONS OF FULL-TIME GRADUATES


	% HIRED





	Marketing/sales


	19





	Operations/production


	3





	Consulting


	6





	General management


	3





	Finance/accounting


	41





	Human resources


	6





	Information technology


	16





	Other


	6





	Total


	100%













	TOP 10 COMPANIES HIRING GRADUATES


	NUMBERS OF FULL-TIME CLASS OF 2000 GRADUATES HIRED





	  1.Securities Automation Industry Association (SIAC)


	3





	  2.


	PricewaterhouseCoopers


	2





	  3.


	Ernst & Young LLP


	2





	  4.


	TTI Telecom


	2





	  5.


	Lehman Brothers Holdings Inc.


	1





	  6.


	Morgan Stanley Dean Witter & Co.


	1





	  7.


	Bristol-Myers Squibb Co.


	1





	  8.


	Paine Webber Group Inc.


	1





	  9.


	Sherwin-Williams Co.


	1





	 10.


	Merrill Lynch & Co.


	1










	PERCENTAGE OF STUDENTS REPORTING THE PRIMARY SOURCE OF THE JOB OFFER THEY ACCEPTED


	%





	School-facilitated activities


	13





	Internships


	28





	Student-facilitated activities


	59







THREE OF THE MOST FAMOUS GRADUATES OF MBA PROGRAM


Laura Wickey (Class of 1999) Top Scorer in New York State on the CPA exam


Abraham Beame (Class of 1928) Former Mayor of New York City


Bernard Schwartz (Class of 1948) Chairman of Loral Corp.





Baylor University
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Hankamer School of Business


Baylor on Baylor


(Data provided by the Hankamer School of Business at Baylor University.)


Business school Web site: http://www.hsb.baylor.edu


Business school e-mail: mba@hsb.baylor.edu


Private institution


M.B.A. enrollment, spring 2000: 192


Full-time: 93


Executive Program: 99


Admissions director: Laurie Wilson, Director, Graduate Business Admissions, Graduate Business Programs, P.O.Box 98013, Waco, TX, 76798. Telephone: 254-710-3718 (voice), 254-710-1066 (fax). E-mail: Laurie_Wilson@baylor.edu


Application deadlines:


Summer 2001: 4/1/01


Fall 2001: 7/1/01


Spring 2002: 11/1/01


Fall 2000 MBA Program





	APPLICATION AND ENROLLMENT


	FULL-TIME ONLY





	Number of Applicants


	188





	Number of Offers Extended


	107





	Number of Students Who Accepted Offer


	50







Annual tuition and fees: $17,142


Annual room and board: $6,000


Profile of full-time students


GMAT score: 590 (mean); 600 (median)


GPA: 3.28 (mean); 3.23 (median)


Years of full-time work experience: 2 (mean); 3.7(median)


Male: 66%


Female: 34%


Minorities: 17%


U.S. citizens/residents: 71%
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