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Praise for You Can Do More That Matters





“It’s time to advance from success to significance. Your life can be a ‘living legacy.’ Greg and Ron will be your guide and this book is your manual to a life of purpose, valuable contribution and soulful reward—a life you can be proud of.”





—DARREN HARDY, Publisher & Founding Editor of SUCCESS Magazine and New York Times bestselling author of The Compound Effect.





“Ron and Greg have managed to write a book about money that is both thought provoking and pragmatic. In You Can Do More That Matters, they have laid out a path for thinking about the purpose of money that is inspirational as well as specific. The book weaves in useful examples of people who have harnessed the power of money to bring about good for their families and communities. This book will be helpful to anyone that is trying to balance the specific aspects of saving for education, providing for family, planning for retirement and thinking about a bigger purpose of wealth—stewardship.”





—LAWRENCE J. RYBKA, JD, CFP®, President of ValMark Securities





“If your wealth is more than your money—and you want your money and your life to matter more—Greg and Ron’s concise and enjoyable new book is just what the doctor ordered. It will not only inspire you… it will provide you with practical steps to live a more abundant life and leave a more abundant legacy. You, your family and your causes will profit.”





—SCOTT KEFFER, international speaker, author, coach; CEO, Scott Keffer International





“In You Can Do More That Matters, Ron and Greg challenge us to realize that the same entrepreneurial vision that creates wealth can be employed to create a legacy that exceeds all of our dreams and can make a difference in our world. They offer a way to restore power to money!”





—DENNIS BARIL, Senior Pastor, Community Covenant Church, Rehoboth, MA, President, Genesis Industries Limited, L3C, Burlington, VT (a social venture company seeking to create sustainable change to systemic poverty through agribusiness product exports)





“I know personally what a book like this can do in a person’s life and hope that many, many people will be impacted by reading it, become smart financial stewards, and experience the satisfaction that comes from creating wealth and giving it away for Kingdom purposes.”





—GARY SCHWAMMLEIN, President, Willow Creek Association





“In this comprehensive treatise, the authors succinctly and compellingly illustrate the challenges and opportunities that confront successful people. More importantly, they show how we can all make our world more abundant through intelligent, in-depth planning. They show how the discernment process of our own core values allows each of us to identify the path to enriching our own lives as well as countless others. This book is a must read for all of us who wish to be fulfilled through our own positive influence and action.”





—THOMAS BRADY, Chairman, Thomas Brady and Associates





“An engaging read from beginning to end, this book will challenge you to re-think the purpose of your money and the purpose of your life.”





—ANDREW ACCARDY, Executive Director, Y God Institute; former Executive Vice President, Purpose Driven Ministries





“Ron and Greg tell us that, ‘True wealth involves the things that money can’t buy and death can’t take away. Just as it is important to carefully plan how to pass on your financial wealth, we must carefully consider how we wish to pass on our true wealth to future generations.’ In You Can Do More that Matters, they make a powerful case for taking a closer look at the resources each of us is blessed to steward—and then wisely using those resources to support the causes and issues we are most passionate about. From our experience at NCF we know that those who are well-planned give more and give more wisely and experience greater joy because of it. This encouraging and useful book will inspire readers. Read it with family and friends and then plan to make a difference in your world!”





—DAVID WILLS, President, National Christian Foundation





“Engaging and heart-felt, this book illustrates how advisors and trusted wealth consultants who have a strong personal understanding of their clients are uniquely positioned to positively impact the individuals and families they serve, and society at large.”





—WADE WILKINSON, President & CEO, Securities Service Network, Inc.




 


[image: imgtitle.png]




 


[image: imgtitle.png]





If you knew you could, wouldn’t you?





GREG HAMMOND, CFP®, CPA & RON WARE, J.D.





Wealth Impact Strategists and Personal Legacy Advisors
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Introduction





AN ABUNDANT LIFE AND LEGACY





Oseola McCarty was a washerwoman with a heart. She grew up in southern Mississippi and never finished school—in sixth grade, she quit so she could take care of an ailing aunt. Her home in Hattiesburg was humble, and she made a meager living. She never married or had children, and she walked wherever she needed to go, often pushing a cart a mile to get groceries. But before she passed away in 1999 at the age of 91, she donated $150,000 to the University of Southern Mississippi.





The money that Oseola had saved so diligently, dollar by dollar, went into a trust fund designated to provide scholarships for deserving students who otherwise would not be able to go to college. She wanted to create an opportunity for others to obtain the education that she was never able to get. Her example inspired both the University of Southern Mississippi and Harvard University to award her honorary degrees.





Such was the legacy of this unpretentious woman who became Dr. Oseola McCarty, philanthropist. Throughout her life she saw a greater purpose, and though she struggled, she strived to attain it. She also left a legacy gift to her church, while also providing resources to help support her niece and nephew. All of her wealth came from what she had earned by cleaning other people’s clothes—work she continued to do until arthritis forced her to stop just a few years before her death.





The charitable spirit is a relative concept. Our gifts are not measured by what others give, but by the intent in our heart. Oseola McCarty ultimately gave away 80 percent of what she had earned and saved to benefit others in ways she believed were life-changing and important. “If you want to be proud of yourself,” she explained, “you have got to do things you can be proud of.”





Others might give far greater sums—but perhaps a far smaller percentage of what they have. Oseola’s example recalls the Bible story of the widow and her “mite.” She too, gave abundantly from the little she had.


It is a lesson for all of us: Even if we think our resources are limited, we may still be able to help others more than we realize. With a generous spirit, we can make a difference. And if we have been entrusted with much to steward, grow, and protect, we may be able to leverage those resources in ways we didn’t expect. We can maximize our influence on generations to come, without sacrificing our own lifetime goals and objectives.





Release the music inside you





That’s the “live more, give more” spirit and attitude that we hope to inspire with this book. We hope to encourage you to think differently about your money and your passion. We want to motivate you to personally assess what you are really capable of doing and address the concerns and needs that move you. As you discover what you are actually able to do, we are confident that you will feel inspired to take action.





By taking action, we mean more than writing a check. We mean more than charitable giving and philanthropy. Our goal is to get you more engaged in making a bigger and better impact on the people, causes, and organizations you care about most. In short, we hope to help you to live more and give more.





We are part of a sleeping giant in this country and globally—and that giant is our excess financial capacity that gives us the potential to improve the lives of others. The vast majority of us don’t truly understand what we can contribute, financially and otherwise, to the causes that matter to us. As a result, if we fail to take action, we risk becoming the very people to whom Oliver Wendell Holmes referred when he lamented that they go to their graves with their music still inside.





We hope this book will awaken that sleeping giant by helping you—and people like you—to overcome the fears and uncertainty holding you back and allow you, through reflection and discernment, to find your passion, see your true potential, and act on it.
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PART ONE:





LIVING MORE AND GIVING MORE




 





“We may not be able to do any great thing, but if each of us will do something, however small it may be, a good deal will be accomplished.”





—D. L. MOODY, American evangelist and publisher, 1837–1899
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Chapter One 
 




THE BUTTERFLY EFFECT





It was the flutter of a wing felt around the world. In 1963, Edward Lorenz presented his hypothesis about the “butterfly effect” to the New York Academy of Science. A butterfly could flap its wings on one side of the world and set molecules of air in motion which could then move other molecules of air. The cumulative effect had the potential to create a hurricane on the other side of the world.





The Academy laughed at the idea. But the concept, because it was so fascinating, endured. Physics professors in the mid-1990s established that it was accurate and valid. It proved true every time. And not just with butterflies and air molecules, but with all living matter, including people. Thus was established “the law of sensitive dependence upon initial conditions.” In other words, a small impact on the initial conditions of a situation can greatly change the outcome.





Author and speaker Andy Andrews, in his book The Butterfly Effect and in his popular presentations, tells of hearing a television news program about Norman Borlaug, who was credited for saving the lives of over two billion people through his work producing corn and wheat hybrids for arid climates. Borlaug was awarded the Nobel Peace Prize in 1970 for significantly increasing the world’s food supply.





Or was it Henry Wallace who really saved all those lives? Wallace was Franklin D. Roosevelt’s second vice president; he previously had served as secretary of agriculture. As vice president, Wallace created a station in New Mexico that was dedicated to hybridizing corn and wheat for arid climates. To run it, he hired a young man named Norman Borlaug. So it was Henry Wallace who was the original source of this impactful discovery, then. He certainly seems to deserve at least some acknowledgment.





Unless, perhaps, it was George Washington Carver who saved those lives. You undoubtedly know about him for what he did with peanuts and sweet potatoes, developing them as alternative crops to provide nutrition and a spectrum of other products for poor Southern farmers. What you probably don’t know is that when Carver was a student at Iowa State University, a dairy sciences professor let his six-year-old son accompany the brilliant student on weekend botanical expeditions. Carver befriended the boy and instilled in him a love of plants and a vision of what they could do for humanity. The boy’s name was Henry Wallace.





George Washington Carver flapped his butterfly wings and touched the life of a boy who would grow into a man who helped change the world and save the lives of over two billion people. So it was Carver, then, who truly saved all those lives, right?





Unless, of course, it was a Civil War-era farmer from Diamond, Missouri, a man named Moses, and his wife, Susan. Susan had developed a close friendship with a slave named Mary Washington, who had an infant baby named George. One night, a group of night raiders kidnapped Mary and the baby. Susan was distraught over the loss of her friend and sent out word to learn what had become of her and the infant. Several days later, Moses was able to set up a meeting with the raiders at a crossroads to the north. He rode several hours on horseback and met four of the men, who showed up carrying torches and wearing burlap sacks over their heads with holes cut out for their eyes. He traded his horse for what they threw him in a dirty bag.





As the men thundered off on their horses, he got down on his knees, opened the bag, and took out a baby, cold and nearly dead. He put that frightened little child inside his coat next to his skin and wrapped him tightly, talking to him during the long walk home on that winter night. He and Susan vowed to raise him as their own and educate him. They gave that little boy their own family name, keeping his last name as his middle name in honor of his mother, who perished in the raid.





That is how Moses and Susan Carver came to raise baby George Washington Carver. And you can see how one easily could make the case that it was Moses and Susan Carver who saved those two billion souls.





This conversation could go on and on. And we could have such conversations about our own lives—our opportunities to influence those we touch now and for generations to come. It is important to remember that what we do matters, not just for ourselves and our families, but for our communities and—who knows?—perhaps even for all of humanity.





At the end of the classic Christmas movie It’s a Wonderful Life, George Bailey’s brother, Harry, toasts “the richest man in Bedford Falls” as friends and relatives stream into George’s house to help him in his hour of need. George had been on the brink of suicide because of financial ruin until the angel Clarence gave him a rare opportunity to experience what his town and the lives of those he loved and cared for would be like had he never been born. George learned that night just how significantly he had touched, impacted, and transformed so many others during his own lifetime.





George Bailey, too—without even realizing it—had flapped his butterfly wings.





Are you being a good steward?





When we think of the concept of good stewardship, many of us tie it to our faith, whatever our belief system may be. We come to believe that our money and possessions aren’t really ours. Rather it is all God’s, or it is all part of the greater ethos of the universe, or whatever your beliefs might dictate. We are taught that our role is to be good stewards of what has been entrusted to us for the benefit of others. We are to consider those who will come after us, as we care for and use what we have been provided with.





Most individuals and families believe that stewardship begins with making sure they will grow and protect their wealth so it lasts for their lifetime and enables them to help their children and grandchildren. Some of us also understand a responsibility to be stewards for the needs of our community and the causes we believe in. But few people think deeply enough about this to make effective and strategic decisions about whether they’re doing all that they can for what they really care about most. Many of us get so caught up in life’s frenetic pace that our purpose unwittingly becomes “more” and “me”—mere accumulation, more material possessions, money for the sake of money.





We suddenly can find ourselves in a place of disillusionment, feeling confused or lost. Some call this a mid-life crisis; others identify it as depression. We may find ourselves missing the answers to these questions: “What is it really all about? What’s my life purpose? What on earth am I here for?





How does this happen to us? We find ourselves rising early, managing the complexities of our lives on so many levels and ending too many of our days exhausted and, at times, overwhelmed. We seem to have little time just to stop, reflect, look up, look in, and listen.





Instead, we go through the motions—flip on the television, computer, phone, or tablet, for just a little while. As we do, we choose to ingest another constant parade of material offerings, allegedly newsworthy and relevant information—all topics supposedly important for “me and my life.”
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