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 Preface

 What Is Pinterest, and Why Should You Care?


Pinterest is a lifestyle brand that allows you to create a visual, online pinboard, organized around topics of your choice by category. For example: I’m a certified chocoholic, so I started a Pinterest board on dark chocolates I love—featuring photos of said delicacies accompanied by mouth watering descriptions.




 WHO IS USING PINTEREST, AND HOW ARE THEY USING IT? 

At the time of this writing, Pinterest, which launched in March 2010, has more than 10 million users and is the fastest growing social media site in history. Beyond that, the various and sundry stats that are shaping Pinterest include:
■ A review of Google Display Network Ad Planner, a free tool for building online media plans, shows that 72 percent of Pinterest users are female, and 66 percent of those are age 35 or older.

■ A Pew Internet & American Life Project survey of U.S. adults found that nearly 20 percent of women using the internet are on Pinterest.

■ According to Experian, a global information services company, the average amount of time visitors spend surfing the Pinterest site is an hour.








 WHAT THIS PRIMER CAN DO FOR YOU 

This ebook short, drawn from my book, Ultimate Guide to Pinterest for Business, offers a digestible action plan for setting up camp on this new social playground. With this primer, you’ll learn step by step how to set up a magnetic account as an individual or business, master the fundamental features for building a community, and basic tools for engaging users. This “short” is designed to acquaint you with the power of Pinterest.

Great business brands are about telling compelling, congruent stories, and Pinterest is at its core about storytelling in pictures. Part of Pinterest’s power is in its stronghold in the game of the visual web.

Let’s face it: People love pictures. We spend hours uploading images onto Facebook, scrolling through YouTube videos, and surfing the web for snapshots of things we want to do, be, or have.

Pinterest has tapped into this visceral love of visuals, and no small business, entrepreneur, or corporation can afford to miss the boat on bringing what they do beyond words and into images.

Thanks for reading, and happy pinning.

—Karen Leland, Sterling Marketing Group, 
www.karenleland.com, Tiburon, California

 



For additional free tips, ideas, ebooks, webinars, and other goodies on Pinterest and other social media and marketing topics, please visit www.karenleland.com.





 Chapter 1

 On Your Mark, Get Set, Join


Every January 1st, I sit down at my dining room table, glue sticks, scissors, and stacks of magazines at the ready. For several hours I hunker down to cut and paste images and words onto an 8.5-by-11-inch piece of white card stock. The final product is a personal vision board for the year—a place where all my goals, hopes, plans, and purposes are represented on one neat, tidy piece of paper.

Pinterest is the digital version of this cutting and pasting process—but much less messy since no glue sticks enter the picture. As with any analog inspiration board, your own creativity is the driving force behind what you curate, but with Pinterest you have the added advantage of being able to put up both images and videos.

This first chapter will provide you with all the basic technical ins and outs you need to get going on Pinterest. Consider it the crash-course primer and necessary evil of learning all the boring stuff so you can move on to actively using Pinterest as part of your marketing mix. So, as Julie Andrews sang with such gusto in the movie musical The Sound of Music, “Let’s start at the very beginning.”




 WHAT EXACTLY IS A PIN? 

In its simplest terms, when you land on a Pinterest page, if you look below the menu and browsing bar, you will see a set of neatly laid-out rows and  columns of images. Each one of these images is a pin. Because Pinterest adjusts the layout based on browser window size, you may see up to ten columns of pins at a time, but no fewer than three (see Figure 1–1).

As you scroll down, the columns of images will grow longer as the Pinterest feed fetches the older pins from people you follow. Images nearer to the top of your page are the newest pins from your feed.

 






FIGURE 1–1. A Sample Pin Board from Entrepreneur Magazine (http://pinterest.com/entmagazine/)
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KNOW THY LINGO

If you moved to France, you would at least learn a few basic phrases so you could get by, oui? Taking a few minutes to familiarize yourself with them now will help you get the most out of reading this book and using Pinterest.


■ Pin. An image added to Pinterest from a website or an image on your computer.

■ Board, aka Pinboard. A board is a set of pins created around a specific topic. You can add as many pins to a board as you desire. Boards can be public  (seen by everyone) or private (viewing by invitation only). However, at the time of this writing, Pinterest has limited each account to only three private or secret boards.

■ Pinning. The act of placing content (images, video) onto a particular board.

■ Pinner. The person doing the pinning, the user.

■ Repin. Adding an image you find while browsing Pinterest to your own board. A repin maintains the source link of the image no matter how many times it’s repinned.

■ Like. Liking a pin adds the image to your profile’s Likes section; the image does not get added to one of your boards, as it does when you repin an image.

■ Following. “Following” someone means you’ll see that person’s pins shown to you in real time on Pinterest. If he/she creates a new board, you’ll automatically follow the new board as well. You can follow individual boards if you’re only interested in seeing pins being added to specific boards. You can unfollow other people or boards at any time, and they will not be notified.

■ Follower. Someone who is following your Pinterest boards or one or more of your individual boards.

■ Mention. A way to mention a fellow pinner by typing the @ symbol immediately followed by his/her name in a pin description. You can also mention a user in a comment. Mentioning a fellow pinner brings you to their attention and is one way to reach out and connect with other users.

■ Hashtag. A way to tag a term using the # symbol that makes it findable by other users searching for that same word or phrase. For example, if you pin an infographic on five ways to organize an office, you might want to hashtag it as #timemanagement. This way, when a user puts the phrase “timemanagement” into Pinterest search, all the pins with that hashtag come up—including yours.








 WHAT INFORMATION DOES A PIN CONTAIN? 

Pins can be composed of images, videos, slideshows, or audio. But they are more than that. Although images are the driving force behind Pinterest, a pin’s visuals should be accompanied by:1. A description of the pin (500 characters or less)

2. The pinner’s name (and the original pinner, if the image has been repinned)

3. The name of the board that the pin is housed under.



Directly below the text of the pin description are a few metrics:
■ Number of likes (if any)

■ Number of repins (if any)





If people have commented on the pin, comments will be listed below the pinner’s name.




 SIGN ME UP 

For the first few years of its life, Pinterest was invitation-only, and you had to either submit a request through the Pinterest website or receive an invitation from a friend who was already on Pinterest. In the summer of 2012, the party went public and anyone could sign up—no invitation required. There are two ways to join Pinterest. One is as an individual, and one is as a business or brand.


Join Pinterest as an Individual 

To play, just go to pinterest.com and find the big, red, can’t-be-missed “Join Pinterest” button at the top of the page.

Click the link, and you are whisked away to a new page that gives you the option of creating your account via Facebook, Twitter, or your email address. Click the logo of the service you wish to connect through.

One thing to consider: If you have a Facebook account, you may want to choose this option as your initial setup, since it will enable you to view all of your Facebook friends who are on Pinterest immediately.

If you decide to go the sign-up-through-your-other-social-media route, either the Facebook or Twitter login page will pop up once you have made your selection. Enter the email address and password you would use to sign into that particular site, and then click the “Log In” or “Sign In” button. In the case of Facebook, a screen will pop up with a green “Go to App” button in the upper right-hand corner. Click through to the “Create Pinterest Account” page.

If you choose the third option of using your email to join, click the email link located below the Facebook and Twitter sign-up button. Clicking that link takes you straight to the page where you enter a Pinterest username, your email address, a password, and your first and last name. You can also upload your Pinterest profile picture on this page. Click “Create Account” to submit your information and, presto, you are a part of Pinterest.


Create Your Pinterest Account 

Regardless of which way you choose to connect (Facebook, Twitter, or email), you will be asked to choose a username and password for your Pinterest account. A few things to keep in mind include:
■ The URL for your Pinterest profile will be based on your username, so make sure it’s consistent with your desired brand. For example, my username is karenleland; hence, my Pinterest URL is https://pinterest.com/karenleland/. It’s important to note that if you choose Facebook to set up your Pinterest account, your username gets automatically created for you. If you use Twitter, you have to choose a username at sign-up.

■ A username can only be three to 15 characters long with no spaces, symbols, or punctuation marks, so if the username you want is already taken, try adding numbers to your name or choosing an alternative that still would have you be easily found by your personal or business name.





When you’re done filling out the form, click the “Create Account” button at the bottom of the page and Pinterest will then present you with a wide array of boards—by category—and ask you to pick five to follow as a way to get started. After choosing your first five boards, hit the “Next” button at the top of the page and you will be asked to create your first board. Once you have created a board, you will be ready to rock and roll. Go to the drop-down menu under your name and click on “Settings,” then proceed to fill out your Pinterest profile.


Sign Up as a Business/Brand or Convert an Existing Account 

You can sign up as a business or convert an existing personal account to a business account. Depending on what your primary goal is for Pinterest, you may want to join as a business or brand, not as an individual. Some people also choose to have two Pinterest accounts—one personal, one company. But beware: Having two Pinterest accounts means double the amount of work.

To convert your existing account or to get started for the very first time, simply go to http://business.pinterest.com/or click on the “For Business” tab under the “About” drop-down menu . From there, click either the red “Convert your existing account” button or select the “Join as business” link just below it.

You will then be directed to a page where you fill out your business profile.




 A TOUR OF THE PINTEREST INTERFACE 

Before you delve into the wide world of pinning, it’s worth your while to take some time and familiarize yourself with the Pinterest interface. A basic understanding of the site’s simple, clean layout will make navigating easy.
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