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It Will Shock You How Much It Never Happened

1 There are new cans of Pepsi in the grocery store, and the cans look different. They’re a deeper shade of blue, except for a few that are gold. The font is faux futuristic. These new aluminum cans look better, I suppose, although I know the old design will seem superior as soon as the new ones stop looking novel—it’s the same process that happens whenever a sports franchise changes uniforms.

I don’t drink Pepsi unless I’m flying on Northwest Airlines and they’re out of Mountain Dew. Pepsi disappoints me. It makes me thirstier. But perhaps I’m wrong about this; perhaps I’m wrong about how I think and taste and feel. Perhaps I’m just not optimistic enough. Maybe if I had more confidence in the future of America, I would want to drink more Pepsi. Maybe if I believed Pepsi understood my lifestyle better, it would refresh me more.

Somebody working for Pepsi likes Mad Men too much.

2 The collection of words printed below this paragraph is from a press release. I’m not sure if I can legally reprint a Pepsi-Cola press release without their permission, but logic would suggest that I can. For one thing, this essay is (technically) media criticism, so copyright rules are tilted in my favor. More to the point, this is a press release, which means it only exists so that other people can republish whatever it pretends to argue. All things considered, having their propaganda available inside a library has to be a publicist’s greatest fantasy. The press release is unnecessarily detailed, so I have placed the most interesting, least reasonable elements in boldface.
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