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What you need to know before reading this book


Who is Chloe, and why should she fuck off?


Chloe is the embodiment of every entitled twenty-something who enters the media world and wants a trophy for coming to work. Raised to believe she is a superstar, Chloe wants the corner office on day one, a raise by the end of the week, and your job in a year. Self-centered, vain, indifferent to work, and “so over everything,” she “can’t even” whatever the task is in front of her. In media, we are besieged with this creature. This book will hopefully help you understand, cope, “deal,” and survive and thrive in your career while working with the Chloes of the industry. Chloe, of course, will say she read this and it “changed her life,” but we all know she won’t even open it.


What else should you know before reading? (i.e., things the author has learned the hard way)
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There is bad publicity
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There are stupid questions
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Not everyone is special









	

[image: ]




	

Not all babies are cute
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Everything is on the record
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Everyone reads the New York Post
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Not everyone has a talent
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No one is getting back to us
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If the shoes aren’t hurting, they aren’t helping
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Press is not free
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The French don’t like anybody
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Love does cost money
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You can buy “that kind of publicity”
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We all look fat in that
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His phone battery did not die
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It has not been a “crazy time”
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Everyone has enough “bandwidth” to write a story
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All influencers want money
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If the menu has pictures, you shouldn’t be eating there
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She’s not into anyone
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Fran Lebowitz is right about everything
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No, you can’t afford that
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The check is not in the mail
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Yes, Anna was judging you (and everyone else)
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Your résumé will not be kept on file
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You shouldn’t have said that
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No one will be “in touch”
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The conversation will not continue
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They don’t have a radar, and if they did, we would not be on it
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The writer did not talk to his editor
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No one’s power went out
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Diversity is window dressing
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The writer did see the headline; in fact, he wrote it
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“Likes” don’t matter
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The twenty-four-year-old kid from IT is smarter than you
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The twenty-three-year-old assistant does want your job
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The nosy office manager is looking through your desk
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The company is reading your email
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No, you cannot expense orange juice from the mini bar
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No, you cannot expense anything from the mini bar
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Yes, she is sleeping with the boss









	

[image: ]




	

No, his wife doesn’t know
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You shouldn’t have taken that week off
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“We’ll keep that in mind” will not be minded
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“Maybe next time” means never
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“Rain checks” will never be cashed
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“Drinks soon?” will not be soon
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HR is not your friend
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You shouldn’t have signed that
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No one except senior management will be getting a bonus










[image: ]


What should you have to survive a career in media?
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This book!
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Three phones
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Two chargers
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Two external batteries
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Laptop that will inevitably drown by a bottle of water
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iPad you will not use
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Earbuds you will lose









	

[image: ]









	

[image: ]




	

Polygraph machine
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Xanax / Percocet / Wellbutrin
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Emergency phone number to psychiatrist with a thick prescription pad
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Flask filled with something premium
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Something Nancy Reagan warned you not to do
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Purell
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Change of clothes because you might get lucky . . . or screwed by your boss (and not in the good way)
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Air horn
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Rope
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Duct tape
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Handcuffs
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Expensive shoes
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Wet naps
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Disguise
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Pad and pen to use when you can’t sign into your gadgets because you forgot your password
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At least $10,000 cash
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Binoculars
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Three pairs of sunglasses because you will leave the other two in Ubers
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Spanx
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Directions to a safe house
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Barf bag









	

[image: ]




	

A “Chloe-to-English” dictionary
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The tip line number to “Page Six”
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Passport
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Rubber chicken










Finally . . .


This book is wholly INAPPROPRIATE. It’s an unvarnished, raw, profane, hopefully funny look at media and Chloes in all their Zoom and gloom. And with super salty language (sorry, Mom!) Our profession is not pretty. It looks pretty, sure; that’s called editing, make up and hair, and Photoshop. But what’s behind the camera is much different, like an unretouched photo of any CEO besides Bob Iger. We either have to laugh or cry. I choose to laugh, and in the following pages I hope you do as well. That is, if you have a healthy sense of humor (which you do, because you are reading a book called F*ck Off, Chloe). I’ve sprinkled my prose with lots of colorful metaphors some might find offensive. As Chloe would say, #toobadsosad (snaps, Julia Corso). If you don’t appreciate a clever way to use the C word, in the finest European sense (thank you, Bobby Konjic), this book may not be for you. Give it to a colleague, friend, library . . . but please don’t return it. After this, I may be working behind the counter, and seeing my book on the return shelf will make me cry.
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No one ever told Chloe she wasn’t a star. Like, never.




Dedication


This book is dedicated to PR professionals everywhere. You are the engine that keeps media running, the unsung heroes in a thankless industry. I am in awe of your work ethic, talent, ability, humor, and tolerance for a smartass like me who pokes fun at our profession.




Foreword


When my friend Jeremy asked me to write the foreword for his book, I first looked up the spelling of “foreword” (yes, it has an “o” in it), and then I thought F**k yeah! If I could write a book called Peeing in Peace, then I guess I’d be the best candidate to write an intro to a book with another inappropriate title.


In all seriousness, I have known Jeremy Murphy for more than twenty years. I consider him my work husband since we talk or text multiple times each day and we typically send one another messages that are designed to make you fall off your chair laughing or spit out the twenty ounces of water you just ingested as part of your newfound health program.


But I digress. If you are brave enough to have purchased this book, then I implore you to suspend the current political and social climate for a moment, take a deep breath, and enjoy Jeremy’s ridiculously funny, highly inappropriate, and incredibly un-PC observations of a wounded PR industry warrior who has managed to survive and thrive because of his brilliant writing abilities and the fact that he still enjoys a great scotch at four in the afternoon. As a fellow industry veteran who has been in the trenches for over thirty years (damn, I am old), I can completely relate to Jeremy and the daily frustrations he now faces as a Gen X writer, communications guru, and humorist who has to go through each day confronting Gen Zs and millennials who just don’t get his humor because their parents taught them they should be offended by anyone who disagrees with them.


F**k Off, Chloe is for those of us who are tired of no longer being able to connect with a person via an office landline or attend a networking event that doesn’t serve mocktails or macha. It’s for people who are not obsessed with the latest TikTok dance craze or keeping up with a Snapchat streak. It’s for people who just want everyone to lighten up and not take the career of public relations so seriously. If you want to be a neurosurgeon, then by all means, you don’t have to be funny. But if you decide to jump headfirst into this thankless profession, then get ready to put on a suit of armor that will shield you from toxic clients, evasive reporters, and twenty- or thirty-somethings who truly believe they know everything because their folks gave them trophies for enrolling in T-ball and told them they could do no wrong. To those parents, I wholeheartedly say “FU,” and to Jeremy, I say thank you for finally giving the rest of us permission to laugh out loud again.


Beth Feldman
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Prologue


By now you’ve met Chloe. She’s kinda on the first page, so I hope so.


This book is at once a celebration of this precious breed, a tutorial she will not read, and a cathartic third round for people like me who are now forced to tolerate Chloe knowing that she will likely be our boss.


I’ve worked in media for twenty-plus years, starting as a copy editor at a daily newspaper, graduating to feature writer, columnist, then beat reporter for a media trade magazine. Deep into my journalism career, I was recruited to the “dark side” to work in communications for a major television network. There, I spent fourteen glorious and not-so-glorious years, serving as a copy editor, vice president of something else, and then editor-in-chief of a magazine I created.


Six years ago, I left to create my own public relations firm, 360bespoke, and it’s largely that experience that has inspired this book. I’ve always dealt with Chloes but was shielded from them as I climbed the ladder. Now, on my own, they are everywhere. They have made my life both rich and miserable. The unbridled ambition. Unjustified confidence. Indifferent stares. Incoherent emails. Eye rolls. Harrumphs. Working alongside Chloe gives me something to talk about at the bar when the day ends—at 4 p.m.


Which is a good thing, because working in media is tough business. It’s a shark tank where the sharks eat themselves. There is nothing glamorous about this profession. We get the short end of the stick, always. And yet in any organization, we are the hardest-working people in the media “eco-system” . . . well, everyone but Chloe. Without PR, the media world would slow to a crawl. Not even crawl. A sad, angry fish flop across the floor. Which is why everything you are about to read is true-ish. I had to change a few descriptions to protect the truly horrible because they have big legal teams and I work in PR. We barely get pens. And never thank-you’s.


I hope you enjoy what you are about to read. If you do, meet me at the bar. I’m a Macallan on the rocks with a splash of water guy. If you hated this book, I’ll still be at the bar, but we’ll just avoid eye contact.


And don’t bother sending cyanide. Duh, I work in media. That we do get—in bulk.


Jeremy
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C’est la vie at Hôtel Plaza Athénée Paris, Chloe’s (and Jeremy’s) home away from home.
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Prologue Part Deux


The story of Chloe, and the genesis of this book, started on “PR Marketing and Media Czars,” a private Facebook community we created several years ago to unite our profession’s most creative, experienced talents. We’re incredibly proud that our forum could help produce F*ck Off, Chloe, despite its profane title. Jeremy’s humor has certainly added a unique voice to our community.


PR and Marketing Media Czars has become a home for the best of the best in our profession. In creating this platform, we sought to bring together the brightest minds and hardest working professionals and give them a means to talk, share best practices, trade contacts, and connect. Through this community we have created solidarity, camaraderie, friendships, sounding boards, and support groups. We have more than twenty thousand members and many more who are eager to join.


F*ck Off, Chloe is not the first inspiration to arise from our platform, and it won’t be the last. But it may be the most inappropriate, depending on your sense of humor. Still, the notion that something we created could give birth to this is incredibly humbling. We are in awe of all the members in our community and the talents they bring to the job day in and out. The ideas, generosity, warmth, and connections we see every day on PR Marketing and Media Czars is such a point of pride for all of us.


We hope you enjoy this book. Hopefully, it will make you laugh and get insight into the lives of people in our profession. While it’s one person’s perspective and experiences—we don’t speak for or endorse his thoughts and opinions—many of the anecdotes will register with any PR and marketing professional.


Enjoy reading. And kindly direct your comments/ feedback to Jeremy. He’s at the bar, avoiding Chloe.


Jennifer DeMarchi,
Cassin Duncan, and
John DeMarchi
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The day starts when Chloe says it starts.
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Know the Codes


Public relations is storytelling—in the glossiest, truthiest kind of way. Sometimes it requires imagination or something shiny to confuse you, maybe a candy-coated interpretation from time to time, and always with a wink and nod. Publicists speak in code; understanding how the wheels of media churn requires knowing what the fuck we’re saying.


What official statements really mean:
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“Left to pursue other opportunities”—fired
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“Is no longer with the company”—shit! he left? willingly???
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“We don’t comment on personnel matters”—suing company
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“We wish her well in all her future endeavors”—girl, bye
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“We encourage all our employees to speak out and share their experiences”—and then sue them for violating their NDAs
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“We have resolved this matter to mutual satisfaction”—paid a shit load of money to make it go away
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“That is so out of character for the man we know him to be”—we hoped the midget hooker thing was just a phase
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“We will be pursuing all our options”—the jury voted against us
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“We’re going in a different direction”—the CEO was just fired
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“She’s pursuing ‘strategic’ endeavors”—was smart enough to add the word “strategic”
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“He’s spending more time with his family”—administrative leave while we investigate hotel expenses for his mistress
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“While we haven’t been perfect . . .”—everything we say next is a lie
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“We’re cooperating with authorities”—through our twenty law firms we pay to not cooperate
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“We’re going to be fully transparent through this investigation”—as long as we get subpoenaed . . . and even then, we won’t
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“We are committed to diversity”—please don’t click the executive leadership tab
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“Our Twitter feed was hacked”—we shouldn’t have fired Trey without getting the passwords
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“We have an open-door policy”—and at NBC, we have secret buttons to close them!
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“It’s a rebuilding year”—layoffs!
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“We’ve hired McKinsey & Company”—layoffs!
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“We’re eliminating redundancies”—layoffs!
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“We’re maximizing efficiencies!”—layoffs!









	

[image: ]




	

“We’re performing a strategic review of our options”—company is for sale
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“They’re just friends”—with benefits
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“We’ll get back to you on that”—(insert laugh here)
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“She was dehydrated”—drug overdose!
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“He’s suffering from exhaustion”—drug overdose!
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“He’s on sabbatical”—rehab!
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“That wasn’t her”—yes, it was
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“No comment”—everything is true
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“Could not be reached for comment”—hiding because everything is true
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“That is categorically false”—in what category? Things that are true?










What Adjectives Really Mean:
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Salty—uses words viciously
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Clever—someone, usually British, who insults people without them knowing it
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Outspoken—won’t shut up
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Direct—total.fucking.cunt
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Lifelong bachelor—gay
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“Seen everything”—divorces, drugs, and possibly unclaimed children
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Discerning—racist
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Auteur—has a good publicist
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Private—switching genders
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Quiet—boring
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Raconteur—will pick up the bar tab if you listen to his stories
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Affectionate—slut
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Handsy—HR is covering up twelve different harassment suits
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Thoughtful—gay man over forty who wears Cosby sweaters
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Trendy—gay man under thirty who wears makeup
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Granola—lesbian any age who doesn’t wear any makeup
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Self-assured—asshole
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Salt of the Earth—clothes might be edible









	

[image: ]




	

Resourceful—has the best weed
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Contemplative—still in the closet










[image: ]














	

[image: ]









	

[image: ]




	

Quirky—secretly a “Broni”
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Modest—collects troll dolls
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Predictable—watches all the “Chicago” dramas on NBC and has an opinion of each one
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Extrovert—has a sex tape
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Introvert—watches the sex tape
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Wise—knows where the bodies are buried
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Family Man —banging the intern in the supply closet
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Heart on their sleeve—might be on the sex offender’s registry
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Unpredictable—bipolar
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Ethical—will rat you out
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Naive—does other people’s work believing it will pay off in the end
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Cautious—pussy
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Intuitive—knows when to drink lots of green tea
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Scarred—grew up in a cult
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Brave—severely handicapped
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Decisive—uninterested in you
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Efficient—uninterested and wants you to leave the room. Like, now
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