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Introduction
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We used to think education came in two flavors: unprofitable-but-interesting—studying anthropology or literature—and profitable-but-tedious—studying medical transcription or engineering. If we only knew then what we know now. . . .

There are hundreds of vocational schools that are nothing like those late-night truck-driving commercials. There are hundreds that have nothing to do with data processing. There are hundreds that don’t lead to boring, conventional, or meaningless jobs.

You can get more from a career than just a paycheck. You can work with your favorite things—animals, art, crafts, people, language—in your favorite ways—crafting, healing, performing, counseling, designing. And you can make a living doing it.

Would you like to be a horse masseuse? How about a hot-air balloon pilot or shamanic counselor? Maybe you’re interested in fabric design, dog grooming, or hypnotherapy. Or you might enjoy an old-fashioned craft, like wooden boatbuilding, silversmithing, or saddlemaking.

There are vocational training programs covering all of these subjects—and many other uncommon, interesting trades. Some programs are quick and cheap. Some are expensive and lengthy. Some offer financial aid, some include housing, and some offer free retraining. Some are accredited by professional organizations; some accredit themselves.

But they all have one thing in common: not only do they teach interesting and alternative trades, they also teach potentially profitable careers. They teach you how to make money doing what you learned, how to use your newfound skills to attract and serve clients. Sure, the chances are that you won’t become the world’s first billionaire bookbinder, childbirth assistant, or art appraiser, but you will be able to pay the rent—and many of the careers taught by schools in this book can become very profitable indeed.

The Careers [image: Image]


We included careers working with animals, art, people, crafts, food, the media, outdoor adventures, and more—all in ways that are at least a little extraordinary, a little more interesting or less conventional than the average career.

You might wonder what criteria we used to decide which subjects to include. Well, we developed a painstaking and rigorous test to ensure that we only included the most interesting and unconventional vocations. A career passed the test if, when we got information about it, we thought, “Gee, that’s interesting and unconventional!”

Which is to say that inclusion of programs in this book is not exhaustive. We didn’t include listings of individual massage schools; there are hundreds of them, and they’re fairly easy to find (check out your local Yellow Pages or the massage school directories we mention on page 117). Instead, we included a listing of specialized bodywork methods (such as Hellerwork, Rolfing, and reflexology) and the associations that represent them. We included a number of farrier (horseshoeing) schools that horse people might think are pretty mundane, but we’re not horse people, so we think they’re unusual and teach an interesting way to make a living. We included chocolate-making and animation training programs, but not cooking schools and graphic design programs. If you’re looking for programs such as those, don’t worry: whenever a more conventional career doesn’t quite fit into a chapter, we tell you where to go for more information.


The Schools [image: Image]


Then there are the schools themselves. We tried to include all the schools that seemed to offer, or said they offered, vocational training.

We didn’t evaluate the earning potential of the various vocations. We didn’t research the size of the market or the average income of practitioners. Why? Because there are people making a good living in every one of the careers listed in this book. Certainly, some are less lucrative than others, and some may even be downright difficult. But we didn’t want to say, “Well, there’s no way someone’s gonna make a living doing cat massage,” when the truth is that someone has, in fact, built a multi-million dollar business based on animal massage.

People are making a living in every one of the alternative careers mentioned in this book. We spoke to those who are working as childbirth educators, herbalists, and blacksmiths. We spoke to people who are professional animal communicators, auric healers, and sex surrogates. If you find one of the more offbeat subjects most attractive, we only have one word of advice: If you’re passionate about it, your chances of making a living are greatly increased. Know that someone else is doing it, and you can, too.

Many of the schools in this book are accredited. More are not. Some are accredited by professional organizations, some by the state, some by themselves. In some fields, accreditation isn’t an option, and in many others, it’s entirely beside the point. In a field like Feng Shui (an ancient Chinese art of placement and design), where apprenticeship has been the traditional mode of learning for a thousand years, accreditation from some newfangled organization seems silly. And, in fact, no such organization exists. Do you need to learn saddlemaking or dog training from an accredited school? No, just from skilled and professional teachers.

Of course, there are benefits of accreditation. In some of the health-related fields, it is quite important for credibility and, increasingly, to practice legally (in a field such as hypnotherapy, for example, there’s a growing movement toward state-licensed practitioner standards). In other fields, accrediting bodies offer various benefits to accredited members, such as networking, lobbying, and continuing education. But if a book that focuses on alternative careers includes only accredited schools, it becomes a pamphlet. And an unhelpful one, at that.

Then there’s certification. The vast majority of schools offer a certificate to students who complete their course of study. Then you can call yourself a “certified whatever.” But the certification itself isn’t the important thing. Being well trained, gaining the skills, knowledge, and self-confidence to do a good job and get paid a fair wage, those are the important things.

We tried to include only programs that are indeed vocationally oriented and prepare students for a profession. However, we did include some programs—notably in the crafts field—that teach both hobbyists and aspiring professionals. For example, while several of the wood-carving schools offer short-term classes for hobbyists, more serious students are encouraged to arrange with the instructors to develop professionally oriented projects and curriculum. Basically, if we were assured that the coursework was appropriate as career training, and the school struck us as interesting, we included it.

We covered only a few training programs offered by colleges and universities, because they’re easy to find and tend not to be all that alternative. We included college-based programs only if they are in fields that don’t have many training programs, or if education in the field is routinely college-based (such as in museum studies and publishing). Still, some colleges and universities offer great certificate courses: if you’re looking for something a little more mainstream, check out the programs offered by your local institution of higher learning.

We also didn’t include any degree programs. Although there are many excellent acupuncture and Oriental medicine programs, for example, we didn’t include them because they lead to a master’s degree. The same goes for a few alternative therapy careers (such as art and music therapy), and the occasional art-related degree program (in fine arts or filmmaking, for example). Although many of these careers are unconventional and can be very rewarding, we had to draw the line somewhere. But never fear, we did include information that tells you how to hunt down these programs if they’re what you’re interested in.

Finally, we let the schools speak for themselves as much as possible, by borrowing heavily from their brochures and catalogs when we wrote the entries. For most schools, this resulted in straightforward and understandable entries. But for some, it led to buzzwords and jargon: if you find an entry appealing but confusing, make sure you contact the school directly to clarify exactly what they teach.


The Disclaimers [image: Image]


First, all the information in this book was correct when we wrote it. But that was then, and this is now. Schools and programs change every year—classes are updated, new courses are added, and costs increase. And sometimes, unfortunately, schools relocate or close. Second, although we’re certain that most of the training programs are excellent, we do not endorse any of them.

That said, we encourage you to jump in. Find a couple of schools that look good and call them. Get on their mailing lists. If possible, visit them. Ask them questions. These schools are operated by people who care, by people who are doing what they love for a living. They’ll be thrilled to discuss their school and their coursework with you (and if they’re not, that’s all you need to know). They’ll tell you about employment or entrepreneurial possibilities for graduates. They’ll give you the names of satisfied grads. They’ll tell you the inside story on the challenges and rewards of their profession. Maybe they’ll even convince you that theirs is the school that will train you to make a living in your perfect career.

What’s in This Book [image: Images]


This book is divided into two parts. Part I, which contains chapters 1 through 3, helps you select a subject, choose a career, pick a training program, and develop a plan to make money before you even start training.

Chapter 1 covers subjects. If, as you’re reading these words, you haven’t a clue where to find schools that teach your favorite subjects, this chapter will help you figure it out. It’ll help you move from a general sense of what you like to do to a more specific understanding of which schools in this book match your preferences.

Chapter 2 covers careers and schools. First, it helps you determine the probable job satisfaction and potential income of your favorite careers. Then it explains how to evaluate the costs and benefits of all the possible training programs.

Chapter 3 covers money. This chapter prepares you to make money before you even enroll in a school. Follow the advice in chapter 3 and not only will you be happier investing your time and money in a training program, you’ll also have a much easier time making a living after you graduate.

Part II, which contains chapters 4 through 14, is the meat of the book—the school listings. Each entry tells you what you’ll learn, how long the training takes, what it costs, and whom to contact for more information. Chapters 4 through 14 cover Animals, Art and Design, Bodywork and Physical Health, Consulting and Counseling, Craft and Trade, Food and Drink, Herbal and Alternative Medicine, Media, Metaphysical Healing, Outdoors and Active, and Therapy.

For more details on individual chapters, check out chapter 1, in which we provide an easy-to-browse list of the contents of this book to help you pinpoint training programs of interest.

Beyond the Book [image: Image]


We hope this book offers something more than the names and addresses of specific training programs, more than a snapshot of intriguing careers. We hope it opens up a whole world of unconventional, enjoyable, rewarding work and encourages you, whatever your interests, to find a life in which work and play are the same. Even if—heaven forbid—there is no training program for your dream career, take heart: if people are making a living with some of the more alternative careers in this book (and they are!), you can make a living doing what you love, too. Good luck.



Did We Miss You?

Although we’re fairly certain we found every last alternative career training program in the United States (and a few beyond it), there’s a remote possibility that we missed one or two. Or even three. If you know of a program or school that isn’t listed in this book but should be, please let us know. Thanks.

Lee and Joel Naftali
P.O. Box 2066
Santa Barbara, CA 93120
JRNaftali@aol.com


You’re
Certifiable



PART I
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Chapter 1
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The Subjects of Your Affection

You’re probably not planning to read this book cover to cover: it is, after all, a directory. In fact, you may have already glanced at the Contents and decided which sections to read and which to ignore. But that may not be such a cunning plan—this book is about alternative careers, and alternative careers, by their very nature, are hard to categorize.

Does horseshoeing go in Animals or Craft and Trade? Should Feng Shui be in Design or Consulting? Is beer brewing more appropriate in Food and Drink or Metaphysical Healing? Who knows? Some of the careers simply don’t fit neatly into any one category. So the chapter and subject headings don’t always reflect their contents with perfect accuracy.

Of course, you can be pretty confident that if you’re interested in some sort of alternative design career, the Art and Design chapter is the best place for you. But it may not be the only place: other chapters contain design careers that aren’t in Art and Design because they involve, for example, working with animals, crafts, or the media.

That’s why we recommend that you read this chapter. It imposes order on the unconventional career chaos. It provides brief descriptions of all the chapters and subjects in this book, highlighting the hidden gems, unclassifiable careers, and cross-disciplinary trainings that you might otherwise overlook.

If you already know which type of alternative career suits you, this chapter will help you find appropriate training programs—even when they’re tucked away in unexpected chapters.

On the other hand, maybe all you know is what you don’t want—a buttoned-down, nine-to-five, regular job. Or maybe you have a dim picture of a suitable career, but no idea which training programs teach it. Or maybe you’re just not sure what some of the chapter headings mean. What is Therapeutic Riding Instruction? What does Coaching and Life Guidance involve? And what’s in those mysterious Miscellaneous sections?

If you have any of these concerns, we encourage you to read through all the chapter descriptions below, including those that don’t immediately interest you. You may discover that teaching natural vision correction is exactly what you’re looking for—even though it’s in the Bodywork and Physical Health section and you recoil at the thought of physical contact with clients. Or you might find that, despite your lack of vocational direction, some of the schools are inexplicably fascinating. When that happens, follow up—you’re probably stumbling toward your perfect career.

The Usual Subjects [image: Image]


The following chapter descriptions tell you four things. First, they explain each of the section headings. Some, such as Floral Design and Animation, are fairly obvious. But others, such as Homeopathy and Feng Shui, are a bit more obscure—the descriptions will give you enough information to make an initial decision about the appeal of various careers.

Second, they list the careers in the Miscellaneous sections. These are often the most interesting, exciting, lucrative, and/or offbeat careers. If you’re interested in a subject, we highly recommend that you read through the entire Miscellaneous section in that chapter.

Third, they refer you to other sections with similar careers. For example, in the Art and Design section, we suggest you check out the candymaking and cake-decorating schools—despite being in the Food and Drink chapter, they require art and design skills.

And, fourth, they explain a bit about what we haven’t included. If a career you expected to find in a particular chapter isn’t there, either it requires a degree or we felt it was too conventional. But if the career was sort of borderline—very alternative but requires a degree, or fairly conventional but with interesting, vocationally oriented training programs—the chapter description will provide resources that help you locate appropriate degree programs or career schools.

Animals

This chapter contains six sections:

• Animal Massage: working hands-on with horses, dogs, and cats to promote health, recovery from injury and surgery, and high performance.

• Dog Training: primarily teaching obedience and good behavior, some training of protection, assistance, and police dogs.

• Horse Management: managing stables, understanding horse care and nutrition, working with racehorses and even becoming a jockey.

• Pet Grooming: grooming dogs and cats, including special breed and show cuts, skin and coat care, and many clipper and scissors techniques.

• Therapeutic Riding Instruction: helping disabled people gain strength, balance, and self-confidence—and have fun—through horseback riding.

• Miscellaneous: working with exotic animals, pet sitting, and psychic animal communication.

Other animal careers can be found in Craft and Trade (horseshoeing and, to a lesser extent, saddlemaking) and Herbal and Alternative Medicine and Metaphysical Healing (both of which include schools that offer some classes in veterinary health).


Art and Design

This chapter contains four sections:

• Floral Design: arranging and creating bouquets, vases, centerpieces, and more for retail sales and events such as weddings, funerals, and parties.

• Museum Studies and Art Appraisal: working privately and for museums doing curatorial, educational, and archival work, and appraisal and evaluation of fine art, folk art, antiques, and other valuable objects.

• Feng Shui: promoting health, prosperity, and happiness in homes, businesses, and offices through the use of the ancient Chinese art of interior design and placement.

• Miscellaneous: primarily garden design and surface pattern design, which involves creating patterns for wallpaper, tablecloths, gift wrap, and other surfaces produced in volume.

We didn’t include graphic design training programs in this section, as they are easy to find and fairly conventional (if you’re interested in graphic design, you can find a list of schools in the resources mentioned on page 91). There are, as far as we can tell, no formal faux finishing career training programs—if you’re interested in decorative or faux finishing, check out adult education programs at local colleges and universities or consider apprenticing to a practicing professional. Finally, the garden design section does not include regular landscape gardening programs—we focused more on “design” than “garden.”

Other art and design careers can be found in Media (the animation and filmmaking sections), Food and Drink (the cake decorating trainings), Craft and Trade (almost all of the programs require some art and design skills), Diving (which includes underwater photography and video), and Animals (pet grooming).

Bodywork and Physical Health

This chapter includes four sections:

• Bodywork: providing massage, somatic education, and other methods of therapeutic or healing touch for relaxation and wellness, and to address specific health concerns.

• Colon Hydrotherapy: introducing water into clients’ colons to flush out toxins, clear blockages, and promote general well-being.

• Movement Training: helping clients stand, walk, run, breathe, and move with more strength, balance, grace, and integrity to reduce chronic pain and promote health and self-confidence.

• Natural Vision Correction: teaching clients to improve their vision through physical and mental exercises and a variety of other techniques involving nutrition and visualization.

There are too many bodywork schools to list each one individually. Instead, the Bodywork section provides contact information for alternative bodywork associations that represent training schools teaching methods ranging from Aston-Patterning to Watsu.

Other bodywork and physical health careers can be found in Animals (Animal Massage and Therapeutic Riding Instruction), Consulting and Counseling (Birth, Pregnancy, and Labor Support, some of which involve infant and labor massage), and Metaphysical Healing and Therapy (both of which contain some programs that include elements of bodywork). Finally, Therapy includes several movement and dance therapy training programs that are somewhat similar to the movement training programs in this chapter.

Consulting and Counseling

This chapter contains five sections:

• Birth, Pregnancy, and Labor Support: teaching breast-feeding skills and infant massage and providing doula services, which include advocating for and supporting women before, during, and after childbirth.

• Coaching and Life Guidance: helping clients discover their career path, set goals, and achieve success.

• Genealogy: consulting about family histories, researching lineages, and lecturing and teaching about genealogy.

• Graphology: analyzing handwriting for self-discovery, personnel evaluation, and questioned document examination.

• Miscellaneous: couples’ counseling, firewalk facilitating, playing live music in medical settings to promote health and comfort, astrological counseling, using bau-biologie to evaluate and improve the effect of buildings on health, and whole health education.

Other consulting and counseling careers can be found in Art and Design (Feng Shui), Food (macrobiotic counseling), Outdoors and Active (guiding and outdoor leadership) and Metaphysical Healing, Herbal and Alternative Medicine, and Therapy, all of which include some programs with elements of counseling and consulting.

Crafts and Trade

This chapter contains eight sections:

• Boatbuilding and Yacht Design: working hands-on to fabricate boats (particularly wooden boats), and using engineering, ergonomics, and other sciences to design them.

• Bookbinding: conserving old books and creating new ones, using techniques such as leather and metal binding, gold lettering, and embossing.

• Horseshoeing: using metalworking skills to create horseshoes, including therapeutic or corrective shoes.

• Jewelry and Watchmaking: designing, making, and repairing every kind of jewelry and watch (from diamond rings to cuckoo clocks to art jewelry to digital watches).

• Piano Tuning and Musical Instrument Repair: tuning, rebuilding, and repairing pianos and band instruments.

• Violin and Guitar Making and Repair: constructing and repairing violins, guitars, cellos, violas, and other stringed instruments.

• Woodworking and Furniture Making: creating artistic and functional furniture and other wood projects.

• Miscellaneous: blacksmithing, bladesmithing, jade carving, glass-blowing and neon tube bending, saddlemaking, and sign making. There is also a handful of schools that offers certificate programs for aspiring craft artisans who want to work in wood, metal, fibers, and clay.

Food and Drink

This chapter contains three sections:

• Beer Brewing: working in a commercial or microbrewery.

• Candymaking and Cake Decorating: making chocolate and other confections and, well, decorating cakes.

• Whole Foods and Macrobiotic Cooking: cooking as personal chefs, for restaurants and caterers, conducting cooking classes, and offering macrobiotic counseling services.

Traditional cooking schools are not included in this section—if you’re interested in becoming a chef or pastry chef, check out the books on page 225.

Herbal and Alternative Medicine

This chapter includes four sections:

• Ayurveda: helping clients use the ancient Indian art and science of healthful daily living to achieve balance, purity, and wellness.

• Herbology: identifying health problems and recommending both Western and traditional Chinese herbal preparations to address them. Some herbalists also prepare their own liniments, tinctures, and other remedies.

• Homeopathy: treating illness or disease with minute doses of herbs and other preparations that stimulate clients’ abilities to heal themselves.

• Miscellaneous: using aromatherapy, flower essences, colorpuncture, and bioenergetics to promote health and healing.

This chapter does not include acupuncture and Oriental medicine training, because they are master’s degree programs. If you’re interested in getting a degree in alternative medicine, check out the resources on page 236.

Elements of herbal and alternative medicine can be found in careers in Metaphysical Healing (many work with herbs, aromatherapy, and elements of traditional Chinese medicine).

Media

This chapter contains four sections:

• Animation: preparing for entry-level careers in the animation business, doing 3D modeling, character development, texture mapping, storyboarding, etc.

• Broadcasting: working as an on-air personality (such as a DJ or sportscaster or meteorologist) or in a behind-the-scenes job.

• Filmmaking: directing, lighting, editing, and doing any number of other jobs on documentary, experimental, and commercial films.

• Publishing: understanding the basics of a variety of jobs in publishing—manuscript acquisition, editing, contract negotiation, and so on.

The Animation and Filmmaking sections don’t include degree programs. If you’re interested in a more formal animation training, check out the books on page 267. And if you’re looking for a more thorough or academic film education, check out those on page 284.

Metaphysical Healing

This chapter contains one section:

• Metaphysical Healing: vibrational, energetic, spiritual, and psychic healing. In addition to teaching a wide variety of healing methods—such as auric healing, laying on of hands, gemstone healing, and etheric surgery—some of the programs in this chapter also emphasize secondary skills such as clairvoyant counseling, herbology, and nutrition.

Other metaphysical healing careers can be found in Animals (animal communication), Art and Design (Feng Shui, which includes elements of both metaphysics and health), Bodywork and Physical Health (several of the bodywork trainings are based on energetic systems), Consulting and Counseling (Holistic Coaching and Aura-Soma color consulting), Therapy (shamanic counseling and assorted other alternative therapy careers), and some of the Herbal and Alternative Medicine sections.

Outdoors and Active

This chapter contains three sections:

• Diving: underwater construction, salvage, testing, photography, and medicine.

• Guiding: river, ski, and mountain guiding, and outdoor leadership.

• Miscellaneous: balloon piloting and professional clowning.

There are many active alternative careers that we didn’t include because they require that students already have a certain level of expertise: if you want to be a skydiving instructor, you ought to know a thing or two about parachutes. The trainings in this chapter—with just a few exceptions—accept students with little or no experience in their future field. This is also the only chapter in the book that includes careers that may be seasonal, such as river raft guiding. But it is possible, with a little imagination and tenacity, to guide year-round, or to combine several kinds of outdoor guiding careers into one über-career (such as alpine guiding in the winter, balloon piloting in the summer).

Other outdoor and active careers can be found in Animals (almost any animal career can be active, and dog training, horse management, horseshoeing, and therapeutic riding instruction are often outdoors), Art and Design (garden design), and, to a limited extent, Herbology (those programs that emphasize wildcrafting).

Therapy

This chapter contains three sections:

• Breathwork and Rebirthing: helping individuals, clients, and groups harness the therapeutic power of breath to transform and heal.

• Hypnotherapy: making helpful and therapeutic suggestions to help clients overcome blocks, break bad habits, achieve their potential, and move toward self-discovery and wholeness.

• Miscellaneous: a very wide variety of programs, including movement therapy, shamanic counseling, sexual surrogacy, astrology, focusing, rapid eye technology, and many other unique therapeutic modalities. Some are fairly conventional, some not at all. Some work with a specific population that has a particular problem—for example, children with neurological or muscular disabilities—and some work with the general population to increase self-awareness and happiness.

Alternative therapy programs that require master’s degrees, such as music, art, and dance therapy, are not included. If you’re interested in any of them, see page 327 for associations you can call for more information.

Other therapy careers can be found in Bodywork and Physical Health (many of the bodywork methods have emotional, as well as physical, effects), Consulting and Counseling (coaching and life guidance and graphology), and Metaphysical Healing (several of the programs teach intuitive, clairvoyant, or psychic counseling).

What to Do If Nothing’s for You [image: Image]


Those are the subjects. We hope that a handful—or more—of the programs intrigue, excite, or inspire you. But if none of the above really captured your fancy, try this:

First, browse all the entries. But don’t expect the heavens to open the instant your eyes alight upon the perfect program. If a skill or technique or class catches your fancy, get more information. Your future vocational passion may be smoldering beneath the surface of a fairly cut-and-dried entry. If you’re at all interested, call for a brochure or catalog.

Then, if you’re still stuck, it’s time to pull out the big guns: discover your passion or purpose. There are plenty of good books that help you do this. (We like I Could Do Anything If Only I Knew What It Was by Barbara Sher, The Truth About You by Arthur Miller and Ralph Mattson, and, always humbly, Generation E by us.) The clearer you are about your mission, your driving desire, the easier it is to find people, organizations, and training programs that support that mission. Oddly enough, the more narrowly you define what you want, the easier it is to achieve.

And, finally, find a program that’s pretty close to what you want: a school that, while it’s not perfect, does make you daydream for a passing moment and does have some attractive elements. Then take that almost-right program and make it entirely right. Focus on whatever interests you about the career and customize the training program for your own purposes. One of the benefits of working in an alternative field is that flexibility and innovation don’t give people hives: there’s plenty of room for your unique take on an already alternative career. Just because you can’t find the perfect training doesn’t mean you can’t create it.



Chapter 2
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Evaluating Schools and Careers

You’ve seen the whole range of alternative career schools. You know what’s in all the sections. You understand what the more obscure training programs are teaching. And you’re probably a bit overwhelmed. Not only do you not know which of the schools would be best for you, you haven’t even decided on one career. Don’t worry: This chapter will help you identify the best career for you and evaluate the merits (and otherwise) of specific schools.

Your first task is obvious—call or write for more information from each of the schools that interests you. Although it would make sense to avoid all the extra paperwork by pinpointing a career before getting information from schools that will ultimately be inappropriate, the information is free and can lead you to dismiss or focus on one career with a minimum of fuss. And many of the schools send information with helpful career tips—how large the market is, what and where the possible jobs are, and so on—that will help you narrow down your career search.

Also, the brochures, catalogs, and information sheets range from glossy four-color objets d’art to what looks like the final stand of mimeograph technology: you can get a fairly accurate feeling for a school from its marketing material. Still, some well-known and highly respected programs send information that appears to have been designed by a drunk baboon wielding a charred twig, so this should only be the beginning of your research.

Choosing a Career [image: Image]


First determine exactly for which careers the various schools prepare you. You may think this is completely obvious: dog grooming school teaches you to be a groomer, cooking school to be a chef. But that’s not always the case. For example, the dog grooming programs teach everything from being an assistant pet hygienist on up to owning your own grooming salon, and cooking trainings cover being a personal chef, a cooking teacher, a nutritional consultant, and working for a caterer, restaurant, or health center. As you pore over the catalogs you receive, tease out all the potential careers, not just the most obvious. Discard the uninteresting and otherwise inappropriate careers, and you have a list of your possible future vocational fields.

Do a little research on all of them. First check out magazines, Web sites, books. Get a sense of the field: Is it growing? What challenges is it facing? Does it seem to be cooperative or competitive? Is it too obscure to even find information about? Too conventional to be interesting? You can get a fairly strong sense of a profession from an afternoon spent at a bookstore, library, or on-line search engine, and that’s all you need for background.

Then, for the careers that are still in the running, there are basically two questions you want to answer: Will you like working in the field? And will you make a living working in the field?

Predicting Job Satisfaction

You like animals. You like design. You like working with your hands. What could be better than pet grooming? Good question. But you don’t have to spend thousands of dollars and months of study to find out that maybe, as you also like chocolate, you’d have been happier being a candymaker. Instead, you research your probable job satisfaction before getting involved in the field.

Talk to people who are already doing whatever it is you’re considering being trained to do. Find them in the Yellow Pages. Search for them on-line. Ask friends and family for contacts. Once you locate a handful of people who are working in your prospective field, ask them anything and everything:

• How did they get involved in the field?

• Is it a good time to get started?

• What are the major obstacles and opportunities?

• How do they spend most of their time? (Sometimes this is very different from what you’d expect, given the name of the job. Owners of floral design shops may spend all their time marketing and almost none of it actually working with flowers, for example.)

• What are their favorite and least favorite parts of the job and the field?

And so on. Most people will be flattered that you’re so interested in what they do, and will be happy to spend some time talking with you.

Then, if it’s practical, ask if you can spend a couple of hours working for them (for free, of course). We can’t recommend this highly enough. Nothing will give you a better sense of whether or not you’ll like working in a particular field than working, if only briefly, in that field. Of course, the more time you spend, the more accurate a picture you’ll get of the careers, but any time is better than none.

If hands-on interning is not practical (in therapy or bodywork, for example), but you’re highly interested in the career, consider paying for a session or two to get a picture of the practitioner at work.

Researching Income Potential

After identifying a potentially satisfying career, you have to determine if it’s lucrative enough to support you in the manner to which you would like to become accustomed. As we mentioned in the Introduction, there are people making a living in all of the careers in this book. But some are geared toward a comfortable living, and some are geared toward a more white-knuckled, pray-the-rent-check-doesn’t-bounce lifestyle. Although it’s true that what you get out of a career depends on what you put in—and people do make surprisingly good incomes in goofy-sounding careers—there are more- and less-profitable vocations. Finding out where your future field falls on this spectrum requires just a touch more research.

If you’re interested in a fairly well-established career (such as, for example, dog grooming or floral designing), the best place to start is at the reference desk of your local library. Reference librarians are an endless source of all that is good: ask them where to find information on salaries and wages for your field. If it’s not too alternative, you’ll have no trouble finding exactly what you want to know.

On the other hand, if you’re thinking of going into something a bit less conventional, like balloon piloting, colon hydrotherapy, or saddle-making, there is probably no information to be found. But that’s okay. Because even if you did find some generic information in the library, the best way to get the real scoop is, again, to talk to people in the field.

You were already going to ask them about career satisfaction. Now you’ll have just a few more questions regarding income potential. Ask them about:

• The job market. Are there more jobs than job hunters? What does an entry-level person get paid?

• The possibility of self-employment. What does it cost to get started? How difficult is it to find clients? How much can you expect to make in the first few years? Can you start a business part-time?

• Advice for additional income. How do people in the field make more money? If they were starting over, what would they focus on to help them get a good job or attract clients?

You may find that, while it’s true that practitioners make $60 an hour, they tend to bill only ten hours a week. It’s still a living, but it’s not a six-figure, shiny-new-car living.

Finally, when you contact grads to research the schools (see Student Satisfaction, below), ask them the same questions—about both vocational and financial satisfaction.

By the time you finish your research, you’ll most likely discover you’ve already made a decision. At some point, consciously or otherwise, you probably identified one or two careers that are clearly your favorites. If so, congratulations.

If not, spend some time evaluating all the information you received in light of what you know about yourself. Will you enjoy a career that requires much marketing? Is the ease or difficulty of a job hunt the most important factor for you? Do you want to avoid well-established fields, or does the chaos of an emerging field give you a rash? And consider satisfaction versus remuneration. It’s all about your own priorities and preferences. Do as much research as you can, and follow your instincts.

Selecting Schools [image: Image]


Once you’ve determined your single favorite field (or, if you’re indecisive, your favorite two or three), focus on the schools themselves. There are six features—Cost, Location, Duration, Curriculum and Classes, Student Satisfaction, and Career Opportunities—that will help you evaluate schools and choose the best one for you.

Cost

The cost of a program shouldn’t be its most important feature. We know it’s tempting to skim through the listings and disregard everything that costs more than your upper limit, but we hope you don’t. Some of the more expensive programs provide such thorough training that you’re virtually guaranteed to make more money in the long run. And some of the cheaper programs . . . well, you get what you pay for. That’s not to say that all of the more affordable programs are inferior to their expensive brethren: we just don’t want price to be your first and last consideration.

But how do you attend a program that costs more than you can afford?

Many of the programs, and almost all the expensive ones, offer some sort of payment or installment plan, financial aid, work study, or at least accept credit cards. If the brochure or catalog mentioned a payment plan, we noted it in the listing. But even if the listing doesn’t say anything about financing, you ought to ask. Things change, exceptions are made, and payment options vary. If a school does offer financing, seriously consider it—investing in your future career isn’t such a terrible use of credit.

That’s the good news. The bad news is this: we included the total cost—tools, supplies, fees, and assorted other expenses—if the school catalog or brochure mentioned them. If they didn’t, we didn’t. So always ask about tools, supplies, books, equipment, manuals, fees, registration costs, and any additional expenses.

Finally, if the school includes housing in their tuition, the listing says so. But even if the school provided the information, we didn’t list all the possible housing options—motels, dorms, apartments—and what they cost. Most schools continually update housing lists and options. Ask them for current information.

Location

Within the subject activities, we organized the training programs by state. Obviously, it’s easiest to attend a training near your home. Sometimes, though, the most attractive program will be in the least attractive place—thousands of miles away, in an urban sprawl or isolated hamlet. And you may not be able to travel any distance for a number of reasons—kids, a job you can’t (yet) leave, and so on.

But we’ll say it again: The most important thing is the quality of the education. If you’ll be spending five or ten years happily working in your new career, how much does the couple of months you spent training in a distant city matter? If you simply can’t do it, fine. But if your perfect training program is too far away for comfort, but not impossible, think seriously about making a short-term sacrifice.

However, you do have to factor in the costs: housing, travel, storage, and so on. Any good school will offer some help with the first of these. They’ll send you lists of housing possibilities, ranging from in-school dorms to homestay situations to the rental section of the local classifieds. With the other expenses, you’re probably on your own—just be sure they don’t take you by surprise.

If you’re interested in a program that’s far away, long-term, and part-time, ask the school about the local job market—and ask if they’ll introduce you to potential employers, preferably in the field you’ll be studying.

Duration

The training programs range from weekend seminars to full-time, multiyear residential courses. If you’re considering a brief program, you’ve got it easy—as long as you’re certain you’ll be willing to hang out a shingle or apply for a job without more comprehensive training. (We don’t mean that you shouldn’t be willing to do so. Just make sure you are.) Some of the greatest benefits of short-term trainings are what they don’t include: worry about making a living, finding housing, and missing work while enrolled in a lengthy program.

But you should also find out what they do include: What additional or advanced training is offered? What percentage of students go on to make a living in the career? Are there on-the-job training or apprenticeship opportunities if you’re not entirely confident with your skills after completing the coursework? And does the program really prepare students to become practicing professionals or employable job candidates?

Longer programs have many benefits, too. In addition to the increased depth of instruction, students make a deeper commitment to the career and often develop deeper relationships with teachers and other students. You don’t just toss away a year’s worth of work because your first few months in your new job are rocky. And you can rely on the support of other graduates who are having the same problems and opportunities and want to share resources and newfound expertise.

Here are some questions to ask if you’re considering a longer program: Is it full-time or part-time? If it’s just evenings and weekends, can you hold a job while attending the training? If so, will the school help you find one in the field? Do students have access to tools, equipment, materials, and even instructors outside of class sessions? Are practice labs available? Can you begin to offer your services or products for sale before you finish the training?

Also note the difference between the number of hours of training and the program’s overall duration. An intensive three-week course that meets fifty hours a week is almost certainly more comprehensive than a nine-month course that meets one weekend a month for six hours. Although the nine-month course may offer homework assignments, more time to absorb the material, and other benefits, the three-week course includes over three times more classroom instruction.

Curriculum and Classes

The backbone of every program is its curriculum and classes. So be sure you understand exactly what is offered before choosing a school. There are three questions you want answered: What’s included? How is it presented? Who presents it?

The first question is straightforward. If you don’t entirely understand what subjects are covered and what skills are taught after reading the listing in this book and the school’s material, get on the phone. Ask exactly what you’ll be taught. You want specifics. What skills will you learn? What techniques? What methods? Will you be introduced to people—employers, experts, workers—in the field? Is supervised practice with clients available? Do students get to work on professional projects? What extracurricular support is there? And so on.

Once you understand exactly what’s involved, you want to know how it’s taught. How do you like to learn? Through hands-on practice, lectures, demonstrations, independent study, group projects, or some combination? One student may love a school because it offers the opportunity to do self-directed work, make mistakes, and experiment. Another would hate the same program because it doesn’t offer enough advice, direction, and supervision. Only you know your learning preferences, and it’s your job to ensure that the school’s teaching methods support them. So ask how they teach.

And while you’re at it, ask about the student-teacher ratio. Many alternative training programs pride themselves on the small size of their classes: give them a chance to brag. If the classes aren’t small, ask if and how you can expect to be given individual attention and instruction.

Finally, who teaches the classes? Is it the superstar director? Faculty members who are currently working in the field? Advanced students? Previous graduates? Ask who the instructors are, where they studied, and if they’re working in the field as well as teaching about it. Ask if they are available to students during and after the training. Ask if they’ve been published or the subject of articles or books, and if they have, do a little reading.

Student Satisfaction

Bottom line: Does the training prepare students to get good jobs or build successful businesses? And the best way to find out is to ask the students themselves.

The programs should happily give you the names of some of their graduates (if they don’t, beware). Of course, it’s in their interest to refer you to students who liked the training and will give the program a good recommendation. But usually these students told the school they were willing to be quizzed about their situation. If you ask specific questions, you’ll get specific answers, so don’t be satisfied with generalized positive comments: quiz away.

Some schools provide the names of all the students who ever graduated, so don’t be embarrassed to ask for more names if your school just offers two or three. And don’t be embarrassed to call and get the information. It’s your money, your time, and your future.

Here are some questions you can ask:

• Did you enjoy the training? How completely did it prepare you for real-world employment/self-employment?

• Would you go back to the same school if you had to do it over? What other schools have you heard good things about?

• What did you like most about the training? What did you like least? What would you change?

• Do you work full-time? How long did it take to get full-time work/build a strong client base?

• How much money do you make? (Go ahead and ask. Really.)

• What’s the hardest part of making a living as a [whatever]? Does the school help with that?

• Does the school help with placement? Networking? What does it do for graduates?

And while you’re talking to graduates about the school, don’t forget to also ask questions about the career itself. How do they spend most of their time? Is there a growing demand for their services? Do they spend much time educating people about what they do, instead of being paid to do it?

Career Opportunities

Different training programs, even in the same subject, emphasize different careers. Some focus on preparing students for employment, some for self-employment. Some for one particular niche in a field, some for a more general practice. Make sure that your career goals and the program’s career training are well matched.

For example, if you don’t want the hassle of starting your own small business, you’ll be frustrated in a program that teaches how to own and operate a mobile grooming van or a jewelry-making business. There are programs that emphasize employment in the grooming and jewelry fields that will be much more rewarding for you.

But beyond matching your goals and the school’s training, you should also do a bit more career research. Ask the school about uncommon career opportunities. Ask what the most successful grads are doing. Ask what is unique about the way its program trains students for new careers.

For example, one student who graduated from an animal massage training course is now working at an aquarium, massaging walruses. Despite the fact that the schools focus on training students to massage horses, dogs, and cats, he’s doing something completely unique. Every career has some interesting, obscure, possibly profitable niches: ask and maybe you’ll find one that’s perfect for you.

The Final Analysis

There are four final issues to consider when you’re evaluating schools: credibility and accreditation, placement and marketing assistance, advanced and additional training, and legalities and licensing.

Some of the schools are directed by, or affiliated with, big names in the field: instant credibility. For example, if you’re interested in becoming a shamanic counselor, the fact that the Foundation for Shamanic Studies is Michael Harner’s organization will mean something to you. And the American Arts program at Sotheby’s is, well, at Sotheby’s.

Credibility can also be a result of accreditation. In the fields in which accreditation is available, you ought to evaluate the worth of the accreditation and the accrediting organization or organizations. Make a few phone calls to various schools and practitioners, check out a couple of articles on the career. In fields with certifying or licensing boards, people tend to have very strong opinions about which are good and which are less good. If it’s at all important, you just have to ask.

Some of the schools offer formal placement and marketing assistance. They have job banks, employee contacts, marketing manuals, and so on. Find out which of the schools you’re interested in offer this sort of service. But if your favorite schools don’t offer graduate assistance, don’t give up. You may be able to encourage them to begin a placement program, using you as a guinea pig. All of the schools have some contacts in the field. And all have engaged in some marketing efforts. If a formal program doesn’t exist, ask them how they’ll informally help you succeed after you graduate (and have some ideas ready).

Several schools allow graduates to retake their entire course of study for free. Others offer specialized trainings to students who’ve mastered the basics. It seems a bit premature, before even beginning the initial training, to think about advanced or additional training. But it’s good to know what’s available. At some point, the training that now seems esoteric and lofty may just be the next natural step in your ongoing education.

Finally, licensing and legal issues. Very few of the careers we list require licensing. But for those careers in which licensing is an issue, you’ve got to know where you stand. If you’re interested in a career that involves touching your clients or, to a lesser degree, offering therapy or wellness-enhancing advice or supplements, you’ll want to determine your legal standing. What can you say and not say? What can you treat and not treat? Do you need to be licensed, and by whom? Requirements vary by career, state, and year. Ask the schools for the most current information.

If you don’t want to do all of the above, that’s fine. But every question you ask, every article you read, and every bit of information you gather will ultimately help you make the right decision and be confident you’ve done so. Instead of starting a training program and worrying if it’s the right one, and if you’re even in the right field, you’ll be able to focus on what’s important: getting the best possible education.

Of course, there is one more thing to focus on: making a living in your new career. And that’s covered in chapter 3.



Chapter 3
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Planning for Profit

You’ve identified your favorite subjects. You’ve researched the most interesting and potentially rewarding careers. And you’ve evaluated the training programs. Now comes the big question: How, exactly, will you make a living after you’re trained?

Almost all of the programs focus more on teaching the subject than on training you to maximize your earning potential. That’s not such a bad priority. And many schools do offer some instruction in financial matters—through placement programs, job-hunting seminars, marketing and small-business intensives, and so on.

But the best time to think about making a living in your new career is right now. Not only do you gain confidence about your training decision (or, equally valid, decide to abandon it entirely for another program), you also prepare to make money in the field. Your research today becomes money in the bank tomorrow. And that research covers three ways to make a living in your new career: employment, self-employment, and some combination of the two.


Get a Job [image: Image]


What can you do before beginning a training program that will help you make money once you’re fully certified and ready to roll? Three things: networking, focusing, and researching.

If you do nothing else, network. We can almost guarantee you a successful job hunt if, before you make the investment in a training program, you engage in a thorough shmoozing campaign. You’ll meet potential employers, coworkers, experts, and allies of every description. Yes, these are the same people you spoke with while researching careers, but now you’re (a) widening the net and (b) focusing on a career you know you want to enter.

So the first step is to identify as many people in the field as possible. Local employers, and the people who work for them, are a great place to start. But also contact employers in other locations, trade associations, newsletter or magazine columnists, authorities and experts, people with web sites, and even professionals in related fields.

Then call them. Ask if you can ask for their advice. Tell them your career plan. Ask for their feedback. Ask about local job opportunities, career possibilities, and so on.

And then listen. This step is the most difficult, particularly if you’ve already decided to go ahead with the training no matter what anyone says. And, frankly, you’re most interested right now in making contacts. Still, these people are experienced in the field you want to enter. Listen to what they say, and consider acting on it.

The final step is this: write a thank-you note. We know it’s old, stale advice. But it works. They’ll remember who you are when you contact them again in the future. It just takes a minute, and it’s polite, too.

If you do the above, what will you have accomplished? Lots. After you complete the training and are looking for a job, you’ll be connected. You’ll know people. They’ll know people. And if you listened to their kind advice, they might even be a bit invested in you (only a bit, sure, but it all helps). Then, when you’re looking for a job, ask them for leads. Maybe they’ll be hiring. Maybe they’ll know someone who is. Maybe they’ll only know someone who might be. In any case, you’ll be much better off than if you didn’t make those connections early on.

The second way to increase your attractiveness to potential employers before completing your training is to focus your course of study. When you’re gathering advice and networking, ask what specialty or niche, what specific skills or techniques, are most appealing to prospective employers. If employers are looking for jewelry makers who can cut diamonds, or whole foods cooks who specialize in desserts, or doulas who provide both pre- and postpartum help, you want to know about it before you begin training. You can still study a broad range of subjects, but you will be able to focus on the most marketable skills. Ask what employers look for in new employees and then make sure you study those things.

Finally, research. The more you know about your field, the more attractive you are as a prospective employee. Read books on the subject, subscribe to magazines, trade journals, and newsletters, and even attend conferences or meetings if you can. Learn about the trends, politics, problems, philosophies, and potential of your field. If you’re thinking of attending a publishing seminar, for example, and have been religiously reading Publishers Weekly for months, you’ll be able to drop some names and speak to some issues that will pass right over the heads of your fellow students. If you’ll be looking for work as a brewer, the knowledge you cull from American Brewer and Modern Brewery Age may well give you the extra job-seeking edge. And the time to start is now.

Hire Yourself [image: Image]


The pretraining preparation for self-employment is much the same as that for employment: networking is extremely important, focusing on a niche market or service increases your earning potential, and researching gives you the extra edge. But there are differences.

Instead of networking with prospective employers, you’ll be networking with future colleagues and prospective clients. Although some of them may not be thrilled with the additional competition, many of your future colleagues will be happy to help with advice, referrals, and all sorts of “been there, done that” guidance. If you start a conversation with them, you never know where it may lead: you could develop a mentor relationship, a marketing partner (wherein you share the costs and rewards of marketing), or just a supportive and informed friend. So call, chat, and connect—colleagues can be an extremely rewarding resource.

But the ultimate foundation of a business isn’t colleagues. It’s clients. And even though you won’t be starting a marketing campaign and connecting with many individual clients, you can do some very valuable work.

How? [image: Image]


Identify and connect with gatekeepers. What people or groups serve the same clients? Provide a similar benefit? Meet a related need? Where do your future clients gather? What groups or associations do they join? Those people, places, and groups are all gatekeepers to your future market, and they have valuable access to the people you want to serve.

So talk to them. Tell them what you’re doing, ask for their advice, and thank them kindly. Then, once you’re ready to get to work, you’ll have a network of people who know and possibly even support you. You might get referrals, a note in a newsletter, a place to offer a class or demonstration, or any number of other benefits. Contacts are the lifeblood of small business—don’t wait until you need them to begin cultivating them. Start now.

While focusing your training for self-employment, don’t just emphasize marketable skills and techniques (as you would if you were interested only in employment). Define and narrow your market, too. It’s called niche marketing, and it’s one of the most powerful small business tools. In one sentence, it’s this: Focus your business to serve one small (niche) population, meeting its very specific needs instead of trying to sell to everybody. This might sound backward: how can you make a more successful business with a smaller market? Shouldn’t small businesses try to broaden and expand their markets, to sell to everybody? After all, that’s what the multinational corporate overlords do, and they make a tidy profit.

But you’re not them. For a small business, especially one just starting up, you’ll make more money and serve more people if you focus on one small slice of the market. So instead of starting a business massaging animals, you focus on massaging racing dogs. Instead of paying equal attention to all facets of floral designing, you focus on funeral arrangements. Instead of learning to promote general health, you focus on working with children, or new mothers, or people with asthma. Then you’ll know exactly who your market is and, equally important, they’ll know exactly who you are.

You probably won’t be able to make a decision about which niche market to serve until your training is under way. But always keep it in mind. Can you build a specialized kind of furniture, or furniture for people with special needs? Can you focus on offering Feng Shui consultations to small businesses or new home owners? Can you offer movement therapy to chronically ill people or actors? Niche marketing has made the difference between failure and success for many businesses. Let it work its magic for you.

One last bit of advice if you’re considering self-employment: Don’t be afraid of marketing. Many people who get into alternative careers equate marketing with used-car salesmanship. They think it’s shallow, exploitative, expensive, and boring. And it can be. But it can also be honest, creative, affordable, and even a bit of fun—and it is absolutely vital for the success of your business. So if you’ll be working for yourself, you must read at least several small business and marketing books. You may be the greatest piano tuner or spiritual healer in the country, but that doesn’t pay the rent. Clients, attracted by marketing, pay the rent.

All of the Above [image: Image]


Some of the training programs concentrate on preparing students for either employment or self-employment. The publishing programs, for example, tend to train students to get jobs in publishing, while most hypnotherapy programs assume students will be working for themselves. But in many of the careers, you don’t need to choose one or the other. You can do a bit of both.

By combining employment and self-employment, you can get the benefits of both worlds: a secure paycheck, creative freedom, some self-direction, some supervision, part-time coworkers, and so on. If you have no clear preference, give some serious thought to finding a part-time job and starting a part-time business. In fact, it may be your best option even if you do have a clear preference for employment or self-employment.

Let’s say you can’t wait to go into business for yourself. You hate bosses, supervision, not being in charge. Still, easing slowly into self-employment is often the best way. You pay the rent with a part-time job while getting your business off the ground. You start marketing, attracting clients, building a reputation. Then, when you’re truly ready, you can leave your job and devote yourself full-time to your business.

On the other hand, if you aren’t at all interested in self-employment—the uncertainty, the risk, the solitude—you’ll want to stick with a job. But if you’re having trouble finding full-time work, consider taking on the occasional private client. Not only will the additional income help, but you may uncover hidden entrepreneurial passions as well.

Finally, flexibility is a virtue. Every field has many, often hidden, opportunities. You can write books or articles, organize conferences, start a newsletter, or found an association. You can consult, teach, or popularize. You can sell retail or wholesale, through catalogs or sales reps. If your career focuses on selling a service, you can develop a matching product, or vice versa. The possibilities go on. Although it’s a fine place to start, don’t limit yourself to doing the same work everyone else is doing. You bring your own interests, strengths, and expertise to the field: study it, work at it, master it, and make it your own.



PART II
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Chapter 4
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Animals

Animals are an American obsession—the horse and the pet industries generate billions of dollars every year. If you share the obsession, this chapter is for you. It introduces animal-related careers that range from the fairly conventional, such as dog grooming and training, pet sitting, and kennel and stable management, to the less common, such as animal massage, zookeeping, animal communication, and therapeutic riding instruction. These training programs prepare you to make a living with animals, whether you’re interested in teaching, beautifying, managing, handling, or healing them.


Animal Massage [image: Image]


Animal massage, though it sounds airy-fairy, can be a very solid career. If you love animals, healing, and working with your hands, you may have found your perfect vocation. Many practitioners specialize in horse massage—a strong market, particularly in areas associated with horse farms and the horse-racing industry. Others focus on massaging house-hold pets, helping old or ill dogs and cats feel and heal better. Although several of the programs recommend that students take additional courses in human massage, they are not required.
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