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WHAT PEOPLE ARE SAYING ABOUT


EDIT IS A FOUR-LETTER WORD


Don’t know how to edit your work? Not sure when it’s ready to send out? Glynis Scrivens’ book answers all your questions. Follow the excellent advice given by Glynis and the experienced contributors she has included and reap the rewards. If you are serious about sending out your best possible work you cannot be without Edit is a Four Letter Word.


Lynne Hackles


Edit is a Four Letter Word will show you how to fine-tune your editing procedure. A writer’s editing process is as personal as their writing style, but it’s always useful to know how others do it. As the book says, there is no obvious cut-off point. Knowing when to stop is just as important as knowing what to edit. Even amongst these pages, writers disagree. (Should you have your spellchecker switched on, or off?) But that’s not the point. Glynis has written a book that shares the tips and methods other writers use, enabling you to select, refine, hone and perfect your own editing technique. There’s no right or wrong way to edit: just your way. This book will help you discover your way of editing.


Simon Whaley


Whatever you write, a properly edited manuscript can make the world of difference when submitting your work. This book, packed with hints and tips and the experiences of published writers is all you need when setting about the daunting task of editing. Glynis guides you through the process from beginning to end in a friendly and easy to read format. A must for any writer’s bookshelf.


Teresa Ashby









[image: ]








First published by Compass Books, 2015
Compass Books is an imprint of John Hunt Publishing Ltd., Laurel House, Station Approach,
Alresford, Hants, SO24 9JH, UK
office1@jhpbooks.net
www.johnhuntpublishing.com
www.compass-books.net


For distributor details and how to order please visit the ‘Ordering’ section on our website.


Text copyright: Glynis Scrivens 2014


ISBN: 978 1 78279 522 3
Library of Congress Control Number: 2015937443


All rights reserved. Except for brief quotations in critical articles or reviews, no part of this book may be reproduced in any manner without prior written permission from the publishers.


The rights of Glynis Scrivens as author have been asserted in accordance with the Copyright, Designs and Patents Act 1988.


A CIP catalogue record for this book is available from the British Library.


Design: Lee Nash


Printed and bound by CPI Group (UK) Ltd, Croydon, CR0 4YY, UK




We operate a distinctive and ethical publishing philosophy in all areas of our business, from our global network of authors to production and worldwide distribution.












This book is dedicated to my mother, Elsie, who instilled in us the importance of good grammar. If our home had ever caught fire, she’d have grabbed her treasured copy of Fowler’s Modern English Usage.


And to my father, Raymond, who taught us “if a job is worth doing, it’s worth doing properly”.
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Introduction


Editing is all about creating a good first impression. And you need to know exactly who it is you’re hoping to impress.


There’s an ad where a group of young men sits outside an interview room. In their dark suits, white shirts and ties, they look indistinguishable from each other.


Just like your story or novel sitting in an editor’s slush pile. Smartened up and polished since the first draft, but rubbing shoulders with hundreds of other smartened up manuscripts. Only one will be chosen.


How do you shorten the odds in your favour?


In the ad, one young man notices portraits of the company directors on the wall. He slips outside and shaves his head.


When the interviewer emerges, he’s bald. The camera shifts to the portraits. Every director of this company is bald.


Guess which candidate has positioned himself to be accepted?


That’s exactly the kind of advantage you give your work when you edit it to fit the specific requirements of a publisher.


Make it look as if it already belongs there.


There’s no one quick way to do this.


A piece of writing needs to be edited at several different levels. It’s a big job, best done by reducing it to a number of clearly defined stages, so nothing important is forgotten.


Think about those young men. They’ve studied for the interview. On the day they’ve showered, ironed their shirts, combed their hair, and shaved. Some will have asked for a second opinion. “Should I wear a black suit? Which tie should I wear?”


The wife of one may have cleaned away a smear of toothpaste from his moustache. It’s not always possible to notice every detail ourselves.


A second opinion can save embarrassment and immediate rejection.


The company may have provided a list of common mistakes to avoid, perhaps on their website. If the criteria state “all applicants require a masters degree in industrial relations”, they expect this requirement to be met.


Just as publishers expect writers to strictly adhere to the guidelines they provide.


Again, it’s unusual to get the first job we apply for. Often it takes several interviews.


Each needs to be prepared for on an individual basis.


Similarly your manuscript needs to be carefully edited for each publication you submit it to until it finds a home.


Every marketplace has its own individual house style. Some magazines use double inverted commas for dialogue, others use single. Magazines have clearly defined pages allocated for fiction and specific word counts. Publishers require novels of a particular genre and length. These requirements change with new editors, when one company takes over another, or in response to reader demand. Writing for today’s markets requires ongoing research and the flexibility to adapt to new demands.


This book will show you ways to smarten up your story or novel. There’s a checklist to use, and examples to study. Emphasis is placed on the editing process, by following the experiences of novelists, short story writers, editors and competition judges. Study their advice and apply it to your own work.


You learn to write by writing. And you learn to edit by editing. There are how-to books covering every aspect of writing – characters, dialogue, plot, viewpoint and so on. That material can’t be covered in a book of this nature. What is presented here is the process of editing. And we have much to gain by seeing how other writers go about editing their work. There’s no shortage of books about the specifics of grammar and punctuation. But there’s more to good editing than mastering these.


And there’s no one correct way to edit.


Writers need to evolve their own system of editing.


What helps one might get in the way for another.


In writing this book, I’ve interviewed a range of writers willing to share their editing experiences. Some like Peter Lovesey and Sheila O’Flanagan are well known and successful. Others like Greg Barron are relative newcomers. Each shares the nitty-gritty of how they go about this task.
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