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UNBUTTONING THE HARDEST BUTTON TO BUTTON

The following White Stripes story probably bothered me more than any piece I’ve ever written. This seems curious in retrospect, because it now reads like a workmanlike profile containing no controversy whatsoever.

This was the first official cover story I wrote for SPIN, and (I think) the first significant cover story on the White Stripes for any national publication in America. Putting the Stripes on the cover seemed a little crazy at the time, because their fourth album (Elephant) had not yet been released and it was still unclear whether this band was famous enough to be on the cover of a major magazine. This is always a tricky issue at a place like SPIN; at the time, the publication’s circulation was something like 525,000 and there was always this unwritten theory that suggested it was unwise to put any artist on the cover who couldn’t sell at least 525,000 copies of their own record (in other words, it didn’t make sense to try to promote a rock magazine with a rock band who was less popular than the magazine itself). When I started the reporting for this article, their previous album (White Blood Cells) still hadn’t gone gold. As a consequence, I think I unconsciously felt a pressure to “sell” the band to readers, which is why I included a sentence where I refer to the music of the Stripes as “so fucking good.” I regret doing this. I mean, the White stripes are fucking good, but that sentence sounds completely idiotic.
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