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  INTRODUCTION

  Congratulations. You have just purchased the first Fisherman’s Bible ever published. It is our intention to publish a new, updated, and expanded edition of this compendium every year, starting right now. You are in on the ground level. You have bought the first edition!

  To give some background, Skyhorse Publishing publishes many fishing, hunting, shooting, and outdoor books. One of our most popular books, and one of our bestsellers, is the Shooter’s Bible. The Shooter’s Bible was first published in 1925 and has been published annually, and in some cases bi-annually, ever since. More than seven million copies have been sold in that time, and it continues to be the ultimate reference book for millions of people who want information on new guns, ammunition, optics, and accessories, as well as up-to-date prices and specs for thousands of firearms.

  According to recent statistics, there are approximately 15 million hunters in the United States. That pales in comparison to the number of anglers in the nation. A 2011 survey conducted by the US Fish and Wildlife Service found that there are more than 40 million fresh- and saltwater anglers in the United States—and that doesn't even include the millions of anglers not required to have licenses in many saltwater angling states. It is, as Kirk Deeter notes in his foreword, a $48 billion industry—bigger than golf!

  The Fisherman’s Bible is the result of our editorial team (a tip of the hat to head researcher Lindsey Breuer) gathering information on all fresh- and saltwater rods, reels, lines, and lures that are currently in production. Just as the Shooter’s Bible provides up-to-date information on in-production firearms, ammunition, optics, and reloading equipment, the Fisherman’s Bible does the same on the angling side. In this tome, you will find specs and figures for everything fishing. The New Products section, in the front of the book, highlights everything new, every rod, reel, line, and lure that has been introduced in the past twelve months. Photos of every piece of gear are included, with the New Product section featuring color photographs.
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  HERE I TRY OUT AN ORVIS HELIOS ROD ON THE WEBER RIVER, EAST OF SALT LAKE CITY, UTAH.

  Products in the Fisherman's Bible have been arranged carefully to make it easy for readers to find what they're looking for. As mentioned, new products are featured in the front color section, while the rest are listed in detail in black and white. Each section is organized by Rods, Reels, Lines, and Lures. After that, we classified products to make it easier for, say, a freshwater flyfisherman to find exactly what he or she is looking for with ease. So, Rods, Reels, and Lures are divided by Spinning, Spincasting, Baitcasting, and Fly. Then, freshwater and saltwater gear are listed separately within those sections.

  As we do with the Shooter’s Bible, next year we will take all of the new products that appear in this edition and incorporate them into the main section of the book. All rods, reels, lines, and lures that are no longer in production will be removed. All prices will then be double-checked and updated. There will be a new New Products section next year, featuring everything that has been introduced by the tackle companies from the date this first edition was published to the date the second edition comes out.

  Our research team has made every effort to get all specs and prices correct. We have scoured all of the websites, we have attended ICAST, the trade show of the American Sportfishing Association held annually in either Orlando or Las Vegas, plus we have gone to as many regional angling-related shows as possible. As I write this column at the end of January, I’m still unpacking luggage and brochures after getting back from the 22nd annual Fly Fishing Show held in Somerset, New Jersey. It was there, for example, where I had the opportunity to examine some new graphite rods being offered by the up-and-coming Rise Fishing Company.
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  STEVE BECHARD, OWNER OF THE RISE FISHING COMPANY, SHOWS ME ONE OF HIS COMPANY'S NEWEST RODS, A 9-FOOT, 4-PIECE, 5-WEIGHT IN-STREAM FLY ROD THAT RETAILS FOR $199.

  As you thumb through the pages of this Fisherman’s Bible, please understand that we have made every effort to include every tackle company on the planet. If anything is missing, and I'm guessing we may have missed some, we want to know about it. Please contact us at www.skyhorsepublishing.com, and we’ll make sure to include any missing information in next year’s edition.

  Good fishing!

  Jay Cassell

  Editorial Director

  Skyhorse Publishing

  New York, New York

  January 26, 2014


  FOREWORD

  Sportfishing is many things to many people. It’s a pastime, a hobby, a culture, and—at least in name—it is also a sport (although I’ve often wondered if something you can do while seated, at the same time you’re eating a sandwich, actually really should be called a “sport”).

  One thing cannot be argued, and that is that sportfishing also supports a very large, sustained industry. By most recent estimates, there are nearly 40 million licensed anglers in the United States alone, accounting for over $40 billion in retail product sales. The larger impact of fishing on the American economy is projected at $115 billion, and well over 800,000 people depend on the sportfishing industry for employment. Anglers also are the stewards of the world’s natural waters. License fees, as well as taxes paid on sportfishing products, are used to conserve, protect, and restore the oceans, lakes, rivers, and streams that support sportfishing (and various other forms of recreation), not only in the United States but around the planet.

  The important thing to note, in this context, is that this entire world revolves on an axis of product.

  When you boil it all down, anglers are obsessed with three concerns—where to go, what to use, and how to use it. The “what to use” part supports the “where to go.” And without the “what to use,” there wouldn’t be a whole lot to talk about on the “how to use it” side at all, would there?
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  KIRK DEETER WITH A LINEUP OF NEW RODS, READY FOR TESTING. © TIM ROMANO

  From rods and reels to lines, lures, flies, and myriad other things that go into the angler’s “arsenal,” it’s hard to imagine a realm where innovation is more delicately balanced with tradition than recreational fishing. The “fair chase” ethic is the root of sportfishing (and hence, the real meaning of “sport”), and yet anglers are also consumed and captivated by performance.

  To cast farther . . . to fight stronger . . . to tease and trick the most fickle quarry . . . those are the things that keep us interested, right? It might all have started with a simple tug you felt while fishing a worm and bobber with your granddad. But it’s the continuous puzzle solving—and, by connection, the tools we use to get those puzzles solved—that keeps us hooked for years. That’s why grown men and women still melt like little kids at the sight of a shiny new fishing rod propped in the window display of their favorite tackle shop.

  There has never been a more exciting time to follow and understand products made for recreational fishing than right now. The technologies have never been better: aerospace graphites and resins now used to make lighter, faster rods; composite materials used in the brakes of Formula 1 racing cars being designed into the disc drags of fly-fishing reels; medical grade materials used to make lines and lures; laser-sharpened hooks; and on, and on, and on. . . .

  And yet, if you are a cane-pole “purist” or a “minimalist,” you haven’t been forgotten. The beauty of the current array of fishing products is that there are more choices to fit more personal interests than ever before. What fits your interests and how you choose to use it is up to you.

  There’s never been a wider array of product specifically designed for different fish species than there is right now. Yes indeed, most of the ink and attention in the fishing world has traditionally revolved around largemouth bass, and striped bass, and billfish, and trout, and pike, and walleyes, and (overseas at least) carp. But now you see more tackle for sharks, and fly rigs for panfish, and so on. I’ll concede that a lot of product is designed to catch anglers as much as it is really designed to catch fish. And a classic Panther Martin lure or a black woolly bugger fly, in the right angler’s hands, can catch many different things. But you have more choices now. How you make them is up to you.
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  A NORTHERN PIKE TAKEN ON A CRANKBAIT, READY FOR RELEASE. © TIM ROMANO

  There’s now more product specifically designed for women anglers than there ever has been before. And by “designed for women," I do not mean “painted pink.” There should be more of this, and there inevitably will be. But there are more choices available. How you make them is up to you.
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  THE RING OF THE RISE: WHAT DID THAT TROUT JUST EAT?

  There are more products specifically designed for youth than there have been in the past. Again, this is an important focus. I learned to fish with my grandfather’s rod, and there’s no doubt that many youngsters are doing the same (learning with “adult” tackle) now. At least I hope so. But there are more options and choices available. How you make these choices is up to you.

  And lastly, there are more affordable fishing products these days than there ever have been. Granted, this is largely the result of many tackle companies moving manufacturing operations offshore. One can argue against imports and question their effect on the fishing economy in America. But there is no denying that this phenomenon is yielding lower-price-point products that eventually wind up in the hands of many aspiring anglers. And there will always, in my mind, be some level of value associated with classic “made in America” tackle for certain anglers. How you feel in this regard, and the choices you make, well, those things are up to you.

  [image: image]

  CATCH AND RELEASE ENSURES THAT OTHER ANGLERS MAY ALSO ENJOY GOOD FISHING.

  The purpose of this book is, quite simply, to get a handle on many of the options that are out there now, so that you can be better informed to make the choices that are completely up to you. Whether you are in the market, or simply want to behold an incredible array of fishing product, there’s never been anything this comprehensive or detailed to help anglers, and there’s never been a time when a resource like this has been more relevant.
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  DEETER WRITING ON FISHING, ABOVE THE BANKS OF A TRIBUTARY OF MICHIGAN'S PERE MARQUETTE. © TIM ROMANO

  Enjoy it. I hope it answers your questions. I hope it prompts you to ask more. Most important I hope it prompts you to expand your own fishing horizons.

  Kirk Deeter

  Editor, Trout Magazine

  Editor, Angling Trade News

  Editor-at-Large, Field & Stream


  HOW ONE FISH CHANGED THE TACKLE INDUSTRY

  —Steve Price

  The bass that changed the entire fishing tackle industry was not the world record 22-pound, 4-ounce giant George Perry caught in 1932. Instead, it was a little 2 ½-pounder an angler named Bill Dance caught just after daybreak on June 6, 1967, throwing a 7 ¼-inch blue Fliptail plastic worm to a sunken roadbed on Beaver Lake in Arkansas.

  It was Dance’s first cast of the morning and is widely acknowledged as the very first cast by anyone in the All-American Bass Tournament taking place on the lake that week. The All-American, in turn, was the first event conducted by what would soon become the Bass Anglers Sportsman Society, a fledgling fishing tournament organization that quickly became the unifying voice for millions of American bass fishermen.

  Just as importantly, that unification led to the most rapid expansion the fishing tackle industry had ever experienced. Fishing lures, as well as rods, reels, and other equipment, were already being manufactured, of course, in some cases for more than sixty years; the first patent for a fishing lure was actually issued in 1848. But Dance’s fish, along with those caught and weighed in by his fellow competitors—another fisherman named Stan Sloan won the three-day event with 37 pounds, 8 ounces—created a wave of excitement that continued to build and grow for decades to come.
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  GEORGE PERRY CAUGHT HIS 22-POUND, 4-OUNCE WORLD RECORD LARGEMOUTH ON A RAINY JUNE MORNING IN MONTGOMERY LAKE, GEORGIA, A RECORD THAT STOOD FOR MORE THAN 75 YEARS. PERRY WAS RELUCTANT TO TALK ABOUT HIS RECORD CATCH, AND EVEN FAMILY MEMBERS KNEW LITTLE ABOUT IT.

  More changes took place in the tackle industry during the next twenty-five years than in all previous years combined, because anglers like Dance, Sloan, and the others were not only learning new techniques, they were teaching those techniques to others. That led to the formation of new manufacturing companies, as well as competition between them, which spurred growth and development even faster. The new industry followed the new tournaments, and more than one competitive fisherman started his own tackle company, either because he needed an item not then available, or if it was, he thought he could make it better.

  This is not to detract in any way from James Heddon, who is rightly credited with creating the first American fishing lure manufacturing company in 1902, James Heddon & Son. The business was located in southwestern Michigan in the town of Dowagiac, which, incidentally, translates into “many fishes” in the language of the nearby Potawatomi Indian tribe. Heddon had already been extremely successful in the beekeeping business, but he suffered from asthma; his father and grandfather had both enjoyed fishing occasionally, so he was no stranger to the sport himself. Besides, he felt being on the water helped him feel better.

  On one such excursion in 1898, Heddon is said to have whittled a stick down to a small size as he waited for his fishing companions to arrive there at the millpond in Dowagiac, and then absently tossed the carving into the water where it was immediately hit by a bass. Heddon, who had long been intrigued by topwater fishing, then began carving additional lures, attaching hooks, and selling them to his friends. These “frogs” resembled little more than a section of broomstick and included a bottle cap at the head of the stick to create action as the lure was retrieved, but they caught fish.

  This crude, stick-like lure evolved into the Dowagiac Perfect Casting Bait and became Heddon’s first commercial lure. Although he initially made them in his home, with the paint baked in his wife’s oven, in 1902 the first permanent lure factory was set up on the second floor of a clothing store in downtown Dowagiac.
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  TRIG LUND, SHOWN WITH SOME OF THE FIBERGLASS RODS HE HELPED DESIGN DURING HIS YEARS WORKING WITH HEDDON. LUND WAS HIRED BY JOHN HEDDON IN 1945 AND REMAINED WITH THE FIRM FOR THE NEXT 23 YEARS, EVENTUALLY SERVING AS VICE PRESIDENT. PHOTO COURTESY HEDDON MUSEUM.

  Other fishing companies began about this same time, and some actually preceded Heddon. What is known for certain is that the beginning of the fishing tackle industry gradually emerged during the next two decades. Firms like Creek Chub, Hildebrandt, Shakespeare, Pflueger, and South Bend opened their doors, but none could have possibly imagined the future of what, to that point, was still only a casual pastime.

  Surprisingly, perhaps, some lures from this long-ago era are still being manufactured and used regularly by today’s bass fishermen. Without question, one of the most famous is the Zara Spook, a topwater lure Heddon introduced in 1922 as the Zaragossa Minnow. The lure had been designed by Heddon’s son, Will, at their family home in Florida, and named for a well-known street in the red-light district of Pensacola where ladies of the night regularly walked the sidewalks.

  The lure became an instant success because of its side-to-side action, which soon became known as “walking the dog.” This term also refers to those creative ladies on Zaragossa Street, who, after being forbidden to approach potential customers on the sidewalk, simply began walking their pets on leashes along the same route.

  Some lures were named for famous personalities, such as the Little George, produced by Eufaula, Alabama, angler Tom Mann, who fished against Dance in that first Beaver Lake tournament. Mann had been a game warden, and one day while on a stakeout along a stream he whittled a lure that immediately caught bass. Mann named the lure after Alabama’s governor at the time, George Wallace.

  One lure, the Gilmore Jumper, was even sold with a snakeskin covering. As the story goes, a bass fisherman was having a fabulous day on the Buffalo River in Arkansas catching bass with a brown-painted Jumper, but lost the lure when his line broke. On his way back to town to purchase a new brown lure, he ran over a snake on the road, and seeing the snake’s brown coloration, the angler immediately skinned it, glued the skin on another lure, and started fishing again.

  In many instances, other lure changes came in bits and pieces over the years, especially in the decades of the 1970s and ’80s. Spinnerbaits, for example, were popular before Dance caught his Beaver Lake bass. The basic safety pin design still in use today was patented on June 28, 1966, by Chicago inventor Jesse M. Shannon, but it was improved on in March, 1970, by John R. Hudson, who patented his design of placing the spinner blade on the wire so it would help make the lure snag-proof. Alabama angler Bill Huntley added ball bearing swivels to the lures, as well as made the change from steel piano wire to satin, stainless wire. Skirts eventually evolved from plastic to rubber, and blades began to change shape from round to long, narrow, and pointed.
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  TOM MANN GAINED LASTING FAME AS AN EARLY LURE MANUFACTURER BY CREATING, AMONG OTHERS, THE FAMOUS SOFT PLASTIC JELLY WORMS, WHICH HE SOLD IN VARIOUS “FLAVORS.” MANN WAS A HIGHLY SUCCESSFUL TOURNAMENT ANGLER IN THE EARLY DAYS OF ORGANIZED COMPETITIVE FISHING AS WELL AS A TIRELESS PROMOTER OF HIS OWN LURES.

  In fact, the winner of that first Beaver Lake tournament, Stan Sloan, used his expertise and name recognition to launch his Zorro Spinnerbaits. Don Butler, another competitor in that same tournament, started his Okiebug Spinnerbait company. And Charles Spence and Ray Murski, who also competed at Beaver Lake (Murski finished fourth), were poised to take Spence’s fledgling spinnerbait company to heights undreamed of by either of them.

  The previous year, Spence had purchased a small, garage-based lure company in west Tennessee and immediately re-named it Strike King. Spinnerbait blades were punched out by a single machine that simply dropped the blades into a cardboard box on the floor, and the wire frames were created by bending a piece of wire around pegs on a small board. In 1968, Murski started selling them across the southern United States—he was one of Sam Walton’s original salesmen—and the rest really is history.

  In fact, the winner of that first Beaver Lake tournament, Stan Sloan, used his expertise and name recognition to launch his Zorro Spinnerbaits. Don Butler, another competitor in that same tournament, started his Okiebug Spinnerbait company. And Charles Spence and Ray Murski, who also competed at Beaver Lake (Murski finished fourth), were poised to take Spence’s fledgling spinnerbait company to heights undreamed of by either of them.

  The previous year, Spence had purchased a small, garage-based lure company in west Tennessee and immediately re-named it Strike King. Spinnerbait blades were punched out by a single machine that simply dropped the blades into a cardboard box on the floor, and the wire frames were created by bending a piece of wire around pegs on a small board. In 1968, Murski started selling them across the southern United States—he was one of Sam Walton’s original salesmen—and the rest really is history.

  Murski was a huge supporter of bass fishing in general and of Ray Scott’s professional tournament idea specifically. He fished eleven of Scott’s events and earned a check in all of them; he not only knew how to fish, he knew what fishermen wanted, and they wanted spinnerbaits, as well as anything else that would fool a bass. In 1995, Murski bought Strike King from Spence and added additional tournament anglers to his Pro Staff. He didn’t just pay them to wear his logo at tournaments, however; the anglers played a very active role in designing Strike King’s lures and then winning with them. Today, Strike King is regarded as one of the world’s foremost lure manufacturers, with a lineup that includes dozens of baits in both hard and soft plastic designs

  Although a spinnerbait blade design known as the willow leaf had been around for several years, it hit national prominence in 1984, when several anglers won national tournaments using it, including a Florida-based pro named Roland Martin, who had done his best to keep the long, narrow, pointed-end blade a secret. Once Martin’s secret lure was discovered, no one helped fishermen learn how to use it more than Martin himself, and today the willow leaf spinnerbait blade is the standard blade of choice among bass fishermen everywhere.

  While many lure changes were small and incremental, others were sometimes monumental, such as what happened to crankbaits in 1972. Prior to that year, these types of lures, which had been around for half a century, looked remarkably similar. Most featured generally elongated bodies and a front diving lip, most often made of metal. There were other styles, but in 1972 a lure named the Big O changed everything.

  The Big O was a hand-carved balsa diving plug, created by Fred Young of Maynardville, Tennessee, and named after his 6-foot, 6-inch football-playing brother Odis. The lure incorporated several features never before combined so successfully in a single plug: it dived quickly on retrieve and swam with a strong side-to-side wobble, then floated right to the surface if the retrieve was stopped. Until then, most crankbaits had a very slow, lazy action. The Big O also featured a short, squared-off bill, so it deflected off cover well, and instead of being long and skinny, it was short and squatty, almost fat. One writer of the time described it as a pregnant guppy.
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  NO SINGLE INDIVIDUAL HAS DESIGNED AND PRODUCED AS MANY BASS FISHING LURES AS COTTON CORDELL. AMONG HIS BEST-KNOWN CREATIONS ARE THE SPOT, A RATTLING, VIBRATING MINNOW IMITATION, WHICH HE CARVED FROM A PIECE OF PINE BARK WHILE SITTING ON A DEER STAND.

  At the June 1972 Tennessee Invitational tournament conducted on Watts Bar Lake by the Bass Anglers Sportsman Society, a professional fisherman named Billy Westmorland (who had been using the Big O secretly for months) accidentally let the lure be seen by his competition, and a virtual stampede to find Big O lures started. At that tournament, the lure rented for five dollars a day but cost twenty-five dollars if you lost it. A new one, if you could locate one, sold for as much as fifty dollars.

  In Hot Springs, Arkansas, a leading lure manufacturer of the time, Cotton Cordell, secured the manufacturing rights to the Big O from Young and began producing them in plastic; during the next twelve months he sold more than a million of them. Helping the Big O’s reputation during this time was the fact that a tournament fisherman, Larry Hill, caught more than sixty pounds of bass in an hour with the lure en route to winning a national bass tournament competition in Florida.

  That type of success led other manufacturers to bring out their own similar-looking lures, and practically overnight the age of the “alphabet plugs” was born. Companies like Bagley, Norman, and others called their creations the Balsa B, Big N, and similar names. The most important legacy the Big O created was that practically every crankbait made today includes some of that lure’s same original design and offers the same basic action Fred Young carved into his original lure. Many are thinner, and others will dive much deeper, but all have a distinct wobble.

  Plastic worms, widely used today, have been around since the early 1950s. Imitation worms made of rubber and designed for fishing had been tried nearly a century earlier, and later models impregnated with special scents appeared in the 1930s. In the years immediately following World War II, however, as bass fishing continued to grow as a sport, a number of individuals developed worms from plastic. Among them were Dave DeLong, Nick Creme, and Charles Burke.

  During this time, as competition between manufacturers began to increase, worm designs started to change. Although the worm itself remained straight, body styles varied considerably. Bing McClellan of Burke introduced the Buckshot Worm that looked like just that, a string of beads or “buckshot” with a floppy tail. Others concentrated on color and length, with DeLong producing worms more than twelve inches in length.

  In 1973, however, the plastic worm grew a new tail that changed the lure forever. This change started during the summer of 1973, when R. J. Benson, president of a Rockaway, New Jersey, firm named Generic Systems, showed a French lure named the Sosy Eel at the American Fishing Tackle Manufacturers Show in Chicago. The lure featured a thin, flat, curving tail that produced a dramatic swimming action when retrieved, and, cried Benson, several American firms were illegally copying it.

  Indeed, the swimming tail concept was so revolutionary, it was quickly adopted by other manufacturers. The first to bring their own such worm to market was Carver Plastisols Co. (later to become Mister Twister, Inc.) of Minden, Louisiana, and after its introduction in early 1974, more than three million had been shipped by April. They re-tooled their manufacturing facility to be able to produce half a million worms a day.

  The impact on the industry was so stunning that nearly all the major manufacturers had curly-tail or swimming-tail worms on the market within weeks. Included were Cordell’s Pigtail, Mann’s Jelly Twister, Burke’s Wig-Wag, Bagley’s Screw Tail, Lindy’s Swirltail, and Pico’s Streaker. A Cordell rep reportedly sold nine thousand dollars worth of their worms by demonstrating one in a toilet bowl.

  Although several of these firms are no longer in business, this particular design continues to be one of the most popular and is offered by all of today’s manufacturers. The overall concept remains unchanged, though the design has been altered slightly over the years and is now incorporated in plastic lizards, grubs, minnows, and other creatures.

  If the curled, swimming tails created a more realistic look for soft plastic lures, then colors and new paints did the same for hard plastic and wood lures. Realism was the catchword of the day, as manufacturers tried different techniques to make their lures appear as natural as possible. Photo-imprintation became popular for a short while, and others kept adding more and more coats of paint. In Bagley’s case, each lure received a total of seventeen coats as it moved down the assembly line.

  Not all developments in the fledgling fishing industry were lures, of course. Realizing the growing legion of anglers also required rods, reels, and fishing lines in order to use their new lures, various firms entered this new arena specializing with those products. The first “multiplying” reel, a forerunner of today’s popular baitcasting reels, had been introduced as far back as 1770 by Onesimus Ustonson of Britain. It was not until 1896, when William Shakespeare Jr. of Kalamazoo, Michigan, created the first true level-wind reel, that these types of reels started to grow in popularity. Level-wind allows line to be wound back evenly on a reel after a cast, and is standard on all baitcasting reels today.

  Shakespeare started his own reel-making company the following year, and by 1902, as James Heddon moved his young lure business from his home to a dedicated factory, Shakespeare’s company already had a dozen employees. For more than a century the firm, now headquartered in Columbia, South Carolina, has continued to introduce new and innovative reels as well as rods and fishing line. In 1947, Shakespeare introduced the first fiberglass rod, the Wonderod, revolutionizing the market and making bamboo and steel rods all but obsolete.

  Shakespeare entered the fishing industry by design; others, like the little company that would eventually become a giant in the sport and one of Shakespeare’s strongest competitors, Zebco, moved into the fishing world completely by coincidence.

  In 1948, still nearly twenty years before Dance caught that Beaver Lake bass, the Tulsa-based firm was known as the Zero Hour Bomb Company, making time-detonated bombs for use in oil exploration and drilling. By 1948, however, with their patent on bombs about to expire and new technology threatening to make their explosives obsolete, the company began looking for new products to manufacture.

  They found it in fishing, when a West Texas angler/watch repairman/inventor named R. D. Hull walked in with something none of them had seen before—a reel that would not backlash. Actually, Hull didn’t show them a fishing reel because he hadn’t made one; what he did show his future bosses, Harold Binford and Marion Parry, was a Folger’s coffee can lid fastened to a piece of plywood. However crude it was, the concept—a fixed spool from which line came off on demand (casting) but was controlled, and could then be “reeled” back onto that spool—impressed Binford and Parry enough to invite Hull back with an actual prototype model.

  Hull built his prototype in less than a month and returned to Zebco to show his new creation. Hull’s reel was not the first fixed-spool “spinning” reel; British angler Alfred Holden received a patent for one in 1905, and others had been imported and even built in the United States since the 1930s. While certainly easier for the casual fisherman to use than the revolving-spool baitcasting reels of the day, these early spinning reels still had problems, namely line spilling freely off the spool. That’s what Hull’s coffee lid stopped; he put a cap over the spool and controlled line flow by use of a pin located inside that cap.
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  BILL DANCE, FISHING HERE WITH DR. LOREN HILL, HAS OFTEN BEEN DESCRIBED AS “AMERICA’S FAVORITE FISHERMAN,” DUE TO HIS LONG CAREER AS A SUCCESSFUL TOURNAMENT ANGLER AND TELEVISION PERSONALITY. HE HAS TAUGHT LITERALLY MILLIONS OF PEOPLE HOW TO FISH THROUGH HIS TELEVISION SHOWS, VIDEOS, AND MAGAZINE ARTICLES.

  Hull was hired on the spot, and on May 7, 1949, the Zero Hour Bomb Company’s first closed-face reel, the Standard, came off the production line. The firm soon shortened its name to Zebco as improvements in their new product, which became known as a spincast reel, continued. In 1954, Zebco introduced the Model 33, featuring a push-button spool control, and during the next thirty-two years more than 185 million had been sold, and the reels continue to be sold today. This decision by Harold Binford and Marion Parry, neither of whom knew anything about fishing, has to be considered one of the most fortuitous in the entire history of sport fishing, because Hull’s plywood board and coffee can lid literally opened up the world of fishing to the masses.

  His invention offered an alternative to the revolving spool reel, which had been around in various forms for well over a century. A Kentucky fisherman named George Snyder invented what is considered the first reel that actually paid out line during a cast; the term “baitcaster,” still in use today, arose because virtually all fishing at that time was done with live bait, since there were no artificial lures.

  At Beaver Lake in 1967, Dance fished with a baitcaster made by the Swedish firm of Abu, which by that time pretty much controlled the revolving spool reel market. Their signature reel was painted red and designated the 5000. By today’s standards, the 5000 would be considered primitive, since it was fairly big and heavy, featured a 5:1 gear ratio, and had no adjustable spool braking system. Once tournament fishing truly became the moving force spurring tackle development, changes in reels came quickly.

  Today, baitcasters continue to evolve as bass fishing continues to grow and thrive. Braking systems, usually with a set of tiny internal magnets, have all but made these reels backlash-proof. Gearing varies from 4.7:1 to higher than 7:1, a range that allows a great deal of variation in lure retrieve speed that was never available in Dance’s red 5000. The gears are stronger, too; the overall size is smaller and more streamlined; and numerous companies like Shimano, Shakespeare, Pure Fishing, and Ardent compete for angler dollars. Abu reels themselves have changed dramatically as well and are part of the Pure Fishing Company lineup.

  Another reel, the open-face, fixed spool spinning reel, had been introduced from Europe into the United States in 1935 but had not gained a following until the years following World War II. This particular design permitted the weight of the lure to pull line off the stationary spool, a feature that allowed the use of extremely light lures. Changes in these reels were also gradual, until 1963 when the Japanese company, Matsui Manufacturing, under its American umbrella, Daiwa Corporation, began importing its first fishing reels.

  In 1970, just three years after Dance’s tournament on Beaver Lake, Daiwa imported an open-face spinning reel with a skirted spool, a feature that provided far greater line control than previous models, and by 1971 virtually every company making these types of reels offered this feature, which continues to be the standard design of today.

  Most of the anglers in that first Beaver Lake event also used 5 ½-foot, hollow fiberglass rods with short pistol-grip handles, but practically no one offers models like this today. The first pistol grip had been whittled out of wood by Cotton Cordell and taken to Japan by Cordell and another rod maker friend from Alabama, Lew Childre. The Japanese produced a handle for them overnight, which Childre then began using on his own rods, known as Speed Sticks, and which quickly became the most popular handle style in America.

  One of Childre’s employees at the time was a former football player named Shag Shahid, who had traded in his pads for fishing gear. He designed Childre’s Speed Stick rods, and as early as 1960 had made a V-shaped spool for baitcasting reels, a design to help reduce backlashes as the line speed slowed automatically during each cast. Childre introduced the reel in the mid–1970s, and while it did not become an overnight success, it led to the emergence of one of today’s industry giants, Shimano, the world’s largest bicycle component manufacturer. They were the company who did the original manufacturing of Shahid’s reel, the Speed Spool.

  In 1976, Shimano introduced its own reel, the Bantam 100, which was the first true, small, lightweight baitcaster. Additional baitcasters, spinning reels, and rods followed—all of it starting just nine years after Dance and Sloan had fished that first major tournament and basically shown the world new ways to catch largemouth bass. Today Shimano is one of the foremost rod and reel manufacturing companies in the world.

  Cordell had also been experimenting with a lighter, stronger, more sensitive material with which to build his rods, and by 1971 he’d found it: graphite. He wanted to enter that Beaver Lake tournament, but wasn’t allowed to, since he’d been making fishing tackle for more than 20 years at that time and was considered a “pro.”

  During the mid–1970s, Cordell decided to get out of the rod business so he could concentrate on lures, so he called another rod-making friend in Washington state to come get all his equipment if he wanted it. That friend was a man named Gary Loomis, who accepted Cordell’s offer and hauled everything back to Woodlands. There he established the G. Loomis rod company, which today is one of the most highly respected rod companies in the world and is now owned by the aforementioned Shimano Corporation.

  Another West Coast company, Fenwick, introduced their own graphite rods in 1972, and through their highly successful marketing program, quickly established themselves as a leader in the field. Graphite is available in many different grades, often measured in a modulus, or strength, and during the next two decades Fenwick, G. Loomis, and other rod companies raced each other to see who could create rods with the highest modulus rating. This type of research and development cost hundreds of thousands of dollars, but by then demand from the nation’s bass fishermen for lighter, stronger, more sensitive rods could support it.

  Another segment of the rapidly growing bass fishing industry—electronics—was, at the same time, growing nearly as fast as the rod, reel, and lure businesses. Fishermen had been using sonar-type equipment prior to 1967, much of it produced by Carl Lowrance, who was using his Navy electronics experience now in fresh water. In 1957, Lowrance introduced what is generally called his “blue box” unit, since most of his equipment was fairly boxy looking and all was painted blue. A year later he produced the “gray box.” Basically, these units told fishermen how deep the water was, but not much more.

  In 1959, Lowrance introduced his “green box,” and suddenly anglers could begin to see not only the bottom but also a clearer view of the bottom contour as well as objects on the bottom. Thus, the concepts of fishing “cover” (those objects) and “structure” (the contour) became realities. The tournament anglers had already figured out the rudiments of both concepts, but now they began to refine them in an ever-growing circle of knowledge. In 1972, tournament pro and lure maker Tom Mann, who had also started his own depth finder company, Allied Sports (later to become Techsonic Industries), did a quick survey of twenty-five top tournament anglers to determine what they regarded as their most important tool for catching bass; nineteen said it was a depth finder.

  By 1973, Lowrance had introduced paper chart recorders that literally graphed the bottom, and after a decade they introduced the first computerized model, the X-15. Two years later, paper units were already on the way out, replaced by liquid crystal recorders. Today, bass fishermen can look at objects in the water and on the bottom far to either side of their boats, not just in a small area underneath them, and they can tell exactly how far away it is so they can fish it that much more efficiently.

  The overall concept—showing water depth, bottom contour and cover, and fish above it—is still the same. The visual information is simply being presented in new and more exciting ways, and Dance, still an active fisherman and teacher, admits amazement at all that has happened not only in electronics but also rods, reels, and lures since that remarkable morning on Beaver Lake.

  He did not originate the sport of bass fishing when he caught that little 2 ½-pounder. What he, Sloan, and the others did was far more important. Symbolically speaking, they opened the curtain on a brand new world. They were like explorers seeing another continent for the very first time; everything they did was new and fresh and exciting, and the fishing public embraced them because they could feel and experience that very same excitement.

  This chapter was excerpted from the soon-to-be-released book, The Fish That Changed America, by Steve Price. To order a copy of this new book, which traces the history of bass fishing in America from the past to 2014, go to www.skyhorsepublishing.com.


  NEW PRODUCTS 2013–2014
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  Rods

  Reels

  Lures

  Lines


  NEW Products: Rods, Freshwater Spinning

  ABU GARCIA VENDETTA 2-PIECE
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  Model: VNTS662-5, VNTS662-6, VNTS692-4, VNTS702-5

  Length: 6'6''; 6'6''; 6'9''; 7'

  Power: M; MH; ML; M

  Action: MF; F; XF; F

  Pieces: 2

  Line Weight: 6-12 lbs; 8-14 lbs; 6-10 lbs; 6-12 lbs

  Guide Count: 7+tip

  Lure Weight: 1/8-1/2 oz; 1/4-3/4 oz; 1/8-1/2 oz; 3/16-5/8 oz

  Features: 30-Ton graphite for a lightweight balanced design; one-piece aluminum screw-down hood creates a secure connection; high-density EVA gives greater sensitivity and durability; Texas rigged hook keeper for all bait applications; stainless steel guides with Zirconium inserts; Abu-designed extreme exposure reel seat for increased blank contact and sensitivity; IntraCarbon technology provides a lightweight barrier to improve durability without adding weight.

  Price: $79.95

  ABU GARCIA VENDETTA
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  Model: VNTS63-5, VNTS66-5, VNTS66-6, VNTS69-4, VNTS70-5, VNTS70-6, VNTS74-5

  Length: 6'3''; 6'6''; 6'6''; 6'9''; 7'; 7'; 7'4''

  Power: M; M; MH; ML; M; MH; M

  Action: F; MF; F; XF; F; F; F

  Pieces: 1

  Line Weight: 6-12 lbs; 6-12 lbs; 8-14 lbs; 6-10 lbs; 6-12 lbs; 8-14 lbs; 8-14 lbs

  Guide Count: 7+tip

  Lure Weight: 1/8-1/2 oz; 1/8-1/2 oz; 1/4-3/4 oz; 1/8-1/2 oz; 3/16-5/8 oz; 1/4-3/4 oz; 1/2-1 oz

  Features: 30-Ton graphite for a lightweight balanced design; one-piece aluminum screw-down hood creates a secure connection; high-density EVA gives greater sensitivity and durability; Texas rigged hook keeper for all bait applications; stainless steel guides with Zirconium inserts; Abu-designed extreme exposure reel seat for increased blank contact and sensitivity; IntraCarbon technology provides a lightweight barrier to improve durability without adding weight.

  Price: $79.95

  
    ACTION

    M=Moderate

    MF=Moderate Fast

    F=Fast

    XF=Extra Fast

    POWER

    UL=Ultra Light

    L=Light

    ML=Medium-Light

    H=Heavy

    MH=Medium-Heavy

    XH=Extra Heavy

  

  ABU GARCIA VOLATILE
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  Model: VOLS70-4, VOLS70-5, VOLS70-6, VOLS76-5

  Length: 7'; 7'; 7'; 7'6''

  Power: M; M; MH; M

  Action: F

  Pieces: 1

  Line Weight: 6-12 lbs; 8-17 lbs; 10-20 lbs; 8-17 lbs

  Guide Count: 7+tip

  Lure Weight: 1/16-3/8 oz; 1/4-5/8 oz; 3/8-1 oz; 1/4-5/8 oz

  Features: 30-Ton graphite with NanoTechnology for decreased weight and increased impact resistance; high-density EVA gives greater sensitivity and durability; Texas-rigged hook keeper for all bait applications; stainless steel guides with Zirconium inserts; Fuji IPS (spinning) and Fuji EPS (casting) reel seat for greater comfort; split grip design.

  Price: $99.95

  BASS PRO SHOPS JOHNNY MORRIS CARBONLITE
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  Model: CL66MSF, CL66MHSF, CL68MSXF, 69MLSDS, CL70MSF, CL70MHSF, CL72MSDS, CL90MLSM-2PC, CL56ULS, CL60LS, CL66MLS, CL66MSF-2, CL70MHSF-2

  Length: 6'6''; 6'6''; 6'8''; 6'9''; 7'; 7'; 7'2''; 9'; 5'6''; 6'; 6'6''; 6'6''; 7'

  Power: M; MH; M; ML; M; MH; M; ML; UL; L; ML; M; MH

  Action: F; F; XF; F; F; F; F; F; F; F; F; F; F

  Pieces: 1; 1; 1; 1; 1; 1; 1; 2; 1; 1; 1; 2; 2

  Line Weight: 4-12 lbs; 6-17 lbs; 4-12 lbs; 4-10 lbs; 4-12 lbs; 6-17 lbs; 4-12 lbs; 4-10 lbs; 1-6 lbs; 2-8 lbs; 4-10 lbs; 4-12 lbs; 6-17 lbs

  Lure Weight: 1/8-1/2 oz; 1/4-5/8 oz; 1/8-1/2 oz; 1/16-3/8 oz; 1/8-1/2 oz; 1/4-5/8 oz; 1/8-1/2 oz; 1/16-3/8 oz; 1/32-1/4 oz; 1/16-1/4 oz; 1/16-3/8 oz; 1/8-1/2 oz; 1/4-5/8 oz

  Features: 85 million modulus carbon fiber blank; Pac Bay DLC stainless steel framed guides; works great with mono, fluoro, or superlines; almost weightless space-age P-Tec polyfoam grips; two-piece soft-touch reel seat with maximum blank exposure.

  Price: $99.99

  
    ACTION

    M=Moderate

    MF=Moderate Fast

    F=Fast

    XF=Extra Fast

    POWER

    UL=Ultra Light

    L=Light

    ML=Medium-Light

    H=Heavy

    MH=Medium-Heavy

    XH=Extra Heavy

  

  CABELA'S TOURNEY TRAIL SB
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  Model: TTS664-2

  Length: 6'6''

  Power: M

  Action: F

  Pieces: 2

  Line Weight: 6-12 lbs

  Lure Weight: 1/4-5/8 oz

  Features: IM7 construction; graphite reel seat; aluminum oxide guides; high-quality cork handle; steel-blue blank color.

  Price: $64.99

  CABELA'S XML
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  Model: XMLS601-2, XMLS602-1, XMLS604-1, XMLS663-1, XMLS663-2, XMLS664-1, XMLS664XF-1, XMLS664-2, XMLS665-1, XMLS702-2, XMLS703-1, XML703-2, XMLS704-1, XMLS704-2, XMLS705-1, XMLS705-2

  Length: 6'; 6'; 6'; 6'6''; 6'6''; 6'6''; 6'6''; 6'6''; 6'6''; 7'; 7'; 7'; 7'; 7'; 7'; 7'

  Power: UL; ML; M; ML; ML; M; M; M; MH; L; ML; ML; M; M; MH; MH

  Action: F; F; F; F; F; F; XF; F; F; F; F; F; F; F; F; F

  Pieces: 2; 1; 1; 1; 2; 1; 1; 2; 1; 2; 1; 2; 1; 2; 1; 2

  Line Weight: 2-6 lbs; 4-8 lbs; 6-12 lbs; 4-8 lbs; 4-8 lbs; 6-12 lbs; 6-12 lbs; 6-12 lbs; 8-20 lbs; 2-8 lbs; 4-8 lbs; 4-8 lbs; 6-12 lbs; 6-12 lbs; 8-20 lbs; 8-20 lbs

  Lure Weight: 1/16-3/8 oz; 1/8-3/8 oz; 1/4-5/8 oz; 1/8-3/8 oz; 1/8-3/8 oz; 1/4-5/8 oz; 1/4-5/8 oz; 1/4-5/8 oz; 3/8-1 oz; 1/16-3/8 oz; 1/8-3/8 oz; 1/8-3/8 oz; 1/4-5/8 oz; 1/4-5/8 oz; 3/8-1 oz; 3/8-1 oz

  Features: These updated rods are built on our legendary XML 64 million-modulus, spiral-core-technology graphite blanks. They feature lightweight, super-durable SS316 stainless steel Alps guides, double-coated with black chrome for maximum corrosion resistance. Precise guide spacing compacts the distance between guides from the middle to the tip of the rod. This increases sensitivity and decreases line drag. Rods have a palm-swell American Tackle Aero reel seat. Grips are made of premium cork and have thread-covering downlocking fore grips. Butts are compatible with our Weight-Balancing System, available separately.

  Price: $149.99

  
    ACTION

    M=Moderate

    MF=Moderate Fast

    F=Fast

    XF=Extra Fast

    POWER

    UL=Ultra Light

    L=Light

    ML=Medium-Light

    H=Heavy

    MH=Medium-Heavy

    XH=Extra Heavy

  

  DAIWA CROSSFIRE CFE
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  Model: CFE562ULFS, CFE602MFS, CFE661MHFS, CFE662MFS, CFE701MHFS, CFE701MLFS, CFE702MFS

  Length: 5'6''; 6'; 6'6''; 6'6''; 7'; 7'; 7'

  Power: UL; M; MH; M; MH; ML; M

  Action: F

  Pieces: 2; 2; 1; 2; 1; 1; 2

  Line Weight: 1-4 lbs; 6-15 lbs; 8-17 lbs; 6-15 lbs; 8-17 lbs; 4-12 lbs; 6-15 lbs

  Guide Count: 5; 5; 6; 6; 6; 6; 6

  Lure Weight: 1/32-1/8 oz; 1/8-3/4 oz; 1/4-3/4 oz; 1/8-3/4 oz; 1/4-3/4 oz; 1/8-1/2 oz; 1/8-3/4 oz

  Features: 26-ton IM-6 graphite blank construction; aluminum oxide guides; stainless hooded reel seat; split-design foam grip; hook keeper.

  Price: $24.95

  
    ACTION

    M=Moderate

    MF=Moderate Fast

    F=Fast

    XF=Extra Fast

    POWER

    UL=Ultra Light

    L=Light

    ML=Medium-Light

    H=Heavy

    MH=Medium-Heavy

    XH=Extra Heavy

  

  DAIWA EXCELER EXE

  [image: image]

  Model: EXE562ULFS, EXE602MFS, EXE661MLXS, EXE661MXS, EXE662MFS, EXE661MHXS, EXE702MFS, EXE701MLXS, EXE701MHXS

  Length: 5'6''; 6'; 6'6''; 6'6''; 6'6''; 6'6''; 7'; 7'; 7'

  Power: UL; M; ML; M; M; MH; M; ML; MH

  Action: F; F; XF; XF; F; XF; F; XF; XF

  Pieces: 2; 2; 1; 1; 2; 1; 2; 1; 1

  Line Weight: 1-4 lbs; 6-15 lbs; 4-12 lbs; 6-15 lbs; 6-15 lbs; 8-17 lbs; 6-15 lbs; 4-12 lbs; 8-17 lbs

  Guide Count: 6; 7; 8; 7; 7; 7; 7; 7; 7

  Lure Weight: 1/32-1/8 oz; 1/8-3/4 oz; 1/8-1/2 oz; 1/8-3/4 oz; 1/8-3/4 oz; 1/4-1 oz; 1/8-3/4 oz; 1/8-1/2 oz; 1/4-1 oz

  Features: 26-ton IM-6 graphite blank with woven carbon accent; aluminum oxide guides; Daiwa custom reel seat; split-design foam grip; hook keeper

  Price: $44.95

  DAIWA LEXA
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  Model: LEXA721MLFS, LEXA671MXS, LEXA711MXS, LEXA731MHXS

  Length: 7'2''; 6'7''; 7'1''; 7'3''

  Power: ML; M; M; MH

  Action: F; XF; XF; XF

  Pieces: 1

  Line Weight: 4-12 lbs; 6-15 lbs; 6-15 lbs; 8-17 lbs

  Guide Count: 9; 8; 9; 9

  Lure Weight: 1/16-3/8 oz; 1/4-3/4 oz; 1/4-3/4 oz; 1/4-3/4 oz

  Features: 30-ton IM-7 graphite blank construction; micro pitch blank finish; Minima Zirconia ring guides; three new Micro Guide trigger rods; Fuji (ACS casting & VSS spinning) reel seat EVA foam split grip; woven carbon & stainless steel reel clamp; blank-through-handle construction; hook keeper; five-year limited warranty

  Price: $99.99

  
    ACTION

    M=Moderate

    MF=Moderate Fast

    F=Fast

    XF=Extra Fast

    POWER

    UL=Ultra Light

    L=Light

    ML=Medium-Light

    H=Heavy

    MH=Medium-Heavy

    XH=Extra Heavy

  

  DAIWA TATULA BASS
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  Model: TAT701MFS, TAT711MLXS, TAT721MHXS

  Length: 7'; 7'1''; 7'2''

  Power: M; ML; MH

  Action: F; XF; XF

  Pieces: 1

  Line Weight: 6-14 lbs; 4-12 lbs; 8-17 lbs

  Guide Count: 8

  Lure Weight: 1/8-3/4 oz; 1/16-3/8 oz; 1/4-3/4 oz

  Features: Daiwa’s exclusive SVF (Super Volume Fiber) graphite technology; graphite fiber construction for flexibility, strength and virtually zero blank twist; micro pitch blank finish; Daiwa custom reel seat & machined aluminum reel clamp nut; Fuji Alconite ring guides; split grip design with EVA foam; hook keeper; blank-through-handle construction

  Price: $149.95

  FENWICK AETOS
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  Model: A631MHXFS, A631MXFS, A661MFS, A662MFS, A671MHFS, A681MHXFS, A701MFS, A701MHFS, A702MFS, A721MXFS, A741MHXFS, A761MHFS, A761MLXFS

  Length: 6'3''; 6'3''; 6'6''; 6'6''; 6'7''; 6'8''; 7'; 7'; 7'; 7'2''; 7'4''; 7'6''; 7'6''

  Power: MH; M; M; M; MH; MH; M; MH; M; M; MH; MH; ML

  Action: XF; XF; F; F; F; XF; F; F; F; XF; XF; F; XF

  Pieces: 1; 1; 1; 2; 1; 1; 1; 1; 2; 1; 1; 1; 1

  Line Weight: 8-17 lbs; 4-12 lbs; 6-14 lbs; 6-14 lbs; 8-17 lbs; 10-17 lbs; 6-14 lbs; 6-14 lbs; 6-14 lbs; 6-14 lbs; 10-17 lbs; 12-20 lbs; 4-10 lbs

  Guide Count: 8; 8; 8; 8; 8; 8; 8; 8; 8; 8; 8; 9; 9

  Lure Weight: 1/4-3/4 oz; 1/8-5/8 oz; 1/8-5/8 oz; 1/8-5/8 oz; 1/4-3/4 oz; 1/4-3/4 oz; 1/8-5/8 oz; 3/8-1 oz; 1/8-5/8 oz; 1/8-5/8 oz; 3/8-1 oz; 3/8-1 oz; 1/16-1/2 oz

  Features: Fuji Skeleton reel seats for a reduced weight and increase in sensitivity; combination of TAC and cork split grip handle constructions; titanium framed guides with lightweight titanium inserts

  Price: $179.95

  
    ACTION

    M=Moderate

    MF=Moderate Fast

    F=Fast

    XF=Extra Fast

    POWER

    UL=Ultra Light

    L=Light

    ML=Medium-Light

    H=Heavy

    MH=Medium-Heavy

    XH=Extra Heavy

  

  FENWICK ELITETECH ICE
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  Model: ETI23UL, ETI24ML, ETI25UL, ETI26ML, ETI27M, ETI28MH, ETI28ML

  Length: 23''; 24''; 25''; 26''; 27''; 28''; 28''

  Power: UL; ML; UL; ML; M; MH; ML

  Action: F

  Pieces: 1

  Line Weight: 2-4 lbs; 2-6 lbs; 2-4 lbs; 2-6 lbs; 4-8 lbs; 6-10 lbs; 2-6 lbs

  Guide Count: 4; 4; 4; 5; 5; 5; 5

  Features: High-modulus graphite blanks; TAC handles delivers increased grip and durability in even the most rigid conditions; twist-lock reel seat with stainless steel hood

  Price: $29.95

  FENWICK ELITETECH RIVER RUNNER
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  Model: ESMS632MH-F, ESMS63M-F, ESMS63MH-F, ESMS692M-XF, ESMS69M-XF, ESMS69ML-F, ESMS74M-F

  Length: 6'3''; 6'3''; 6'3''; 6'9''; 6'9''; 6'9''; 7'4''

  Power: MH; M; MH; M; M; ML; M

  Action: F; F; F; XF; XF; F; F

  Pieces: 2; 1; 1; 2; 1; 1; 1

  Line Weight: 10-17 lbs; 6-12 lbs; 10-17 lbs; 6-12 lbs; 6-12 lbs; 4-10 lbs; 6-12 lbs

  Guide Count: 7; 7; 7; 8; 8; 8; 9

  Lure Weight: 1/4-3/4 oz; 1/8-3/4 oz; 1/4-3/4 oz; 1/8-3/4 oz; 1/8-3/4 oz; 1/16-5/8 oz; 1/8-3/4 oz

  Features: Titanium framed guides with lightweight zirconium inserts reduce overall blank weight and line wear with extreme heat dispersion; TAC inlay reel seat allows function and comfort to coexist; outstanding control with minimum weight not seen on the market today; high-modulus graphite blank designed specifically for smallmouth applications

  Price: $129.95

  
    ACTION

    M=Moderate

    MF=Moderate Fast

    F=Fast

    XF=Extra Fast

    POWER

    UL=Ultra Light

    L=Light

    ML=Medium-Light

    H=Heavy

    MH=Medium-Heavy

    XH=Extra Heavy

  

  LAMIGLAS X-11

  Model: LX 562 ULS, LX 602 LS, LX 622 LS, LX 702 ULS

  Length: 5'6''; 6'; 6'6''; 7'

  Action: MF

  Pieces: 2

  Line Weight: 2-8 lbs; 4-8 lbs; 4-8 lbs; 2-8 lbs

  Lure Weight: 1/8-1/4 oz; 1/8-3/8 oz; 1/8-1/2 oz; 1/8-1/2 oz

  Features: All the value and performance of our new X-11 Series for salmon and steelhead are paired down to specialty applications for smaller species like trout, bass, walleye, panfish, and kokanee. These fast-action blanks feature our durable IM graphite and deep pressed guides with zirconia inserts. The darker maroon color sets a very nice contrast between the reel seat and premium cork handles (one-year limited warranty.)

  Price: $100.00

  LEW'S AMERICAN HERO IM6 SPEED STICK
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  Model : AH66MS, AH70MS, AH70MHS

  Length : 6'6''; 7'; 7'

  Power : M; M; MH

  Action : F

  Pieces : 1

  Line Weight : 4-12 lbs; 4-12 lbs; 8-14 lbs

  Guide Count: 8; 9; 10

  Lure Weight: 1/8-1/2 oz; 1/8-1/2 oz; 3/8-3/4 oz

  Features: Premium IM6 one-piece graphite blanks; multilayer, multidirectional graphite construction for structural strength; rugged gunsmoke stainless steel guide frames with stainless steel inserts; lightweight graphite reel seats with cushioned stainless steel hoods; great hand/reel stability and comfort; exposed blank for instant vibration transmission; premium, durable high-density EVA split grips; split grip lightweight EVA handles; exclusive “No Foul” hook keeper; Lew’s limited one-year warranty.

  Price: $69.99

  LEW'S SPEED STICK 365 CARBON NANOLAR

  [image: image]

  Model: SFS66M, SFS70ML, SFS70M, SFS70MH

  Length: 6'6''; 7'; 7'; 7'

  Power: M; ML; M; MH

  Action: MF

  Pieces: 1

  Line Weight: 6-12 lbs; 6-10 lbs; 6-12 lbs; 8-14 lbs

  Guide Count: 9; 10; 10; 10

  Lure Weight: 3/16-5/8 oz; 1/8-1/2 oz; 1/8-5/16 oz; 3/8-3/4 oz

  Features: Proprietary multilayer, multidirectional Carbon Nanolar premium HM50; rugged gunsmoke stainless steel guide frames with stainless steel inserts; great hand/reel stability and comfort; exposed blank for instant vibration transmission; Lew’s exclusive lightweight graphite skeletal casting reel seat with ceramic hook holder in trigger; premium high-density EVA split grips; Lew’s limited one-year warranty.

  Price: $99.99

  
    ACTION

    M=Moderate

    MF=Moderate Fast

    F=Fast

    XF=Extra Fast

    POWER

    UL=Ultra Light

    L=Light

    ML=Medium-Light

    H=Heavy

    MH=Medium-Heavy

    XH=Extra Heavy

  

  ST. CROIX TROUT SERIES
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  Model: TSS54ULF, TSS56ULF2, TSS60ULF2, TSS64LF2, TSS70LXF2

  Length: 5'4''; 5'6''; 6'; 6'4''; 7'

  Power: UL; UL; UL; L; L

  Action: F; F; F; F; XF

  Pieces: 1; 2; 2; 2; 2

  Line Weight: 2-6 lbs; 2-6 lbs; 2-6 lbs; 4-8 lbs; 4-8 lbs

  Lure Weight: 1/32-3/16 oz; 1/32-3/16 oz; 1/32-3/16 oz; 1/16-1/4 oz; 1/16-1/4 oz

  Features: To paraphrase Theodore Roosevelt, it’s not the size of the fish in the fight, but the size of the fight in the fish. You have to figure Teddy would have had his eyes keenly focused on our new Trout Series spinning rods. Like the popular Panfish Series, our new Trout rods offer the perfect blend of weight, sensitivity, and balance. Both series serve up incredibly dialed-in, specialized performance for fish that require the utmost finesse and delicacy.

  Price: $110.00–$130.00

  Saltwater Spinning

  DAIWA DXI INSHORE
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  Model: DXI661MLFS, DXI661MFS, DXI701MLFS, DXI701MFS, DXI761MLFS, DXI761MFS

  Length: 6'6''; 6'6''; 7'; 7'; 7'6''; 7'6''

  Power: ML; M; ML; M; ML; M

  Action: F

  Pieces: 1

  Line Weight: 8-17 lbs; 8-20 lbs; 8-17 lbs; 8-20 lbs; 8-17 lbs; 8-20 lbs

  Guide Count: 8; 8; 8; 8; 9; 9

  Lure Weight: 1/8-3/4 oz; 1/4-1 oz; 1/8-3/4 oz; 1/4-1 oz; 1/8-3/4 oz; 1/4-1 oz

  Features: IM-6 graphite blank construction; Minima Zirconia ring guides; Fuji (ACS casting & VSS spinning) reel seat; split-design natural cork grip; woven carbon & stainless steel reel clamp; hook keeper; five-year limited warranty

  Price: $89.95–$99.95

  
    ACTION

    M=Moderate

    MF=Moderate Fast

    F=Fast

    XF=Extra Fast

    POWER

    UL=Ultra Light

    L=Light

    ML=Medium-Light

    H=Heavy

    MH=Medium-Heavy

    XH=Extra Heavy

  

  

  NEW Products: Rods, Saltwater Spinning

  LOOMIS NRX INSHORE

  [image: image]

  Model: NRX 804S XMR, NRX 803S XMR, RX 842S MR, NRX 843S MR, NRX 882S MR, NRX 883S MR, NRX 921S MR, NRX 922S MR, NRX 923S MR

  Length: 6'8''; 6'8''; 7'; 7'; 7'4''; 7'4''; 7'8''; 7'8''; 7'8''

  Power: MH; M; M; MH; M; MH; ML; M; MH

  Action: XF; XF; F; F; F; F; F; F; F

  Pieces: 1

  Line Weight: 10-20 lbs; 8-15 lbs; 8-15 lbs; 10-20 lbs; 8-15 lbs; 10-20 lbs; 6-12 lbs; 8-15 lbs; 10-20 lbs

  Lure Weight: 1/2-1 1/2 oz; 3/8-1 oz; 3/16-5/8 oz; 3/16-3/4 oz; 3/16-5/8 oz; 3/16-3/4 oz; 1/8-3/8 oz; 3/16-5/8 oz; 3/16-3/4 oz

  Features: Most inshore fishing is done on the flats or in shallow bays around docks or mangroves where getting a bait to the fish and then getting that fish to the boat is a real challenge. You need everything on your side. It's about the tide and the affect it has on the flats, the reeds, the rocks, and the mangroves. It's about being in the right place at the right time and making the right presentation. Basically, it's about NRX "Mag Rod" Inshore spinning rods . . . a series of fast and extra-fast, magnum power spinning rods featuring the new nano-silica resin system that allows us to use less material without losing strength. Rods that are very light, incredibly—no—insanely sensitive and stronger than any high-performance, high-modulus rod we've ever made. These rods are rated for braid. It's the ultimate connection for sensitivity, fish-fighting control, and taking vegetation and heavy cover out of the equation. Another great feature on these new rods is the hybrid guide train. We use titanium-framed, SIC K-frame stripper guides that are designed to keep braided line from tangling on the frames at the stiffest point of the rod. After the first three K-frame guides, we've added nickle-titanium RECOIL guides to reduce weight and increase the rate of recovery for the tip, creating unequaled casting distance! All feature split-grip handle configurations and are backed with a limited-lifetime warranty!

  Price: $610.00–$675.00

  ST. CROIX LEGENDXTREME INSHORE

  [image: image]

  Model: XIS70MLF, XIS70MF, XIS70MHF

  Length: 7'

  Power: ML; M; MH

  Action: F

  Pieces: 11

  Line Weight: 6-12 lbs; 8-17 lbs; 10-20 lbs

  Lure Weight: 1/8-1/2 oz; 3/8-3/4 oz; 1/2-1 1/4 oz

  Features: The middle school hallway. The Red Zone. The checkout line at Costco. There are places that test your wherewithal—but none as decisively as the inshore saltwater arena. Venture in there and you better be ready to man-up. It might also be a good idea to carry one of our new LegendXtreme Inshore rods. Hyper-performance rods for intense inshore fishing. Loaded with proprietary technologies, built on high-modulus SCVI and SCV graphite blanks and finished with cutting edge fittings, these are the rods you go to when you’re intensity level hits high tide.
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