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  There are ONLY seven ways to get rich:




  

    

      

        

          

            

              	

                1. 


              



              	

                Inherit it


              

            




            

              	

                2. 


              



              	

                Marry it


              

            




            

              	

                3. 


              



              	

                Invest for it


              

            




            

              	

                4. 


              



              	

                Get lucky, the lottery or win it


              

            




            

              	

                5. 


              



              	

                Work for a company


              

            




            

              	

                6. 


              



              	

                Break the law: Steal, deal or con


              

            




            

              	

                7. 


              



              	

                Entrepreneur/Work for yourself


              

            


          


        


      


    


  




  

    The best way to become wealthy –


    honestly, ethically, legally and morally –


    is number 7.


  




  
BE AN ENTREPRENEUR


  AND


  WORK FOR YOURSELF!





  The Internet is the most powerful business tool in the history of mankind. It can help you make money, save money, network and communicate easily and quickly, often without the need for start-up

  capital. It levels the playing field so individuals, entrepreneurs and small companies can compete with large, multinational corporations and win!




  You can work smart. You can work hard. I’ll show you hundreds of ways to work smart using the Internet. But only you can decide whether you want to work hard. In my experience, the best

  way to make more money in this world, to help your company get ahead of the competition, to truly get ahead financially and be your own boss, is to work smart and hard!




  – Marc Ostrofsky




  


    “ONLY 7 WAYS TO GET RICH” is a © Copyright, 2011 by Marc Ostrofsky in the pages of Get Rich Click


  




  “The future potential of Internet-based businesses is staggering. This easy-to-follow book will teach you the ropes of this business and give you great tips and

  suggestions on achieving financial success.”




  – Dr. Stephen R. Covey, author of


  The 7 Habits of Highly Effective People and The Leader In Me




  “I’ve asked thousands if they will be one of the millionaires made by the recession. If you read and apply what Marc has laid out in Get Rich Click, you

  will be well on your way. It’s actionable information you can apply now!”




  – David Bach, New York Times bestselling


  author of Start Over, Finish Rich




  “Marc Ostrofsky delivers in Get Rich Click. His approach will change how people think about the role of the Internet in business and delivers on teaching you

  how to make money online.”




  – Jack Canfield, New York Times bestselling


  coauthor of Chicken Soup for the Soul series




  “The 800-pound guerrilla when it comes to finding unique ways to make money on the Internet is Marc Ostrofsky. He has made $100 Million+ and his book Get

  Rich Click will teach you how to do it too.”




  – Jay Conrad Levinson, author of New York Times bestselling


  Guerrilla Marketing series of books




  “With so much noise in the Internet business sector, it’s refreshing to see practical advice from someone who has been there, done that. Marc Ostrofsky’s

  Get Rich Click lays out an easy-to-navigate blueprint to making money online for anyone with a dream and a willingness to work the plan. Packed with checklists, bullet points and no-nonsense advice

  from someone who has made millions online, this book is a no-brainer for anyone wanting to mine gold from the Internet.”




  – Joel Comm, New York Times bestselling author of Twitter Power




  “There’s a golden opportunity today . . . with an idea, a domain name and a bit of gumption–you can Get Rich Click. Marc Ostrofsky gives you the low-down

  on what he’s done to make it happen in several different marketplaces and businesses. Everyone from the bootstrapping start-up to the next Internet tycoon can pick up something from the guy

  who’s been there and done it.”




  – Yanik Silver, serial Internet entrepreneur and founder,


  Maverick Business Adventures




  “If you are looking for a way to build a successful online business without sacrificing lifestyle, you can learn the secret in Marc Ostrofsky’s book, Get

  Rich Click.”




  – Marci Shimoff, New York Times bestselling author of Happy for No Reason


  and Chicken Soup for the Woman’s Soul




  “Personal brand is a key to success in my world. I would say that Marc’s personal brand is teaching others how to gain a competitive advantage by strategically

  leveraging the power of the Internet in business. Buy this book and learn how this serial technology entrepreneur has done it . . . over and over again.”




  – Steve Harrison, creator of National Publicity Summit




  “If you want to change your life by focusing on the ability to obtain greatness from within and live up to their potential, Get Rich Click is the book for

  you!”




  – Bill Walsh, author, speaker and world-renowned marketing expert




  “Get your hands on Get Rich Click and you’ll have gold in the palm of your hands. Marc’s approach to the Internet and how to make money online will

  give you a headstart and turn your obstacles into opportunities.”




  – Sharon Lechter, coauthor of Three Feet from Gold:


  Turn Your Obstacles Into Opportunities! and Rich Dad Poor Dad




  “Just when I thought I knew enough about online marketing and sales, I get your book. It’s filled with ideas that, when implemented, can make millions for the

  reader. I plan on having my whole team get a copy and read it now!”




  – John Assaraf, New York Times bestselling author,


  The Answer and featured in The Secret




  “The only problem I have with Get Rich Click is that it isn’t a video . . . yet! Marc breaks the model of the traditional online marketer by showing you

  how to open your mind to thinking differently about how to use the Internet.”




  – Mike Koenigs, cofounder of Traffic Geyser




  “Get Rich Click is a blueprint for making money on the Internet and teaches all ages how to profit online. Author Marc Ostrofsky is a successful serial entrepreneur

  that supports young entrepreneurs and the NFTE. Buy this book and start your online business today.”




  – Steve Mariotti, founder,


  Network for Teaching Entreprenership




  “Marc Ostrofsky’s Get Rich Click will give you the tools, tactics, and most importantly, the confidence, to dramatically increase your income by building

  your business online. Go for it!”




  – Keith Ferrazzi, New York Times bestselling author of


  Never Eat Lunch Alone and Who’s Got Your Back?




  “Internet marketing is a mix of art, science, knowledge and a never-ending quest to learn where the gold is buried for that day, hour or even minute. Marc has proven

  to know how to do successfully . . . over and over again. If you want to make money from home, online, part time or full time, Get Rich Click is the book to read!”




  – Mike Filsaime, marketing expert,


  president and CEO, MarketingDot-com.com




  “The fastest fortunes today are made on the Internet. Marc’s book, Get Rich Click, shows you hundreds of ways to make serious money online. It’s an

  absolute MUST for any online entrepreneur.”




  – Robert Allen, author of Creating Wealth,


  The One Minute Millionaire


  and many other bestselling books




  “Great read . . . a winner.”




  – John Demartini, author and


  speaker as seen in The Secret




  “Marc is one of the smartest Internet business experts in this country. We have become good friends and talk all the time about ways I can use the Internet to help my

  business. His advice is worth millions to me and I highly recommend listening to what he has to say.”




  – Peter Max, world-renowned contemporary artist




  “As a successful author and internet entrepreneur, I know the tips and tricks of making money online! Marc Ostrofsky has an astounding success story and Get Rich

  Click is an incredible book. It’s easy to read, follow and will put you on the right track to making money online!”




  – Anthony Morrison, successful online entrepreneur


  and author of Advertising Profits from Home




  “I teach people the secrets to master sex, money and power. Marc teaches people the secrets of how to master the online world and the ways to turn that mastery into

  dollars. Get Rich Click is hypnotic in its brilliance and practicality.”




  – Marshall Sylver, The Millionaire Maker




  “Marc has that rare ability to identify and often create new and unique technology applications and opportunities and then turn them into income-producing companies.

  If you want to make money on the Internet, Get Rich Click is full of ideas, applications and real-world examples of exactly how to go about doing just that.”




  – Paul Frison, CEO, Houston Technology Center




  “Creativity is a necessary key to success in today’s competitive marketplace. Marc is one of those creative genius types that are always coming up with new and

  innovative ways of making money online. This book outlines a clear-cut path to teach anyone how to use the Internet to make money. I highly recommend it!”




  – Liz Kalodner, Executive Vice President and General Manager, CBS Consumer Products




  “Marc Ostrofsky knows how to Get Rich Click! Each of his wildly successful ventures started from a simple, low-cost idea. What sets Marc apart is his revolutionary way

  of viewing the Internet. He has more ideas and ways to make money on the Internet than anyone I have ever met. If understanding an insider’s mind is what you are looking for, Get Rich

  Click is for you.”




  – Jan E. Smith, former president, Disney Interactive




  “I’ve often said, ‘In imagination, there is no limitation.’ Marc Ostrofsky is proof of this! His book Get Rich Click is BRILLIANT. If you want

  to make money 24/7/365, this book is your key to financial success!”




  – Mark Victor Hansen, New York Times bestselling


  coauthor of Chicken Soup for the Soul series




  “Think differently! Think online! If you are going to survive, thrive and grow in this interconnected world we now live in, you need to read Get Rich

  Click!”




  – Brian Tracy, New York Times bestselling author and management expert




  “Taking action is my mantra for success. Get Rich Click will show you how to take action online. This is a book that will move you toward your dream of building

  an online business.”




  – Les Brown, bestselling author and motivational speaker
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  Note to Readers




  

    This publication contains the opinions and ideas of its author. It is intended to provide helpful and informative material on the subjects addressed. The strategies outlined

    in this book may not be suitable for every individual, and are not guaranteed or warranted to produce any particular result.




    This book is sold with the understanding that neither the author nor the publisher is engaged in rendering legal, financial, accounting, or other professional advice or services. The reader

    should consult a competent professional before adopting any of the suggestions in this book or drawing inferences from it.




    The publisher does not have any control over and does not assume any responsibility for the author’s website(s) or its content, and neither the author nor publisher has any control over

    (and such parties do not assume any responsibility for) any third party’s website(s) or content.




    No warranty is made with respect to the accuracy or completeness of the information or references contained herein, and both the authors and the publisher specifically disclaim any

    responsibility for any liability, loss or risk, personal or otherwise, which is incurred as a consequence, directly or indirectly, of the use and application of any of the contents of this

    book.
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  I dedicate this book to the


  memory of my mother,


  Shirley Ostrofsky,


  who died while I was doing the


  final edits on this book,


  just before it went to press.


  She was truly a class act and always


  seemed to turn the bad into the “not so bad.”


  She taught me the true meaning of


  unconditional love!


  I will miss her terribly.




  







  Preface




  I met Marc Ostrofsky at the National Speakers Association annual convention. It’s kind of blurry there because every one of the 1,500 people in attendance is trying to outdo, and out-talk

  the other. So as Marc was telling me “his story,” I admit my listening skills were less than stellar. I only remember the words CuffLinks.com and millions.




  But he followed up after the event and snapped me into focus. His story is off the chart both entrepreneurially and financially. We kept up the conversation; he came to Charlotte for a visit,

  spoke at my annual boot camp and introduced me to several of his friends of distinction.




  Marc Ostrofsky is a warm fuzzy guy who has made a ton of money on the Internet, and from the Internet. This book is a cold slap in the face to wake up and smell the URLs. And this book is the

  first reality book of how-to-do-it-NOW!




  Marc is not one of these “Here’s how I did it and let me sell you the secret” guys. This book IS the secret.




  The Internet is the future of marketing, sales, information and e-commerce and will grow for the next hundred years. And Get Rich Click is a road map for how to capture it, take advantage

  of it and monetize it while it’s still the new frontier.




  Everyone looks at the Internet with a sense of awe, wonder and bewilderment. They look at a website or URL and say, “Why the hell didn’t I think of that?” You’ve said it.

  I’ve said it. Not Marc. He immediately saw the opportunity of the Internet and seized it.




  Marc didn’t invent the Internet. (Everyone knows Al Gore did that.) He capitalized on the Internet, cashed in and is still cashing in . . . 24 hours a day, 7 days a week, 365 days a

  year.




  And so can you.




  This book explains the game and gives a simple game plan that anyone (even you) can understand and execute for as little as the cost of registering a URL. And Marc even tells you the best places

  where and how to do that.




  What’s missing from this book is you. The keys to understanding and execution are contained herein, but you must pull the trigger to get the money-ball rolling in your

  direction.




  This book gives you the understanding that it’s not too late to score big on the Internet and motivates you to fire the pistol to hit yourself in the butt to take action. And if you fire

  the shot correctly, the bullet will hit you right in the wallet.




  

    – Jeffrey Gitomer,


    author of The Little Red Book of Selling


  




  







  Foreword




  As CEO of ClickBank, my primary focus day in and day out is to ensure that ClickBank provides individuals and businesses with better, more profitable ways to make money online. Since we are in

  the business of enabling success, when I see an Internet marketing resource as valuable as this book come along, I pay attention. This book will open your eyes to a world of opportunity you

  probably didn’t know existed. In the pages that follow, you’ll read about everyday people just like you who have made money online.




  Also, you’ll read about the many different ways people have become successful online, and it’s never been clearer than it is today that the opportunities are endless. At ClickBank we

  understand this firsthand because many of the success stories feature our clients! Over the past 12 years, since the early days of e-commerce, we’ve focused primarily on digital products like

  ebooks, software and membership sites and have helped hundreds of thousands of product creators and their affiliates become successful in an incredible variety of niches. Additionally, many of the

  tools set forth in this book have been employed by ClickBank clients to make money online.




  One ClickBank success story that you’ll read about highlights Jacob Hiller, an innovator who has become wildly successful by teaching people how to jump higher. You’d think that

  might be a niche product, but Jacob has already made over $1 million to date. Despite the many success stories I’ve seen, I continue to find it fascinating that someone can take an avocation

  and convert it into a lucrative vocation. Each of these amazing stories is unique, inspiring and true.




  One notable characteristic of successful ClickBank clients is that they are incredibly good at keeping an eye on trends and must do so to stay on top of their game in the continually changing

  world of Internet marketing. Many of those clients then take advantage of the trends by forming partnerships with subject matter experts in the markets or verticals they want to target.




  In the spirit of great partnerships, when I first met Marc Ostrofsky it didn’t take long for us to realize that we needed to find a way to combine our efforts to provide people with

  valuable resources to make money online. We have recently done just that through the creation of a biweekly video newsletter. ClickBank is pleased to partner with Get Rich Click to deliver this

  newsletter (www.getrichclick.com/withclickbank) not only to affiliate marketers, but to anyone who has ever aspired to make money online. It is full of success stories, trends and tips and tricks

  to help people achieve their goals online, and I invite you to see for yourself.




  My hope is that you will use this book (and the newsletter) as a resource in your Internet marketing efforts. Everyone has a passion – something they’re good at and can share with

  others. I encourage you to use the success stories in this book as inspiration and fuel for your business. Use the business models and techniques covered in this book to help you get started, or

  take your business a step further. And be sure to keep an eye on the trends and the new ways you’ll learn about people making money online so that you can incorporate them into your own

  efforts. I assure you that the content you’ll find within these pages is useful and relevant. Marc Ostrofsky has an incredible Internet marketing success story of his own and serves as a

  great guide through the world of making money online.




  

    – Brad Wiskirchen


  




  CEO, ClickBank
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  Introduction




  The Internet is quickly changing the world as we know it. For the first time in history, a single businessperson can compete on equal footing with large, multinational firms. Anyone can sell

  something, collect the money for the item, then go purchase it and send it to the buyer. Today, armed with nothing more than information and a little bit of know-how, people are becoming

  millionaires. Thanks to the Internet.




  

    The Internet is today’s gold rush,


    creating more millionaires and doing so


    faster than any other medium in history.


  




  

    The Internet has created more opportunities for “the rest of us” to get wealthy than did the telephone, the telegraph, radio or television. As an interactive tool, the Internet is

    redefining the way people around the world work, play, socialize and communicate.


  




  This book is filled with stories of people, just like you, who wanted to create wealth using the Internet. The only difference is that they acted on their ideas. Many had little or no start-up

  money. Get Rich Click contains hundreds of ideas and real-life stories from entrepreneurs from all ages that show exactly how easily and quickly you can make money on a full- or part-time

  basis.




  In these pages, you will learn about:




  

    

      

        

          	

            

              • 


            


          



          	

            

              New money-making ideas and opportunities others are doing on the Internet


            


          

        




        

          	

            • 


          



          	

            Advertising commissions


          

        




        

          	

            • 


          



          	

            Getting paid for simply providing leads to others


          

        




        

          	

            • 


          



          	

            Making money with information and knowledge


          

        




        

          	

            • 


          



          	

            Creating a website that’s made up entirely of others’ content and ads


          

        




        

          	

            • 


          



          	

            Unique ways of making money with eBay


          

        




        

          	

            • 


          



          	

            Making money with affiliate programs


          

        




        

          	

            • 


          



          	

            Website marketing


          

        




        

          	

            • 


          



          	

            Creating simple e-commerce, retail sites that make money the same day they are created


          

        




        

          	

            • 


          



          	

            Making money on the Internet with no website


          

        




        

          	

            

              • 


            


          



          	

            

              Selling a product on the Internet, getting paid for it and then buying it to fulfill the order


            


          

        


      


    


  




  And much more. This book will help you turn the gray matter in your brain to virtual gold!




  Technology Wildcatting




  

    The profit potential from the Internet is staggering. It may take only one tip from this book, one story, one bit of information showing how someone else did it and you find a way to adapt

    that story to your situation. Now is the time to get your share of this enormous, amazing and growing pie.


  




  Wildcatters are independent prospectors searching for new deposits of wealth. It used to take a lot of luck to dig a hole and strike oil. Today, drilling for oil is as much a science as it is an

  art. Drilling firms today use a host of scientific methods to minimize the number of dry holes they dig.




  Making money on the Internet is really no different. Online, entrepreneurs – the technology wildcatters of the Internet – use knowledge, data, upside potential and an understanding

  of the market and the players within that market to know where to drill and how to play.




  “Learn More . . . Earn More”




  – Marc Ostrofsky




  Success comes from a combination of knowing what’s going on in the market, knowing where the market is headed, planning to be in the right place, at the right time, arming yourself with

  the right products, having the right information and taking advantage of the opportunities.




  The Internet Is the Ultimate Business Tool




  

    I believe I may have been one of the first to view the Internet as a medium to conduct business. My beliefs and viewpoints were so strong that I decided to purchase the domain name

    business.com. In 1995, I paid $150,000 for the domain name to a British Internet service provider. At the time, industry insiders and the media were baffled to discover anyone would pay such an

    absurd amount of money for a simple dictionary word between a “www.” and a “.com.”


  




  Future events justified my huge outlay of cash. In 1999, only four years later, I resold the domain name to eCompanies, an Internet incubator (investing company) looking for an easy-to-remember

  name that would save millions in advertising costs. The sticker price: $7.5 million. That sale landed in The Guinness Book of World Records for the largest amount anyone had ever paid for a

  web address to date. There was no website, no product, services or sales.




  So often people say to me, “I wish I had done that!” or “It was so simple, why didn’t I think of that?” Well, you still can. We are truly in the bottom of the first

  inning when it comes to the potential for growth and opportunity on the Internet. There are hundreds of ways to make money using the Internet. Domain names. Pay-Per-Click

  advertising. Mobile content. Social network marketing. Search engine optimization. Blogs, affiliate marketing and more. You can even get paid to read e-mail and take surveys at home!




  The Internet Approach Is Really Simple




  

    You’ll learn how to make money on two fronts:


  




  1. Using the Internet to enhance your business, increase sales and decrease your cost structure regardless of whether you are a retailer, wholesaler, supplier, service

  provider, content provider, entrepreneur or multinational company.




  2. Using the Internet as the primary business model in your chosen market, often without maintaining a physical office or location other than your home office or a

  laptop.




  Using the Internet as your primary business tool comes in many forms: selling a product; selling services; providing or selling information. You’ll learn all about affiliates – how

  to team up with others, sell their products and earn big commissions from them. You’ll learn how to buy, sell, lease and even rent domain names, and how website traffic is the most powerful

  factor for any web-based business. For that, I have included over a hundred ways to optimize and increase traffic to your website.




  Think of traditional business models in nontraditional ways.




  

    

      Spotting Nuggets of Gold: Understanding Markets


    


  




  Get Rich Click helps you understand the opportunities available to you on the Internet and identify new and ongoing, significant, recurring income streams.




  The key word here is “ongoing.” One time transactions typically don’t produce significant long-term revenue. If all you want to do is make a one time $5,000 or $50,000 sale on

  the Internet, this isn’t the book for you. Ongoing sales is the method I have used to make money. Think of the old adage, “Give a man a fish; he eats for a day. Teach a man to fish and

  he eats for a lifetime.” I’ll teach you how to fish – how to spot, understand and profit from these new and ever-changing opportunities on the Internet – so you, too, can

  eat for a lifetime.




  “To create a new standard, it takes something that’s not just a little bit different; it takes something that’s really new and really captures people’s

  imagination.” – Bill Gates




  Tom Peters, one of the world’s most innovative management gurus and coauthor of international bestsellers In Search of Excellence and Re-imagine! says, “Nothing is

  unimaginable!” When you consider the power, reach, size and nominal costs involved in using the Internet, then, without question, absolutely nothing is unimaginable!




  Three years ago, no one would have imagined the power of a handheld device such as Apple’s iPhone. It’s an entrepreneur’s dream. Hundreds, if not thousands, of entrepreneurs

  are creating amazing iPhone applications, letting Apple handle all of the heavy lifting by selling them on every iPhone at the push of a button and paying the entrepreneur 70 percent of every

  dollar generated from the sale of these applications.




  This is how you learn to be successful and Get Rich Click. The Internet gives you access to the magic button that makes your dreams reality. Just imagine it, and the Internet can help you

  or your business make it happen – faster, more efficiently and at a lower cost than ever before.




  No Technical Knowledge Required!




  Some people won’t buy this book because they have “technophobia,” but making money on the Internet does not require you to be a “techie” at all!




  Many of the people in the success stories you’ll read have no programming or graphic design skills. I’m living proof you don’t need technical skills, as mine are few and far

  between. I am a marketing guy, not a tech guy.




  Above all else, making money on the Internet involves understanding opportunities. If you add in selling, marketing, market dynamics, knowing what you don’t know, understanding people and

  how they behave, and having the ability to balance your weaknesses and strengths, you have a recipe for success.




  All you need to mine this new gold field are the right tools. The Internet is one big jump in the right direction to finding these tools.




  Every technological revolution creates bigger, better and more abundant tools. We are still in the “tool-creation” phase of the Internet. Compared to picks and shovels, this tool is

  much more efficient, a quantum leap forward in the world of tools. It offers us a new way of thinking and “clicking” to make money. It truly is a tool that will allow many to cash in on

  what is fast becoming known as the “gold rush of the 21st century,” a tool that will allow individuals and businesses to start and continue a journey to Get Rich Click.




  The market, technology, the defining qualities of relevance are all changing at light speed. In five years, we will be looking at a different Internet landscape, and that will be as filled with

  opportunity as is the one right now. Everyone transacting on the Internet is trying to achieve the same goal: increase sales and decrease expenses. Those who succeed find the answer to this

  balancing act.




  Everyone thinks they need to create the next Facebook or become the next Microsoft or Google to get rich. It’s simply not true. The real person on the street can make money and get rich by

  following the strategies I’ve written about here. I know they work because I have done them! Even if you simply help others implement some of the ideas in Get Rich Click, you can and

  will be successful.




  Get Rich Click is one tool to help you learn from the experience of others!




  

    – Marc Ostrofsky


  




  This book is INTERACTIVE!




  1. WHAT IS THIS?




  

    [image: ]


  




  If you haven’t seen them in your favorite newspaper or magazine, it’s called a Quick Response Code or a QR code. In short, let’s just say, it’s like a bar code –

  but better! The difference is that a “QR CODE” will take you instantly to a web page when scanned by a smartphone. It’s one of the latest cool technologies that helps

  bridge the virtual world and the physical world.




  2. Why Are They in the Book?




  

    Get Rich Click is the ultimate source for the latest information, advice and tips on how to make money online. The problem is, there are SO MANY new ideas, tips, tricks and ways people

    are making money using the Internet, we thought this would be a great way to bring you the latest updated information on how others are making money online. One of the best new technologies that

    allows us to make this book “come alive” and enhance the readers experience is to use QR codes throughout the book.


  




  3. How Will They Benefit Me?




  

    It’s our favorite saying . . .“Learn More, Earn More.” The Internet changes fast and we are committed to bringing you the most up-to-date information possible.


  




  4. How Can I Use the QR Code – Now?




  

    It’s an APP on your smartphone. There are many FREE APPs available via iTunes, the BlackBerry App World and the Android Marketplace if you search for “QR code” so you can

    download the APP that will read the above image. Download one now and try the QR code above.


  




  Note:




  

    

      

        

          	

            • 


          



          	

            If you have an iPhone, you can go to GetRichClick.com/iphone


          

        




        

          	

            • 


          



          	

            If you have a BlackBerry, you can go to GetRichClick.com/blackberry


          

        




        

          	

            • 


          



          	

            If you have an Android phone, you can go to GetRichClick.com/android


          

        


      


    


  




  FREE Digital premiums




  Get Rich Click is the ultimate source for making and saving money online.




  The GRC team periodically assembles offers for digital premiums, which might include terrific discounts from our own online companies, such as CuffLinks.com, Blinds.com and eTickets.com. They

  also might include free services, such as online advertising, affiliate offers, office supplies and more!




  Follow the link below to receive the latest digital premiums or go to:




  GetRichClick.com/DigitalPremiums




  

    [image: ]


  




  Think about it: If you were able to take advantage of one of these digital premiums, you could save as much money as you paid for the cost of this book! Now that’s the Get Rich

  Click! mindset!




  

    [image: ]
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    Change creates opportunity!


    When one door closes,


    another opens.




    

      

        

          

            

              Whenever there’s major change in any market or industry, some people make a lot of money – and others lose money. What makes the difference? The winners have three

              weapons that give them a strong competitive advantage:


            


          


        


      


    




    Information


    Knowledge


    Understanding




    

      

        

          

            

              Recently, simple, easy-to-use “tools” have emerged allowing ANYONE or ANY BUSINESS to easily and quickly play the “get rich on the Internet” game that was

              previously enjoyed by “the geeks” of the world. NOW is the time! It’s your turn to Get Rich Click!”


            


          


        


      


    


  




  

    The changes now occurring are long term, dramatic . . . and getting faster! More money than ever before is now changing hands, and the pace will be speeding up over the

    next few years. This pace is driven by the Internet, and it’s happening in every business in the world today, regardless of the industry. The doors are wide open! A LOT OF CASH awaits those

    that learn, understand, and play in the new economy.


  




  My goal for Get Rich Click is to show you how thousands of people – of all ages – are making money, and how I, too, have managed to create, grow, sell and still own more than

  my fair share of Internet-based businesses. All of them are profitable in their respective markets. Some make a few thousand dollars a month, some make a few hundred grand a year and a few make

  millions of dollars every twelve months!




  Making money is exactly like war. It is a very competitive environment. The winner of a war is the side with the best information, knowledge and understanding of the terrain they’re

  on and the opposition they’re facing.




  

    Just as in a war, your business needs “intel” in order to succeed and make money. You need to know everything you can about:


  




  

    

	

      

        

          	

            • 


          



          	

            The buyers


          

        




        

          	

            • 


          



          	

            The sellers


          

        




        

          	

            • 


          



          	

            The products


          

        




        

          	

            • 


          



          	

            The services


          

        




        

          	

            • 


          



          	

            The competition


          

        




        

          	

            • 


          



          	

            The supply chain


          

        




        

          	

            • 


          



          	

            The distribution channel


          

        




        

          	

            • 


          



          	

            The methods others used to win


          

        




        

          	

            • 


          



          	

            The methods others used that failed


          

        




        

          	

            • 


          



          	

            The financial methods used as leverage to grow faster


          

        




        

          	

            • 


          



          	

            The most efficient ways to buy, sell, create, outsource and network


          

        


      


    


    


  




  

    My father was a professor who taught MBA students. He knew success was all about knowledge. He used to say, “I simply give them more knowledge so, hopefully, they make fewer mistakes.

    THEY WILL MAKE MISTAKES, but with the information I give them before they get into the game, they will make their mistakes sooner, learn from their mistakes, and move ahead.”


  




  

    

      The Minefield Game




      

        

          I heard about this game at a recent conference I attended. Two teams are challenged to simply get across a path of 30 marked steps. Five of the 30 steps are

          “mines” – when stepped on, they light up. The player has to go back to the beginning and start over. The goal of the game is to see which team can cross the minefield the

          fastest.




          Let’s imagine how this game might look . . .




          Both teams start out the same way, not knowing which steps were “mines.” The first player from Team #1 moves ever so slowly on the first step, then the second

          step, and so on until he hits one of the hidden “mines” under step #5. He must now start over, knowing next time to avoid step #5. The next player from Team #1 now crosses the

          first 4 steps, and then gently steps over the fifth one. This cautious approach continues until the player hits the next “mine” at step #12. Then the next team member begins,

          knowing to avoid the two previously mined steps.




          It seems simple enough. But Team #2 approaches the game very differently. The first person RUNS across the steps until hitting the mine on step #5. The next person then RUNS

          across the first four steps, jumps the fifth one, and RUNS until hitting the mine under step #12. The next team member RUNS past the first four steps, jumps over #5 and #12, until they hit

          the next mine as soon as possible.




          Needless to say, Team #2 won. The difference was that Team #2 knew they had to “FAIL FAST!” They knew that they would hit the mines, but if they learned

          from those mistakes fast enough, they would win the competition.




          The analogy is clear. In the supercompetitive world we live in, learning from others’ successes as well as from their failures is an essential element of success.

          Otherwise you’re doomed to relive the problems others incurred in the past.




          As my dad said, we will all have failures along the way. It’s failing fast, learning from that failure, and getting back in the game that makes the difference between

          winners and losers.




          We live in a new world of “intellectual property” – where the Internet and “mindshare” (like owning the right domain name) are the new real

          estate. Whether or not we’re playing a Minefield game, we are definitely playing “The Mind Field Game” in the age of the Internet.






          

            – Marc Ostrofsky


          




        


      


    


  




  Don’t be fooled. Business is war – and just like in war, you need “intelligence” to win, collect your cash and create the wealth you deserve.

  Fortunately, so much of this can be accomplished by using the Internet for gathering information and learning – quickly – the blueprints for success in any business or industry.




  Continuous learning is the central key to success!




  

    The Internet is creating winners and losers every day – BIG winners, and companies that don’t “get it” and go out of business in a relatively short time frame. You can

    get on the train or watch it pass you by! Stop watching the rest of us prosper with this wonderful new toy and start LEARNING about the thousands of ways young and old are making more money and

    saving more money by using the Internet.


  




  The Internet FORCES change. Using the Internet, I learn something new, exciting and tremendously innovative EACH AND EVERY DAY. Actually, finding new online “niches” to make $50 or

  $500 a day has become my obsession. (I will share those with you via my blog and my website – GetRichClick.com.)




  I’m tired of people saying “it’s too late” to start making money on the Internet – or my favorite: “Someone else is already doing that online.” How

  ridiculous! They are doing it over and over because by doing it they KEEP MAKING MONEY! The truth is, the excuses are actually showing that those people are afraid. They are afraid of change. They

  are afraid to get into the game for fear that they will fail.




  Right now we’re only in the bottom of the first inning of how the Internet is changing history. There are tens of thousands if not hundreds of thousands of individuals – JUST LIKE

  YOU – that will get rich beyond belief in the coming years!




  Get this into your head! For your business to stay in business and grow in the new digital economy, you will HAVE TO PLAY smarter, to be better, to be more efficient, to network, to let others

  manufacture the products you sell, to let others manage the product fulfillment, even to let others handle the customer service – while you are the one that makes the sale!




  I’ll have much more to say about this in the chapters that follow. For now, take my word for it:




  If you keep doing what you’ve always done, you’ll keep getting what you’ve always gotten! But if you’re ready for change . . . you’ve come to

  the right place!




  

    Success starts with an idea. Next comes a plan to realize that idea. That’s the proper mindset for any business venture.


  




  An idea for a business venture is like an acorn. For the person who really understands it – that’s you – the idea includes both what it is now (a nut) and also what it will be

  (an oak tree). That may seem simple enough when we’re talking about acorns and oaks, but it takes a special kind of person to really see a profitable business when it’s in a very early

  stage.




  That kind of vision doesn’t exist in everybody. Not everyone is born with it. But even if you weren’t, you can develop it starting now. Just be aware that every good idea was fragile

  and unproven at the start. Many really great ideas seemed positively ridiculous. Train yourself, therefore, to endow ideas (especially your own) with a significant amount of confidence at the

  beginning.




  Ideas are good until proven otherwise!




  

    

      Ideas are fragile and need to be handled accordingly. A nurturing approach to ideas is essential for any Internet-based business or any business that uses the Internet even in a supporting

      role. With that in mind, here are some points that will help:


    


  




  

    

      

        

          	

            • 


          



          	

            Be an original thinker. If “it’s never been done that way before,” you might actually have a winning idea.


          

        




        

          	

            • 


          



          	

            There’s more than one kind of originality. Can you come up with creative twists on already existing ideas?


          

        




        

          	

            • 


          



          	

            Think about selling as you go. Successful online entrepreneurs plan, set goals, measure and sell. Be a good doer, not just a good planner.


          

        




        

          	

            • 


          



          	

            Convert prospects to paying customers. Having followers or even fans is great, but you need to enable them to exchange their cash for your product or service.


          

        




        

          	

            • 


          



          	

            You should also empower them to inform others who need your product or service.


          

        




        

          	

            • 


          



          	

            Once you have a paying customer, learn how to serve that customer on an ongoing basis. Shoot for an ongoing relationship.


          

        




        

          	

            • 


          



          	

            Be sure to thank your customers for their business. Then turn thank-you opportunities into cash-generating sales.


          

        




        

          	

            • 


          



          	

            Are you testing new ways of putting your ideas into action? If something works, tweak it to see if you can get even better results.


          

        




        

          	

            • 


          



          	

            Can you replicate your success? Is your idea “scalable”?


          

        




        

          	

            • 


          



          	

            Are you relentless in your pursuit of profits? The top line is important but the bottom line is what you put in your pocket.


          

        


      


    


  




  On the Internet, what exists today will exist differently tomorrow.




  

    No matter what product or service you see working today, there is a competitor, who thinks he or she can do it better. I call it Technology Leapfrogging.


  




  No matter what a firm comes up with, another firm will do it plus one. The next firm will do it plus two. Then the market will decide who succeeds.




  Disintermediation: A New Word for an Old Idea




  Disintermediation means “eliminate the middleman.” Through the Internet, a company can deal directly with customers instead of funneling supply through distributors, wholesalers or

  brokers. Buyers quickly see how disintermediation translates into lower prices and more efficient service. And the companies get more sales.




  The Internet is the most powerful agent of disintermediation in history.




  

    Disintermediation is vastly simplified by the Internet, but it comes easier to some companies than others. Certain industries take to it naturally, like computer supplies, travel agencies,

    bookstores, brokerage services and jewelry sales. But industries such as food and beverage, real estate and automobile are still learning. Meanwhile, furniture sales, pet supplies and home food

    delivery have so far been unsuccessful with Internet disintermediation.


  




  Consider the purchase of airline tickets. In the past, travel agents provided necessary value in the supply chain. They were interpretive intermediaries. They had access to fares, times,

  connections, special offers, the travel experiences of others – everything related to air travel. Today, individual airlines have a website offering much the same functionality, effectively

  eliminating the job the travel agent used to do. The Internet and these online travel sites disintermediated the whole travel business, especially airline ticket sales.




  One classic success story is Amazon.com, the largest bookseller on the Internet. Amazon’s customers connect to and order from the source of the product, eliminating the delays and costs of

  distribution channels. Amazon realized early on that buyers didn’t need help with the selection process or other forms of ongoing support. Traditional intermediaries were replaced with a

  direct ordering process.




  

    Supply Chain (with intermediaries)


  




  

    VENDOR’S PRODUCT MARK-UP LADDER


  




  Supplier $20




  [image: ]




  Manufacturer $40




  [image: ]




  Wholesaler $60




  [image: ]




  Distributor $75




  [image: ]




  Retailer $125




  [image: ]




  Customer $250
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  Internet Modified Supply Chain (disintermediated)




  

    Supplier $20


  




  [image: ]




  Manufacturer $40




  [image: ]




  Customer $80




  

    Amazon has even applied disintermediation to the physical nature of books themselves.


  




  The Kindle is a tablet device that removes the need for pages and covers, and even eliminates the manufacturing process as a whole. No printers. No presses. No middlemen. All this means higher

  profits with few moving parts! With the Kindle, it’s even possible to shop, order and download books using cell phone technology. That is major disintermediation!




  

    

      CLICK TIP [image: ] Amazon has been called a disruptive force in the

      publishing industry, contributing to the demise of traditional bookselling practices. But many independent booksellers and small publishers have stayed in business and done well. They’ve

      developed their own direct Internet sales approaches and have successfully implemented their own websites.


    


  




  Reintermediation




  Disintermediation is not one-size-fits-all. For some businesses, especially those focused on mass production, cutting out the middlemen can actually create higher costs. Now they were serving a

  smaller customer base (or customers who ordered in small quantities), often with more complaints and a multitude of other issues. The number of orders might have increased but so did the

  problems.




  Reintermediation is a reintroduction of middlemen. This is what Levi Strauss had to do after the unsuccessful launch of a multimillion-dollar online operation to sell jeans

  directly to consumers. The company realized disintermediation meant that instead of keeping a few large chain retailers happy, they had to satisfy millions of customers – each of whom might

  buy one pair of jeans.




  Levi Strauss decided to keep the focus on product quality. They let their retail partners handle the quality of the customer’s buying experience.




  How Much Is That Diamond in the Window?




  Most small jewelry stores in this country are family-owned and family-operated. They provide hands-on service, are well known in their communities, and sometimes have served clients over several

  generations.




  Ask any of them how they’re doing right now and you’ll hear, “The store is very quiet. It’s getting tough to stay afloat.” Then ask these same people what

  they’re doing on the Internet and the answer is even more predictable: “Nothing,” or, “Not much,” or, “We have a website but it doesn’t do any

  business.”




  People with this mindset still think the world is flat. They have inventory on hand, staff, a retail shop, rent and a host of other “overhead costs.” In contrast, an online jeweler

  has a photo of a diamond and a price that is often 25 to 50 percent less than the brick-and-mortar retailer. When online jewelers sell diamonds from a website, it is only AFTER they make the sale

  and collect the money that they buy the diamonds from a wholesaler and have them drop shipped directly to the retail customers.




  Think about what that means. Retailers who have inventory of $500,000 in diamonds are at a huge disadvantage. Their money is tied up in inventory, rents, advertising, etc. Which business model

  do you think will survive?




  

    

      CLICK TIP [image: ] I’m sometimes asked to invest in web-based

      businesses that have all the right components but haven’t accounted for cash flow. The entrepreneurs tell me, “I’ll make it up in ad sales or subscriptions from all my web

      visitors.” Sorry, that’s not good enough anymore. You must have an income other than “ad sales” unless you have an immense volume of traffic coming to your site. If ad

      sales are your only income stream, don’t bother to solicit the “smart money.” The smart money won’t invest unless you have millions of unique visitors already coming to

      your site and can sustain those visitors and create growth with very little additional capital.


    


  




  

    Assume both firms made the sale of a $10,000 diamond ring. Diamond Seller “A” already owned the diamond, purchased for $5000, so they made a $5000 profit on the sale they doubled

    their money. Diamond Seller “B” sold someone else’s stone and made only 25 percent or $2500. The vast majority of profits for Diamond Seller

    “A” were essentially eaten up in their overhead. If you expect a lot of sales and are willing to take the gamble of having all of the overhead in Option “A” each and every

    month, year in and year out, you might make more money because there are no new variable costs to speak of for Diamond Seller “A” when making additional sales.


  




  

    [image: ]


  




  Business Models: Anything New under the Sun?




  

    Not long ago the term business model was not exactly on the tip of everyone’s tongue. Then, in the early to mid-1990s, business model became a catchphrase that described how a company

    makes money or saves money.


  




  For example, suppose a company needs a design for a logo or business card. The company can create an online contest for graphic artists to compete for the gig. The success of that business model

  means that graphic artists and other service providers need to adapt or suffer serious consequences.




  Is this a new business model or a very old one in a new medium and on a different scale? Hundreds of years ago Renaissance artists competed for the chance to paint the ceilings of cathedrals.

  Even today, there are contests among architects for the design of major projects like the Vietnam War Memorial in Washington, D.C.




  The Internet produces new business models and also reinvents traditional business models.




  

    With regard to “new” business models, the people supplying answers and support are often the first to make money. That means you can Get Rich Click by assisting other people

    in taking advantage of online opportunities. You become a resource instead of looking for the next “big” idea yourself.


  




  The Picks-and-Shovels Business Model




  

    The standard business model of the 1849 Gold Rush was to mine gold and then exchange it for currency. For most, the dream didn’t pan out. The real winning business model in the Gold Rush

    was selling picks and shovels to the miners!


  




  The same scenario exists today on the electronic frontier. Internet “prospectors” need tools to make money. They need online support in every way, shape and form. Providing that

  support can be a winning strategy on the Internet. Online business models are still evolving. New and different products and services pop up every day. This gives rise to supporting products and

  services. A business can make substantial profit by helping others execute their plans for making money.




  Whenever one or more components of a company’s business model changes, new business models are created for supporting companies. The changes might involve niches served, new marketing

  angles or improved value propositions. One business model can also combine with another to form a completely new approach to business.




  That’s where you come in. Look at the services that supported the gold miners, and the new opportunities you can access by supplying 21st-century “picks and shovels.”




  New and Innovative Ways


  to Make Money




  GetRichClick.com/MakeMoney




  

    [image: ]


  




  Gold Mining Versus Internet Mining




  Gold Mining




  Blue jeans




  Laborers




  Housing




  Food and water




  Land title services




  Picks




  Shovels




  Transportation services




  Internet Mining




  Advertising placement




  Advertising services




  Affiliate programs




  Affiliate recruitment




  Customer satisfaction measurement




  Data analysis




  Directory services




  Domain name registration




  E-liquidators (popular right after the first dot-com bubble burst)




  E-mail marketing




  Handling transactions




  Hardware




  Human resources management




  Information




  Lead generation




  Market research




  Online banking




  Online marketing consultation




  Online tracking services




  Processing payments




  Sales content management




  Software




  Teaching others




  Traffic generation




  Training




  Web hosting providers




  Website design services




  Website analytics




  A Picks-and-Shovels Success Story




  

    Scott Plantowsky was known in Houston as the furniture rental guy you always saw on TV commercials. The business was simple and elegant: rent out furniture, pay for those assets in a short

    time frame and use the cash flow to grow the business.


  




  Scott sold that company and then founded BindView Development, a tech firm in the security and systems management industry, with his friend Eric Pulaski. After taking that firm public and

  putting a few pennies in his pocket, Scott made many investments with his partners that ranged from condo development to medical devices.




  But what he really wanted was something like his furniture rental business: rent the product, recoup the costs and use the rest of the income for growth.




  Scott partnered with former business associates and invested in a company called Softlayer. The firm rents computing power, storage and bandwidth to its customers by the month. There are no

  collection issues – they can simply turn off a server if the monthly rental is not paid. They provide a wide variety of configurations that are simply and easily customized for the

  customer.




  Softlayer’s “secret weapon” is that almost every aspect of the business is automated. They can offer dozens of servers to customers in just a few hours and allow customers to

  run whatever system they choose. Everything can be accessed via public or private networks. In the first 36 months of business, the firm grew to nearly 20,000 servers in 3 data centers with over

  5,500 customers in more than 110 countries!




  The data on the Internet says sales are over $100 million in January of 2010. Softlayer customers range from Facebook and Salesforce to many of the largest social networking service providers,

  web hosting companies and data storage firms that host multiplayer games over the Internet. Their infrastructure was designed for unlimited scalability and should expand along with the growth of

  the Internet itself. (As this book was going to press, the company was sold for $400 million+.)




  

      

        CLICK TIP [image: ] Often the website owner with the biggest

        footprint and biggest vision will win the ultimate war. For example, I used a site that would send me an e-mail when a friend had a birthday. Now Facebook does the same thing. I subscribed to

        another site that allowed me and my friends to share photos. Now Facebook does the same thing. Sites like Reunion.com or Classmates.com are very well done, but Facebook now does the same

        thing for free. Think about creating proprietary software or a system in your new business that requires a larger firm to buy versus create your next competitor.


      


    






  Another Success: LaundryView.com




  

    This is my current favorite entrepreneurial website. It’s such a good idea in the age of the Internet. I learned of LaundryView.com when my daughter and I went to visit a college in

    Boston. The site was pitched “as a major benefit” of attending this particular school for higher education! According to the site:


  




  “LaundryView.com is an Internet application that allows you to monitor the status of washers and dryers in connected laundry rooms through a web browser. LaundryView.com was developed in

  response to requests for greater control over laundry activities. Since many people tend to do their laundry during similar time periods, it results in busy laundry rooms. LaundryView’s

  mission is to help you save time by providing information about the current state of laundry room equipment wherever you have access to a browser or e-mail messages.”




  Only a college student frustrated with always wondering whether his or her laundry was done yet could have come up with this. The application is owned and operated by a public company.




  

      

        CLICK TIP [image: ] Go to Guru.com or Elance.com and look at how

        inexpensive freelance help is around the globe in the category of search engine optimization. Maybe consider how inexpensively artists work to create a logo for a business or a website.

        Research these firms and individuals, and then offer search engine optimization services, logo creation services or website creation services as a business.




        In Get Rich Click style, you now have “services” you can sell . . . and employees that can do the work . . . cheaply! You have just created an instant

        company for yourself with little or no overhead. The benefit of this business model is that you have an unlimited amount of freelance talent out there to help you. The hard part is getting,

        finding and signing up the client. Doing the work itself is quickly becoming a commodity.


    


  




  Insights from Zappos.com Founder Tony Hsieh




  

    I have met many brilliant technology and Internet pioneers, including Bill Gates, Michael Dell, 1-800-Flowers.com founder Jim McCann and Venture Capital guru John Doerr who financed Google,

    Amazon, Sun Microsystems and many others we all know and use daily. I love to meet and learn from the smartest people I can find. Many of these folks I met at the TED conference (TED.com) and

    “the-eg” conference (the-eg.com), which stands for “the entertainment gathering.”
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