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The “Juicy” Census

If you could sneak a peek at the official 2010 census forms returned to the government by American citizens, you’d learn a few things about them and their families. You’d know whether they rent or own, their ages and relationships, their races, and their telephone numbers.

But you wouldn’t know that nearly half of Americans keep photos of a pet in their wallet or cell phone. You wouldn’t know that a quarter of Americans ages 18 to 50 have at least one tattoo. With just the official census results, you’d never suspect how many Americans 65 or older play paintball, or that the average video game player is 34 years old.

Because the census form or door-to-door census taker didn’t ask about those things, the official U.S. Census report will help you count Americans but it won’t give you much insight into who they really are. That’s where this book comes in. How can you learn the juicy details about American life? Fortunately, people rarely hesitate to answer questions from pollsters and other researchers.

The Unofficial U.S. Census uses a wide variety of sources to answer the questions the government neglected to ask—such things as who we sleep with, what we ingest, what we own, what we drive, how often we have sex, and more.

This unofficial portrait of America draws from surveys by Pew, Gallup, Harris, and other respected polling firms, and from in-depth research by such organizations as the Kinsey Institute and the National Endowment for the Arts. It includes glimpses into the minds of Internet users through such sources as Google data and celebrity-watching websites. And it relies on a staggering volume of government research, from sources including the Bureau of Labor Statistics, FBI, CDC, and even some statistics gathered by the U.S. Census Bureau workers while they are waiting for the next census to come around every 10 years.

In these pages, you’ll find out how much credit card debit American households live with, and you’ll discover the scary truth about whether the average home has more people or more televisions. You’ll learn why 3.5 million commuters have to get a really, really early start to get to work on time.

Although this portrait of America is drawn from mostly serious sources, you are allowed to have fun as you consider the amazing creativity and energy of your fellow citizens. Who knows? By the end of this book, you may think of your neighbors in an entirely new way.





Let the Good Times Roll

How Americans Live and Play
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Tattooed Nation

Among many cultural changes in America since the 1930s, one of the easiest to see—literally—is the wider acceptance of tattooing. In 1936, Life magazine found that 6% of Americans had at least one tattoo. By 2003, that number had quadrupled among adults 50 and under. How did tattoos go from a few pictures of anchors and tributes to Mom on the arms of sailors and bikers to a common fashion accessory for movie stars, rock stars, and even the kid next door?


 America: Tattoo Capital of the World

Statistics on the tattoo-culture website Vanishingtattoo.com include:



	With 21,000 tattoo parlors in the U.S., Americans are the most tattooed people on earth.

	According to the American Academy of Dermatologists, a quarter of all Americans from 18 to 50 now have at least one tattoo.

	Among those ages 25 to 29, more than a third are tattooed.

	For people in their 30s, the rate was only slightly lower (28%).

	Nearly as many women (15%) as men (16%) have tattoos.

	According to the men’s magazine FHM, more than half of the top 50 “sexiest women” have at least one tattoo.



Ink Styles of the Rich and Famous

The popularity of tattoos surged in the 1990s and shows no signs of stopping. Why? A reaction against the more conservative values of parents? Safer tattoo equipment and more colorful ink? Media coverage of talented tattoo artists? All may play a role, but don’t underestimate the power of celebrity example.

Many people now get tattoos because it’s the hip thing to do. Their “role models,” ranging from Britney Spears and Paris Hilton to The Rock, Eminem, and 50 Cent, boast tattoos. Megan Fox, best known for her role in the Transformers movies, told an interviewer that she has eight tattoos, at least two of which are visible in red-carpet appearance photos of the actress. Whatever the motivation, tattoos have become a part of the style of America’s youth culture in the 21st century.

Vanishingtattoo.com tracks the ink styles of the rich and famous, including the big names below.


 Angelina Jolie: Among her many: an Asian tiger on her back, the Roman numeral XIII, a lowercase h for her brother James Haven, a Latin cross, the words Know your rights, a dragon, and the letter M in honor of her late mother, Marcheline.


 Brad Pitt: A Khmer-language tattoo of Angelina Jolie’s birthday and—get ready—an image of Otzi the Iceman, Europe’s famous mummified human.


 LeBron James: CHOSEN is inked on his back. The NBA star also has a lion head, The Beast, his hometown area code (330), a portrait of his son, his mother’s name (Gloria), and many others.


 Drew Barrymore: A bouquet of flowers on her hip, a butterfly on her stomach, a crescent moon on one of her toes, a fancy cross surrounded by vines, and two angels (with her mother’s name and an ex-boyfriend’s name beneath them).


 Britney Spears: Kabbalah symbols on her neck, a fairy, a daisy circling on one toe, a butterfly, a flower, a star on one hand, lips, and a multicolored cross.


 Robert Downey Jr.: The name Suzie and a superhero-styled image of himself on his left arm.


 Slathered in Ink

Anyone who has watched an NBA game in recent years knows that professional basketball players are “inked” at a much higher rate than the general population. According to the book In the Paint: Tattoos of the NBA and the Stories Behind Them, more than 70% of NBA players have a tattoo or two, or sometimes 20. J. R. Smith’s arms are nearly covered in tattoos.

In today’s Western world, tattoos are widely accepted—at least small ones below the neck. It is not uncommon for a mother and her daughter to get their first tattoos together. Tattoo is one of the most searched keywords on the Internet, and the Vanishing Tattoo website claims to have received more than 475 million hits.

As more people get tattoos, more want to remove a tattoo, especially if it features the name of a former lover. But tattoo removal can be painful and costly. Actor Johnny Depp reportedly had only two letters, na, removed from his Winona Forever tattoo (as in his former girlfriend, actress Winona Ryder). That creative editing leaves him adorned with the amusing motto Wino Forever.

Of the 45 million Americans estimated by the Food and Drug Administration to have tattoos, Harris polls have found that 17% suffer from tattoo regret. A removal process often costs about $40 per square inch of ink removed, although it may take several treatments to complete the process.

Dr. Will Kirby, a tattoo removal expert, told the Los Angeles Times in 2009 that about 85% of his clientele were women between 18 and 44 who made at least $50,000 a year. The laser he uses to remove tattoos is most effective on black ink. Yellow and green ink are more difficult to get rid of. And no matter what color the tattoo, the biggest drawback of removal, Dr. Kirby said, is that it hurts. That means a tattoo can hurt twice: when you get it, and when you get rid of it. Of course, for teenagers with angry parents, a fresh tattoo could be painful in other ways.
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American Travels

Americans are a traveling people, whether it’s an actual road trip, a flight to Europe, or an armchair travel experience through scores of cable television options.

Research gathered by the U.S. Travel Association (USTA) shows that, despite recent economic turbulence, Americans still find ways to tour the country and the world, often on their own terms. For leisure travel, the automobile is the runaway winner for getaways, accounting for more than three-fourths of all such trips in a year. Air travel is second.

Families comprise almost one-third of all adult leisure travelers in the nation. Rather than just one big annual vacation, family travelers in the 21st century opt for shorter, more frequent travel: They average 4.5 trips a year.

Where they choose to go is not much different than it was for past generations.

Top 10 U.S. Travel Activities for Americans


	Visiting friends and relatives

	Sightseeing

	Beaches/waterfronts

	Zoos/aquariums/science museums

	National parks

	State parks

	Cruises

	Theme parks

	Cities

	Mountain areas



Source: U.S. Travel Association


Despite the allure of foreign travel, 98% of long-distance trips—any trip over 50 miles—by Americans are to places within the U.S., according to the National Household Travel Survey. And that “long-distance” label can be a bit deceiving, since nearly two-thirds of long-distance trips are to destinations in the traveler’s home state. We may be willing to travel over the river and through the woods to grandmother’s house, but she usually lives just down the road, or at least in the same state.

The holiday song may be appealing, but in the real world not many Americans are traveling by one-horse, open sleigh anymore. Nine of every 10 long-distance trips are taken in personal vehicles. Another 7% happen by air, 2% by bus, and 1% by train. But Americans have their limits when it comes to how far they will ride in the family car. It’s a big country, and for anything beyond 1,000 miles each way, three-fourths of Americans put the keys away and book a flight.


 Business Travel

Not all travel is just for fun. Business purposes accounted for almost 50% of air travel in the past year by adults. Work-related travel generates nearly $250 billion in spending and 2.3 million jobs in the U.S.


 Generational Travel

Why and how often Americans travel depends in part on their age. Not surprisingly, people 65 and older account for more than one in five leisure travelers in the country. But this “mature traveler” group, as the U.S. Travel Association calls them, also comprises 14% of business travelers. Maybe 65 is the new 45 when it comes to being a business road warrior.

Travelers of Gen X (born 1965 to 1980) and Gen Y (after 1980), who already represent nearly half of Americans on the road for leisure or business purposes, clearly are ready to take over the traveling torch from Baby Boomers. With their higher levels of technology use, it’s clear that travel providers from airlines to hotel chains will have to be ready to meet the next generation of travelers on their digital terms.

In line with long-term demographic trends in the United States, travel is on the rise among Americans of Hispanic origin. According to Profile of Hispanic/Latino Leisure Travelers, there are more than 16 million Hispanic adult leisure travelers in the country. They make more than 50 million trips a year valued at nearly $60 billion in economic impact.


 How Americans Plan Their Travel

To decide where to travel, and plan how to get there, Americans increasingly are turning to the Internet, which is already the top information source for leisure travel. About one-quarter of people still get information from their friends and relatives, and 15% of leisure travelers still rely on an old-fashioned travel reference: the guide book. But 90 million American adults use the Internet to plan their trips.

Their use of technology for travel purposes isn’t limited to tools for deciding where to go and for booking the trip. Smart phones, including iPhones, BlackBerrys, Androids, and other varieties, are being used more often by people during travel, according to the 2010 Portrait of American Travelers.

One in five U.S. travelers has downloaded a travel-related application to their smart phone. Nearly half of them use GPS maps in their smart phones to find where they are or where they are going, and roughly the same number check flight schedules and delays from the palm of their hands. An increasing number, now 29% but likely to grow, do their travel booking comparison shopping via smart phone, bypassing the computer altogether. And some smart phone travelers have travel coupons on their phones (11%) or use the smart phone to download and play an audio walking tour (6%).

After they get back home, Americans aren’t done using the Internet for travel. Nearly 90% of people with incomes over $50,000 have used Facebook for such things as posting or viewing travel photos and information or writing reviews for other travelers.

A 2010 Ypartnership/Harrison Group study of American travelers with household incomes over $50,000 found that all trips aren’t planned so carefully or use such high-tech means. Nearly a third in this travel market admit taking a last-minute trip during the past year, hitting the road an average of only six days after getting the travel bug.

Americans show every sign that they plan to keep traveling. One of seven people in the study said they’d like to buy a vacation home, and about half that many are interested in timeshare travel.


 Traveling Companions

Only one in 10 leisure travelers goes it alone, according to the USTA. Alone when it comes to other people, that is. Some solo travelers are among the 18% of U.S. adults who take a pet with them when they travel for fun. Arf!


 Top Travel Destinations of Americans

For people who do most of their traveling from a favorite chair, via a book or TV show, some are fascinated by the places famous people want to travel. Hey, if you aren’t going yourself, and you can pick any place to travel in your mind, why travel as yourself when you can pretend to be a movie star, professional athlete, or CEO? According to National Geographic’s My Favorite Place on Earth, here are the places they prefer to travel:






	Travel Favorites of the Rich and Famous



	NBA legend Kareem Abdul-Jabbar
	Trinidad



	
Jeopardy’s Alex Trebek
	Oxford and Cambridge



	Author Tony Hillerman
	Shiprock, New Mexico



	Actor Ted Danson
	Martha’s Vineyard



	News icon Tom Brokaw
	Tibet



	Cartoonist Matt Groening
	Hawaii





Those sound like fine places to visit, but according to research by Forbes Traveler, Times Square is the No. 1 choice by Americans among all domestic travel destinations, with more than 37 million visitors in 2009 alone. That’s quite a turnaround from past generations when the famed street scene was less glitz and more grunge.

The hype of the Las Vegas Strip, with 29 million visitors, and the history of the National Mall and Parks in Washington (25 million) are second and third. The rest of the top 10 destinations include:



	4. Faneuil Hall Marketplace, Boston, 19 million

	5. Disney’s Magic Kingdom, Orlando, 17 million

	6. Golden Gate National Recreation Area, San Francisco 17 million

	7. Disneyland resort, Anaheim, 15 million

	8. Fisherman’s Wharf, San Francisco, 10 million

	9. Hollywood Walk of Fame, Los Angeles, 10 million

	10. Great Smoky Mountains Park, North Carolina and Tennessee, 9.5 million



Source: Forbes Traveler


With that cluster of California destinations near the top of the list, it’s no surprise that the state is at the top of U.S. states visited by American tourists, according to the Travel Industry Association of America. Florida, with its theme parks and beaches, runs second, followed by Texas, New York, Pennsylvania, Illinois, Ohio, North Carolina, Georgia, and Virginia.

For those 2% of American travelers who manage to afford an international trip, U.S. Department of Transportation studies show that, in a country with so many citizens of European descent, there’s still no place like home. Europe accounts for more than 40% of international trips by Americans, nearly all of it to ancestral locations in Western Europe. Asian destinations are a distant second, at nearly 20% of foreign travel, followed closely by Caribbean destinations. Central and South America, Africa, and the Middle East each account for single-digit percentages of annual travel by Americans. But with more than 25 million international travelers overall, those small groups still add up to lots of Americans seeing the world.
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Outnumbered by Pets

Even when the U.S. population rises above 310 million, Americans will be outnumbered by the pets they own. Of course, most cat and dog owners will tell you that their furry friends think they are the owners, rather than the people.

According to the 2010 National Pet Owners Survey by the American Pet Products Association, the total number of pets owned in the United States included:






	Animal
	U.S. Pets in Millions



	1. Freshwater fish
	171.7



	2. Cats
	93.6



	3. Dogs
	77.5



	4. Birds
	15.0



	5. Reptiles
	13.6



	6. Equine
	13.3



	7. Saltwater fish
	11.2



	8. Other small animals
	15.9 (including 6.1 million rabbits)





The APPA estimates that Americans spent more than $47 billion on their pets in 2010, which was nearly three times the expenditures in 1994. The total tab for Tabby, Fido, and friends included:







	•
	Food
	$18 billion



	•
	Supplies and medicine
	$11 billion



	•
	Vet care
	$12 billion



	•
	Grooming and boarding
	$3 billion



	•
	Live animal purchases
	$2 billion








The average household spent more than $360 on veterinary bills in 2006—twice that much in dog and cat households—according to the American Veterinary Medical Association. That’s partly because, according to the AVMA, nearly half of pet owners considered their pets to be family members! Dog owners spend $40 million, and cat owners $19 million, on toys for their pets. Cats reportedly are not amused at their toy deficit.


 All Dressed Up

According to a 2010 AP-Petside.com poll, more than 45% of Americans keep photos of a pet in their wallet or cell phone. Even if the cat or dog doesn’t believe in Santa Claus, 43% of American pet owners say they plan to buy their pet a holiday gift this year. Nearly a quarter of dog owners, and 12% of cat owners, have bought their pet an outfit. And 25% of people say their pet is a better listener than their spouse.


 Where They Come From

According to the National Pet Owners Survey, 62% of households have at least one pet. Most people in those 71 million homes get pets from friends or family members. But the American Society for the Prevention of Cruelty to Animals found that up to 20% of dogs are bought from breeders, and 10% to 20% of cats and dogs are adopted from animal shelters and rescue agencies.





[image: e9781616083052_i0011.jpg]


What Americans Wear

Many people have heard the familiar phrase “clothes make the man,” but few can quote the rest of that Mark Twain zinger: “Clothes make the man. Naked people have little or no influence in society.” Whether Twain was commenting on the relationship between apparel and social status, or just making fun of people who worry about such things, Americans still pay a great deal of attention to how they dress.

According to the American Apparel and Footwear Association, people donned more than 19 billion garments in 2008. That included 2.2 billion pairs of shoes, an average of seven pairs for every man, woman, and child in the country.


 Business Casual

Millions of jobs that used to require suit jackets, ties, and dresses now allow more casual attire at work. Ipsos, a market research company, found that 37% of Americans still work in traditional business attire, but more people (41%) now wear casual clothes. Half of those who participated in the survey thought casual attire makes workers more productive. About one in five said that a casually dressed worker is just a “slacker.”


 Heels and Hemlines

Despite widespread acceptance of comfortable footwear for women, an American Podiatric Association survey found that 39% of women wear high heels every day. They keep putting on those heels despite the fact that three-quarters of them experience back pain and foot ailments.

Nearly a century ago, economist George Taylor described the “hemline index,” which suggested that dress lengths rose and fell with the economy. According to Bloomberg News, some economists and fashion experts have matched the so-called index to periods of economic expansion and contraction, such as the Great Depression and the economic boom of the 1960s. During the recent U.S. recession and 57% decline in the S&P stock index, historian Daniel James Cole claimed to see young New Yorkers wearing long dresses for the first time in years.


 School Uniforms

The National Center for Education Statistics found that 18% of U.S. public schools require students to wear uniforms. Even if uniforms aren’t required, most students today (55%) are held to a strict dress code of some kind. To meet those needs, today’s average American family spends over $600 per child on clothing, shoes, and school supplies and equipment.


 (Bare) Vacation Wear

What Americans wear on their vacations can vary widely, depending on whether it’s ski season or a trip to the beach. But a 2010 online survey by the travel website TripAdvisor found that a surprising number of people (48%) are open to wearing nothing at all on vacation—provided the locale is a clothing-optional site.
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