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Mosley Music Group has released two albums by the band OneRepublic, helping them to become international stars.
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Record-Breaking Hits
 



In fall 2007, one song in particular was inescapable for fans of popular music. “Apologize,” by the American pop-rock band OneRepublic, was dominating the airwaves. The earnest, slowpaced tune spent about six months in the top 10 of Billboard’s Hot 100 chart; outside the United States, it topped the pop charts in more than 15 countries, including Canada, the United Kingdom, the Netherlands, Egypt, Turkey, Sweden, and Australia. It broke British radio airplay records. Yet hearing the song on the radio, on television, and in soundtracks wasn’t enough for listeners. On iTunes, “Apologize” was downloaded more than 4 million times in the United States alone.




Of course, one side effect of the song’s popularity was a big surge of publicity for OneRepublic. The five-man band, based in Los Angeles and with origins in Colorado Springs, Colorado, was also suddenly all over the media, granting numerous interviews and guest performances. And the musical stylings of OneRepublic could be heard on several television shows, including One Life to Live, One Tree Hill, and Smallville. In a matter of months, OneRepublic went from a relatively unknown band, with a fan following based mostly on the Internet, to a full-fledged mainstream success. “We got put in the pas- senger seat of a freakin’ rocket with the first song,” OneRepublic’s lead vocalist and songwriter, Ryan Tedder, told the Colorado Springs Independent that December. “Now we’re just gonna see how much momentum it has, and where it takes us.”




 FAST FACT
 



At the time “Apologize” topped Mediabase’s list of the most frequently played songs, Justin Timberlake’s singles “Sexyback” (2006) and “What Goes Around” (2007) were in the top 10. These songs were also co-written and co-produced by Timbaland.


 



In yet another indicator that “Apologize” had become a ubiquitous hit, the radio research company Mediabase announced a milestone. “Apologize” had achieved the most radio airplay of any song since Mediabase began monitoring the airwaves in 1987. In one week alone (the week ending Saturday, November 10, 2007), radio stations in the United States and Canada played the song an astonishing 10,331 times. According to estimates by the media tracking service Nielsen Broadcast Data Systems, this meant that 70 million different people heard the song at least once that week.
 



SMALL LABEL, BIG SINGLES




With this achievement, “Apologize” broke a record previously held by “Promiscuous,” a single by Canadian singer-songwriter Nelly Furtado. Reaching the height of its popularity in summer 2006, “Promiscuous” had peaked at 10,306 plays in one week.
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Nelly Furtado’s 2006 album Loose, produced by Timbaland, was credited with reviving her career. 






Aside from their catchiness and wild popularity, the two songs might not have seemed to have much in common on the surface. “Apologize” was a plaintive, piano-driven pop ballad about betrayal and a failed relationship, while “Promiscuous” had a strong dance beat with hiphop undertones and playfully suggestive lyrics. The music videos for the two songs illustrated their differences. Saturated with bold colors, the “Promiscuous” clip showed crowds dancing in clubs between shots of Furtado and her duet partner, whereas “Apologize” had a very simple music video, depicting the band and producer in the recording studio. Their performers were also at different career stages: OneRepublic was an up-and-coming act appearing on the charts for the first time, while Nelly Furtado had achieved mainstream success years before the release of “Promiscuous” and had been relatively quiet for a while. 




“Promiscuous” was released on the very same record label as “Apologize”: Mosley Music Group, an imprint of Interscope Records. And one person played an important role in creating and releasing both songs. That person was Timbaland, the mogul who produced their artists’ albums and was the founder of Mosley Music Group.




Timbaland also made guest appearances in both songs. He was Furtado’s duet partner in “Promiscuous,” trading lyrical pickup lines and clowning around with her in the music video. And Timbaland created a remix for “Apologize,” which incorporated a more noticeable beat, echoing effects for the lead vocals, and some of subtle vocal accents debut from album, Timbaland himself. Before the release OneRepublic’s Dreaming Out Loud, the remix appeared on a Timbaland solo release, Shock Value. Both the original version of the song and Timbaland’s remix appeared on Dreaming Out Loud; the remix was the first to gain significant attention and airplay, perhaps thanks to Timbaland’s name recognition. (In fact, sometimes the remix was attributed to “Timbaland featuring OneRepublic,” which the band members have said caused some confusion among disc jockeys and listeners. This didn’t seem to prevent people from learning more about the song and the band.)
  







WHAT DOES A MUSIC PRODUCER DO?


To do his or her job effectively, a music producer must know what kind of song will sell, and be able to guide artists accordingly throughout the recording process. A producer might help the artist find songwriters, book studio ses- sions, or select which songs to release. Sometimes, the producer’s responsibilities include simply making sure the recording sessions run smoothly: working out a budget for the record, providing amenities for the artist and recording crew, and acting as an intermediary between the record label and the artist’s team. Many producers are songwriters themselves, or have signature sounds that make artists and record labels seek them out specifically. A producer might work on an entire album, or just one or two songs. In cases of the former, the producer often decides how to arrange the tracks and what overall sound to give the album. 
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