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Introduction


Finding a great job without a college degree is hard to do—but it’s possible. In fact, more and more, going to college doesn’t necessarily guarantee you a job. In the past few years, only one in four college graduates find jobs in their field. And, according to the U.S. Bureau of Labor Statistics, eight out of the ten fastest-growing jobs don’t require college degrees.


But that doesn’t mean these jobs are easy to get. You’ll need to be willing to work hard. And you’ll also need something else. The people who build a successful career without college are all passionate about their work. They’re excited about it. They’re committed to getting better and better at what they do. They don’t just want to make money. They want to make money doing something they truly love.


So a good place for you to start is to make a list of the things you find really interesting. What excites you? What do you love doing? Is there any way you could turn that into a job?


Now talk to people who already have jobs in that field. How did they get where they are today? Did they go to college—or did they find success through some other route? Do they know anyone else you can talk to? Talk to as many people as you can to get as many perspectives as possible.


According to the U.S. Department of Labor, two out of every three jobs require on-the-job training rather than a college degree. So your next step might be to find an entry-level position in the field that interests you. Don’t expect to start at the top. Be willing to learn while you work your way up from the bottom.


That’s what almost all the individuals in this series of books did: they started out somewhere that probably seemed pretty distant from their end goal—but it was actually the first step in their journey. Celebrity Simon Cowell began his career working in a mailroom. Jim Skinner, who ended up running McDonald’s Corporation, started out flipping burgers. World-famous cook Rachael Ray worked at a candy counter. All these people found incredible success without a college degree—but they all had a dream of where they wanted to go in life … and they were willing to work hard to make their dream real.


Ask yourself: Do I have a dream? Am I willing to work hard to make it come true? The answers to those questions are important!
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CHAPTER 1


EARLY LIFE




Words to Know


tablet computer: A tablet computer is a small computer that is mostly just a screen. Often, tablet computers have touch screen controls.


innovative: If something is innovative, it is a new idea or a new take on an existing idea.


CEO: CEO stands for chief executive officer. The CEO is responsible for making big decisions at a company.


benchmark: A benchmark is a standard or point of reference against which things are commonly compared.








On January 27, 2010, Steve Jobs introduced the world to the next big thing from Apple, the company Steve had helped found and make successful. The company had already released the iPod and iPhone, as well as countless versions of their Macintosh computer (also known as the Mac). With the iPod and iTunes, Apple changed the way people listened to music and bought the latest releases from their favorite artists. With the iPhone, Apple changed what people expected from a cell phone. With their latest creation,


Apple wanted to change the way people thought about computers. Standing on the stage at the Yerba Buena Center for the Arts in San Francisco, California, Steve announced that Apple would be releasing its first tablet computer, the iPad.


The iPad shared many characteristics with the much smaller iPhone. The new device had touch screen controls, could download apps, and allowed users to watch movies and listen to music. The iPad was much larger than the iPhone, though, designed to be a computer you can use on your couch while watching TV, not something you put in your pocket. Apple’s move into tablet computers had been rumored for years, but in January 2010, Steve confirmed that the iPad would be available for purchase in the spring of the same year.


In April 2010, the iPad went on sale in the United States. In the first day that the iPad was available, Apple sold more than 300,000, and by the end of the first month, the company had sold more than a million. The iPad was another huge hit for Apple, just as the iPod and iPhone had been before it.
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