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FROM JOHN


I dedicate this book to my parents, John and Mary Burns. My 1930s Savers parents raised four 1960s Equalers and one 1970s Balancer. They take so much pride in their six 1990s Connector and four 2000s Global grandchildren. Sadly, Mary Burns passed away during the editing stage of the book.


FROM CHRIS


I dedicate this book to my parents, Bob and Kathy Porter. My 1940s Achiever parents raised two 1970s Balancers and four 1980s Sharers. They love being with their twelve 2000s Global and 2010s post-Global grandchildren.










INTRODUCTION


The biggest demographic shifts since the Baby Boom continue to create opportunities and present challenges. America has more people in their early 20s and early 60s than ever before.


Opportunities abound. Women receive far more college degrees than men and increasingly earn more than their spouse. Immigration has shifted from impoverished refugees walking across the border or landing via boat, to affluent middle- and upper-class families fleeing the BRIC countries (Brazil, Russia, India, and China) after decades of amazing economic growth. An unprecedented surge in retirees drives a remodeling boom. Young adults—a term we use to refer to all or a portion of the population aged 18 to 34—should finally receive good raises, thanks in part to so many people retiring. Incredible new technologies create a sharing economy, helping Americans reduce expenses and stay more connected to each other than ever before.


Despite the advancements and increasing opportunities, daunting challenges need resolution. Retailers file bankruptcy. New technologies render knowledge-worker jobs obsolete. New home construction remains far below norm. Immigration from Mexico turns negative. Pension plans struggle with unprecedented withdrawals. More people than ever have college degrees, saddled with 500% more student debt than in 2004, causing young adults to live longer at home than ever before. What shifts will occur next?


We wrote Big Shifts Ahead primarily for ourselves. As consultants to the construction and investment industries, we need to understand the demographic shifts transforming the country. We also need to communicate the trends to our clients in a way that makes the information digestible and usable for decision making. In this book, we pulled an overwhelming amount of information together for those who need to make decisions.


We redefined the generations by decade born, giving us much more clarity on the generational shifts occurring in America. The terms Baby Boomers, Gen X, and Millennials make sense when describing decades-long shifts in birth rates. However, a 31-year-old Millennial father and a 16-year-old Millennial high school student share little in common. Retired 70-year-old Baby Boomer grandparents collecting Social Security and 53-year-old Baby Boomers struggling to save enough money to put their high schoolers through college also have little in common. We all identify much more with people our own age and in the same stage of life.


A good friend, who also happens to be a best-selling author, kept encouraging us to tell a story—a story that would communicate the shifts we are facing in a personable, relatable way. For example, documenting exactly how many older Americans increasingly work past age 65 quantifies an important trend. But hearing 63-year-old executive Steve Burch describe his passion for work and his plans to keep putting in the hours as long as he can drives the point home. Charts demonstrating exactly how much those born in the 1980s and 1990s delay forming households offer helpful intelligence. But hearing 29-year-old Kyle Zierer relate his experiences living at home makes the trend more understandable. Huge shifts in college education have transformed society, and 49-year-old single mom Lisa Jackson’s story brings it all together.


We presented our preliminary findings more than two dozen times to more than 1,000 people and learned a lot from their feedback. We could see the light bulbs go off as people now understood why their friends and family behaved so differently from them and why their businesses needed to change to keep up with the shifts. The three new frameworks we developed to pull the information together proved so educational that we decided to include several forecasts. We forecasted the number of households that will be created by 2025, where they will be located, and the percentage who will live urban versus suburban. We chose to forecast to 2025, which was ten years out from the most recent data we had available, and ten years seemed like a reasonable amount of time to make for meaningful estimates. We will keep these forecasts up to date on www.bigshiftsahead.com and www.realestateconsulting.com as we get new information that leads us to change our views of the future.


In part 1, we identified 4 Big Influencers that shape generational shifts. These influencers—government, economy, technology and societal shifts—will change the future, just like they changed the past. The influencers provide a great framework to summarize and analyze the shifts occurring today, with an eye to what will happen in the future.


Seven shifts are impacting society so dramatically that we devoted a chapter to each. In part 2, we discuss the four biggest shifts impacting society. Shifts led by college-educated women, new sources of immigration, workaholic retirees, and young adults born after 1980 will dominate the next decade. In part 3, we discuss the three shifts impacting where and how Americans will live. Americans will migrate south, increasingly living in a more affordable urban-like environment we call surban™ and increasingly choose renting over owning.


Making the information usable required us to translate “demographer-speak” into plain English. We sweated over arcane data definitions, long formulas, and standard deviations. We stressed over multiple data sources that occasionally disagreed. While maintaining data integrity, we simplified the language. For example, we use the term “working-age population” to define those aged 20–64. We know that many 20-year-olds attend college rather than work and many 67-year-olds have not yet retired. We labeled those born in the 1970s “Balancers,” fully aware that some of them have had little balance in life. Decision makers require simplification backed by supportable facts. Big Shifts Ahead offers both.




NOTE:


MANY OF THE FIGURES IN THE TEXT ARE BASED ON JOHN BURNS REAL ESTATE CONSULTING CALCULATIONS OF DATA FROM THE US CENSUS BUREAU AND PUBLIC-DOMAIN GOVERNMENT RECORDS. MANY CALCULATIONS AND MORE DETAIL CAN BE FOUND ON THE BOOK’S WEBSITE, BIGSHIFTSAHEAD.COM













PART ONE



CONCLUSIONS AND NEW FRAMEWORKS











1: CONCLUSIONS


Sweeping demographic and generational shifts are quickly transforming America. Every individual and business feels the impact of government policies, the sharing economy, new technologies, and rapidly changing societal norms. Many of the shifts make life better for some and worse for others. The game has changed dramatically. Those who understand and plan for the big shifts ahead better than others will win.


We developed three new frameworks to make trends easier to identify and analyze. Each framework brings clarity to the overwhelming volume of data and anecdotes that leave so many confused.


We also identified the four biggest demographic opportunities, as well as the three biggest shifts related to how and where people will live. We support our findings with 100+ color charts in this book and far more available for free online.


THREE NEW FRAMEWORKS


Framework 1: Generations by Decade Born


To prepare for the big shifts, we need to change the conversation. We redefined the generations by decade born, resulting in much easier analysis of groups with a lot in common. Figure 1.1 shows the population by decade, the portion of the population born in another country, their age in 2015, and the total population in that generation. Forty to forty-four million American residents were born every decade from the 1950s through the 2000s—many of whom were born overseas.


321 MILLION AMERICANS IDENTIFY WELL WITH PEOPLE THEIR OWN AGE.




[image: images] EVERY DECADE SINCE THE 1940s HAS 40–44 MILLION PEOPLE LIVING IN AMERICA


FIGURE 1.1 2015 Population by Year Born
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Source: John Burns Real Estate Consultin






We gave each generation a name associated with a shift they led in society. Those born in the




	• 1930s led a shift to saving;


	• 1940s led a shift to achieving;


	• 1950s led a shift to innovating;


	• 1960s led a shift toward more equal opportunities for women;


	• 1970s led a shift toward more work and family balance;


	• 1980s led a shift toward the sharing economy;


	• 1990s led a shift toward staying connected; and


	• 2000s will likely lead a shift toward more global awareness and interaction.





The following generational names by decade more accurately describe each generation.


GENERATIONAL CLARITY
















	1930s SAVERS


	Shaped by forced frugality in childhood and booming economies during their working years. Drove the shift from cities to suburbs and started a surge in divorces. Ranging from 76 to 85 in 2015, they are spending on medical and remodeling, and struggling with how to live longer than anticipated in a low-interest-rate environment.







	1940s ACHIEVERS


	Driven to succeed financially, they began the surge in dual-income households and lower expenses (fewer kids), empowered by approval of the birth-control pill in 1960. Continuing to achieve financially today—19% of 65–69 year-olds still work full time, nearly double the Savers’ rate at that age.







	1950s INNOVATORS


	Started new companies at rates not equaled since, boosting productivity and longevity with their inventions. Acquired possessions such as big houses at unprecedented levels, aided by credit cards, mortgages, and 30+ years of falling interest rates. Maintaining active lifestyles as they begin drawing on Social Security and spending their unprecedented net worths.







	1960s EQUALERS


	With both sexes pushing for more equal opportunities in the world, the Equaler women were the first beneficiaries of Title IX, and the first black US president came from this generation. For the first time, more than 60% of women worked. Dads more than doubled their involvement in childcare. They will retire less affluent than prior generations.







	1970s BALANCERS


	Raised by more dual-income and divorced parents than ever before, Balancer teens embraced TV and video games. Reacting against their oft-divorced parents’ workaholic lifestyles, they divorce less, stay home with kids more, and have children later in life. Disproportionately hurt by the housing crash, they own fewer homes and have much lower net worths. Twenty-three percent are foreign-born.







	1980s SHARERS


	Invented the sharing economy out of necessity, taking advantage of new technologies. The most-educated cohort ever, they are racked with student debt, underemployed, and a full 20% live below the poverty line. They share locations, likes, photos, cars, etc. to connect with friends and live in urban areas where there is more to do and mass transit.







	1990s CONNECTORS


	With many still in school, many of their shifts have yet to emerge. They grew up with Internet access and know little privacy. More were raised by a single parent than previously, and early Connectors continue the growing trend of having children out of wedlock. Highly educated, underemployed, and wary of credit.







	2000s GLOBALS


	The Globals are growing up with multicultural friends and value diversity. They will bear the burden of prior generations’ underfunded retirement obligations. With technology a big part of their education to date, we expect big shifts from the Globals.











Framework 2: The 4 Big Influencers


We found four reasons that generations change over time. Government policy, economic cycles, new technologies, and shifts in societal acceptability cause most of the generational shifts. Paying close attention to these 4 Big Influencers will allow you to more accurately project what will shift next. Here are a few examples of how the 4 Big Influencers have shifted society in the past:




	1. Government – Government laws, programs, and investments at the federal, state, and local levels changed society more than we initially realized. Via the GI Bill and massive highway investments, the federal government boosted homeownership 18% in the 1940s and 1950s. Low state government income-tax policies have shifted population growth south. Local government redevelopment investments have revitalized urban areas.


	2. Economy – Economic growth in childhood and early adulthood determines lifetime spending attitudes. Falling interest rates over time have boosted home and investment values, determining wealth in retirement. Those born in the 1950s are retiring as the most affluent generation ever. Those born in the 1970s have far lower net worth and homeownership at their age than any group in the last 40 years. The Great Recession of the late 2000s shifted society dramatically, exacerbating a number of trends, like delaying childbirth, and reversing others, like rising net worths.


	3. Technology – Mass-produced cars created suburban living. The birth-control pill enabled a 20% decline in births. The smartphone destroyed privacy while allowing the sharing economy to develop. Technology wiped out manufacturing jobs and now threatens knowledge workers. New technologies will determine which jobs get replaced and which people become unemployable thanks to inexpensive background checks.


	4. Societal Shifts – Divorces tripled from the 1950s to the 1980s, encouraging the children of those divorced couples to become financially independent by getting educated, which they did. Societal pressure on a 25-year-old to marry has completely reversed, from “when are you going to marry?” to “why don’t you hold off for a while?” Women are now more likely to have a child before they get married than after. Society’s acceptance of these changes has reduced divorces and delayed both marriage and childbirth. Many of the biggest societal shifts we found trace back to 2001, the year of the tragic 9/11 terrorist attacks.





Future government policies, economic cycles, technological revolutions, and societal shifts will continue to change America.


Framework 3: The 4–5–6 Rule


The 4 Big Influencers impact each generation differently. We analyzed the lives of each generation, grouping them into 5 Main Life Stages: childhood, early career, family formation, late career, and retirement. By studying the 4 Big Influencers and their impact on each life stage, we learned a great deal about each generation. This framework allowed us to answer the 6 Key Consumer Questions most executives ask:




	1. How much money will consumers have?


	2. What will they choose to purchase?


	
3. When will they make these purchases?


	4. Where will they live/spend?


	5. Who will they live with (spend money on and share expenses with)?


	6. Why will they buy certain products and not others?





We call this the 4–5–6 Rule, as shown in figure 1.2.




[image: images] THE 4-5-6 RULE FOR DEMOGRAPHIC PREDICTIONS


FIGURE 1.2
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4 BIGGEST DEMOGRAPHIC OPPORTUNITIES


While we identified plenty of opportunities, four huge transformations reshaping America stand out the most:




	• Women. Women now earn 58% of all of the college degrees in the country. They earn more than their spouses 38% of the time. Women continue to have children later and alone. Both men and women stay at home more to raise the kids, a trend that started around 9/11. By 2025, we expect 78 million working women to play an even greater role in the workforce—8 million more than in 2015.


	• Immigrants. America’s foreign-born population doubled from 1990 to 2010, resulting in 44 million immigrants living in the US in 2015. At the current pace, the foreign-born population will grow to 52 million by 2025—more than one of every seven residents. The background of the immigrant has changed dramatically too. Far more immigrants now arrive via airplane and with money to spend, and far fewer sneak across the border in search of a low-paying manual-labor job.


	• Retirees. By 2025, 18 million more people will be 65 or older than in 2015, a whopping 38% increase from 48 million in 2015 to 66 million in 2025. In 2016, 3.5 million people turned 65 compared to just 2.2 million turning 65 in 2006, and the numbers will trend higher. Companies that accurately tailor their products to 66 million Americans over the age of 65 in 2025 will profit.


	• Young Adults. Those born from 1989 to 1993 constitute the largest five-year age group in the country. These 23- to 27-year-olds live at home or crowd into urban apartments more than any generation before them. For several reasons, their incomes will grow faster than most believe. They will lead the addition of 12.5 million more households from 2015 to 2025—86% more households than created in the prior ten years. Builders will construct 13.7 million new homes and apartments to meet the demand.





Cynthia Laguna provides a great example of three of these transformations. Cynthia, a 1980s Sharer, migrated legally from Mexico at the age of three, sharing a house with 26 others. Encouraged by her hard-working parents, Cynthia graduated from college. She then lived at home for six years, saving a down payment, and eventually purchasing a house. As the breadwinner, she qualified for the mortgage without any assistance from her husband.


3 BIG SHIFTS IN LIVING PREFERENCES


Readers of this book will find all sorts of applications to their lives and their businesses. Since so many people and companies care about the future of housing, we highlighted 3 Big Shifts in living preferences.




	• Rentals. Owning has clearly declined in importance. People rent, borrow, and share more than in the past. The homeownership rate has already declined to the lowest level in more than 40 years. Homeownership should decline further—to less than 61% by 2025. The housing crisis in the late 2000s highlighted the risks of homeownership to a younger population now in adulthood. They know the risks. They lack enough confidence in their job to take on a 30-year mortgage commitment. Both the number of homeowners and renters will increase. By 2025, we expect 5.2 million more owner households and 7.3 million more renter households.


	• South. Growth will continue to flow south toward the affordable sunshine states. California, the Northeast, and the Midwest will continue to grow more slowly. The southern regions where 42% of Americans currently live will welcome 62% of US household growth. State tax and growth policies determine where America lives.


	• Surban™. A new supply of smaller homes with little or no yards in high-population areas will meet the demand to commute less and live closer to restaurants and entertainment. We coined the word “surban™” for these developments—bringing the best of urban living to a more affordable suburban environment.





Those who understand these seismic demographic shifts will develop a competitive advantage. These trends can accelerate or even reverse, driven by unpredictable events. As we will show, a significant number of trends completely reversed themselves after the unpredictable tragedy on 9/11. Let’s get started.










2: GENERATIONS BY DECADE


How can decision makers group the high school classes of 2002 and 2018 into the same Millennial generation? Many 2002 graduates have bounced around from job to job in search of a better income to pay off student loans and drive for Uber at night while the kids sleep. Many members of the high school class of 2018 study hard in school while constantly texting friends and taking Netflix study breaks. These two Millennial groups share very few interests.


What do those born in 1946 have in common with those born in 1963? Most septuagenarian Baby Boomers retired years ago. They receive Social Security checks, have no mortgage or rent payment, and dote on their grandkids. Many of those born in 1963 will work for at least ten more years and have kids in college or living at home. Some run half marathons on the weekend, refusing to admit their real age and, far more than would like to admit it, live paycheck to paycheck.


We redefined the generations by decade born. This new definition makes demographic trends far easier to analyze. Figure 2.1 shows the traditional definitions across the top, our new definitions by decade born in the middle, and a distribution by life stage along the bottom. For most of us, life stage matters more than anything else. Are we single or living with a partner? Do we have kids or grandkids, and how old are they? Do we have a good job?


DEFINING GENERATIONS BY DECADE BORN GROUPS PEOPLE INTO SIMILAR LIFE STAGES, MAKING ANALYSIS FAR MORE RELEVANT.




FIGURE 2.1 Generational Clarity


[image: images]

*Household head is either 46-65 or has an adult child living with them. 2014 data rolled forward to 2015. Note: percentages less than 1% have been left out, and rounding adjustments were made to total to 100%






These decennial definitions offer more logical groupings and easier comparisons for great analysis. Every group now spans ten years and includes roughly the same number of people.


We always include figure 2.2 in our demographic discussions. The graphic includes the current population totals, number of American and foreign-born, and the major societal shifts led by each generation. You can download this chart free at www.bigshiftsahead.com.


People associate Gen X with the big decline in births in the late 1960s and 1970s. Indeed, 8 million more people were born in the US in the 1950s than the 1970s.


Significant immigration, however, filled in the 1970s void in births. Every decade from people born in the 1950s to the present includes 40 million to 44 million people today. These uniform decennial populations make for easy math. Anyone tracking some trend, for instance, knows that a shift of 1% represents around 400,000 people in that decade.


Let’s look at Gen X as another great example of why grouping generations by decades makes more sense. Born from 1965 to 1983, Gen-Xers were 32 to 50 years old in 2015. The early members of Gen X purchased their first homes in the booming economy of the ’90s. The late Gen-Xers bought their first home in the mid-2000s, just before the great housing market crash. Consider how widely these home-buying environments and the financial experiences of these two groups within Gen X differed. Early Gen-Xers enjoy plenty of home equity while late Gen-Xers suffered through more foreclosures than any other group.


Also, many individuals don’t identify with their generational label, but most people can identify with others their age. We suggest fine-tuning all talk of Gen X, Millennials, or Boomers—too broad to provide insight—with our new decennial generations.


EACH DECADE LED A SIGNIFICANT SHIFT IN SOCIETY.




FIGURE 2.2 2015 US Population by Place of Birth
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Source: John Burns Real Estate Consulting, LLC calculations of US Census Bureau 2014 National Projections






BIRTHS SURGED IN THE 1950s AND 1980s.




FIGURE 2.3 2.3 US Births per Year
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Source: Department of Health and Human Services, National Center for Health Statistics and CDC






We gave each generation a nickname drawn from a major contribution it made to a societal shift. We call the 1930s generation “Savers.” Saving became a hallmark of those born into the frugality of the Great Depression and World War II. We call the 1980s generation “Sharers.” Children born in the 1980s pioneered what we now call the sharing economy. They share the details of their lives on social media and save money by sharing goods from dresses to bikes to apartments. We consistently color-coded the generations throughout the book. This will allow you to easily track each generation. Charts show information associated with the
















	 


	1930s Savers in dark blue;







	 


	1940s Achievers in olive green;







	 


	1950 Innovators in purple;







	 


	1960s Equalers in orange;







	 


	1970s Balancers in red;







	 


	1980s Sharers in turquoise;







	 


	1990s Connectors in gray; and







	 


	2000s Globals in light green.










The catchy labels describe something that makes each generation great and unique. Each generation should be proud of the shifts they led. We found it helpful to think of the high school classmates of notable people and celebrities born in each decade, such as
















	 


	Warren Buffett and Mary Tyler Moore for the 1930s Savers;







	 


	Dolly Parton and Arnold Schwarzenegger for the 1940s Achievers;







	 


	Steve Jobs and Oprah Winfrey for the 1950s Innovators;







	 


	Sarah Jessica Parker and Tom Cruise for the 1960s Equalers;







	 


	Leonardo DiCaprio and Jennifer Garner for the 1970s Balancers;







	 


	Mark Zuckerberg and Beyoncé Knowles for the 1980s Sharers; and







	 


	Selena Gomez and Justin Bieber for the 1990s Connectors.













THE 1930s SAVERS




“The biggest mistake is not learning the habits of saving properly.”


—Warren Buffett1





[image: images]

Source: John Burns Real Estate Consulting, LLC calculations of US Census Bureau data






Think of the 13.5 million 1930s Savers as the classmates of Warren Buffett, Mary Tyler Moore, Elizabeth Taylor, and John McCain. Their ages ranged from 76–85 in 2015. The oldest of them reached the official retirement age of 65 in 1995. About half of the original 24.4 million Savers remain alive today, and only 6.2 million will be alive in 2025, including 900,000 born elsewhere.


The 1930s Savers changed society dramatically. We find it important to understand this decade to project the future. The Savers’ early life experiences have similarities with those born in the 2000s. However, their midlife experiences were very different from those born in the 1970s. Understanding the experiences and actions of the 1930s Savers provides great context for forecasting the future actions of younger generations.


Born into the Great Depression and food rationing during World War II, they learned how to save. As adults, they built up their savings accounts and borrowed only when necessary. Solid employer pension plans helped them save for retirement.


The government helped the 1930s generation save. In the 1930s, newly elected President Roosevelt created unemployment insurance and Social Security. The 1930s Savers became the first generation to contribute to those programs their entire working lives.


New technologies impacted this generation just like they impacted later generations. The radio became the prime piece of furniture in living rooms during this Golden Age. Families gathered around this magical new technology to hear soap operas, news reports, and the president’s “fireside chats.” As kids, the Savers loved their new radio technology in ways that the 1980s Sharers loved dial-up modems and AOL subscriptions.


Wartime experiences made them less accepting of the foreign-born. Atomic bombs, communist expansion, and the Holocaust impacted them deeply. Some Savers transitioned from high school directly into the Korean War. They grew up patriotic and desired stability and tradition.


The TV shows Father Knows Best, Leave It to Beaver, and The Honeymooners capture the era well. Breadwinner fathers went off to work for employers they might remain with for decades. TV mothers kept house and watched the kids. Domestic roles would never again appear so clearly defined. Young Savers explored a new kind of music led by artists such as Elvis Presley, Buddy Holly, and Chuck Berry.


While they valued traditional family structures, Savers also watched their mothers go off to work during the war years. More 1930s Saver women joined the labor force than ever before, despite limited opportunities. 1930-born Sandra Day O’Connor, the future Supreme Court Justice, graduated near the top of her Stanford law school class. After 40 law firms turned her down for an interview, she began her career as a deputy county attorney after offering to work for no salary.2 Today, women earn 47% of all law degrees and more than 100,000 women belong to the American Bar Association.3


The Savers purchased more homes than any prior generation. Homeownership rose 18% from 1940 to 1960. Highway infrastructure investments opened up the suburbs. The GI Bill and new government mortgage agencies called FHA and Fannie Mae insured and purchased mortgages to grow homeownership. Saver fathers drove to their jobs from the nation’s first suburbs. Nearly 80% own homes today.


THE GI BILL SPURRED AN 18% HOMEOWNERSHIP BOOST FROM 1940 TO 1960.




[image: images] GI BILL CAUSED HOMEOWNERSHIP SURGE


FIGURE 2.4 US Homeownership Rates (1900–2015)
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Sources: US Census Bureau, Decennial Census and Housing Vacancies and Homeownership Survey, John Burns Real Estate Consulting, LLC






The mass-produced automobile—another transformative technology—spurred the massive postwar growth of suburbs such as Levittown (outside New York City) and Park Forest (on Chicago’s fringe). Construction of the Interstate Highway System in the 1950s complemented the rise of the car and furthered suburban development. Auto travel increased 775% from the time the first 1930s Savers turned 16 in 1946 until the last one turned 65 in 2004.


1950s HIGHWAY CONSTRUCTION ENABLED SUBURBAN LIFE, RESULTING IN A 775% INCREASE IN AUTOMOBILE TRAVEL FROM THE 1930S SAVERS’ YOUTH UNTIL RETIREMENT.




[image: images] THE RISE AND PLATEAU OF DRIVING


FIGURE 2.5 Vehicle Miles of Travel
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Source: US Department of Transportation, Highway Statistics






Despite the idyllic family life portrayed on TV, the Savers divorced like no generation before them. 1930s Saver Elizabeth Taylor, an extreme example, divorced seven times. In 1961, this generation began a 193% spike in divorces that plateaued 20 years later. Their children witnessed the terrible pains of divorce, causing them to marry later in life and more cautiously.


THE 1930s SAVERS LED AN ALMOST 200% SPIKE IN DIVORCES.




[image: images] DECLINING DIVORCES


FIGURE 2.6 Divorces and Annulments
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Source: John Burns Real Estate Consulting, LLC calculations of Centers for Disease Control and Prevention data;


* Color coded based on 32 years old as the median age of first divorce. Note: For states that do not collect this data (varies by year), we estimated the number based on the number of people in that state. Annulments included above.






The fiscally conservative Savers had enough savings to weather stagflation in the 1970s, high interest rates in the early ’80s, and three stock market crashes. At age 63, the typical Saver retired wealthy and as a homeowner with no mortgage. Though affluent, today’s Savers receive much lower interest earnings than anticipated and know they will live longer than planned.


Savers benefit greatly from Social Security and Medicare. Sixty-two percent head their own household compared to just 45% of their grandparents at the same age. Government entitlements enabled millions of households to live independently, creating huge demand for housing and aging-in-place services. For their next move, they will consider assisted-living facilities or remodeling to stay in place. Health remains their greatest concern.


GOVERNMENT ASSISTANCE PROGRAMS AIDED A SURGE IN THE RATE OF OLDER PEOPLE LIVING ON THEIR OWN—FROM 45% TO 62%.




[image: images] A RISE IN ELDERLY LIVING ON THEIR OWN


FIGURE 2.7 Share of 75+ Year-Old Population Heading a Household
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Source: John Burns Real Estate Consulting, LLC based on US Census Bureau data
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